









































Senelith Inks 

















were the first lithographic inks 





made from dyestuffs 





treated with sodium tungstate 





for better sunfastness 





and are still leading 





with 


their outstanding resistance properties 




















The Senefelder Company, Inc. 





“Everything por Lithography” 








‘32-34 Greene Street 


New York 13, N. Y. . 





















































Walter A. Kaiser, Research Engineer and Process Consultant for 
Edward Stern & Co., Inc., Philadelphia, explains the advantages of 


Like so many leaders in the graphic arts, Mr. Kaiser 
knows the advantages of having Roberts & Porter 
as sales and service headquarters for Lanston 
Monotype photo-mechanical and platemaking equip- 
ment. He is as enthusiastic about this combination 
as he is about the M-H Precision Overhead Camera. 
He puts it this way: 
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‘All the frills have been engineered out of this camera. 
You get a solid, well-designed, well-built operating 
unit. 7'.¢ plate-holding system is excellent, and the 
adjustment for re-register is simple. Wide-open accessi- 
bility of all parts makes loading copy and adjustments 


ROBERTS & PORTER 


INCORPORATED 


General Offices: 555 West Ada 


NEW YORK BALTIMORE LOS ANGELES 
622-626 Greenwich 5 South Gay St. 344 N. Vermont Ave. 


BOSTON CINCINNATI CLEVELAND 
88 Broad St. 229 E. 6th St. 1825 East 18th St. 


DETROIT KANSAS CITY SAN FRANCISCO 
1025 Brush St. 1434 Wyandotte St. 1185 Howard St. 


PHILADELPHIA 
1205 Hamilton St. 


the M-H Precision Overhead Camera. Stern, famous for quality 
lithography, has two M-H Cameras in operation. 


easy. And when the M-H Camera is calibrated, it 
stays calibrated. A special advantage comes from 
the torque tube construction that really isolates the 
camera from building vibrations. This is quality 
equipment, and I’m glad to learn that Lanston has 
the right distributor. Roberts & Porter service and 
Lanston equipment sure make a_ natural graphic 
arts combination.”’ 

You can benefit from this combination of outstanding 
manufacturer and outstanding national distributor. 
Mail the coupon today for prices and literature on 
Lanston Monotype equipment for.all the graphic arts. 


Roberts & Porter, Inc. 
622-626 Greenwich St. 
New York 14, N. Y 


| want to know more about the Send me literature on 
M-H Precision Overhead Camera Lanston Monotype equipment. 
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No. 3 in a Series 


**°WHAT DOES 


THE FOTOSETTER 
DO BETTER?”’ 










wow Nav TP 


"iT MAKES 
THE FINEST 
REPRO PROOFS 
YOU CAN GET.’’ 





“Conventional reproduction proofs have 
always been a headache. Never twice the 
same, they are either inkspread, punched 
through, too light or full of broken letters. 
Now that we use repros of photographic 
composition, everything’s fine every time. 
They’re sharp, clear, square, uniform and | 

mighty easy to handle.” 4 

















Why repros from Fotosetter photographic line composing machines are the best: bo 


1. Sharp perfect outlines—every letter, every size, even finest 


6. Time savers—after setting, composition on photographic 
serifs 


paper can be developed, dried, ready in 3 minutes 


2. Economical — available directly from the Fotosetter on 7. All sizes in all faces from 6 to 36 point at keyboard speed 


photographic paper 
3. No inksqueeze, no pin-holes 
4. Smudge-proof, washable i f 
Me ; ; 10. Block composition right off the Fotosetter keyboard—set, 
5. Easily handled— use with all adhesives, rubber cement, wax, 
pad ; : spaced to fit your layouts 
scotch tape—no discoloration . 


8. Enlargements to any size need no retouching 


9. Corrections are easy to make 


INTERTYPE CORPORATION 


360 Furman Street, Brooklyn 1, New York. 


Chicago, San Francisco, Los Angeles, New Orleans, Boston . 
In Canada: Toronto Type Foundry Co. Ltd., Toronto, Montreal, Winnipeg, Vancouver, Halifax 





_ If it isn’t made by Intertype : : i ee a 
it isn’t a FOTOSETTER. FOTOSETTER is a reginend trademark. Fotosetter Futura and.Garamond _ 
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use BBD 


Excellolith 


offset ink 
























Call for a BBD-man and a free 
copy of the BBD OFFSET INK 
COLOR GUIDE. 





For results that 
get ialked about— 
favorably... 


Good offset-litho printing generates valuable word-of-mouth adver- 
tising. And good printing is easy to turn out when you have BBD EXCEL- 
LOLITH INK in the fountain. 

EXCELLOLITH is a modern all-purpose ink that produces clean 
type impressions, level solids and sparkling halftones on regular offset, 
coated and other stocks. It dries hard to a dense, rich finish with unusual 
depth of color and freedom from dryback. And, although it doesn’t dry 
on the rollers when you shut down the press for an hour or two, it sets 
fast on the sheet so you can back up two-sided jobs almost immediately. 

You'll like the way EXCELLOLITH handles on the press too. It’s 
a smooth, firm-bodied ink you use right from the can without any doc- 
toring or mixing. Just pour it in the fountain and see how freely it trans- 
fers and how stubbornly it resists water. 

EXCELLOLITH is made in black and all colors... and, because it’s 
an “extra-mileage” ink, is economical to use on run-of-mill as well as 
fussy jobs. Try it and see how well it will perform for you. 


 Bensing Bros.and Deeney 
: Better Inks for Better Printing 


3301 Hunting Park Avenue, Philadelphia 29 
Chicago ® Cambridge, ge 
San Leandro Cal. + Monroe, 2. 
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Nekoosa Offset has the uniformity, level surface 


and ‘‘no pick” qualities needed to produce 


fine color lithography. It also has exceptional 


ee ne 
dimensional ‘stability—a ‘‘must’’ for accurate register 


and faithful halftone reproduction. Ask your by the makers of 


Nekoosa paper merchant for Nekoosa Offset—basis \% OR. NIP) 


50, 60, 70, 80 and 100—other weights on special 
order. Nekoosa-Edwards Paper Company, MADE IN U. ORL A. 


Port Edwards, Wisconsin. 
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Order by phone from 
your nearest Harris Dealer 


Albany, New York 
Sinclair & Valentine Co. 


Albuquerque, New Mexico 
Jones Graphic Products Co. . . . 
Atlanta, Georgia 
Harris-Seybold Co... ..... 
EL ae 
Nixon Supply Co. ....... 
Baltimore, Maryland 
Roberts & Porter, Inc. ..... 
Interchemical Corporation 

Printing Ink Div. ...... 
Eastman Kodak mies, __ 
Sinclair & Valentine Co. 
George R. Keller, 'nc. ..... 
John H. Burke & Co... 2... 
Birmingham, Alabama 
Dixie Type & Supply Co... . 
Sinclair & Valentine Co. * 
Blue Island, Illinois 
a 
Boston, Massachusetts 
Roberts & Porter, Inc. .. 2... 
Frank Galvin, Inc. . 2. 2... 
The Pitman Sales Co. 

of New England, Inc... ... 
Sinclair & Valentine Co. 
J. s.r 
Brooklyn, New York 
A.A.A. Graphic Arts Supply . . 


8 


. AL 4-5252 


7-1405 


MU 5-1238 
MU 5-5720 


. CH 3-9880 
. BE 5-1078 


HO 7-8414 
LE 9-2154 


54-2587 


- BI 7-4892 


WA 8-5263 


HA 6-8654 
LI 2-6894 


LI 2-5177 


- LI 2-1849 


LI 2-1018 


. UL 5-5981 


Taylor Made RullCo.. .. . .. ST 9-6500 
Buffalo, New York 
Buffalo Graphic Arts Supply, Inc. WA 5630 





Sinclair & Valentine Co. . . ID 4120 
Charlotte, North Carolina 

George R. KellerCo. ...... 7-2355 
Sinclair & Valentine Co. . . CH 3-9083 
Holly-SmithCo. ........ ED 3-4302 
Chicago, Illinois 

Roberts & Porter,Inc. ..... DE 2-4794 
Martin Driscoll&Co....... WA 2-9446 
Gaetjens, Berger & Wirth, Inc.. . MO6-4246 
General Plate Makers Supply Co. . HA 7-1754 
Harold M. PitmanCo. ..... BI 2-1174 
Eastman Kodak Stores, Inc. . ST 2-8130 
Sinclair & Valentine Co. . . . VI 7-3700 
National Steel & Copper Plate. . WA2-6440 
Cincinnati, Ohio 

Roberts & Porter, Inc. ..... PA 2024 
G.C. Dom SupplyCo. ..... MA 0902 
McKinley Litho Supply Co. . . . LI 6323 
Cleveland, Ohio 

Cleveland Litho Plate Graining Co. CH 1-1527 
Cleveland Printing Ink Co., Inc. . MA1-2354 
Harold M. Pitman Co. WI 1-5250 
Roberts & Porter, Inc. . . . . . CH 1-7515 
Capitol Printing Ink Co., Inc . WY 1-7609 
Columbus, Ohio 

WEP UIONY OO, . oso 20 c's CA 1-5305 


Dallas, Texas 


Harris-SeyboldCo........ RA 8785-86 
Lew Wenzel &Co........ ST 1232 
Sinclair & Valentine Co. ....IM 1586 
Dayton, Ohio 

Sinclair & Valentine Co. . AD 8126 
Arnett Enterprises... 2... AD 6247 
Denver, Colorado 

Lew Wenzel &Co........ AC 2-4306 
Sinclair & Valentine Co. ....TA 1348 
eee AC 3839 
Detroit, Michigan 

Roberts & Porter,Inc. ..... WO 2-8820 


Michigan Litho Graining & 
. Pere WO 3-6207 


LithomasterCo. ........ TR 2-5717 
Sinclair & Valentine Co. . TR 5-1100 
East Rutherford, New Jersey 

Wm. C. Herrick Ink Co., Inc. GE 8-7172 


an Park, Long — aga York 

Wm. C. Herrick Ink Co., 
Franklin, Virginia 
Sinclair & Valentine Co. . . . . FR 986 
Freeport, New York 
Eastern Camera Exchange. . . 
Garden City, New York 
Wm. C. Herrick Ink Co. Inc. 
Greensboro, North Carolina 
Sinclair & Valentine Co. 
Hartford, Connecticut 
Merit Printers Supply ..... JA 5-0546 
Hempstead, Long Island, New York 
Eastern Camera Exchange. . . . IV 1-8333 


- MA3-1160 


. GR 2-6269 


Houston, Texas 
Lew Wenzel &Co........ 
Sinclair & Valentine Co. 


Huntington, New York 
Eastern Camera Exchange. . . 


Indianapolis, Indiana 
Automatic Saw Sharpening Co. 
DAVIUSOUGNIGS «60s 20s 3 3 


Jacksonville, Florida 
Sinclair & Valentine Co. . . 
H. H. Furginson Printers Supply : 


Kalamazoo, Michigan 
Newhouse Printers Supply 
Sinclair & Valentine Co. 


Kansas City, Missouri 
Roberts & Porter, Inc. 
Interchemical Corporation 
Printing Ink Division. . . . . 
Lawrence Litho Supply Co., Inc. . 
Sinclair & Valentine Co. - 
Lansing, Michigan 
Ash Litho Supply Co... .... 
Long Beach, New York 
Eastern Camera Exchange. . . . 
Los Angeles, California 
Roberts & Porter, Inc. ..... 
The California Ink Co., Inc... . 
Smart Supply Co., Inc... ... 


Sinclair & Valentine Co. 
Lynbrook, New York 
Eastern Camera Exchange. . . . 


Medford, Massachusetts 
Sinclair & Valentine Co. 





CA 6060 


- FA 5341 


- HA 1-0450 


. ME 7-2737 


WA 3-3361 


- JA 7-6604 
2-4052 


ee 2-6031 
« KA 2-0287 


BA 1788 


VI 2707 
BA 6666 
Vi 6090 


IV 4-9122 


6-6570 


NO 3-3505 


- AD 3-3291 


LY 9-3790 


. MY 8-3629 
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PLATE COSTS IN HALF! 


Print from both sides of 
Harris Sensi-Plates 


You get two surfaces on one metal plate. Why not print from both? 
With a Harris Senst-Plate, coated on both sides, you can. Just take 
average Care in processing and mounting. You not only cut plate 
costs in half but also get top-quality reproduction. 





Grainless Harris Sensi-Plates print clean, holding shadow areas 
open and retaining high-light dots. Result: better solids and excellent 
half-tones. And this quality is sustained from start to finish. 





Easiest, cleanest processing imaginable. Using 
Harris 3-in-1 Solution (rub it on; wipe it off as 
shown here), or the conventional method of proc- 
essing, you get professional quality every time. 


Presensitized sheet aluminum, not foil, of Harris Sesi-Plates is up to 
V4, heavier. You can “swing the plate” without tearing it. As a matter 
of fact, you can mount or remove a Sensi-Plate with no more care than 
required for regular grained zinc and aluminum plates. 


PRICE 


PER PLATE Widest range of sizes available. No matter what make or model 


press you’re running—from the smallest up to and including 36 x 48” 
—you can get the right size and style Harris Semsi-Plates by calling 
your nearest dealer. (See list, below. ) 


All Styles 
1114 x 20% 
154 x 20'2 
20/4 x 2072 
“40x 16 
16x17 
1442«x17% 
1514 x 20'2 
20 x 22% 
272 «287 
2674 % 31 
16% x 20'2 
19% x 23 
24%/ x 30 
\ oF 97% x30 
252 x 36 
322 x 43 
40 x 48 


Multilith 
Multilith 
Multilith 
Multilith 
‘Davidson 
Davidson 
Rotaprint 
Webendorfer 
Webendorfer 
Webendorfer 
Miehle-Roland 
Harris 
Harris 


Order by phone. Make your own test, Compare the quality (and sav- 
ings) of Harris Sensi-Plates with any other brand. Order a trial box 
from your favorite dealer. His number is listed below. Call him today. 
Or wire, collect, Harris-Seybold Company, Chemical Division, 5308 
Blanche Ave., Cleveland 27, Ohio. 


HARRIS 
SEYBOLD 


HARRIS CHEMICALS 


Harris Presses » Seybold Cutters + Harris Litho-Chemicals 
Special Products + Cottrell Presses + Platemaking Equipment 
Macey Collators 


Harris 


Harris 
Harris 
Harris 





COM PANY 








Miami, Florida 


General Equipment & Supply Co. . 9-0321 
Milwaukee, Wisconsin 
Sam’! Bingham’s Son Mfg. Co. . HI 4-0329 


Sangwin Bros. Ink Co. 
Div.Gaetjens, Berger & Wirth, Inc. BR 2-1454 
- . - FL 3-903 


Badger Plate Graining Co. 0 
Eastman Kodak Stores, Inc.. . . BR 1-1478 
Minneapolis, Minnesota 
Litho Supply Depot ...... Fi 5151 
Automatic Prtg. Equip. Co. . BR 8373 
Monroe, Louisiana 
Sinclair & Valentine Co. . MO3-4155 
Montreal, Quebec 
Harris-Seybold Canada, Ltd.. . . UN 6-8836 
Nashville, Tennessee 
Southeastern Printing Ink 4-3332 
Interchemical Corporation 

Printing Ink Division. . . . . 42-6381 
Dixie Plate Graining Co. eer 6-2346 
Sinclair & Valentine Co. . NA 5-4292 
Newark, New Jersey 
Paul B. Williams, Inc. .... . MA 3-6658 
Replica Supply ........ HU 2-4967 
New Haven, Connecticut 
Sinclair & Valentine Co. . ST 7-4269 
New Orleans, Louisiana 
Sinclair & Valentine Co. . RA 5346 
New York, New York 
Roberts & Porter, Inc. .. 2. . WA 4-3756 
Eastern Graphic Arts Supply 

a Sa BR 9-8480 
Bridgeport Engr. Supply ae 2 Hy 6852 
General Graphic Arts... .. . -§245 
Interchemical — 

Printing Ink Division. . . . . WH 3-8830 





Alfred , Metzger ....... OR 7-9559 
J. H. & G. B. Siebold, Inc.. . . . OR 5-7650 
eae Supply Co... . . OR 5-7320 
Mimeo Mfg.Co., Inc... .... CA 6-4472 
Magnet Litho Supply Corp. . . . CA 6-4385 
Graphic Supply Co... . ... SP 7-0130 
William Recht Co., Inc... ... CO 7-8395 
National Steel & Copper Plate Co. 2° 5-8822 
Sinclair & Valentine Co. . . “oe 4000 
OS ere 5-8760 
Zimmer Printers Supply, Inc. . . BE 3-4429 
Norfolk, Virginia 
Campbells Camera Center . . MA2-7845 
North Bergen, New Jersey 
Harold M. PitmanCo. ..... UN 5-8300 
Oakland, California (San depenpes 
Sinclair & Valentine Co. 3-6408 
Oklahoma City, Oklahoma 
Sa RE 6-0305 
Omaha, Nebraska 
Omaha Photographic Laboratories AT 8946 
Oriando, Florida 
H. H. Furginson Printers Supply . OR 2-4052 
Pensacola, Florida 
Sinclair & Valentine Co. . CA 4501 
Philadelphia, Pennsylvania 
Roberts & Porter, Inc. ..... 7-4460 
Eastman Kodak ‘cm Inc.. . . WA3-1200 
Interchemical Corporation 

Printing Ink Division. . . . . MA 2-2427 
Phillips & Jacobs .......- WA 2-3655 
A ge LO 4-1120 
Poly-Graphic Duplicator Co... . . RI 6-8820 
Sinciair & Valentine Co. . BA 9-8806 
Pittsuurgh, Pennsylvania 
Phillips & Jacobs ....... AT 1-0833 
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og ae ee ee 
Sinclair & Valentine Co. e° 


Phoenix, Arizona 
The California Ink Co., Inc. . . 


Portland, Oregon 

The California Ink Co., Inc. . . 
Eastman Kodak Stores, Inc. . . 
Sinclair & Valentine Co. 


Port Washington, New York 
Eastern Camera Exchange. . . . 
Richmond, Virginia 

Galeski Photo Center. ..... 


Richmond Camera Shop 


Ridgefield Park, New Jersey 
Sinclair & Valentine Co. 


Ridgway, Pennsylvania 
Sinclair & Valentine Co. 
Rittman, Ohio 

Sinclair & Valentine Co. 


Rochester, New York 
Marks & Fuller 


St. Louis, Missouri 

Gaetjens, Berger & Wirth, Inc. . 
Renda Litho Supply Co... . . . 
Rissman Graphic Arts suaene! Co. . 
Eastman Kodak Stores, Inc. 
Duplico Co. 

Sinclair & Valentine Co. 
Salt Lake City, Utah 
The California Ink Co., Inc... . 
Sinclair & Valentine Co. 
San Diego, California 
Sinclair & Valentine Co. 


EM 1-8600 


. ST 1-8141 
. AL 4-4691 


- AT 6371 
. CA 1863 
. BE 2169 


. HU 7-1740 
. RI 33-178 


. Ri 388 


HA 2600 


- JE 5-6825 


. PR 3-7238 


5-4694 
91244 


. TA 1-4663 


San Francisco, California 
Roberts & Porter, Inc. ..... 
The California Ink Co., Inc. . . 


Savannah, Georgia 
Sinclair & Valentine Co. 


Seattle, Washington 
Roberts & Porter, Inc. ..... 
The California Ink Co., Inc. . . 
Eastman Kodak Stores, Inc... . 
Sinclair & Valentine Co. 


Spokane, Wash. 
The California Ink Co., Inc. . . 


Tampa, Florida 
Sinclair & Valentine Co. 


Toledo, Ohio 

Toledo ‘Lithograin & PlateCo. . 
De Fee ee” 
Py eee 


Toronto, Ontario 
Harris-Seybold Canada, Ltd. 


Tulsa, Oklahoma 

Lew Wenzel &Co........ 

Washington, D. C. 

Capitol Printing Ink Co., Inc. 

Interchemical Corporation 
Printing Ink Division. . . . . 

George R. Keller, inc.. 

Capital Offset & Printing. Supply Co. 

E. R. Kramer & Co 

E.H. Walker Company ... . 


Wichita, Kansas 
ae ea 


Wilmington, Delaware 
Photo Center 


UN 3-5194 


. EX 2-4688 


. SA 3-4630 


EL 2557 


- MA 3215 


MA 9072 


. MU 0725 


- MA 9945 


88-1331 


. CH 8-6478 


FU 6661 
MA 5192 


. EM 3-6153 


54-4269 


. DE 2-3883 


7 2-9474 
A 6-7761 
NA 8-7824 
oo 3-6638 
8068-69 


HO 4-1085 


WI 6-3319 











COVER YOUR OWN 
ROLLERS 
\ 


= 


IT’s EASY 


There’s no problem when covering your ' | rk 

dampening rollers with Aquatex and ] 1 | —s Yo // Y 
Dampabase. These coverings are specially ' iN Wy 
made to give a perfect fit. The “two way 
stretch” feature of Aquatex and Dampa- 
base causes the coverings to hug the 
roller giving a smooth even surface free 
of bumps and wrinkles. it’s just as easy 
to cover the larger as it is the smaller 
rollers. Aquatex and Dampabase can be 
easily applied by the “'Quik-On” tube 
designed for these coverings, or by any 
mechanical covering device. 

The seamless feature of Aquatex and 
Dampabase saves production time—no 
sewing of seams—no danger of stitches 
rotting or pulling out. Just slide the cov- 
erings on the roller, sew the ends and 
your dampeners are ready for many pro- 
ductive hours of service. 






























< 


F<. if 
1 ii 2! 
a = ) | Y h =~ 
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There is a size of AQUATEX and DAMPABASE 


for every press 


When ordering your supply be sure to specify the 
correct size and diameter of your rollers assuring 
a perfect fit. 

Aquatex and Dampabase are sold by all the 
leading lithographic supply houses. 








They’re Better 
because 
They’re 
Seamless 
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elp cur 
Pressure Sensitive® we tig 


oiling hendacho' 


For best results... recommend 


Promme-Souitve LABELS 


It pays to suggest Kleen-Stik! Individual labels with easy 
peel-and-press application require no wetting, heating 

or glue. Once on, Kleen-Stik labels stay tight, won’t pop or pucker 
even on hard-to-label surfaces. Kleen-Stik gives you a 

dynamic, benefit-packed sales story, attracts more business. 

Each order more profitable than ordinary gummed label printing. 
No extra effort . . . simply extra profit! 





ce 


CUT YOUR SELLING COSTS... . INCREASE YOUR VOLUME 


Take orders for KLEEN-STIK Roll Labels, too! 


Get in on the huge, eager market for Kleen-Stik continuous roll 
labels. Every printing account is a prospect, and there’s a 


| _ roll label printer in your area who is ready to work with you. 


Vacca 





KLEEN-STIK PRODUCTS, INC. Wet: 00 


for your FREE IDEA KiIT— 


7300 WEST WILSON AVENUE @ — CHICAGO 31, ILLINOIS labels and displays 
to make your sales 
Pioneers in Pressure Sensitives to the Trade. easier, faster! 
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Letters to the Editor 








Sirs: 


At the outset I would like to tell you that 
we enjoy and benefit quite a good deal 
from your Modern Lithography magazine. 
I wish to refer to the January issue 1955, 
Volume 23, No. 1. The article on storing 
litho plates by Theodore F. Makarius. This 
article has been up before a_ technical 
committee of ours and it has provided quite 
a lot of hot discussion. We are at present 
organizing the storing of litho plates, ac- 
tually aluminum plates. Our men insist that 
all plates shculd be rolled up and etched 
before putting away for storage, and Mr. 
Makarius s.ates in his article as follows: 


"Assuming the last sheet indicates that 
the plate is gocd enough to rerun, it should 
be given an extra roll of inking rollers be- 
fore gumming.” Now here is the crux of our 
divergence of opinion. Our people insist 
that all plates should be rolled and etched 
and that an extra roll of inking rollers is 
not good enough. 


Will you do me a special favor and help 
us to settle this argument. It would suit us 
very much to adopt Mr. Makarius’ sugges- 
tion because rolling of plates takes time 
and also costs money, and I have to con- 
vince our people that Mr. Makarius is right. 
I therefore suggest to them that I write to 
you and get your views on the matter. 
Would you be good enough to contact the 
writer and obtain his opinion, also would 
you be good enough, if possible, to con- 
By another few litho houses and ask them 

or their opinions. And if you think it ad- 


THE WINNAH! & STILL CHAMPION! 







Enjoy top a. 


The 


22 ORIGINAL 


1-STEP 
~WASH-UP 


- With the secret weapon! *® 


of YOUR Rollers and Blankets with Wash R228 - 


e IN USE OVER 4 YEARS 
e REMOVES GLAZE 


e GIVES VELVETY SURFACE 
« POWER - PACKED 


e CUTS WASH-UP AND DOWN-TIME more than 50% 
e PENETRATES INTO THE PORES 








MAKES COLOR CHANGES - FASTER * EASIER 








* SAFE! NON-TOXIC!! NON-EXPLOSIVE!!! 





* 
“THE SECRET WEAPON”. 


PACKED: 1&5 gal. cans; 30 & 55 gal. drums 








eee 


RESILIUM (exclusive with ANCHOR) 


restores natural bounce & traction 


‘Try it on Money-back Guarantee! 
WRITE DEPT. RWMfor free literature, “Roller Care” 


ANCHOR CHEMICAL CO., INC. 


“SOLUTIONS FOR GRAPHIC ARTS PROBLEMS"’ 











829 BERGEN ST., BROOKLYN 38, N.Y., MAin 2-8006 


visable pose this question in one cf your 
magazines and ask for opinions. It is inter- 
esting to know what people have to say. 
E. Charlaff, 
Directcr 


S. A. Litho Co., Ltd. 


Mr. Makarius offers this explanation: “If 
the last sheet run on the press is satisfac- 
tory for c« rerun, drop the press inking 
rollers for one or two revolutions to give 
the plate an extra roll of ink. Next the plate 
should be fanned dry, powdered with pow- 
dered resin, gummed up and dried. The 
powdered resin will prevent the gum 
sponge from smudging the image. Before 
taking the plate off the press, remove the 
ink with Lithotine or turpentine and give a 
light application of asphaltum before stor- 
ing. If this extra roll of the inking rollers is 
not made there will not be enough ink on 
the plate and the gum may adhere to the 
image. 

“Tf the plate is in good condition, rolling 
up by hand and etching is unnecessary, if 
it is gummed properly.” 

You may also be interested in “How to 
Build an Offset Plate Rack” April, 1955, 
page 40. Tear sheet has been sent.—Ed. 


Dear Sir: 


Your interesting and informative editorial, 
in the July issue of MODERN LITHOGRA- 
PHY, has prompted me to write this letter. 

At present I am a Lithographer 3rd Class 
in the United States Navy, now serving 
aboard the light cruiser, U. S. S. Worcester. 
In about seven months I will be released 
from active duty and I wish to continue 
my career in lithography. I prefer to spe- 
cialize in process camera work or stripping 
and layout work. 


My question is: How to get started? 


For experience I have had four years of 
trade printing at Burgard Vocational High 
School in Buffalo, N. Y., about a year and 
a half at Remington Rand, Inc., in North 
Tonowanda, N. Y., and about eight months 
at the Buffalo branch warehouse of Pocket 
Books, Inc. Before coming on board the 
Worcester, I had spent two years at the 
Cuatra Publication & Printing Plant in Pen- 
sacola, Florida (USNAS). It was there that 
I became interested in offset lithography. 
At that plant, I have done bindery, plate 
regraining work, stripping, camera (line) 
and platemaking (albumen) work. I spe- 
cialized in stripping and platemaking and 
also xerography. 

I sincerely hope that you will be able to 
advise me in the following matters. What 
are my chances of getting into my pre- 
ferred line of work? Should I go to school 
first? And where? What wculd be my 
term of apprenticeship? What union would 
it be necessary to join? I have a high 
mechanical aptitude and my hobby is pho- 
tography and camera repair. In about a 
year I am contemplating moving to the 
West Coast to take up residence there. 


If you would give me scme insight as to 
what I should expect when I leave the 
service, I shall be very grateful. 

Li. 3. Henry R. Spencer 
U. S. S. Worcester (CL 144) 
c/o F.P.O. New York, N. Y. 


ML tried to answer reader Spencer's 
questions, suggesting that with his back- 
ground he might be ready to start in an 
offset plant after his discharge. Can cny 
West Coast shop offer him more tangible 
encouragement?—Editor. 
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THE BIGGEST 






new “U.S”- 
offset blanket ded ta 


“U.S.” Blanket 


The long life and sharpness of impression of these blankets are cutting costs for 
lithographers everywhere. Here are the qualities built into the great “U. S.” blanket: 
e Low stretch in “around cylinder” direction assures sharp impression, maintenance 
of register. 

High strength withstands pressure and tension. 

High resilience gives fast “comeback” after each impression. 

Outstanding resistance to smashing. 

Resistance to ink and wash-up materials prevents embossing or ply separation. 
Correct hardness—for good printing quality. 

e Uniform thickness minimizes “patching” or underpacking and make-up time. 
You can get quick delivery and careful service from any of United States Rubber 
Company’s selected distributors. Each is strategically located. For the address of 
the one nearest you, write address below. 


“U. S.” Research perfects it...“U. S.”’ Production builds it...U. S. Industry depends on it. 


UNITED STATES RUBBER COMPANY 
MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 





Hose ¢ Belting « Expansion Joints « Rubber-to-metal Products ¢ Oil Field Specialties ¢ Plastic Pipe and Fittings « Grinding Wheels « Packings * Tapes 
Molded and Extruded Rubber and Plastic Products « Protective Linings and Coatings « Conductive Rubber « Adhesives « Roll Coverings « Mats and Matting 
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Our new factory at 
PATERSON, NE 
785-91 EAST 27TH STREET 


Ww JERSEY 
MUlberry 4-0033 
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e Why are there more Lauton Hydraulic Clamp 
Cutters in use than all other makes combined? 


e Because bausin had the vision, courage and 
ability to pioneer in the successful development of 
Hydraulic Clamp Cutters - 8 years ago, to be exact. 
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SERIES V-65 


46" +52" +55” 


It takes a bit of doing to introduce a new 
development. But when you have the conviction 
that the result will mean extreme accuracy and 
increased cutting production then you have a 
goal to justify vast engineering expenditures. 

LAWSON’S Hydraulic Clamp Cutters have 
proven successful. Almost a thousand LAWSON 
Hydraulic Clamp Cutters in America’s leading 
plants are proving LAWSON LEADERSHIP. 


ew 


awa 


P. LA cara 


628 SO. DEARBORN ST. 
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EXCLUSIVE DISTRIBU 


Los Angeles, San Francisco, Seattle 


Atlanta 
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main office: 


176 FEDERAL ST. 


Tulsa, Little Rock, Okla. City 





To earn the mantle of leadership E. P. Lawson 
Company has continually applied improvements 
and additional features to make their cutters the 
finest. This is evidenced by the new LAWSON 
Hydraulic Clamp Cutters — Series V65. 

Hydraulic Clamp Cutters are now the standard 
for the industry. LAWSON is proud of its con- 
tribution and pledges its facilities toward even 
higher standards. 


426 WEST 33rd ST., NEW YORK 1. 


BOURSE BUILDING 


TORS SALES AND SERVICE 


Denver Toronto, Montreal, Winnipeg, Vancouver 


, Shreveport Dallas. Houston, New Orleens 








American business invests more than 100 million dol- 

~ lars a year in house organs. Because these publications 

© play such a vital part in employee and public relations, 
(00 they deserve and get the best—in design, in editing, in 
presswork and in the paper on which they appear. Ask 

your Oxford Merchant to show you successful samples. 


TWO VALUABLE AIDS. (1) T/e OXFORD PAPER SELECTOR CHART 
helps you select the right grade of paper for each job. (2) The 
OXFORD PAPER COST CALCULATOR quickly gives the exact 
cost per 1000 sheets for common weights and sizes of printing 
A papers. Ask your nearby Oxford Merchant or write us direct. 


xford Papers - 
+o Butt Solas 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. 
OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, Il, 
MILLS AT RUMFORD, MAINE, AND WEST CARROLLTON , OHIO 
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tae tely “ALL-WEATHER” — _. deep etch process 





| Here, after years of research and 
shop testing, is the Deep Etch Process ¥ 

you've been waiting for. 

No matter where you are located— 

no matter how severe or 

variable your climatic conditions, 

you can now make deep etch plates 
| with consistent and dependable results. 


Metalife Deep Etch Coating is 
radically new in chemical composition 
and performance... 

is unaffected by humidity and 

other atmospheric conditions. 
Companion solutions are 

fully compatible and likewise 
stabilized for top performance 

in all kinds of weather. 


The tough, extra-thin stencil 

improves image sharpness and fidelity— 
eliminates undercutting 

during exposure—minimizes staging. 

The final image is 

resistant to abrasion and 

the penetration of moisture, 

acid and gum. 

Metalife Deep Etch improves 

image quality, printability and length of run. 








Change now fo Metalife ... 
the Deep Etch Process you can use WILLIAM A FRANGOS ING 
with absolute confidence .. . , 5 . 
the only Deep Etch Process that Devoted exclusively to research and production of 
lets you forget about the weather. lithographic platemaking chemicals and processes. 


241-10 HILLSIDE AVE. @ BELLEROSE 26, LONG ISLAND e N. Y. 
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ees §«§6f0 Improve 
offset printing techniques 


Be Reproduce from POSITIVES 


(even the largest size plates) 






THE 
-ALLER* 
PROCESS 


Carton and box printers find the Aller Positive 
Method is reliable and gives better control of 
dot-size than any other bi- or tri-metal plate. 


eS Get amazingly LONG RUNS 
(runs of over 1,000,000 are normal) 
It is a fact that Aller Plate reproduction becomes sharper as the 


run lengthens . . . and these plates give better eeprotaeoan 
from the start. It will pay you to investigate. a 






EN Better PROCESSING 


Processing of Aller Plates or any other multi-metal plates 
is facilitated by the use of Levey’s new line of chemicals. 
Especially developed for use with metallic plates, these 
chemicals will give you better results. Ask for full information. 


NEW 
LEVEY 
CHEMICALS 


-prev‘K #. LEVEY o., inc. 


PRINTING INK DIVISION COLUMBIAN CARBON CO. 
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Grand Prize Sports Photo taken by Paul Siegel, Minneapolis Star and Tribune. 


HITS ALL THE BASES on jobs requiring coated paper 


It’s Glidden Alpha Protein coated paper, paper has greater smoothness, stronger 
the new material for offset papers that resistance to picking, higher opacity, 
is superior on every count. more brilliance and will fold perfectly. 


Paper with Glidden Alpha Protein coat- If your supplier does not stock paper ane in mor 
ing makes possible faster press runs, processed with Glidden Alpha Protein, | would like ae 
lower ink consumption and cleaner, please mail the attached coupon for in my area, 
sharper reproduction. In addition, the complete information. 


€ information 
Pha Protein; and 


ames of suppliers 


THE GLIDDEN COMPANY 


Chemurgy Division 


1825 N. Laramie Street 
Chicago 39, Illinois 


feopuct® 


This advertisement is lithographed on paper processed with Glidden Alpha 
Protein. It is typical of the superior reproduction that can be obtained. 





SAVE on press cylinders! 
LOWER equipment costs! 


Spraying cylinder body with stainless steel. 


Cylinders rebuilt by our process are more dura- 
ble because of the increased hardness of the 
deposited metal! In addition, all cylinders, upon 
arrival, are further checked for size, condition of 
bearers and journals and body runout in order 
to eliminate unnecessary work or discover hid- 
den sources of future trouble. 


Cylinder journals, if scored or worn, are rebuilt 
with High Carbon Steel (363 Brinell hardness) 
and ground to standard diameter, with a result- 
ing increase in the life of the cylinder! 


WORN CYLINDERS 


RECONDITIONED 
GOOD Ad NEW! 


For the past twenty years, Arthur Tickle Engineer- 
ing Works has specialized in reconditioning dam- 
aged printing press cylinders or cylinders that 
have been reground previously on the bodies and 


are too small in diameter. 


Reconditioned Cylinder is fully inspected before delivery. 


Write, Wire or Phone for Complete Details! 


ARTHUR TICKLE ENGINEERING WORKS, INC. 


21 Delevan Street e Brooklyn, 31,N. Y. 
MAin 5-4200 
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... the finest, most productive 
offset press in its class 








Here it ig... the all-NEW 





Five big advantages make the ATF Super Chief the 
finest, most productive press in its size range 


MOST PRODUCTIVE PRESS High top speed of 7000 
iph, combined with many operating features that insure 
steady, uninterrupted performance, make the Super Chief 
the most productive press in 29 in. size range. Among the 
features that add up to uninterrupted performance are the 
simple, trouble-free, easy-to-set controls for speed, register, 
and impression. All can be-adjusted while the press is run- 
ning! Other factors that contribute to high production are 
the Super Chief’s semi-automatic lubrication, the quick- 
action wash-up attachment, and the easily set feeder that 
permits fast getaway and reduces lost time in starting or 
changing jobs. 








FINEST QUALITY PRINTER First reason you get top 


quality production with the Super Chief is its outstanding 
19-roller inking system that provides adequate ink break-up 
and coverage for the heaviest forms. Another quality 
builder is the highly accurate but easily set register control 
mechanism. And the stepless speed control —located right 
on the press—can be adjusted quickly and easily for the 
exact speed the job demands. Cushioned step-up of speed 
insures better register control during speed changes. 


EASIEST PRESS TO OPERATE Two elements com- 
bine to make the Super Chief easier to operate: its compact 
structure and its easily accessible, easily identified controls. 
Because of its compactness, one pressman can follow the 
sheet easily, right through from feeder to delivery. And the 
readily identified, colored control buttons are centrally 
grouped to give the pressman quick, convenient control. 
All controls and adjustments — even attaching the plate and 
blanket to the cylinder—can be handled by one man. 


MOST VERSATILE PRINTER The Super Chief can 
handle sheets from 10 x 14 to 23x 30 in; weights from 
onion skin to .030 card. Optional sheet- or stream-feed, 
sensitive sheet chokes, adjustable head stops and sheet 
slow-downs make changeover easy, regardless of stock. And 
with double-wheel pull side guides, the Super Chief main- 


tains critical register over a wide range of stocks. 


MOST COMPACT PRESS The Super Chief was care- 
fully designed to provide enough room for all desirable 
operating features, without taking up unnecessary floor 
space or becoming clumsy and too large for easy handling. 
Its 53.2-sq.-ft. floor space requirement makes it the most 
compact and undoubtedly the easiest press in its size range 
for one man to handle. 
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ATE Super CHEE 


Super Chief 
HIGHLIGHTS 


New Integrated Construction... 
saves space, cuts installation time 
and expense. 


Exclusive ATF Built-in Speed Con- 
trols save up to $500 in installa- 
tion costs. 


New Cushioned Step-Up saves lost 
sheets and insures close register 


through speed changes. 


Improved Inking System with spe- 
cial ink-receptive copper-plated 
steel rollers. 


Improved Control Design and Col- 
oring gives easy, quick, safe op- 
eration. 


Special Pull Side Guides and dou- 
ble register wheels provide close 
register for any stock. 


Improved Sheet Slow-Downs, with 
individual pressure adjustments, 
contribute to fine register. 


All-New Three-Part Spring Grip- 
pers transfer sheet smoothly from 
register plate to cylinder. 


Special-type Plate Clamps — four 
on,each plate bar — permit fast, 
easy plate attachment. 


Prelubricated Bearings— including 
78 sealed for life—cut maintenance 
time and expense. 


Designed and Manufactured in U.S. A. 3 





The new Super Chief is a press we're proud of at ATF—one you'll be proud 
of, too, once it goes to work for you in your plant. 

It’s the result of about five years of intensive development work on the part 
of ATF engineers, backed by almost a quarter-century’s experience in the 
design and manufacture of offset presses. 

It’s a completely re-thought, redesigned press, geared to present-day 
demands for low-cost, high-volume production. Prototype units have been 
field-tested for over a year in commercial printing plants. 

We at ATF think it’s the finest, most productive offset press in the 29 size 
range ever built. Youll see some of the reasons why on these pages. 
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Before you take a look at the new 
Super Chief itself, read these 


SUPER CHIEF SPECIFICATIONS 


Maximum 7000 iph 
2800 iph 


Adjust-O-Matic Stepless 


Minimum 


Speed control 


Normal sheet 
Maximum sheet 


Minimum sheet 


Printing area 


Plate size 


OE, re er .030 in. 


Lightest stock 9 Ib onion skin 


The all-new ATF Super Chief will be on 
display soon at ATF Equipment Display 


Centers in: 


NEW YORK 
PHILADELPHIA 
ATLANTA 
CLEVELAND 
CHICAGO 
DALLAS 

SAN FRANCISCO 
LOS ANGELES 


1 


Feeder capacity 36 in. floor loading 


Feeder capacity 30 in. reloading 


Delivery capacity 19 in. capacity 


Send coupon for your copy of fact-jammed, 
colorfully illustrated 16-page brochure on 
the all-new ATF Super Chief and... 


GET THE COMPLETE STORY 
FROM YOUR LOCAL ATF REPRESENTATIVE 








S é e C T your next offset press from AT » 


... the world’s broadest line 











ATF Web-Fed Presses (web widths to order ) 


American Type Founders, Inc. 
200 Elmora Avenue 
Elizabeth, New Jersey 


Dear Sirs: 


Please send me copies of the following booklets : 
The new 16-page, 4-color brochure on the ATF Super Chief 
Chief 20 [] Chief 22 [] Chief 24 [] Chief 29 (J 
Mann Perfector [] Two-Color Manns [_] Web-Fed Presses [] @ @ 


Name_ 





ATF Super Chief (23 in. x 30 in. sheet) 





ATF Mann Perfector (38 in. x 531 in.) 


One-Color Manns [] 





ATF Chief 24 (1734 in. x 24% in. sheet) 


NY 


S An all new 
; ATF Mann N135 | 


4 


cn... will be announced 
{ soon. 
y Watch for it. 





ATF Mann Two-Color Presses 





The complete story on any ATF Chief, Mann or Web- 
Fed Offset Press is yours for the asking. There’s a book- 
let on each one, showing features and specifications. 


Send coupon below for copies you want. 


BETTER, MORE PROFITABLE PRINTING 
FROM THE WIDEST LINE OF PROCESSES 


Gravure - Letterpress - Offset 








Firm 


Sheet and web-fed presses... compos- 
ing room, camera and plate-making, 





Address. 





press room and bindery equipment 





City Zone State 


Printed in U.S.A. on ATF Chief Press 





CH-109A—12/2M—8-55 











The point 


You PUT YOUR NAME to a letter, 
and in that instant a sheet of paper 
and a typed message become you. 
You know that, and you won’t 
stand still for a sloppily typed letter. 
But will the paper itself—the sheet 
that will be held in another man’s 
hand — do equal justice to you 
and to what you have to say? 


HOWARD PAPER MILLS, INC. 


Companion Lines: Howard Ledger ¢ Howard Mimeograph 


Printed on Maxwell Offset 


COLOR PHOTOGRAPH BY ANTON BRUEHL 


where it pays to be proud. 


It will if it’s printed on Howarp 
Bonp. We'll not cover all the rea- 
sons why. Basically, it’s the inherent 
quality of this fine bond that lends 
distinction to a letterhead and au- 
thority to the letter that appears 
upon it. Thousands know this—and 
thousands use it for letterheads and 
other kinds of business printing. 


It pays to be proud of your busi- 

ness correspondence. You well can 

be when it appears on Howarp 

Bonp, in whitest white or colors. 

Your printer or paper merchant 

will show you convincing samples. 
7 y ¥ 


PRINTERS! This message appears in adver- 
tising magazines read by your customers. 


¢ HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard , bond 


thn 


“The Naiion’s 








Business Paper” 


Howard Writing ¢ Howard Posting Ledger 





Lecant coloe reproduce better on Wtanweld Offset 7 


Howard Paper Mills, Inc. / MAXWELL PAPER COMPANY DIVISION / Franklin, Ohio 


Printed on Maxwell Offset — substance 80 — Maxtone finish 


We'd be pleased to send you samples of our seven finishes and two tints 
































Finger-tip Roller Setting 





. 


30x 42 sheet - One to Five Color 
36x 48 sheet - One to Five Color 


40x 56 sheet - Two to Five Color 


Built-in feelers and knobs located outside the 
press frame provide a new and patented system 
for setting form rollers on the Miller-M.A.N. 
Offset Presses. The pressman literally has the 
means of setting form rollers to the plate at his 
fingertips, since sensitive feelers enable him to 
gauge the contact pressure of the ink and 
dampener form rollers to the plate. Roller move- 
ment is controlled by a knob, and all roller 
sockets are self-locking. This new system is 
accurate and simple and takes the guesswork 
out of roller settings. 





} 
' 
| 


Write for complete details and prices. 





MILLER PRINTING MACHINERY CO. 
1135 Reedsdale Street Pittsburgh 33, Pennsylvania 


Miller Printing Machinery Co. of Canada Limited 
730 Bay Street Toronto 2, Ontario 





~ 
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In a nutshell, the right balance of qualities in 





printing paper can mean good all-around performance. 
And with today’s tough production schedules, 
dependable performance in both the press and 
bindery is becoming increasingly important. 
You'll find balanced properties in all of 
Kimberly-Clark’s Modern Coated Papers. Each is 
“engineered” to do the best possible job at its 
grade level. And there’s one of these fine papers \ 
for almost every coated paper requirement. 
If you’re a modern, progressive printer who 





wants a modern printing paper that gives you both 
maximum printability and maximum runability, 
it will pay you to look to Kimberly-Clark. 
We're as close to you as your nearest distributor. 


eo ¢ @ 


for Modern Lithography . . . Prentice Offset Enamel 
Lithofect Offset Enamel ¢ Shorewood Coated Offset 
Fontana Dull Coated Offset. 


for Modern Letterpress... Hifect Enamel ¢ Crandon 
Enamel e Trufect Coated Book e Multifect Coated Book. 





Kimberlu|Clark 
& 


Kimberly-Clark Corporation * Neenah, Wisconsin 





COATED PRINTING PAPERS 




















The Miehle... 
leader among the world’s 
manufacturers of fine 


printing equipment. 


26 


Inv SLLOA Ne rOre YOu LYLVE of 


Miehle Unit Construction on the 
- 61 and 76 Offsets ..61 and 76 Rotaries 


Plan for tomorrow—today. Since Miehle 61-76 Offsets and 

Rotaries are built on the Unit Construction principle—you can install 
a one, two, three, four or five color press today, but if the pattern of your 
work is altered it 1s practical and economical to convert your press 

to a different combination tomorrow. It’s a simple matter to add or 
remove printing units to meet changing plant conditions. 

We will be glad to tell you the complete story. 


PRINTING PRESS AND MANUFACTURING COMPANY 
Chicago 8, Illinois 
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to increase 
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profits... 


standardize on fewer 
grades of rag paper 
and order them in 
larger quantities from 


neenah 


Why waste money on small quantities of 
paper? Instead, select those grades 

of paper that form the bulk of your 
work and standardize on them. Then let 
Neenah supply all your rag paper needs 
as Neenah makes the most complete 

line in America. 


To help your salesmen, Neenah offers a 
fast-moving line of quality papers that 
are acceptable, and in many cases, in 
demand by your discriminating 
customers. Neenah’s ‘‘quality” story is 
reaching thousands of businessmen 
through ads appearing in 


Nation’s Business 

Dun’s Review and Modern Industry 
Advertising Requirements 

Journal of Accountancy 

The Reporter 

Insurance Salesman 

Rough Notes 


To help you solicit business on fine 
rag papers, your Neenah salesman 
offers you 





@ Neenah Guide to Preferred 
Letterheads 


@ 3 Keys to Selection and Use of 
Thin Papers 


@ Your Guide to Better Indexing 
@ Neenah Pattern Kit 
@ The Cost of Influencing People 






ME 


EAE BUSIRE 
~~ N NUSIRESS PAPERS 


S\WCE 1873 


Neenah, Wisconsin 
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When the problems of art are solved lasting beauty results 
— whether it be the product of the sculptor’s mallet, etched 
from the hard, resistant marble block — or the image, now 


etched on metal, created by the lithographic artist. 


eeoWHEITE ETCH 


Certain technical advances are discovered from time to time which complement the 


work of the artist and help perfect his art. LITHO CHEMICAL & SUPPLY is 2 i al 


the lithographer’s side in this endless searching after perfection. The result... a line of fine 


: 


lithographic chemicals and supplies, among which is .. . 


LITH-KEM-KO WHITE-ETCH 


fountain solution concentrate 


te. 
; - 


a non-toxic concentrate containing no chromic compounds.— 
especially recommended for aluminum and multi-metallic plates 
for either single or process color work — used with complete 
safety in even the smallest quantities where allergy to bichromate 
is present — a press fountain solution to keep the pH factors in 
perfect balance. 


| LITHO CHEMICAL & SUPPLY CO. | bs 
46 Harriet Place, Lynbrook, L. 1., N. Y. 






























| Please send us all the information about LITH-KEM-KO 
WHITE ETCH Chemicals. 
| Address nondcsnsh<sosvssseeeeeuaMearebe cs) seuss 
City SONI cs oe siburt er tinpststrodunnion LITHO CH AL 
| comrars woes ; | ; cae sauces weipew esr pce ones EMIC SMA0 
yc Bes By. ee NS elses ss denne q SUPPLY C0. Inc. (raccrsoms 
PRICES 46 HARRIET La urpunowa'et wi 
1 quart ; $1.50 LYNBROOK.LI-NE \UmiFo 7] 
1 gallon ..... oe... $5.00 < 





(Prices slightly higher on the West Coast) 
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Performance 


Records 


give you a sound basis 
for choosing paper 


CELLUGLOSS 


Results 
Obtained 


Record 


of the use of St. Regis 
80 lb. Cellugloss 
Offset Enamel 


Cellugloss Offset Enamel is especially designed 
for offset lithography. It is accepted by 
lithographers throughout the country as an 
outstanding sheet because its white smooth 
surface is highly compatible with the 

offset process. 


Cellugloss Offset Enamel also performs most 
efficiently for letterpress work with semigloss 
and gloss inks. 

Cellugloss can be used in combination jobs 


where both letterpress and offset lithography 
are produced on one sheet. 


Look for a moment at the performance records 
of St. Regis Cellugloss Offset Enamel. Then 
specify this fine paper for your next job. 


LAL LILLE. 
RSS SVus 


Workability 
Advantages 





















(Name of printer on request) The lustre-finish of Cellugloss made it 
Best Cellugloss possible to deliver these illustrated 
THE JOB: Industry | Perform- folders kanye press craig 
Mailing Brochure, 4. color Gramsawile ee - a quality job at substantial pro- 
duction saving. Reproduction of fea- 
tured products was excellent. 
QUANTITY: 
4,680,000 copies 
(390,000 sheets) Make- 
read 3.8 5.0 
7 hours hours 
FORMS: time 
4. forms, 
6 Up...2 sides...work and turn, 
on 4-color Harris Offset; 
LSM—42” x 58” Impres- 3,220 3,702 
sions per hr. per hr. 
Jon of "Fj 
SHEET SIZE: . aan for Fine Printing” 
Cellugloss poli Copy of the 


3834” x 5234” 





A WIDER RANGE OF GRADES FOR A WIDER RANGE OF JOBS 







T dem 
Or ack 10ns 
T ask your St. Re on 
€Presentatiye 18 








Enamel Printing Papers, Coated Printing Papers, Uncoated Printing Papers, Uncoated Book Papers 


PRINTING, PUBLICATION AND 
CONVERTING PAPER DIVISION 


ST. REGIS PAPER COMPANY 


SALES SUBSIDIARY—ST. REGIS SALES CORPORATION 


St. Regis Printing Papers are 
manufactured by St. Regis 
Paper Company, one of 
America’s largest paper 
manufacturers, with resources 
ranging from raw material in 
its own forest preserves to 
modern mills and plants and 
nation-wide distribution, 


230 PARK AVENUE, NEW YORK 17, N. Y. 
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K SERVICE 


® 


“near as your phone 


i 


Twenty-four hours a day .. . seven days a week . . . the services of S&V 
are as near as your telephone! No matter where you're located, 

a call to S&V will bring your local representative, who is ready to offer 
qualified technical assistance whenever you have a printing problem. His helpful 
guidance is only one of the many services that are continually available to every 

S&V customer. For in addition to supplying the highest quality ink for all printing 

processes, S&V takes pride in supplying the finest service anywhere. You can 


forget your troubles . . . if you remember S&V! 


Sinclair and Valentine Co. 


Main office & factory: 611 West 129th St., New York 27, N. Y. 


OVER 35 BRANCHES PROVIDE SERVICE FROM COAST TO COAST 
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PROVE TO YOURSELF THAT IT IS 


UNSURPASSED 








Since its introduction less than a year ago, Fitch- 
burg Vellum has won recognition as being unsurpassed 
for offset, letterpress or gravure printing. Surface-treated 
Fitchburg Vellum delivers high quality reproduction. Its 
affinity for ink is ideal; its freedom from curl and high 
dimensional stability make for trouble-free press per- 
formance. It is available in fancy embossed finishes. The 
ability to take hot or cold deep embossing has won favor 


for Fitchburg Vellum in the greeting card field. 





Standard sizes and weights for Fitchburg Vellum 
are: White; 25 x 38 — 120M and 140M. White Cover; 
26 x 40 — 260M. 





Es 


tablished in 1861 


a a 


MILLS AND GENERAL OFFICES: FITCHBURG 6, MASS. 
NEW YORK OFFICE: 250 PARK AVE., N.Y. 17 
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American Inks 
Chemical Color & Supply Inks 
Eagle Inks 






famous brands... 


Fuchs & Lang Inks 
Kelly Inks 

Morrill Inks 

Sigmund Ullman Inks 


Chicago 
Cincinnati 
Clearing, Ill. 


from < single SOUrFrCeE.:: Cleveland 


E. Rutherford, N. J. 


Fort Worth 
Kalamazoo 
London, Canada 


Long Island City 


Los Angeles 
; Milwaukee 

We are organized for one purpose .. . to better serve Mt. Morris, Ill. 
the Graphic Arts industry. Now, no matter what your Montreal 
ink problem, you'll find a one-source, one-call answer North Bergen, N. J. 
5 Norwood, Mass. 

at G P I. Contact our nearest office—we are in most Philadelphia 
phone books. San Francisco 
St. Louis 

A Division of Chemical Corporation soni 
Tacuba, Mexico 

Toronto 


General Printing Ink Company 


10th Street and 44th Avenue, Long Island City 1, N. Y. 


DIVISIONS OF SUN CHEMICAL CORPORATION 


HORN + HUDSON + WILLEY (paints, maintenance and construction materials, industrial coatings) * WARWICK (textile and industrial chemicals) © 

WARWICK WAX (refiners of specialty waxes) * RUTHERFORD (lithographic equipment) * SUN SUPPLY (lithographic supplies) » GENERAL PRINTING INK 

(Sigmund Ullman * Fuchs & Lang * Eagle * American + Kelly * Chemical Color & Supply Inks) * MORRILL (news inks) * and ELECTRO-TECHNICAL 
PRODUCTS (coatings and plastics) 
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| FEEDS WELL At any speed... Fox River 


| cotton papers feed smoothly 

| and easily into the presses. 
They’re flat and uniform... 

| no wavy edges - no unbalanced 


moisture content. 





. Fox RiVER PAPERS “ 


Appleton, Wisconsin 
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The N.A.P.-L. was organized in 1933 by a handful of lithographers who associated to share information under 
the motto “the greatest good for the greatest number.” Under this theme the association has had a gain in num- 
ber of members, dollars in budget and program of activities almost every year since. The constant and steady 
growth of the N.A.P.-L. is striking proof that the association’s basic ideas are sound and enduring. The active | 
members operate plants in every section of the country with equipment ranging from a small single-color press to 
a battery of gigantic multi-color presses. iia 
is esp 
membe 

The Uniform Accounting ay accura 
Cost System of the N.A.P.-L. cai! 
ries complete instructions on ho 
to use the forms in this book : 
record purchases, sales and ca! 
transactions. It also includes 
complete set of forms for recor! 
ing job, departmental and materi: 
costs. One copy of the Cost Manu: 
is available to members _ witho 





Throughout its two decades of 

LOW growth, the annual dues have been 
fixed so that extra services have 

been rendered to the membership 

D at no additional cost in any way 
whatsoever, whether as an assess- 

ment for a current valuable statis- 

tical chart or the making up of a 

deficit. Ask any of our members in 

Never A your area (names furnished on re- 








quest) what they think of N.A.P.-L. charge. 
bs Then compare the advantages of- 
Deficit Charge fered by this association for the 
cost of annual membership with 
comparable associations in the gra- 
phie arts. There is little doubt as to eo 
* f { f the superior values you will dis- 
0 X ras 0 cover for yourself. In common with many industrie 
labor ager throughout the lith 
H graphic field are changing co 
Any Kind stantly. The N.A.P.-L. highlight 


these changes by issuing to th 
membership a wage chart showin 
in comparative form the wage 
hours and working conditions fe 
all job classifications in 46 differer 
cities. This kind of specific info 
mation enables a lithographer | 
determine the relation of his lal 
costs in comparison with that 0 
out-of-town competitors. When ne 
demands are made and when ne 
contracts are signed in some give 
area, N.A.P.-L. promptly inform 
its entire membership. In the sam 
way, new wage scales are publish 
soon after agreements are signe!’ 





Upon your becoming a member of 
N.A.P.-L. you will receive—at no 
extra charge — a 56-page revised 
booklet entitled A Study of a Sim- 
plified Method for Building Budg- 
eted Hourly Cost Rates in a 
Lithographic Plant. This very 
valuable N.A.P.-L. “Blue Book” 
shows both factory and all-inclusive so that the members in the variov 
cost rates for operating litho- - areas are the recipients of thi 
graphic equipment, together with essential information. 
all lithographic operations. Fur- 
thermore, this association has the 
facilities and wide knowledge to- 
conduct cost studies and prepare 
budgeted hourly cost rates for your 
plant based on specific costs as re- | 
vealed in your various operations. Trade Customs in the N.A.P-l 
have been established by means’ NATI 
codification through many years‘ 3]7 | 
the everyday dealings betwe 
lithographers and their customer 
These Trade Customs should }\ elect 
thoroughly understood by top mat! 
agement, the sales force, and ever) 
one who contacts your customer. ! 
thorough knowledge of these ci: = 

I 
F 


| 





Lithographers often desire to see 
some of the forms well-managed 
lithographic houses use, in carrying 
on their business, from securing 
specifications on a job to estimating, 
through to plant scheduling and 
including job and delivery forms. 
The N.A.P.-L. has bound up in one 


toms help to cement amicable rel 


tions with customers who otherwi 
‘i 


might misunderstand some acti’ 
with which they are unfamiliar. 

Informative booklets giving & 
tailed court decisions relating ‘ 
lithographic trade customs a 








looseleaf volume actual copies of forwarded to members upon the! 
some of the forms used by a num- joining the association. It mayb 

ber of member firms. This Forms of interest to prospective membe| _ 
Book, weighing about 20 lbs., is to learn that staff members at ol! 
available so that a member can headquarters in New York ha 
borrow it whenever he is consider- from time to time served as wi! 

ing setting up or revising the forms nesses in court in cases involvitil Lo 
he uses in his plant. these decisions. 


Firm 









An exceedingly important feature of the service rendered by the association is the series of bulle- 
tins whereby a constant flow of valuable and timely information is mailed to the membership. These 
periodic bulletins cover a wide variety of technical and general subjects. These confidential folders contain 
vital information on selling, production, management, taxes, government regulations and any other 
subject that lithographers, trom time to time, would regard as valuable. Here are the titles of a number 
of articles which we have mailed with recent bulletins. We have ordered a sufficient supply of a two inch 
fabricoid ring binder so all of our members will be furnished with one without charge. Members can then 
place bulletin macerial received from the Association under appropriate indexes in this ring binder. 





1. DISCUSSION ON THE MARKUP AND PROFIT FOR HANDLING PAPER. 

2. EXCELLENT TIPS ON SELLING LITHOGRAPHY. 

3. THE LIABILITY OF A LITHOGRAPHER WHO REPRODUCES COPYRIGHTED 
MATERIAL. 





4. OUTLINING THE FUNCTIONS, RESPONSIBILITIES, AUTHORITY AND OPERA- 
TIONAL ACTIVITIES IN A LITHOGRAPHIC PLANT. 

re : 5. JOB DEFINITIONS—SOURCE MATERIAL ON LITHOGRAPHY. 

ee Se eer 6. SHOULD WE RENT OR BUILD NEW QUARTERS? 

is esp y P 7. WAGE AND SALARY SURVEY OF ADMINISTRATIVE AND SUPERVISORY 


members of the association keep 


accurately informed. 









PERSONNEL. 


ng al 8. BUDGETED HOURLY COST OF OPERATING A SMALL LITHOGRAPHIC PLANT. 
-L. ¢a 9. SALESMEN’S EMPLOYMENT AGREEMENT. 
on hoy 10. INCREASE YOUR VOLUME WITH THE RIGHT KIND OF BUSINESS. 
book 11. CONTROL OF SALESMEN’S EXPENSES. 
nd ca 12. SURVEY ON LITHOGRAPHERS WHO USE AQUATROL EQUIPMENT. 
ludes 13. HAVE YOU CHECKED YOUR INSURANCE COVERAGE LATELY? 
TeCtH 14. PLANNING VACATIONS FOR OFFICE AND SHOP EMPLOYEES. 
mateni 15. NEW FEDERAL TAX RULES. 
Manu 16. PENSION PLAN FOR A LITHOGRAPHER. 
witho 17. PHOTOGRAPHING PAPER MONEY, COINS, ETC. 
18. PLANNING A SALES MEETING. 
19. PROFIT SHARING AND RETIREMENT PLAN. 
20. SHOULD WE GIVE OUR FINANCIAL STATEMENTS TO A RATING AGENCY. 
21. SURVEY ON LITHOGRAPHIC PROFITS. 
22. WAGE SCALES AND WORKING CONDITIONS AND COMPLEMENT OF PRESS HELP. 
23. HAVE YOU REVIEWED YOUR PURCHASING PROCEDURES RECENTLY? 
dustrie: 
the lith: A beautiful lithographed membership certificate engrossed with the member’s name and pyraglassed 
ing cor to a paneled board is in preparation and will be sent to all of the members soon. Our members will be proud 
ighlight: to hang this in their offices. This Membership Certificate is conclusive evidence that firms exhibiting these 
r to th are supporters of our industry work. 
showin 
wae LITHOGRAPHIC PRODUCTION STANDARDS 
“— The latest N.A.P.-L. project is that of setting up lithographic production standards. Fred W. Hoch, 
apher | MEMBERSHIP Management Consultant, has been engaged to set up the study showing the time necessary for camera work, 
his lab CERTIFICATE stripping, opaquing, platemaking, make-ready, wash-up and the running of presses of various sizes. 
- that ¢ Press information will cover simple line work; line and halftone work; complicated line and halftone 
V hen nev work with surprints, bendays, tints, ete.; and spot or line color work. Other standards will cover bindery 
Then nev operations such as folding, cutting, stitching, punching, banding and round cornering. 
me give One copy of this study should be available to all members of the Association without charge some time 
inform this fall. 
the sai: 
publish: ESTIMATING MANUAL FOR LITHOGRAPHERS 
e signe 
‘ of th Considerable progress has been made in setting up a Lithographic Estimating Manual. This Manual will 
treat with how the cost of materials, labor and overhead should be charged out on customers’ estimates. The 
volume will carry a series of actual lithographed pieces some in black and white, others in line color and some 
in process color. Accompanying each of these pieces will be a request for an estimate on varying quantities of 
each piece. When this estimating Manual has been set up it will be distributed to members of the Association 
without charge. 
EI OSE Sg ee 
N.A.P-L 
means’ NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 


y years’) 317 West 45th Street, New York 36, N. Y. 


; betwee 


sustomer: We hearby make application for enrollment as an active (Associate) Member in the National Association of Photo-Lithographers, and if 


should ') elected, agree to abide by its by-laws and support its objects and interests as far as our time and ability will permit. 
a 9 y its by pp i 























and ever We enclose herewith $ .......... as our first year’s dues. 

— 4 ANNUAL DUES FOR THE PRESS EQUIPMENT IN OUR PLANT IS AS FOLLOWS: 

these cis 

sable relé No. of : ; ; 

otherwi* : ACTIVE MEMBERS (Those who operate lithographic equipment) 

me cactie Presses “SAS Sa eae Ee ace Sie _ ; 

ae | Presses smaller than 17’x22” (Minimum Dues $37.50 per year) ....... $20.00 per press per year | $ 

cating Se gt eee $28.00 per press per year | $ 

toms al Presses larger than 22”x28” up to and including 35’x45” .......... $37.00 per press per year | $ 

upon the! IMERMOEMITIOIIINONT GOKAD Gics.u.s ci dcce occa cece eee oe esse oe vi $47.00 per press per year | $ 

it a MINIMUM DUES, $37.50 per year. Maximum Dues, $450.00 per year. 

> . omen ams = . . . 

ore ASSOCIATE MEMBERS—Equipment and Supply Dealers and Manufacturers, $125.00 per year. | $ 

ork hav fase Hac aaa 

ed as Wi Total Annual Dues $ 

; involvini 
EEE EEE OE ef OE Se ee ee Pe ee eT ee Pee rere ere eee Tee Teer rer eer rere err. Te rey Te 
RE OO DG Re a ey te ee eee PP re er Pt ey eer Tee eee er eee rere rere ste rT 

No., Street or Avenue City Zone State 

i ha a Aas Oa kg an. ads vib wink oan wade eed ee Pr rer T es Se ry” 








‘16 years’ experience with Du Pont ‘Photolith’ has convinced us of its top performance in our plant,” explains 
Francis X. Martocci. “It’s easy to handle, our dot etchers find it ideal for their work, and it’s fast in the camera. 
We’ve just never been able to find a film that combines speed and photographic quality the way ‘Photolith’ does.” 


“To keep 7 presses running full time—we depend 


on the uniformity and etching qualities of ‘Photolith,” 


says Francis X. Martocci, Treasurer and Plant Manager, 
Industrial Lithographic Company, Brooklyn, New York 


‘Reduction of a % dot to %, or a light 
¥% to ¥&, doesn’t gray the tone of ‘Photolith’” 
says dot etcher Joseph Agulnick. ‘And 
because of the heavier emulsion of ‘Photo- 
lith,’ I can etch deep into its thickness with- 
out damaging it. The longer tone range of 
‘Photolith’ will take a lot of reduction. 


As Chief Photographer, Daniel Saullo is 
sold on the way the uniform qualities of 
“Photolith” lithographic film cut reshooting 
to a minimum. Says Mr. Saullo, “‘Photolith’ 
doesn’t buckle or curl while drying. Floats 
in the developer, too—a small but important 
point.” 


Art Director James Castellano (seatet 
and Plant Superintendent Thomas Incante 
lupo look over a job with Du Pont Technic: 
Representative “Pete” Figgatt. “Pete” sup 
plies quick service on technical problems- 
still another reason why Industrial bank 
on Du Pont. 


SPECIFY ovrent PH OT OLITH uttocrapnic rum 


BETTER THINGS FOR BETTER LIVING 
. +» THROUGH CHEMISTRY 











(seated 
s Incant- 
Technic: 
ete” sup: 
roblems- 
jal bank 
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editorial 


. 
; 


ITLE of today’s lesson is “A Policeman’s Lot 

Is Not a Happy One,” (or, “Once You Get 

Printer’s Ink In Your Blood, It’s Hard To Get 
It Out”). The subject matter is drawn from the Chi- 
cago police force, which currently is involved in a 
hassle concerning not bandits, kidnappers nor hi- 
jackers, but—of all things—an ostensibly harmless 
print shop. The print shop is run by the policemen 
themselves, it seems, and it ducked publicity until 
a snooping Chicago newspaperman yelled “Stop 
the presses!” 

We better give a synopsis of the plot before 
launching into the first musical number. Once upon 
a time there was a letterpress shop operated by the 
Chicago constabulary. It grew in favor until it gave 
occupation to seven union printers who produced a 
daily bulletin and sundry police forms. But in 1953 
a new chief decided that a policeman ought right- 
fully to be out there on the beat, safe-guarding the 
public welfare and all that. Accordingly, he ordered 
his cops to get out of the printing business. It was 
generally understood, according to our correspond- 
ent, that this order has been complied with. 

But, like we say, the cops had printers ink in 
their blood, and they were loath to make that final 
washup. According to our reports, the police print- 
ers merely followed the current trend and switched 
from letterpress to offset (a commendable proce- 
dure, we might add) setting up shop again with a 
Multilith and two union printers, one from the AFL 
and one from the CIO. 

That’s where the snooping reporter makes his en- 
trance. He found out that the city was proprietor of 
a fairly well-equipped litho plant, complete with 
camera, darkroom, platemaking equipment, ete. 
Apparently taking a tip from the counterfeiters, the 
equipment had been spotted in three locations, in- 
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cluding the police garage. Helping the union print- 
ers were five “light duty” officers. This came to light 
when the police department requested a $5,200 ap- 
propriation from the city for a new offset press and 
additional personnel. Responding to public opin- 
ion, city council killed the request, but the show 
isn’t over yet. 

The Allied Printing Trades Council of the city, 
which speaks for letterpress printers, is demanding 
that those eight policemen be sent out to fight crime 
and juvenile delinquency and that the litho shop be 
left for real craftsmen to run. The secretary of the 
APTC says four union members can do the work oi 
eight cops; do it better and at less cost. 

The Chicago Daily News, on the other hand, sees 
no reason for anyone to be employed in the print 
shop. The chief of police says that, in any case, it 
shouldn’t be policemen. 

Y now, the plot has become as confused as the 
second act of a Gilbert & Sullivan operetta, 
and almost as ludicrous. In the background 

is the court ruling of a few years ago on a Manz 
Corp. dispute that said the APTC could not have 
jurisdiction over offset printers in a combination 
shop. It appears that the APTC would like to hang 
onto its control of the jobs in the police shop, even 
though it has been converted to offset. 

There is no use speculating on the outcome of 
this extravaganza. No telling what the police will 
be doing when the curtain falls. But it is amusing 
to ponder the spectacle of the police as pursued 
instead of pursuers. 

On the serious side of the picture, it seems ob- 
vious that a study should first be made to determine 
whether there is any real need for a police print 
shop. We doubt it. But if such a shop is actually 


(Continued on Page 177) 
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Warwick Builds Business 


With Photo-Compo 


ROWTH of offset lithography in 
G America opened new markets 

for Warwick Typographers, 
Inc., in St. Louis. Well known typog- 
raphers since 1922, with one of the 
largest libraries of modern typefaces 
in the country, Warwick installed its 
first Intertype Fotosetter in 1951 as 
an experiment. 

That experimental trial with one 
Fotosetter mushroomed into success 
not only for Warwick, but for its 
many offset clients in 39 states, Can- 
ada and Mexico who use _photo- 
graphic line composition because it 
gives sharp reproductions for offset. 

Within six months, Warwick in- 
stalled its second Fotosetter machine, 
and by the fall of 1953 added an- 
other and then two more. Today with 
five Fotosetters, dark room and cam- 
era department, and plans to add a 
sixth Fotosetter soon, the company 
has the largest installation of its kind 
in the world. 


Not in Competition 
John Lamoureux, vice president of 


the firm, explains it is not in compe- 
tition with other forms of composi- 
tion, which Warwick also provides 
in its linotype, monotype and hand 
composition departments, but that 
the Fotosetter is a natural for offset 
and gravure printing. When it made 
its first installation the company 
looked for new customers and found 
them after it had demonstrated the 
value of photographic line composi- 
tion for offset printing. 

One of the most satisfying exam- 
ples for the company is the business 
it gets from lithographers who use 
the Fotosetter composition for cata- 
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By Mildred Weiler 


St. Louis Correspondent 


logs produced offset. Warwick ex- 
plains that the photographic line 
composition provides the lithographer 
with a film negative of his composi- 
lion instead of reproduction proofs. 
He gets a sharp, clean reproduction 
on even the smallest type size gen- 
erally used to describe the innumer- 
able items in a catalog. If the cus- 
tomer wants to reproduce the same 
catalog a year or two later, with 
changes, Warwick simply saves the 
instead of 
pounds of metal type for which it 
would provide and charge for stor- 
age space. Every printer knows that 
when he makes a correction of a 
line or paragraph of type metal this 
revision will often be cleaner and 
different in tone value than the type 
which was used previously. Produced 
by Fotosetter the corrections or addi- 
tions are made on the film negative 
and the reproductions of the old and 
new are uniform. 


composition negatives 


; ‘Peanuts to Elephants’ 
From peanuts to elephants in type 


size is a Warwick sales point. The 
company uses the Fotosetters to set 
from 4 to 36 point on the machine 
and saves the buyer the normal cost 
of handsetting display lines over 12 
point. In addition it is possible to 
mix faces in the same line from at 
least two other magazines on the 
machine in one operation, and blow 
up beyond the 36 point to any “ele- 
phantine” proportion without losing 
sharpness or detail. 

A direct mail booklet produced in 
the Warwick Fotosetter department 
is an example of its practicality and 


economy in advertising pieces. Set 


. ee 


sition 


in 10 point, then blown up to vari- 
ous sizes, all the Fotosetter negatives 
of the composition fit into a #10 
envelope. It would have taken 550 
lbs. of type to produce the same job, 
Warwick claims. It was practical and 
economical for both the offset printer 
and his client. 

Booklets, folders and point of pur- 
chase advertising of all kinds are 
some of the other uses Warwick has 
found for Fotosetter composition. 
Some firms which do not have an 
art or pasteup department find the 
Fotosetter method gives them an 
added advantage. The pasteup step 
is eliminated with photographic line 


composition. 


Faith in Offset 
Though Mr. Lamoureux and H. J 


Echele. president of Warwick, both 
felt the investment in the first Foto- 
setter would pay off because of the 
ascendency of offset and the need 
for good reproductions, they did not 
anticipate the tremendous acceptance 
they are now enjoying. 

“It has grown fantastically,” said 
Mr. Lamoureux, “and we’ve found 
new uses for it, too. We are doing 
some Fotosetting for TV title slides 
and 35 mm projection slides. We 
also make positives for the silk screen 
people and they are delighted with 
the reproductions they get.” 

Fourteen people are employed in 
the Fotosetter Division, including the 
machine operators who are former 
linotype and intertype operators and 
members of the typographical union. 
The entire organization totals 75 
persons, which includes the linotype 
and monotype keyboard operations 
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and hand composition, The company 
also has a photographic method 
called Warwick Flexset (R) by 
which it reproportions or changes a 
block of text, a word, headline or 
even a piece of artwork. Photograph- 
ically, Warwick says it can bend, 
squeeze, squat or slant type to cap- 
ture the exact spirit of the artist’s lay- 
out. Wtih this method it can also drop 
shadow. outline and produce other 
effects. The Warwick Flexset (R) 
department operates in conjunction 
with both the hot metal and photo- 
type departments. 


Children’s Books 
The Webster Publishing Co., St. 


Louis, publishers of children’s books, 
uses a Manuscript type letter in its 
children’s books. These are large 
type letters, based on a circle, and 
each one had to be hand drawn by 
an artist. It took months of time for 
preparing the type for each book. 
Mr. Lamoureux designed the Manu- 
script letter and asked Intertype to 
put it on Fotosetter mats. Warwick 
now sets all the type for these spe- 
cial children’s books on the Foto- 
setter in a matter of days instead of 
months normally required when an 
artist hand lettered the type for each 
page. Not only days of time are saved, 
but the art time as well. 

Warwick is the only plant now 
doing this kind of work. It has 
opened up another market in the book 
field, particularly in children’s books 
where large and odd size letters are 


used. * 


Top: Former Linotype and Intertype op- 
erators use photo-composing machines 
in Fotosetter Division of Warwick Typog- 
raphers, Inc., St. Louis plant. A sixth 
Fotosetter will join group soon. 


Center: Stripping department at War- 
wick is shown in foreground. In rear 
are the five Fotosetters; largest instalia- 
tion in the world of the units. 


Bottom: A few of the scores of varied 
jobs, including juvenile books, which 
have been produced photographically 
by use of the Intertype machines. 
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OFFSET at pe 


EXT time you complain about 
a problem in your shop, con- 
sider the lithographers on the 
high seas who are continually 
bothered by such things as humidity, 
motion and cramped quarters. And 
the lithographers—members of the 
U. S. Navy—have to be ready to 
leave press, plate and camera on 
short notice to take up their primary 
duties at the battle stations. 
MopberN LirHocrapHy thought its 
readers would be interested in com- 
paring their own conditions with 
those of the Navy lithographers, who 
really work under pressure. In order 
to get a better look at this novel 
phase of offset, ML went below deck 
of the giant aircraft carrier, the 
U.S.S. Bennington, when it was in 
dry dock at Brooklyn Navy Yard, 
to look at the “wet” offset. Lieutenant 
George Winslow and Ensign Lee 
Lewis conducted the tour. 


Well Equipped Shop 
There, in a room approximately 


20 x 30’, was a well-equipped offset 
and letterpress shop manned by a 
crew of six. At first glance, it seemed 
like a rather imposing setup, just to 
serve the needs of a ship at sea. But 
the Bennington is like a small city. 
Total personnel is 2,500 and there 
are scores of different kinds of 
printed matter necessary to the every 
day functioning of a Navy vessel in 
peacetime, let alone during war. 
There are the diverse ship’s forms, 
for instance, which because of their 
multiplicity (there are approximately 
200) could not possibly be stored 


Print shop crew at work on an offset 
.. job aboard the carrier U.S.S. Ben- 
nington. 


in adequate quantities aboard ship. 
There are general reports and mes- 
sages, a bi-weekly ship’s newspaper, 
menus for holiday dinners and 
weekly training schedules. 

Furthermore, in time of war, in- 
formation of an immediate nature 
frequently must be printed and mili- 
tary charts are needed for all opera- 
tions. It soon becomes apparent to 
a visitor that there is a genuine need 
for a print shop on shipboard. 

On the Bennington, then, what 
kind of equipment do these sailors 
have to turn out work by offset? 
First, there is an American Type 
Founders camera, 20 x 24”, with a 
16” lens. Plates are coated in a 
Douthitt whirler and offset work is 
run on an ATF 14 x 20” press. 
Letterpress jobs are handled on an 
8 x 12” Chandler and Price unit. 

We talked to Lithographer First 
Class W. L. White about the prob- 
lems of printing at sea. Li. 1. White 
assured us that there are many ob- 
stacles that would make a_land- 
lubbing lithographer scurry back to 
his shop and be thankful his troubles 
are so small. 


Humidity Big Problem 
“There’s always the problem of 
humidity,” he advised us, “although 
we do have a few electric fans to 
relieve the heat somewhat. But our 
biggest problem is trying to run the 
press while the ship is in motion. 
Keeping the fountain solution level 
and the ink flowing smoothly is 
virtually impossible.” 
He pointed out that all the equip- 
ment in the shop is bolted to the 
floor so it can not move when the 


ship rolls. Very often this equip- 
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ment must be specially designed or 
reinforced to fit the close quarters of 
the shop and to withstand the steady 
shock of the ship’s motion. 

Li. 1. White showed us an offset 
job that the crew had just completed. 
It was the latest edition of the ship's 
newspaper “Jet Blast,” and it was a 
commendable piece of lithography. 
The paper, which reported on a re- 
cent cruise to Guantanamo City, 
Cuba, sported a new Vari-Type body 
face in place of the typewriter face 
formerly used. An 8-page, 81 by 11” 
publication, it contained numerous 
photos of ship activities and an 
attractive Hollywood pin-up, which 


is de rigueur for service papers. 


Other Equipment 
The print shop contains fonts of 
assorted type faces, 60 pt. and 
smaller, which are used for letter- 
press jobs and for preparing repro- 
duction proofs for offset. Li. 1. White 
said albumen plates usually are used, 
but that the shop has had great suc- 
cess with presensitized whenever they 
can be procured. The shop uses 
Fuchs & Lang inks, Sinclair & Val- 
entine chemicals and a Flint fountain 
solution. The print shop crew, serv- 
ing under Li. 1. White includes Li. 3. 
Frank Fricks, camera; Li. 2. Cecil 
Ibarra, letterpress; Li. 3. Ralph 
Laurita, stripping and camera; Li. 
SN. William Scheve, plate; and Li. 
SN. Donald LeBlanc, offset press. 
To get the background on the use 
of offset at sea, ML earlier visited 
the Department of the Navy, Bureau 
of Ships, in Washington, D. C. There 
David B. Fell and James H. Ott, both 
equipment specialists in lithography, 


filled in the details of the interesting 


4) 








operation. Both men, who are officers 
of the Washington Litho Club, have 
charge of selecting and purchasing 
lithographic equipment for the print 
shops. Normally, print shops are out- 
fitted on tenders, the ships 
which supply the needs of other ves- 


“mother” 


sels in the group. Some carriers, such 
as the Bennington, also have shops. 


Naval Background 


Mr. Fell sketched the background 
of shipboard lithography. “Print 
shops have been on ships since World 
War I,” he recalled, “but they were 
mostly letterpress at first. Equipment 
usually consisted of a 17 x 22” Kelly, 
a platen press, linotypes and type 
cabinets. Those shops turned out 
first rate work,” he added, “but along 
about 1940, the Navy started look- 
ing for lighter and smaller equip- 
ment, to make the shops more com- 
pact. 

“That’s when the move to offset 
took place. With a combination shop 
output has been doubled and _ the 
weight has been greatly cut. Further- 
more, litho’s versatility enables shops 
to reproduce military charts which 
could not be run letterpress because 
of the need for engravings. 

“During the last war, there were 
about 200 vessels with facilities for 
printing, each with staffs of about 
nine men,” Mr. Fell said. Standard 
equipment is a 16 x 20” camera, a 


Copy of the 8-page offset publication 


"Jet Blast,” 


10 x 14” duplicator (Davidson or 
Multilith), a 14 x 20” ATF Little 
Chief, an 8 x 12” platen press, a 


cabinet of assorted type, a Vari- 


‘Typer, a hand lever paper cutter, a 
ware sdiching macaine anu a paper 
drilling machine. Smallest shops are 
on cruisers, where a multilich often 


is the biggest unit. Some of the 


larger ships have a 17 x 22” press 
and a 24” camera. 

Planned for the new carriers, of 
the U.S.S. Forrestal class, are shops 
with a 23 x 36” offset press and a 
24 x 30” camera. In outfitting the 
shops, the lithographic specialists 
must take into consideration the 
North Atlantic Treaty Organization 
standardization program, which is 
seeking a universal chart size of 
22 x 29”. 


Special Equipment 
Mr. Ott told about the special 
equipment which is necessary for the 
shipboard shops. Shockproof switches 
must be used on all electrical units, 
and the electrical equipment has to 
be electronically shielded to prevent 
radio interference,’ he stated. In 
addition, according to Mr. Ott, cor- 
rosion resisting materials, such as 
stainless steel are used wherever nec- 
essary. “Cast iron would just act like 
shrapnel in case the ship were hit,” 
he explained. 


As on the eonmiaiy all equip- 


produced in the print shop of 


the U.S.S. Bennington. Other samples are souvenirs of LIC. F. R. Mawhinney, 


produced by offset on shipboard. 
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ment must be secure, with bars across 
all cabinets and 
equipment anchored to the deck. Air 
conditioning is installed whenever 
possible, Mr. Ott continued, 
with temperature control sinks, to 
overcome the adverse humidity. He 


file drawers and 


along 


went on to itemize some of the other 
protective measures: Cameras must 
have positive locking devices and 
suitable shock absorbers. Short bed 
cameras’ with lenses are 
utilized to save space. Tracks are of 
stainless steel and a magenta screen 
instead of glass is used. Rutherford, 
Douthitt and ATF make a whirler- 
sink combination for inking, etch- 
ing, coating and developing. Presses 
must have splash-proof fountains and 
are constructed of steel or modular 
iron. Sinks have to be special too. 
Glass for lineup tables, copy boards, 
camera backs, etc., is heat treated. 
A temperature control sink is essen- 
tial, along with baffles along the 
edge. Development of special equip- 
ment for the shops has had some 
effect on design of commercial equip- 
ment, according to the men. 


turret 


Presensitized Plates 
Bearing out Li. 1. White’s praise of 


presensitized plates, the lithographic 
specialists said they are thinking of 
turning to presensitized paper plates 
for a big portion of the printing. 
That way the plates can economically 
be destroyed after printing security 
information, and they are more 
adaptable to the humid climates that 
ships often encounter. 

Press runs for the various jobs 
performed by a Navy shop run from 
several hundred up to half a million, 
in the case of a tender preparing 
radio message blanks for a group of 
ships, or command ships preparing 


landing information. Color is used 


occasionally, most notably to show 
contours on charts. 
Frederick R. Mawhinney. Chief 


Lithographer, USN, who is in the 
Office of the Chief of Naval Opera- 
tions, told ML of some of his experi- 
ences with offset at sea and praised 
the many ship publications for boost- 
ing morale of the crew. Quality of the 
work was up to the standards of land- 
based litho. Examples are reproduced 
on these pages.*& 
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PERATION “Offset” is being 
conducted every day of the 
year by the U. S. Army Engi- 
neer School, Fort Belvoir, Va. When 
official classes are dismissed on Fri- 
day or Saturday, Captain Harold 
Acrivos, Chief, Map Reproduction 
School, then has time to do research 
work and investigations of his own, 
on Saturday and Sunday. Offset is 
an around-the-clock operation 
the U. S. Army. 
The school is the largest and the 


with 


oldest training center in the world 
devoted to teaching offset lithogra- 
phy. Its history dates back to about 
1917 when the Corps of Engineers 
established the branch. Today, the 
staff approximately 55, 
with about 455 students per year. 
The Map Reproduction branch has 


numbers 


two courses, Photolithography and 
Offset Press Operation. The Photo- 
lithography course of 15 weeks dura- 
tion is divided into four phases: first 
phase, which lasts about three weeks, 
is called basic photography where 
the student is acquainted with the 
theory of photography and film. Most 


of his time is spent working with a 








How the Army 


Trains Lithographers 


basic camera, developing film and 
making contact prints. He also learns 
about other duplicating processes 
Ozalid, 


Two photostat machines are kept in 


such as and _ photostating. 
steady operation and detaiis of how 
to mix chemicals for fixing and de- 
veloping prints for basic photography 
and process work are taught. Students 
time in well- 


work twelve at a 


equipped darkrooms. Aerial photog- 
raphy is of prime importance and 
printing frames equipped with a bat- 
tery of lights to enable certain areas 
to be lightened or darkened afford 
trainees a good opportunity to de- 
velop fine techniques in the science 
of contact 


printing. Approximately 


27 students are enrolled in each 


class; however, this is a slight over- 


load, according to Capt. Acrivos. 


Army Has Tilt Corrector 

The Army has an unusual machine 
that corrects for tilt in aerial photos, 
the B & L 


photos are shot with as much as 40 


auto-rectifier. Aerial 


percent overlap per picture. By pin- 
pointing the same position on succes- 
sive shots, a three-dimensional pic- 
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ture can be made by multiple projec- 
tion, making two autopositives. The 
art is called photogramatry. 


Process Photography 
After completing work in_ basic 
photography, the class progresses to 
process photography for four weeks 
of study. In this phase of the train- 
ing, line photography, halftone pho- 
tography, and line color separation 
are taught. The student handles con- 
tact screens and rectangular glass 
halftone screens. Here trainees study 
in groups of two’s and three’s and 
are given code names so that com- 
plete impartiality is maintained, and 
no one knows on whose original 
photo he is working. 


The 


next undertakes a four-week program 


fledgling photolithographer 


in layout. Rudiments of stripping. 


opaquing, and negative correction 


are taught. The work entails line 
and/or halftone negatives in various 
combinations and includes stripping 
and multiple color line work. 

The final period of study is spent 
four 


in platemaking, where, for 


weeks, the class learns plate graining. 
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Army Map Reproduction School a 
than $1 million worth of equipment. Shown on the previous page are 
the pressroom, which has fifteen offset presses installed, and the 
plate graining room. The camera department 
md exposure operations are shown belo 


t Fort Belvoir, Va., 


contains more 


and plate development 





Ww. 








albumen surface plates, glue reversal 
plates, and the processing of blue 
lines. 

The offset press operation course 
is separate and distinct from the 
phototithography study. During the 
first four weeks of the eight-week 
program, the student spends his time 
in the classroom receiving platform 
instructions, and in the pressroom 
where he strips a press under an in- 
structors supervision. In the final 
four weeks, his first step is to dry 
run with waste sheets, a discarded 
plate, and an empty ink fountain. 
Passing this initial test, the student 
produces line, halftone, line and half- 
tone, and multiple color line jobs. 
Fifteen presses, one Harris LUD and 
the others ATIF Chief 29’s, Seybold 
and Diamond cutters are included 


in the well-equipped press room. 


Mobile Units 
Instruction in mobile units is 
given and six army vans containing 
a complete offset printing plant for 
on-the-spot lithographing are backed 
up to the loading platform of the 
ATF 


Chief 29’, another a camera, layout 


pressroom. One contains an 


room in the third, platemaking in 
another, graining in the fifth and 
headquarters section and chemical 
mixing in the sixth. A big problem 
in mobile units is securing enough 
water to run the plant. A mobile 
generator supplies power. 

Proofing is done at Fort Belvoir 
on a Vandercook press. U. S. maps 
and other production are put to good 
use as they are distributed to train- 
ing schools and 


other vocational 


The Master Plan 
booklets, “bible” of the training pro- 
lithographed by the 


units in the area. 


gram, are 
trainees. 
“Each student we graduate should 
receive the same type of instruction 
and each man should be capable of 
learning to operate with a field unit,” 
says the U. S. Army. The program of 
instruction set up by the Army 


establishes specific areas to be 
taught. Master Lesson Plans contain- 
ing all of the essentials of the sub- 
ject were written, but only after the 
material contained in them was 
tested on student groups for effec- 
tiveness. Each instructor extracts his 
lesson from the Master Lesson Plan, 
thus insuring the same level of in- 
The Master 


Lesson format was set down by the 


struction to each class. 
Army Engineer School, but much 
credit for its development and con- 
stant revision to keep training up-to- 
date does to the department head. 
In recent years these master plans 
have been used extensively. Most of 
the trainees are volunteers who sign 
up with the thought that this train- 
ing will be valuable service. 

The Map Reproduction School is 
one part of a four-section department 
known as Department of Topography, 
with Colonel Alfred Aschbach as 
director. The other three are: survey- 
ing, aerial photography, and drafting. 


~ Lesson Plans 
lo improve the instructor’s pro- 


ficiency as a teacher, each instructor 
prepares an Instructor Lesson Plan 
from the Master Lesson Plan. This 


is for the teacher’s use while he is 





lecturing or supervising — practical 
exercises in the laboratories. Instruc- 
tors go through a two week intensive 
training period themselves, referred 
to as the “charm school.” Here they 
learn how to make effective use of 
all their faculties for putting across 


the lessons. 


Standardized Instruction 

“Why the deep concern for stand- 
ardizing instruction?” is a question 
often asked by graphic arts educators. 
One of the most important rea- 
sons for writing MLPs (Master Les- 
son Plans) is that the turnover of 
instructors is high. Unlike civilian 
Map 


branch does not acquire instructors 


schools, _ the Reproduction 
on a long term basis, and they are 
not from the litho trade, generally. 


Most 


spend two years in the Army, and 


instructors are draftees and 
those who are career men are rarely 
assigned to the same unit for more 
than two years. Consequently, with 
replacing draftees, re-assignments. 
and in addition, overseas committ- 
ments, the instructor must have 
standard material to refer to in order 
to teach each class successfully. 
The Army tries to give most all 
business 
worth of 
equipment is installed at Fort Belvoir 


for offset operations). About one 


suppliers some of their 


(over a million dollars 


month’s supply of paper, inks, chemi- 
cals, etc. are kept in storage, amount- 


ing to nearly $80,000. 


This is how the Army does it. 
With only sixteen weeks to spare. 
apprentice lithographers are turned 
out at the rate of more than 450 per 
year; men who may have to do 
lithography in the back end of an 
army van, with limited water, limited 
lighting, but with some of the best 
equipment.* 

















Optimist Magazine 


Gets More for Less 


In Switch to Offset 


N January 1954, the board of 
directors of Optimist International 
decided to change the size of the 

organization’s magazine, “The Op- 
timist,” which is mailed to 50,000 
members and leaders of boys’ clubs 
throughout the world. As an 8% x 11” 
monthly, printed letterpress, it no 
longer seemed the most convenient 
or popular size. It was time for a 
change, but the change must not in- 
crease Costs. 

When managing editor Ralph J. 
Gentles presented the problem to his 
printer, George Von Hoffmann, chair- 
man of the board of Von Hoffmann 
Press, Inc., in St. Louis, Mr. Von 
Hoffmann said: “Offset is your an- 
swer. He suggested a 52-page, 51/4” 
x 814” pocket edition printed offset 
instead of the 24-page letterpress job. 


Deadline Tightened 
Only adjustment necessary for the 


magazine staff was a tightening of 
the deadline to give the printer time 
to handle the layout and paste up of 
the magazine for offset reproduction. 
The first offset edition came off the 
Von Hoffmann presses in January, 
1954. 

“In the switch to offset we get 52 
pages, which is actually a 26-page 
book in the old size, or two more 
pages than we had before for about 
$400 to $600 less cost,” Mr. Gentles 
explained. “In addition we are able 
to get more line art into the magazine 
and we are saving on the cost of 
engravings.” 

An interesting side line is the fact 
the printer had saved tons of old cuts 
formerly used in “The Optimist” 
when it was a letterpress job. When 
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the switch was made to offset, the 
magazine staff sold all the old en- 
gravings to a stereotyper for 20 cents 
a pound and pocketed another saving. 

The managing editor also pointed 
out another advantage the club gains 
in the use of logos or other standing 
heads used every month. “If we used 


a zinc or copper engraving every 





month, we’d soon need new ones, or 
incur the expense of having electros 
made. which also wear out when used 
month after month,” he said. “Now 
we are sure of a fresh, clean repro- 
duction of the same logo or head each 
time because we get a new negative 


every month.” 


Readers Pleased 
Both the staff and readers are 


pleased because they now get more 
illustrations in the magazine through 
the use of line drawings which add 
very little to the budget. As an ex- 
ample, the editor turned to the black 
and white center spread illustration. 





“That was just a photostat of a line 
drawing,” he explained. We turned 
it over to the printer and his art 
department took it from there. 
While, of course, there is a charge 
for the art time, elimination of the 
engraving bills more than takes up 
that expense. Each issue also has an 
average of from 25 to 30 half-tones. 


Less Work for Editor 
Though the editor continues to 


give the printer a rougn layout as he 
did in the beginning, the understand- 
ing of the needs of both printer and 
editor has grown to a point where 
the editor says he merely talks to the 
printing company’s art director and 
tells him what he wants and lets him 
take it from there. That is true also 
of picture cropping. 

“The Optimist” is printed on 50% 
White Fontana coated offset. The 
cover is 704 white lithofect offset. 
The text pages usually are black and 
white and the cover two and some- 
times three colors. Once a year the 
magazine has a four color process 
cover and two colors on the inside 
pages. 

When the switch was made from 
letterpress to offset and from file size 
to pocket size, the magazine staff did 
not take a poll of its readers. How- 
ever, 95 percent of the many volun- 
tary comments it received were highly 


complimentary. 


Well Equipped Printer 
The fact that Von Hoffmann Press 


in St. Louis is both a letterpress and 
offset plant, and one of the largest 
west of the Mississippi, helped the 
magazine staff make its decision to 
switch from letterpress to offset. It 
felt that the printer was not trying to 
sell one process over another to bene- 
fit himself, but was offering the best 
process to meet the customer's needs. 

Because Von Hoffmann also has its 
own platemaking, bindery and mail- 
ing departments, and a full time art 
staff, the magazine was able to buy 
a complete package. All the work in 
the production of the magazine is 
handled in one place. It also makes 
it possible for the editor to make nec- 
essary corrections, with a minimum 
of fuss and expense, even after plates 


are made.*® 
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NYBODY with average intelli- 
gence can produce a readable 


piece of copy in a reasonable 
amount of time, using outmoded 
equipment, working in poor light and 
disorganized surroundings—and still 
take an hour off for lunch, declares 
Theodore Fenn, president, Fenn & 


Fenn, Inc., New York City. 


“But,” continues Mr. Fenn, “the 
progressive lithographer, bent on 
doing a superior job, getting repeat 
orders and gaining new _ business 
cannot hope to compete unless he 
equips his plant with new presses. 
cutters, installs efficient 
scheduling and traffic methods; main- 


folders: 


tains strict control on lighting and 
storage conditions; and most im- 
portant, keeps quality as the prime 
objective.” 

Fenn & Fenn, medium-sized litho- 
graphers themselves, believe that the 


opportunities for the medium-sized 
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This “first” in a series of plant tours of 
the nation’s lithographers tells the Fenn & 
Fenn story. They believe the medium-sized 
lithographer has unique opportunities. 


shop are breaking fast and heavy. 
They have geared for the new busi- 
ness by continually eliminating older 
pieces of equipment. A new Baum 
17 x 22 folder was just installed last 
month; and none of their single color 
or two color presses is more than five 


years old. 


How It All Started 


The company was founded in 1917 
by Theodore Fenn, Sr. and Gustave 
C. Fenn, at 18 Beekman St., New 
York. Originally brokers with letter- 
press equipment, they saw a future 
in offset lithography and progressed 
to offset with a multilith; then to a 
14 x 20 Webendorfer, a 17 x 22 
Webendorfer and Harris, a 22 x 34 
single-color Harris, and finally to 
their present modern Harris presses. 
They have been at their present lo- 
cation, 75 Varick St., since 1930. 
Still active in the business, Theodore 


and Gustave have brought three sons 
into the plant. 


Ted Fenn, Jr., joined the firm in 
1946 after his discharge from the 
U. S. Navy. Now handling sales, he 
served several years apprenticeship 
in the camera, stripping, platemaking 
and press departments. 


His brother Richard is a creative 
salesman and has a broad background 
in lithography gained with the U. S. 
Air Force while attached to the 
Aeronautical Chart and Information 


Center as assistant reproduction 
officer. 
Eugene Fenn, son of Gustave, 


joined the rest of the Fenn clan in May 
of this year. He too, served with the 
Air Force as officer in charge of the 
reproduction section of the 2nd Re- 
connaissance Technical Squadron at 
Barksdale Air Force base. “Gene” 


now works with his father in the esti- 
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Direct mail advertising is an important part of Fenn & Fenn’'s 
program to sell creative lithography. Typical of envelope-size 


mating and production departments. 


Big Direct Mail Program 
Direct mail advertising has been 


an integral part of the company’s 
promotional program, and as crea- 
tive medium-sized lithographers, 
they have aimed their campaign at 
the most likely prospects for high 
quality lithography. Ted Fenn Sr. 
points out that prospective jobs com- 
ing his way that are too big, not 
economical, or for some other reason 
are not the type for the medium- 
sized shop to consider, are compe- 
tently handled with the prospective 
customer by advising how to get the 
job done the best way. This is tech- 
nical service and, far from losing a 
customer, Mr. Fenn declares that this 
approach has gained the company 
even more work and higher prestige. 
Today, the company lists among its 
accounts some of the most promi- 
nent names in business and advertis- 
ing: American Cyanamid Co., San- 
doz Pharmaceutical Co., Equitable 


Life Assurance Society, Boy Scouts 
and Girl Scouts of America, Combus- 
tion Engineering, Kenyon & Eck- 
hardt. Owens-Corning Fiberglas, ete. 





excerpts from... 
“Trade Customs in Printing” 


Sketches and Dummies 


Sketches, copy, dummies and all 
preparatory work created or furnished 
by the lithographer, shall remain his 
exclusive property and no use of same 
shall be made, nor any ideas obtained 
therefrom be used, except upon com 
pensation to be determined by the 
owner. 


Drawings, Negatives and Plates 

Art work, drawings, negatives, posi 
tives, plates, and other items when 
supplied by the lithographer shall re- 
main his exclusive property, unless 
otherwise agreed in writing. 


Alterations 


Proposals are only for work accord 
ing to the original specifications. If 
through customer's error, or change of 
mind, work has to be done a second 
time or more, such extra work will 
carry an additional charge at prevail- 


ing rates for work performed. 
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folders sent out on a regular basis are these “catchy” mailers. 
The covers (above) and inside copy are done in two colors 


Another example of service to 
litho buyers is the Trade Customs 
Booklet published last year and dis- 
tributed to local buyers of printing. 
Requests for copies of this booklet 
were received from every state in 
the Union, Belgium, Great Britain, 
the Phillippines. Venezuela, Canada. 
Brazil, Argentina and Japan. 

Fenn & Fenn’s concept of sales- 
service emphasizing a direct ap- 
proach has done much to bring in 
more business and build an envi- 
able reputation for them. The Fenn’s 
agree, “We're not merely selling ink 
on paper, were merchandising a 
service.” 

Both Ted Jr., and Dick Fenn are 
active members of the Young Litho- 
graphers Association of New York. 
Both have seen the “sell service and 
quality” theme established by their 
father and uncle produce results, 
and they intend to hold to this work- 
ing principle in creative 


lithography.* 


selling 




















A Progress Report on Dis-Cover 


HE idea of a lint free, cheap 

and disposable cover, for damp- 

ening rollers, is an old skeleton 
in my closet. We actually ran a 
seamless and lint-free fabric, on an 
old Miehle 57/60 two color press, 
back in 1948 at the Poole Bros. 
plant in Chicago. This took place 
through the courtesy and tolerance 
of an old friend of mine who would 
put up with my ideas. We didn’t run 
very long, two shifts as I recall it, 
before the surface of the covers was 
so badly filled with press ink that the 
rollers would no longer transfer 
fountain solution to the plate. We 
removed those covers and for some 
time afterwards I studied these sorry 
remnants to determine if a clue ex- 
isted to warrant further development. 


New Concept of Dampening 

So, the birth of the present product 
goes back to those days in Chicago. 
Since then, we experienced some 
heartbreaking periods when it ap- 
peared that we were close to the an- 
swer, only to bang our heads against 
a brick wall. Our test work indicated 
that we were finding a new concept 
of the function of dampening and 
press effects upon the roller surfaces. 
If you will pause and study sketches 

|. 2 and 3 you will see why we thought 
along the lines we did and what our 
ultimate reasoning resulted in. Our 
Chicago tests indicated: 1. that a 


Sketch 1. Moisture reduction due to ink 


&, Neiman A tok 


Author Mack 


contributions to this magazine, 


in previous 


has followed the principle of 
never referring to specific com- 
mercial products in technical 
He told ML he wrote 


this article because “no one is 


articles. 


as familiar with the background 
and the basic development work 
as the author, who dreamed it 
all up and almost went broke 
in order to bring this product 
to the stage of commercial 
sale and performance that now 
exists.” 


brushed pile fabric (molleton) was 
not necessary to the function of water 
r. 2. that a smooth and tightly 
woven fabric 


transfe 
(we used water roller 
cover-linen) did not offer easy appli- 
cation to a large variety of roller 
3. that the type of mate- 
rial, i.e.: linen or cotton could not 
in itself do the proper job of resist- 


diameters. 


ing press ink buildup. 4. that the 
smooth and tightly woven surface 


of such a fabric could easily become 
plugged with press ink. 5. and finally, 
that there ex- 
isted a ratio between the amount of 


and most important, 


press ink on the dampening roller 
surface and the water settings that a 
This ratio is 
pictured in sketch No. 4 which illus- 


pressman had to make. 


Sketch 2. Uneven water delivery due to ink 


trates the loss of water receptivity 
versus elapsed time of roller contact 
with plates of different amounts of 
image area. 


Pressmen Must Guess 
Tests and observations, covering 
many years, convinced us that the 
best that any pressman could do was 
to guess about the water absorbency 
of his dampeners and then try to an- 
ticipate this progressive loss of water 
transfer to the plate. The pressman 
fights a losing battle from the minute 
he places a new set of dampeners on 
his press until he gives up and washes 
them or re-covers the rollers with 
fresh material. He is then ready to 
begin the vicious cycle once again. 
This cycle could be compared to 
the buildup of scale or rust in water 
pipes. A gradual choking-off of the 
water supply takes place until either 
the pipes are cleaned or replaced. 
Even more complicated to pin-point 
is the wide variety of plates that are 
run in a given work week, i.e., label 
plates, display plates, halftone plates 
and light line or type forms, each pos- 
sessing a ratio of ink buildup accord- 
ing to the amount of image area on 
each plate. The result could only be 
in the use of more guessing and tools 
such as fountain roller squeegees to 
help level the water transfer from 
bearer to bearer. 


Now, seven years later, and we 


Sketch 3. Uniform water delivery due tc 
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trust a little bit smarter, we have 
presented what we feel is the first 
step forward in working out a more 
uniform system of controling water 
supply to the offset plate. Please re- 
fer, again, to Sketch No. 3. Note that 
we use a chemically impregnated 
knitted fabric to “screen” out the 
press ink from reaching the conven- 
tional roller fabric, molleton. One of 
the first pressmen who worked with 
our disposable cover called it nothing 
more than a “sieve” and he is so 
very right. 


Knitted Product 
Essentially all that the knitted 


product, that we have impregnated 
with a certain resin formula, does is 
to stop press ink from getting through 
to base material, thus keeping these 
materials highly water receptive for 
long periods of time. (Remember our 
observations in Chicago?) Also, hav- 
ing noted that cotton would not re- 
sist the penetration of press ink, we 
worked for many years to find the 


‘ty 


fvi 


Percentage of water recept 


resin formula that would do this job 
and also remain water receptive. 
Our knitted 


answer to porosity 


fabric gave us the 
that a_ tightly 
woven fabric could not duplicate. 
The knitted fabric also gave us the 
answer to a material that would con- 
form to a wide variety of dampening 
roller diameters. 


Advantages of Product 
Now what have we observed since 


the Dis-Cover has been commercially 
available? 1. In almost every case 
that we have personally checked, the 
pressman has reduced the use of or 
eliminated the fountain roller squee- 
gees. This is proof that water trans- 
fer occurs more uniformly across 
the roller 2. The porosity has al- 
lowed mvisture to rise evenly from 
the base molleton regardless of the 
ink buildup at the image areas across 
the plate. 3. For the first time the 
pressman can remove his “errors” 
from the roller surface and see ex- 
actly what the low spots, high seams, 


or misalignment means to his roller 
condition or plate performance. These 
conditions are easily noted as darker 
color in an area where the roller is 
low or seams are high. Misalignment 
or over-pressure against the plate is 
easily seen as wear spots in the dis- 
posable cover. 

So, it would seem perfectly honest 
to state that the disposable cover is 
the best “tattle-tale” that a pressman 
has to prove to himself that there are 
certain errors in the dampening sys- 
tem, and also where to look to correct 
these errors in roller surface or plate 
contact. 


2 Sore Spots 
Now let’s look at the sore spots of 


such a product. Being essentially a 
“tattle-tale” it could be that a great 
deal of the story that it tells isn’t the 
kind of a story that the average press- 
We are at the 

over-pressure 
against the plate, or careless water 
settings, simply because the fabric 

(Continued on Page 181) 


man wants to hear. 


mercy of excessive 





Hours of press time -form cdampener contacting plate. 
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Ben Franklin 


Celebrates 


HE shortest biography ever written of Benjamin Franklin was pub- 
t pete last month and will go on sale next January, in honor of the 
250th anniversary of the birth of the patron saint of the graphic arts. 

Herman Jaffe, New York City graphic arts consultant and printer, 
commissioned Bernard Hoffman, 24-year-old Navy veteran and free lance 
commercial artist to do 16 paintings depicting various activities of 
Benjamin Franklin. Reproduced in full color, as poster stamps, they 
are being used in the Historical Biographical Album of Benjamin Franklin. 
The biography, less than 6 000 words, begins with Franklin’s epitaph: 

“The body of B. Franklin, Printer, like the cover of an old book, 
its contents torn out and stript of its lettering and gilding . . . lies 
here, food for worms, but the works shall not be lost for it will (as 
he Believ’d) . .. appear once more in a new and more elegant edi- 
tion revised and corrected by the Author... . 

A complete history of Ben Franklin’s life, is unfolded as the reader 
leafs from cover to cover, viewing the poster stamps of various phases 
of his life and reading the explanatory notes beneath. The gummed 
paper was Paper Manufacturers Co.’s flat gummed stock and the full 
color lithographing was done by Consolidated Lithographing Corp., 
New York. According to Consolidated, who have planned an elaborate 
program to fit the demands for promotion and commemoration of the 
250th anniversary celebration, this poster album biography was designed 
for use as premiums, special souvenirs, institutional give-aways, etc. 
Other planned promotions include contest material, premium cards, 
calendars, special commemorative literature, brochures and booklets. 

Paper Manufacturers Co. officials said that the owner-participation 
technique of the Album, that is, the placement of the gummed poster 
stamps in their proper place above the biographical material, is a modern 
visual educational publishing idea that has found wide acceptance among 
young and old, in both the business world and in education. 

Mr. Jaffe announced last month that Western Electric Co. had issued 
an order for 200,000 biographies for distribution to its employees as 
part of their employee-relations program. Mr. Jaffe is chairman of the 
Advertising Club of New York Committee for 1956 observance of the 
250th anniversary of Franklin’s birth and has spent the best part of his 
life advancing the name and deeds of the great American statesman, 
inventor, writer and printer. He met Franklin’s great-great-grandson, 
the late Franklin Bache Huntington, at a printers convention; said Mr. 
Jaffe, “We became very close friends and he told me many things about 


The Printer and Publisher: Though his career eventually embraced almost every 
conceivable phase of business and public life, Franklin never lost his interest in 
printing. The Scholar: A born student, Franklin devoured every written word that 
came his way—and digested it. The Educator: Franklin's will included bequests 
under which secondary school students still receive annual awards in his name. 
The Diplomat-Politician (The British Period): Franklin had much in common with a 
great Englishman whom he introduced to America—Thomas Paine. 
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tamp Album 


50th Anniversar 


Franklin that you don’t find in the history books. For example, did you 
know that it was Franklin who first discovered the Gulf Stream?” 

Mr. Jaffe is presently trying to find a company that will sponsor an 
essay contest in the science department of every high school in the country. 
Proposed subject would be, “Why I’d Like to be Like Ben Franklin.” 
The prize would be a four-year college scholarship for a student winner 
in each state in the union. 

The stamp album biography is just one example of what creative 
thinking can do for lithographers, Herman Jaffe declares. (He created, 
merchandised and developed the idea of the Metropolitan Miniatures for 
the Metropolitan Museum of Art, New York; an excellent job of art 
education besides creating a sizeable source of revenue for the Museum. ) 

Speaking before the Internetional Graphic Arts Education Association 
convention in July at Carnegie Institute, Mr. Jaffe said: 

“The past 27 years of Printing Weeks should be considered full-dress 
rehearsals for making 1956 the Benjamin Franklin Year. In the educa- 
tional world, Franklin changed the entire concept of teaching of his era 
by assuring equal opportunity to the ambitious, poor and rich. Franklin 
made a success of printing because he was pre-eminently a business-man 
and a superb salesman who knew how to sell his services.” 





Other elaborate plans for the celebration next year are being studied. 
More than 200 societies, associations, institutions, businesses and public 
service units with a Franklin tradition are on the Committee of Sponsors. 
Television’s Jerry Lester is heading a movement to promote Ben Franklin 
Television shows, according to New York publicity releases. He plans ‘if 
to celebrate the event next January with a TV spectacular tying in et | q% 


merchendising promotions. Favorite Franklin quote of the comedian is: 
6o : : : ‘ . Ete ‘ 9 Benjamin Franklin 
To serve the public faithfully and please it entirely is impractical. PATRIOT 

The Franklin Institute in Philadelphia, which houses among other 


mementoes, Franklin’s original press, is issuing a series of Franklin 
pamphlets. Titles of the booklets, printed by International Association 
of Printing House Craftsmen all over the country, are: (1) Benjamin 
Franklin — Printer and Publisher; (2) Ben Franklin and Business; 
(3) Ben Franklin and Education; (4) Ben Franklin and Economics; 
(5) Ben Franklin and Advertising; (6) Ben Franklin the Patriot; (7) 
Ben Franklin the Well-Doer; (8) Ben Franklin and Freedom of Religion, 
Speech and the Press; (9) Quotable Quotes; (10) Life of Benjamin 
Franklin Year by Year, 1706-1790. 

The Journal of the Franklin Institute will publish a 250-page edition 


(Continued on Page 177) 
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The Soldier: In spite of his hatred for war, Franklin's own personal courage was 


limitless. The Inventor: Franklin took no royalties on his many inventions, but gave Benjamin Franklin & ’ 
them freely to the world. The Patriot: Franklin, the first man to be affectionately a PROPHET ff 
called the “father of his country” never shirked a duty or refused an assignment. I 7 cao 


The Prophet: At 84, faculties intact, heaped with honors and greatly beloved, = 
Franklin saw his dream of a United States of America come true. 
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Here’s what you will see 


at Harris-Seybold plant 































OX of the most interesting parts of the National 

Association of Photo-Lithographers convention in 
Cleveland, Sept. 21-24 is expected to be the visit to the 
Harris-Seybold Co. plant Thursday afternoon at 4:30. 
Buses will leave the East 12th St. entrance of Hotel 
Statler for the plant. Photos on the opposite page show 
some typical operations at Harris. 





The Harris Division of Harris-Seybold is one of three plants 

operated by the company in Cleveland. It’s also the largest of 
1. External seven plants now operated by Harris-Seybold and its subsidiaries. 
There are 270,000 square feet of floor area at the Harris Division. 
It houses the general offices, the main research facilities, and large 


offset press manufacturing and engineering. 





Harris-Seybold’s engineering and research program, one of the 
largest in the graphic arts industry, centers at the Cleveland plant. 
2. Research Photo shows experimental department personnel recording the 
performance of new components on a test press used for experimental 


purposes. 





Scores of modern machine tools are in operation in the huge 
3. Manufacturing machining bays of the Harris Division plant, which has been 


undergoing an extensive relayout for more efficient production. 





Large offset presses in many models can be seen by visiting 
N.A.P.L. members at the Harris Division plant. All machines are 
4., 5. Assembling <a s: ; ; 

erected and tested for actual printing ability before being dis- 


mantled for shipment. 





Shipping of completed presses is in itself a major operation at 
the Harris Division plant. Trucks and railroad cars roll into the 
plant where carefully crated machinery units can be loaded. 
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Harold Gegenheimer gives a camera report of visitors at 


PEN 


Faves the many Americans visiting the impressive 

IPEX show in London was Harold Gegenheimer, of 
Wm. Gegenheimer Co., Inc., Brooklyn, manufacturers of 
press attachments. Harold ran into many of the U.S. 
visitors during his week at the show and recorded the 
get-togethers photographically, as shown on this page. 


George Wood (1.) sales director and Wil- 
liam Solden (r.) president of Soldan’s Ltd., 
with R. B. Tullis, president, Miller Printing 
Mach. Co. 


Arthur C. McCain, Ortman-McCain Co., 
Chicago. 


Harry Brinkman, 


ment at show. 


London. 
Harry Taylor, managing director of Smyth- 
Horne, British sales agents for Harris- a 
Seybold. ee 
John H. Szel, foreign sales manager in 
London for Miller, Vandercook, Baum 
Printing Machinery Corp. 


04 


president o1 Cincinnati 
Lithographing Co. examines press equip- tions for American Type Founders, Inc., 


Main entrance to the IPEX exposition hall, 


Roy P. Tyler, (l.) installation and service 
; Franklin S. Barlow, service man- York. 
ager; and Howard Seel, chief development 
engineer; all of Harris-Seybold Co., Cleve- 
land, touring at IPEX. 


“It was a great show, with lots of things to see,” he told 
ML, “and it seemed like most of the attention was on 
offset presses and silk screen equipment.” The exposition 
was well arranged, he added, with fine accommodations 
for foreign visitors and very few language barriers. Most 
visitors were technical men, not sight-seers, he said.* 


Lows xb. #leninger, director ot toreign opera- 


Elizabeth, N. J. 

A cordial atmosphere prevailed in the over- 
seas reception office at the exposition hall. 
Mr. Gegenheimer reported attendance from 
scores of countries. 

Henry P. Korn, Henry P. Korn Co., New 


A. J. Powers (l.) vice president of engineer- 
ing, Chemco Photoproducts Co., Glen Cove, 
N. Y., with E. O. Corkett, a Chemco repre- 
sentative in Britain. 
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OLD TAVERN 
ETALLFOC TAPERS 


i for packaging and printing 


 MeLAURIN-JONES COMPANY 
‘Headquarters: Broekfield, Mass. 


‘Mills: Brookfield & Wore, Mass., 
Homer, La. . 


Offices: New York, Chicago, Los Angeles, 


Cincinnoti 


Send for free 9° x 12" reprint of antique car 
suitable for framing. 




























... blue key images convert to black on newly 


improved DINOBLUELINE —the pre-sensitized, 





vinyl-base blueline emulsion film. 
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Ln FA a otttat chemical solution, all or parts of a DINOBLUELINE blue key 
) ry N cai image can be converted to an opaque black. Then, if 
tf, Ww no 
ite le \ later desired, black-converted images can be reconverted 


to blue with common hydrogen peroxide. 


This blackline convertibility and blueline recon- 
vertibility of DINOBLUELINE speeds up such processes of 
the graphic arts as precise multiple line color separation 
plate making, strip-up registering and make-up of 


composite blue and black negatives or positives. 


y 

" zhz , DINOBLUELINE’s high dimensional stability assures 
bea fr) perfect color separation registration. Its uniform machine 9 
coating of non-actinic blue emulsion produces exact image color 
x and exceptional, true reproduction of the finest lines. Wa 
DINOBLUELINE’S working surface is not only suitable ¥ 
ro for stripping wet film, but it is also receptive to water wy 
eo colors, opaques and regular inks applied by hand or air brush. ey 
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At bam Cain DINOBLUELINE can be obtained from: "S| 
\s y/ ensburg California Ink Company, Inc. — Los Angeles and San Francisco; x 
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an Ones ~ oA San Francisco, Chicago; K. Schlanger Company — Chicago; Seattle Art & Photo Supply 
sata, _ ler ; — Seattle; Eastern Graphic Arts Supply — New York City; Magnet Litho Supply — 
SE 157 HLLe New York; For Export: G. A. Miller — New York 
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New officers of the International Asso- 
ctation of Printing House Craftsmen. 
Stending (l.-r.), Mark Carothers, Dallas, 
treasurer; Fred Voiland Jr., Topeka, sec- 
ond vice president; George Wise, Cleve- 
land, first vice president; Thomas P. 
Mahoney, Chicago, immediate past pres- 
ident. Seated, Albert R. Kolb, Buffalo, 
third vice president; A. R. Tommasini, 
San Francisco, president. 


Craftsmen Hear About 


New Offset ‘Gimmicks’ 


N OFFSET printer last month 
A chided the letterpress industry 
for lagging behind lithography 
in technical development during the 
last 30 years. The mild rebuke came 
at one of the technical sessions of 
the 36th annual convention of the 
International Association of Print- 
ing House Craftsmen Aug. 7-10 in 
Cincinnati. It was issued by Ernest 
C. Wells, sales manager of Lawson 
Lithographing and Folding Box Co.., 
Ltd., Montreal. 

After Mr. Wells had praised offset 
for its artistry, versatility, economy 
and quality and said that the end 
result in litho is more consistently 
good than in any other process, an 
engraver in the audience questioned 
him about his lack of enthusiasm for 
letterpress. 

“Letterpress has made little tech- 
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nical development in the last 30 
years,” he replied. “And while it 
was resting on its laurels, lithography 
was making great progress, especially 
in the past few years.” 

In his address, which was part of 
a “Package Printing Clinic” in the 
Hotel Netherland Plaza, Mr. Wells 
declared that “litho will print on 
anything.” He went on to say that 
in modern packaging, the package 
itself is “practically the only sales- 
man.” He said his company had re- 
designed more packages in the past 
few years than in scores of years be- 
fore that. 

Aside from Mr. Wells, lithogra- 
phers attending the convention heard 
only two other talks aimed directly 
at offset. Two members of a panel 
on “Gimmicks, Gadgets and Instru- 


ments,” told about labor-saving de- 

















vices and methods in the offset shop. 


Elections followed the normal 
move-up policy, with A. R. Tomma- 
sini, well known typographic de- 
signer, and superintendent of the 
University of California Press, as- 
suming the presidency from Thomas 
P. Mahoney. George Wise, of Dug- 
gan-Millis, Inc., Cleveland, and Ferd 
Voiland Jr., state printer of Kansas. 
moved up a notch to first and second 
vice president, respectively. In an 
unexpected race for the third vice 
presidency, Albert R. Kolb, of Buf- 
falo, won by a narrow margin over 
Floyd Larson, of Chicago, who had 
entered the contest at the last minute. 
Mr. Larson is Printing Week chair- 
man. 

The two other speakers on offset 
were James Kane, foreman at Success 


Printing and Lithographing Co., and 








Depend on Roberts & Porter to deliver 


the film you want when you want it! 





Name the film...name the 
time. You'll get on-time 
delivery from the complete 


stock of film in the Roberts 


& Porter branch nearest you. 7. 

And the same thing goes f 

for photographic chemicals | of 

and supplies. Order your y o? 

requirements today ! > 

DUPONT 
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Visit the Roberts & Porter i 

booth at the NAPL Con- 7 

vention in Cleveland. E 
Maybe you'll drive home 

in a Midget King auto- t 
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mobile. 


ROBERTS & PORTER 


INCOR PORATED 
General Offices: 555 West Adams Street, Chicago 





NEW YORK DETROIT CINCINNATI LOS ANGELES SAN FRANCISCO 
622-626 Greenwich 1025 Brush St. 229 E. 6th St. 344 N. Vermont Ave. 1185 Howard St. 
BOSTON BALTIMORE KANSAS CITY CLEVELAND PHILADELPHIA 

88 Broad St. 5 South Gay St. 1434 Wyandotte St. 1825 East 18th St. 1205 Hamilton St. 


All orders shipped from the R & P branch nearest you 
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Ben Ebersole, San Francisco, speaks to the club management luncheon at 
the 36th annual conventon of the International Association of Printing House 
Craftsmen.” His topic was the “Table Host’ program of the San Francisco 
Club. Other speakers at the luncheon were Herbert Livesey, executive 
secretary of the National Association of Printing Ink Makers and William 
Gutwein. International second vice president. Fred Voiland Jr., conducted 


the session. 


E. R. Daily, supervisor of letterpress 
and offset, Eli Lilly & Co. All the 
speakers on the “Gimmicks” panel 
were from the Indianapolis club. 
They were presenting the program 
for the first time at a big convention, 
having previously given it before 
regional meetings. 


Mr. Kane showed slides of skids 
with interlocking legs made up to 
fit press size. He said the skids save 
floor space and cut lost time caused 
by frequent load changes when 
running enamels, kromekotes or high 
gloss inks where short loads are 
necessary to prevent offset or scuff- 
ing. By using the skids, made of 
tubular aluminum, a new skid can 
be positioned at the press while the 
old one is still there. 


He told also of a static remover 
comprising four 150 watt flood lamps 
mounted on a tubular shaft such 
that they can be moved to suit 
various sheet sizes. The shaft itself 
can be moved on the press feeder, 
to suit the pressman’s need. 

He mentioned these other “gim- 
micks” : 

@ Splitting the segment gear that 
drives the upper feed roller and 
fitting it with Allen head screws to 
give precision timing and _ position 
on the feed roll registering mech- 
anism. This action enables the press- 
man to adjust the split gear to take 
out all backlash or play between the 


two gears. This gives a firmer and 


Kalamazoo. 


more positive control of the upper 
feed rolls. 

@ Use of oblong case-hardened 
steel plates made up to fit gears over 
a larger area, in order to eliminate 
the damage of the ordinary round 
plate washer on plate gears. 

@ A brush arrangement mounted 
on the return cycle of the delivery 
grippers, which has saved a lot of 
gripper maintenance time caused by 
accumulation of spray which causes 
sluggish action of grippers and re- 
sults in faulty sheet delivery. 

Mr. Daily told the audience how 
he had by-passed the dampener 
rollers on 11 offset presses and used 
the ink rollers to dampen the plates. 
He showed slides to prove it. 

“IT had been told ink and water 
would not stay on the same rollers, 
but we are using the ink rollers for 
dampening in production of three- 
color labels in this way,” he asserted. 


Dobeckmun Co., 





Panel members on the Package Printing clinic are (l.-r.), 
Ernest C. Wells, Lawson Lithographing and Folding Box Co., 
Ltd., Montreal; J. M. Kernan, Ohio Boxboard Co., Rittman, 
O.; Walter E. Socy, Gardner Board & Carton Co., Middle- 
town, O.; W. L. Romney, P & G, Cincinnati; R. J. Jones, 


Cleveland; and D. Moffett, K.V.P. Co., 


He said this method allows quick 
color changes “and there are no cloth 
dampener covers to replace.” 

A film of ink is applied to the 
rollers first. “Water does not travel 
in the ink, but on the surface,” he 
explained. 

More than 1200 Craftsmen and 
wives attended the convention, rep- 
resenting 75 clubs. Six technical 
educational clinics were on the pro- 
gram along with numerous other 
speakers, who discussed letterpress, 
gravure, flexographic printing and 
general graphic arts topics. Numerous 
prizes and awards were announced 
for outstanding Craftsmen publica- 
tions and for outstanding service by 
Craftsmen in various districts. 

A full program of entertainment. 
including a well-attended evening at 
the nearby Coney Island amusement 
park, supplemented the technical side 
of the program.*® 








Prize Winners, Outstanding Craftsmen Cited 


Following is a list of prize win- 
ners and outstanding craftsmen 
announced at the Craftsmen’s con- 


vention last month in Cincinnati: 

Best CxLuB BULLETINS OF THE YEAR— 
Ciuss with More THan 150 Mempers— 
lst—Chicago, Craftsman, Gordon W. Wil- 
son, editor; 2nd—Toronto, Craftsman, Jack 
Taylor; 3rd—San Francisco, Pi Box, Clive 
Atherton. 

Ciuss with Less THAN 150 MemBeErs 
Ist—Des Moines, Craftsman, Howard Swan; 
2nd—San Antonio, Alamacrajter, T. H. 
Turner; 3rd—Harbor Area, Craftsman, 
Fred Sherwyn. 

Best SHARE YouR KNOWLEDGE COVER 


Designs — Ist — Cleveland, August 1954; 
2nd—Indianapolis, January 1955: 3rd 
Milwaukee-Racine, May 1955. 


OuTSTANDING CRAFTSMEN—Ist District 
Oliver F. Johnson, Hartford; 3rd—A. V. 
Holland, London, Ontario, 5th—Frank 
Voelkl, Dayton; 6th—Arthur E. Radke, 
Wisconsin; 7th—M. J. Duffy, New Or- 
leans; 8th—Oliver Wroughton, Kansas 
City; 10th—Harry Strang, Seattle; 11th 
Ben Ebersole, San Francisco; 12th—And) 
Chuka, Phoenix. 


Honorep For Recruitinc Most Mem- 
BERS FOR THeir Respective CLuss—lst 
Randolph Karch, Central Pennsylvania: 
2nd—Byron Faust, Michiana; 3rd—Harry 
Skinner, Montreal. 
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The 


WHITEST 
WHITE 


youve ever seen! 


NEW HAMILTON 
STARWHITE 


TEXT & COVER 


This is the paper so white it defines every tonal value 
with magnificent clarity ...so white that drop-out 
halftones become breathtaking studies in contrast. 


This is the paper with which you can achieve effects you 
never could before. Illustrations and photographs are so 
3-dimensional they seem to burst the bonds of the paper! 


This is the paper that’s the discovery of the year—the 
paper to use for utmost fidelity of reproduction, utmost 
brilliance without loss of richness or warmth. The star 
promotional pieces of the future will be printed 
on Hamilton Starwhite! 


See your Hamilton Text & Cover Merchant 
or write direct for swatchbook and samples 


a ‘Hamilton Papers 


W. C. HAMILTON & Sons, Miquon, Pa. Offices in New York, Chicago, Los Angeles 


Plan the design with paper in mind 


HAMILTON TEXT & COVER PAPERS include Starwhite « Carousel « Andorra 
Victorian « Louvain « Sheffield « Gainsborough * Weycroft * Kilmory * Vellum 
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A ‘Do It Yourself’ plan: 


How You Can Imp — oe its 


With Better P 


“4 
Vv 


ECAUSE we lithographers rep- 
resent a great diversity of 
plants, methods and products, 

it is difficult to discuss production 
in terms that will apply to each of 
us. The problems of production are 
certainiy different in a label house 
as compared to a company that 
specializes in 24-sheet posters. 

But, we all have one co nmon 
denominator. Our greatest invest- 
ment, in machinery and manpower, 
is the pressroom. It is the pressroom 
that eventually produces the salable 
lithographed sheets that our custom- 
ers pay for. It is the pressroom that 
makes the profits we need. So — all 
production problems must be solved 
with the efliciency of the pressroom 
in mind. 

I may over simplify the problem 
but your pressroom performance de- 
pends only on two factors — plates 
and planning. 

You can talk to your pressmen 
about faster make readies and better 
production, and you can get a tem- 
porary increase in production. But, 
if your pressmen have to wait on 
plates, or fight bad printing plates, 
they won't keep up their production, 
So — the first problem of production 
is to be able to guarantee the print- 
ability of every press plate delivered 
to the pressroom. 


Quality Control 
At Strobridge, a little over a year 


ago, we established a Quality Control 
department and I think you will be 
interested in how it works. Quality 
Control may not be the right name, 
for this department is primarily one 


t Ma nag ement 


hy athadren Dienldion, $, 


Plant Manager, The Strobridge Lithographing Co. 


to control the lithographic process 
all through the plant. 

We made quite a long study of our 
platemaking procedures and foxnd 
that we had many bad habits. For 
example, the pressroom had com- 
plained that we etched plates too 
deep, with the result that we some- 
limes printed tiny o’s instead of dots. 
The platemakers had shortened, and 
eventually eliminated the etching 
step. That was fine but the press- 
room now began to run into blind 
plates. 

Quality Control 
fact that we had cooperation between 


recognized — the 


departments but not coordination. 
Platemaking had introduced measures 
to help the pressroom, yet actually 
defeated their own purpose by pro- 
ducing plates that would not run. 
They had 
measures that soon became standard. 


introduced — temporary 
We also found that no two 
platemakers worked exactly the 
same; each had his favorite 
counter etch, each his own coat- 
ing and developing technique. 
This may sound ridiculous but 
probably the same story is true 
in many plants. In our case the 
situation was aggravated by the 
variety of plates we make — al- 
bumin, deep etch, projection and 
hand, and by the fact that we 
were in the process of switching 
from zine to aluminum. 
Quality Control first set about to 


Delivered at LNA's 50th Anniver- 
sary Convention, Lake Placid Club, 
Fasex County, New York, Tuesday, 
June 21, 1955, 
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establish set procedures for each 
type of plate we make and to stand- 
ardize all chemicals used. Today 
their job is one of constantly check- 
ing these procedures and chemicals. 


For example, we previously mixed 
enough counter etch for one or two 
plates at a time. This was supposed 
to be a measured mix but frequently 
was just a good guess. Due to the 
fact that the hardness of our water 
varies considerably from day to day, 
and even from hour to hour, the pH 
of our counter etch varied from 2.5 
to 4. (At the higher figure, of course, 
no counter etching occurs.) Today 
counter etch is mixed in larger 
batches and no counter etch can be 
used unless checked and okayed by 
Quality Control. The same is true of 
our coating solutions, developers. 
etches and gum. 

Even though our plate department 
is air conditioned, Quality Control 
checks the humidity with a sling 
hydrometer; controls do drift off 
and we can control better by daily 
checks. 

It is easy to standardize materials 
and conditions but it takes skill and 
patience to standardize technique. 
Consider the coating of an albumin 
plate — first you flush the plate with 
tap water, let the excess spin off. 
then pour on the coating. But, unless 
each man spins off the same amount 
of water, and pours on the same 
amount of coating, no two plates will 
have the same thickness of coating. 


Training Needed 
Techniques can be standardized 
We. of 


course, send all apprentices to our 


only with careful training. 


local lithographic school. In  addi- 
lion, we are retraining older em- 
ployees. We use the Lithographic 
Technical Foundation training ma- 
terial, plus short informal training 
sessions run by Quality Control. 
To help our- platemakers, we 
rigidly inspect all positives, especially 
those sent in, and reject all positives 
that are too full or too sharp. We 
make contacts of positives with ex- 
cessive halo on the dots, and when- 
ever the cost is not prohibitive, pre- 
fer to work with contact positives. 
We feel that the platemaker should 


BEST COPY v 
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TWO COLOR PRINTING UNIT 
CYLINDER SIZE 42” OR LARGER , 
COMMON IMPRESSION CYLINDER F.H.. LEVEY FLASHDRIER VARIABLE SPEED 
OPEN GAS FLAME DRIVE TO TWO ROLIS 
TO CONTROL WEB 


OR 
STEAM DRUM HOT AIR , AFTER EACH PRINTING 


REEL STAND 
OR ‘ . . 
FLYING PASTER ( AVAILABLE 


a ala 
ANGLE BAR 


’ WEB TURN OVER 
FOR DOUBLE ENDING 


11’-2” (134") APPROX. 
OVERALL HEIGHT 


ONE MAN IN THIS AREA CAN TEND 1’ GROUT HIGH SPEED FOLDER 
ie a LL DESIGNED FOR 
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evolutionary new. a 


a | TWO-COLOR PERFECTING ." 

WEB OFFSET PRESS _. 

Prints two colors two sides from a SINGLE 2-color printing unit by double - ending 
Prints webs up to 40 inches wide 


* LESS EXPENSIVE...a high speed, high °* PRECISION REGISTER... common im- Plates tightened from both ends and can 
quality press at a very reasonable cost. pression cylinder; also permits use of wider be cocked 1/16” in the cylinders. 
* SIMPLE OPERATION... 1 man can handle range of papers. Full circumferential and . 


, ; running side-to-side register provided. 
all controls and cylinders from 1 station. 8 8 I 


: Many new and important innovations sug- 
* EASIER MAINTENANCE... fewer andmore ° A PACKAGE UNIT ... includes dryer, fold- 


rigid parts. er, motor drive, reel stand or flying paster 
and roll coverings. obtain full details immediately. Write, tele- 


gest that progressive printers will want to 


* QUICKER STARTING AND MAKE-READY ees. 
only 2 plates, 2 blankets, and 2 foun- * FULL CIRCUMFERENCE PRINTING... Phone or wire the Machinery Division in 
tains to clean. Half as many rollers to set. complete cylinder less only 1/2 inch. Philadelphia. Tel. HOward 5-1500. 


FRED'K #. LEVEY Co., inc. 


PRINTING INK DIVISION COLUMBIAN CARBON CoO. 
Makers of Fine Printing Inks Since 1874 


380 Madison Ave., New York 17, N.Y. 
BROOKLYN PHILADELPHIA CHICAGO 
ATLANTA, GA. * MONMOUTH JUNCTION, N. J. * SPRINGFIELD, O. 
BOSTON, MASSACHUSETTS * LOS ANGELES, CALIF. 
MACHINERY DIVISION — DRYING EQUIPMENT; ALLER PLATES * PHILADELPHIA 

















strive to reproduce the positive ex- 
actly at all times, not give it a light 
or heavy print because the positive 
isn’t quite right. 

After standardizing on chemicals 
and after perfecting plate making 
technique, we still had the problem 
of matching press runs to the cus- 
okayed proof. This was 
evident when we installed our first 


tomer’s 


four-color press. We ran a few re- 
prints of jobs that had been run on 
two-color presses. The make readies 
were quick and the plates printed 
just like they had on the two-color 
and we decided that there was just 
no trick at all in running a four- 
color. Then we ran into real trouble. 
The next few jobs were so bad that 
not only the plates but the positives 
had to be remade. You see, in two- 
color printing, yellow and blue under- 
laying a solid black, makes for a 
real dense black; but on a four-color 


press this gives you a sickly/ geen 
black. So — you reduce yo r- 
lay colors to very light tints, bring 


up the black plate, and then the job 
looks dirty. 








problems of wet ink trapping, we 
solved part of our problem. But 
educating the artists to four-color 
printing is only part of the job. We 
continued to have trouble matching 
four-color press runs to proofs until 
we changed our proofing methods. 


The trouble is, your hand prover 
is a craftsman, proud to turn out a 
good looking job. On a hand proof 
press he can roll up the solid, hold 
back the tints and then pull a nice 
dry impression that looks like a 
million dollars— but you can’t re- 
produce it on the press. We started 
proofing on a small power press and 
found that we were coming much 
nearer reproducing on proofs. We 
installed a 22 x 28 press just for 
proving, and now find that by prov- 
ing a slightly reduced ink we can 
furnish proofs that can be reproduced 
on the four-color press. Today, with 
improved platemaking techniques and 
power proofing, we can guarantee 
the printability of practically every 


plate going to the pressroom. That 





means not only the tint values but 
the ability of the plate to print 
properly for a long edition. 


Planning 

You will remember I mentioned 
two factors and the second, after 
plates, was planning. There are two 
types of planning and at Strobridge 
both are done in the production 
department. The first type is plan- 
ning the individual job. When an 
order is received by the production 
department, it is rewritten and copies 
delivered to each department in the 
plant that will work on the order. 
Production rewrites the order, first 
because sales does not always clearly 
define all items, and second, to in- 
clude scheduling fA each department. 
A miniature sh yout is included 
on the back o der. However, 
before the platemaking department 
starts press plates, a full size layout 
is made. This consists of proofs 
pasted on a carefully ruled sheet 
with corner marks, trim marks, split 
fountains, lettering changes and all 
pertinent information shown. 

We have a daily meeting, just be- 
fore lunch, when almost every job 
in production is discussed. At this 
lime press layouts are carefully in- 
spected. I cannot over emphasize 
the importance of this size layout. 
Every foreman who will handle the 
job inspects it. It is surprising how 
much help this layout is. Of course, 
we try to keep areas of critical 
register away from the back corners 
of the sheet. We try to shift delicate 
tints so that they don’t fall right 
behind heavy solids. On coated sheets 
we try to allow room for the skeleton 
wheels to support the sheet. Heavy 
solids are moved away from the 
hack of the sheet where they can 
cause curl and marking in_ the 
delivery. 

The cutting room foreman, fre- 
quently can suggest changes that will 
save several cuts, and the embossing 
department always checks to see that 
weve allowed room to lock up his 
embossing plates. On booklet and 
folder work the 


always checked by the bindery. 


large layout is 


The layout sheet is kept in the 


platemaking department until the 


plates are made. It gives platemak- 
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ing and strippers a guide, saves lost 
time looking for instructions, and 
checking finished plate, then is de- 
There it 


serves the pressman as an accurate 


livered to the pressroom. 


guide in making packing, getting his 
lay, checking lettering. setting ink 
fountains and positioning his skele- 
ton wheels. 





Layout Sheet 
rhe layout sheet is a must on all 


jobs, but on those few jobs where 


the gie is made before press plates, 





an ate impression of the die is 
ade. The acetate can be laid 
right over the press plates to check 
position, bleed and glue laps; it also 
can be laid right over the press sheet 
to quickly check these items. 

The production department has 
more responsibility than making the 
layout. Scheduling is perhaps their 
greatest Obviously 
they must strive to meet deliveries 


responsibility. 


requested by the sales department. 
They must decide with the sales de- 
partment, whether to accept a job on 
tight delivery, whether other jobs can 
be delayed for the quick one, and 
whether overtime is justified. It is 
important that your production de- 
partment follow closely the progress 
of every job in the pressroom. 

For example, you know the prob- 
lem you have running a four-color 
work and turn job on a two-color 
press. If you run the yellow and 
blue on both sides, you invariably 
have trouble fitting the red and black 
on the first side, and by the time 
you get to the second side, when the 
sheet has been through the press for 
six impressions, you just can’t fit the 
red and black on the last side. The 
result is that on critical work you 
often ran one side complete before 
starting the second side. But, that’s 
expensive; you have four extra make- 
readies. 

We run four-color work and turn 
sheets on two two-color presses. The 
production department staggers the 
presses so that they are a day apart 
when starting the job. Then one 
press takes the yellow and blue; be- 
fore this press has finished the first 
side. the second press has started and 


(Continued on Page 177) 
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Q: ln .suking posters we are now enlarg- 
ing the images on film and making press 
plates by contact printing. Would projec- 
tion plate-making offer any advantages? 
Exactly how does this method work? 

CARV., Bercelona, Spain. 


A: Projection platemaking offers an 
economic advantage by eliminating 
the cost of the film required for mak- 
ing the large-sized negatives for the 
It does, 
require highly specialized and costly 


contact system. however, 
projection printers such as_ those 
made by Rutherford, Huebner, Lan- 
ston-Monotype and others. With such 
printers the image is _ projected 
directly to the sensitized plate which, 
after exposure, is developed and 
finished in the conventional manner 
according to the nature of the coat- 
ing used. The subject is first con- 
verted to a fine screen halftone (200 
to 300 lines per inch). Image size 
generally does not exceed 11” x 14”. 
Obviously, when this image is en- 
larged, the ultimate screen ruling be- 
comes much coarser. Although finer 
screens would result in final repro- 
ductions with finer rulings, the use 
of screens exceeding 250 lines per 
inch offers considerable difficulty in 
the making of the original halftone 
as well as in projection. Projection 
work is therefore limited to posters 
which permit the use of a coarse 
screen in the final reproduction. The 
projection apparatus is a combina- 
tion of a camera, a powerful light 
source with condensing lenses and a 
moveable easel which supports the 
sensitized plate either by clamps or 
suction. All of the above are attached 
to a rigid bed, the complete assembly 
resembling a large process camera. 


The plates may be coated with the 
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Camera troubles? Why not 
drop a note to Mr. Paschel, 
c/o Modern Lithography, 
Box 31, Caldwell, N. J. He'll 
be glad to draw on his years 
of experience as a consultant 
to answer your question. 
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conventional albumen-bichromate 
sensitizer with which exposures are 
somewhat long. Hyper-sensitive coat- 
ings such as Metalife-Projector Coat- 
ing #7 reduce exposure time con- 
siderably. Gelatin-bromide coatings 
have likewise found application in 
projection printing and these offer 
exposure speeds comparable to that 
of litho type films and plates. The 
Brom-Offset Process, introduced by 
Gevaert, provided a means for mak- 
ing projection plates from halftone 
positives, the ultimate result being 
a deep etch plate. 

Q: Can you tell me where I can obtain 
transparent color patches which I can use 
when making separations from color trans- 
parencies? 

P.D.L., Cleveland, Ohio. 

A: A quick survey does not reveal 


any commercial source for such 
color patches. These could easily be 
made by you or a commercial pho- 


Ektra- 


chrome or other color film, the color 


tographer by copying, on 
patches used with reflection copy. 
It is doubtful, however, whether they 
would have any practical value aside 
Such 
guides, since they are made sepa- 


from negative identification. 


rately, would have no direct relation 
to the transparency being separated. 


By Herbert P. Paschel 


Graphic Arts Consultant 


Then too, the guides may be on 
different color film material than the 
transparency. Both of these differ- 
ences could lead to serious errors in 
evaluating the separations of the 
principal subject. 

Q: How can I establish the focal length 
of a lens without the usual markings? 


A.R.P,. Scranton, Pa. 

A: Install the lens in a camera and 
focus to same size. Now make a mark 
on the base of the lensboard carriage 
and another mark, opposite to the 
first, on the camera bed. Change the 
focus to 14 size (50 per cent). and 
make a new mark on the camera bed 
opposite the mark on the lensboard 
carriage. Measure the distance be- 
tween the two marks on the camera 
bed and multiply this by two (2). 
This is the inherent focal length of 
the lens. If you intend to calibrate 
a focusing scale, the focal length of 
the lens must be established to an 
accuracy plus or minus a few thou- 
sandths of an inch. Otherwise you 
will have gross errors in the focusing 
scale. | might add that any lens whose 
markings have been obliterated is 
likely to be extremely old, misused 
or of dubious manufacture. The 
chances are it is not a lens whose 
performance is suitable for the cri- 
tical requirements of process pho- 
tography 

Q: Whe. is the difference between an 
ordinary process camera and a “color 
precision” camera? I.V.G., Newark, N. J. 

A: The difference is one of design, 


construction and features. A camera 
used for color work must be far more 
accurate and versatile than a camera 
used for simple line and _ halftone 
(Continued on Page 179) 
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New, larger 
Kodak Contact Screens 
now available 


Along with TV screens and movie screens, Kodak 
Contact Screens are getting bigger. They’re now 
big enough to use with a 31” camera, measuring 
31” x 31’, with a screen area of 29” x 29”. 


Variety of rulings available 


In magenta screens the big, new size can be had 
in 120-, 133-, and 150-line rulings for larger black- 
and-white and indirect method color halftones. 

In color work, for example, an 18” x 22” half- 
tone with a diagonal of 28” will easily fall within 
the 29” circular area of the new contact screens. 





Other color halftone sizes, such as 19” x 21”, 20” 
x 20”, and 17” x 23”, can also be made with a 
29” screen. 

In the gray screen, for direct halftone color 
separations, the new size will be available only 
in 150 lines per inch. 

The list price of all the 29” x 29” Kodak Con- 
tact Screens is $186. (Price subject to change with- 
out notice.) 





Enjoy fhese 
six big advantages 


1. Better Tone Reproduction. 
Kodak Contact Screens are espe- 
cially designed for lithographic 
work and yield the superior qual- 
ity your customers demand. 

2. Improved Sharpness. The pat- 
tern in the screen, because it is in 
contact with the film and consists 
of carefully vignetted dots, follows 
subject outlines and molds itself 
to fine detail. 

3. Shorter Exposures. Because 
the screen is against the film, you 
need spend less time for both flash 
and main exposures. 

4. Easier Contrast Control. You 
get optimum quality from a wide 
range of subjects by merely follow- 
ing a few simple contrast control 
techniques. 

5. Save Steps. You can make 
every flash exposure from the back 
of your camera without changing 
the aperture—frequent trips to 
the front of the camera are no 
longer necessary. 

6. Easier Handling. Kodak Con- 


tact Screens simplify storage, han- 
dling, and cleaning problems, and 
eliminate the breakage factor. 


How to find out more 


If you’d like to know more about 
Kodak Contact Screens and how 
they can help you turn out top- 
quality work with less time and 
trouble, write us for a copy of the 
four-page folder ‘‘Kodak Contact 
Screens for Photolithography.” Or 
ask your Kodak technical repre- 
sentative for a demonstration in 
your own shop. 


Two 
new 
““question- 
answerers” 






Here are the answers to many of 
your questions and problems. 
These two new Kodak Graphic 
Arts Data Books are chock-full of 


tested, reliable, technical informa- 
tion for lithographers. 

The first, ‘Kodak Graphic Arts 
Films and Plates,” starts with a 
complete discussion of the physical 
and photographic properties of 
Kodak Graphic Arts Films and 
Plates. It helps you select the 
right material for specific jobs and 
provides detailed information 
(light exposure indexes, process- 
ing information, safelight require- 
ments, sensitometric curves, etc.) 
on each of the Kodak Graphic Arts 
materials now available. Thumb 
indexed. 

The second new book, ‘‘Kodak 
Color Separation from Reflection 
Copy,” is printed in 4 colors, con- 
tains 52 pages. It reviews basic 
equipment (including the use of 
Kodak Contact Screens), specifies 
materials, and gives step-by-step 
instructions. It also includes the 
latest tips for judging results and 
making adjustments. 

The list price of each of these 
new books, punched to fit the 
Kodak Graphic Arts Handbook, 
is 75¢. See your Kodak dealer. 





Graphic Reproduction Sales Division * EASTMAN KODAK COMPANY, ROCHESTER 4, N. Y. 
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Studies of Ink Transfer 


E OFTEN speculate on how 

ink affects paper and note 

how a weak paper fails on 
the press by rupture of body stock 
fibers or by picking of the paper 
coating. However, what effect does 
paper have on ink? Can paper change 
an ink’s properties so that the paper’s 
resistance to rupture and picking is 
lowered? To learn more about these 
effects a study was begun last year 
at the LTF. 

First, consider the forces that ink 
and paper are subjected to on the 
offset press. As the paper passes 
between the blanket and impression 
cylinders, there is a build-up of pres- 
ture causing compression of the ink, 
paper, and blanket. Then after the 
paper has passed between the blanket 
and impression cylinders, there is a 
release of the compression forces. 
Finally, tension forces are developed 
in the paper, ink, and blanket as the 
grippers pull the paper from the 
blanket. The forces of the press 
exerted on the ink and the paper 
determine how the ink and the paper 
will react. 

Figure 1 shows that the force re- 
quired to rupture an ink film is 
dependent on the speed of the press, 
V, the distance, b-d, from the plane 
of the cylinders’ axes to the rupture 
line, and the elongation of the paper 
normal to its surface. 

Tensile strength at a right angle 
to the paper’s surface determines 
whether splitting will occur in the 
ink film or in the paper under the 
conditions of ink tack and press 
forces at the moment of rupture. Any 
change in tack during the impression 
due to vehicle absorption by the 


FIGURE 1> 


By 
Charles H. Borchers 


Lithographic Technical Foundation 





a Tee. 
The Author Presented This Pa- | 
per at TAGA’s Annual Conven- 
tion in Boston, May 9-10. 
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paper will influence the pull of the 
ink at rupture. Elongation at a right 
angle to the surface of the paper will 
influence both the rate at which the 
ink film is split and the force de- 
veloped. 


A fundamental study of the ink- 
paper relationship becomes a study 
of the forces exerted on the paper 
by the ink through the action of the 
press, modified by the paper’s prop- 
erties. 

Forces brought to bear on the 
paper by the press are developed and 
released in very short periods of 
time. Also, forces of varying magni- 
tudes of both compression and ten- 
sion are involved. ink and paper 
studies require the use of strain 


gages, a balanced resistance cricuit 
or Wheatstone bridge, an amplifier, 
and an oscilloscope with camera 
attachment. 

It is possible to mount strain 
gages on an offset press to study the 
forces involved during printing; 
however, it would be difficult and 
impractical. The study would be 
limited to a rather narrow set of 
conditions, and equipment flexibility 
would be sacrificed in the studies. 
The LTF Pick Tester generally 
simulates the action of the offset 
press and provides the necessary 
adaptability. 

The strain gage consists of a 
length of very fine wire arranged 
in various patterns and bonded to 
a paper base. In use the gage is 
cemented firmly to the specimen or 
member to be tested, and is thus 
strained uniformly with its mount 
in either tension or compression. An 
electric current is passed through 


the wire. Change of resistance of 








és i 
4 
f 


Blanket 
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the wire varies with the applied strain 
and this change in resistance, is an 
accurate measure of the strain. The 
measuring instrument may be a 
simple potentiometer, or a Wheat- 
stone bridge with a sensitive gal- 
vanometer. For dynamic work such 
as this study involved, it was neces- 
sary to use an oscilloscope with 
camera for recording results. 
FIGURE 2 > 

In measuring strains, the most con- 
venient circuit is the Wheatstone 
bridge. Since most strain gages are 
temperature circuit 
arranged to cancel out temperature 
effects is used (Fig. 2). This arrange- 
ment, which is probably the most 
commonly used circuit in strain gage 
work, employs two gages as adjacent 
arms of the bridge. One of these, 
the “active” gage, is mounted on the 
stressed metal; the other, the 
“dummy” gage, is mounted on an 
unstressed piece of the same material. 
The two gages are located close to- 
gether, so that both are subjected to 
substantially the same temperature. 








sensitive, a 


If the two gages are identical and 
if they both sense the same changes 
in temperature during the course of 
measurement, resistance changes due 
to temperature alone will be the same 
for both the Wheatstone bridge arms 
in which these gages are located. The 

FIGURE 3-> 


effects of temperature on the gages 








will have practically no influence on 
the measurement of the stress-induced 
strain at the active gage. 

The remaining two arms of the 
Wheatstone bridge are made of 
variable resistance having roughly 
the same resistance of the strain 
gages. Before taking any measure- 
ment the Wheatstone bridge is zeroed 
or balanced. To do this a voltage of 
about 1.5v from two dry cells is 
put across the opposite junctions of 
the two resistances and the two 
strain gages. The resistances R; and 
Ry» are then adjusted until the output 
voltage E equals zero. Any variable 
strain produced in strain gage A will 
unbalance the electrical circuit and 
register a corresponding variable 
output voltage of some value E. 

The signal output from the Wheat- 
stone bridge must be amplified be- 
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fore proper interpretation of it can 
be made with the oscilloscope. For 
amplification we are using an in- 
verter amplifier that has a maximum 
gain of 30,000. The amplification 
that is being used is such that 1 milli- 
volt of input gives a vertical deflec- 
tion of about 5 ohm, on the oscillo- 
When the amplified 


electrical signal from the strain gage 


scope screen. 


is put through an oscilloscope, we 
get a visible picture of the electrical 
signals. Forces as voltages appear 
as vertical components and time as 
the horizontal component on_ the 
screen of the oscilloscope. A polaroid 
camera is used to record the curves 
that appear on_ the oscilloscope 
screen. 


Figure 3 shows schematically how 
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the strain gage is mounted on the 
slender hollow shaft that supports 
a circular aluminum anvil which the 
pick tester hammer contacts. The 
ink metering plate is carried on the 
face of the block opposite the anvil. 
The entire strain gage assembly can 
be rotated so that the blanket is 
inked up by contacting the metering 
plate in the regular way. 

Figures 4, 5 and 6 show traces 
produced when the pick tester blanket 
under 
The dot to the 


trace, as those shown 


contacts the aluminum anvil 
various conditions. 
left of each 
in Figure 4 was 
This dot 


trace when triggered by any force 


waiting to be 


triggered. produces the 


applied to the strain gage. 


Curve one of Figure 4 shows the 
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CONSISTENCY 


S “Pronte: Offset Inks. They have good 
‘flow; distribute evenly, lift well, lay 
Siioothly, trap readily, and set fast. 





“When. syou want the depth and snap 
GOOD REPRODUCTIVE of a varnished job use Pronto Offset 
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Brochures, booklets, posters, catalogs, 
* folders, cut-outs, displays, labels and a 
wide variety of other printed selling 
mediums gain a livelier appeal when 
‘»<Hithographed with LEWIS ROBERTS 
“precision offset inks. The excellent, 
oye 3 ..- dependable performance of these fine 
= inks has resulted in their adoption by 

SPEEDY “outstanding lithographers. 

DRYING 





PROPERTIES EWIS ROBERTS. INC. 


NEWARK 5, NV. 


BRANCHES AND DISTRIBUTORS 
IN 20 CITIES 
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1. Blanket Impression 





3. Teck Tested Ink No. 7 








2. Tack Tested Ink No. @ 








4. Area F Amplified 








1. Std. Linseed Oil Ink 





3. Std. Ink on Coated Paper 





2. Quickset Type Ink 








4. Quickset Ink on Coated Pape: 








FIGURE 4 — 
Stress-Time Traces of Tack Tested Inks 


trace produced when the pick tester 
blanket contacts the aluminum anvil 
without ink or paper being present. 
The vertical distance AB represents 
the force exerted by the unbalanced 
flywheel acting through the com- 
pressed spring of the pick tester 
hammer. The spring of the pick 
tester we are using gives a pressure 
of about 110 pounds per square inch 
on the anvil. The elevated horizontal 
distance BC is a measure, in seconds, 
of the blanket’s contact time with 
the anvil at a pressure of 110 pounds 
per square inch. The contact time 
involved in this case was one thou- 
sandth of a second. Where the curve 
returns to the base point and be- 
comes horizontal at D, the energy 
stored in the spring is once more 
returned to the rebounding flywheel 
and the compression force on the 
anvil drops to zero. 

Curve two is obtained when the 
blanket is inked with tack-tested ink 
no. 2. The vertical distance below 
the base line represents the tension 
force produced when the ink film 
resists splitting. The maximum force 
exerted on the anvil’s surface was 
about 16 pounds per square inch. 

Curve _ three the trace 
obtained from tack-tested ink no. 7. 
Notice the the tension 
force required to split this tackier 
ink. The maximum tension force in- 
volved here was about 40 pounds per 
square inch. 

Curve four illustrates how area F 


shows 


increase in 
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FIGURE 5 — 


Stress-Time Traces of Printing Inks and Printing Forces 


of curve three may be amplified with 
the oscilloscope for closer inspection. 

In Figure 5, curve one shows the 
forces involved when splitting a film 
of conventional offset ink. Curve 2 
was obtained by splitting a film of 
a quick-set type ink of the same 
thickness. Notice how alike the force 
curves are for these two particular 
inks. Next, each of these inks was 





Printing on Coated Paper 





1. Normal Printing 





2. Body Stock Splitting 





FIGURE 6 


1955 


printed on a coated paper and curves 
photographed. It was found that the 
force required to split the ink films 
when printed on paper is roughly 
almost twice as great as when no 
paper was present. 

Also, the force required to split 
the quick-set ink film in contact with 
the paper is almost 25 percent greater 
than the force required to split the 
conventional ink film in contact with 
the The actual force 
difference was about 10 pounds per 


same paper. 
square inch. We expect this to happen 
because the quick-set ink contains a 
solvent that is absorbed by the paper 
more quickly than the more viscous 
vehicle of the conventional ink. It 
is interesting to notice such a force 
difference between the two inks with 
a contact time of only one thousandth 
of a second. 

Figure 6 compares the trace re- 
ceived from normal printing on paper 
sufficiently strong to resist picking, 
with a trace where body stock split- 
ting occurred. After the blanket con- 
the the 
aluminum anvil and the ink film is 


tacts paper mounted on 
split, the anvil vibrates and produces 
the vibration curve shown in curve 
one of Figure 6. When the paper 
ruptures as in curve two, part of it 
follows the blanket and so the vibra- 
tion does not begin until later. That 
is why the vibration is not evident 
in curve two. 

Our studies of ink transfer during 

(Continued on Page 181) 














Every Lithographer Has Sales Management— 
But Is It Profit-Making or Profitless ? 


By John M. Wolff Jr, 


Vice President, Western Printing & Lithographing Co. 


FRIEND of mine in the public 
A relations business, in pointing 

out the basic necessity for his 
type of service, is fond of saying that 
every firm has public relations — the 
only question is, are they good or bad 
public relations? Now it strikes me 
that the same thing is pretty much 
true of sales management in our in- 
dustry. Every lithographer has sales 
management — the only question is, 
is it good, profit-making sales man- 
agement, or poor, profitless sales 
Whether a firm has a 
sales manager or not, whether it has 


management? 


100 salesmen or only one — there is 
still the problem of good or poor 
sales management; and much of every 
firm’s success depends on the kind of 
answer it can give to this question, 
for success and profits are inescap- 
ablely tied to sales. 


In our industry, this problem is 
particularly acute, for I might say it 
is the exception rather than the rule 
for a firm to have a sales policy. It is 
no wonder then that selling in our 
industry is a competition among our- 
selves to see who can quote the low- 
est price and still hope to make a 
profit. This is certainly not a healthy 
condition, and the steadily declining 
profit curve, is proof of the fallacy of 
this way of getting business. 


Need Better Selling 
As an industry, we now have mag- 


nificent equipment and high technical 
skill in our production departments. 
We are capable of turning out a prod- 
uct of high quality, but we lack the 
capability to sell on the same high 
level that we can produce. This short- 


sightedness in our present sales pol- 
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icy — or rather lack of a sales policy 
— jis not only costing us dearly in 
curtailed profits, but it is posing an 
alarming threat to the future well- 
being of our industry. It has devel- 
oped into a chronic condition that is 
going to require strong medicine to 
effect a cure. But we will have to take 
that strong medicine, and as an indus- 
try face up squarely to this problem, 
if we are to look forward to a healthy 
future. 

The plain fact of the matter is that 
our methods of selling have not kept 
pace with our methods of production. 
In a streamlined age, or should I say 
an age of automation, we are still 
using “horse-and-buggy” selling meth- 
ods. That combination just cannot be 
made to work satisfactorily. 

By and large, the greater part of 
our present selling forces consist 
of price quoters or paper-and-ink 
peddlers. By and large, dynamic, 
creative selling in our industry is con- 
spicuous mostly by its absence. This 
fact was made all-too-plain at the re- 
cent sales managers conference in 
Chicago last month. Many of the 
subjects discussed there, and the ques- 
tions brought up by the conferees, 
were of a petty nature more suitable 
for the handling of a force of vacuum 
cleaner salesmen than for the kind of 
salesmen we need and must have to 
advance our industry. Too much 
stress was laid on such minute de- 
tails as methods for controlling sales- 
men’s time, methods of compensation, 
methods of reporting calls and so on, 
and not nearly enough to the greater, 
more basic problems of upgrading 

(Delivered at LNA’s 50th Anniversary 


Convention in June at Lake Placid Club, 


New y ork.) 


our selling to a higher level where 
our salesmen can meet with top-level 
management and sell lithography as 
a business force instead of merely 
quoting against each other on the 
basis of so much paper, ink, and 
presswork. 


Don't Blame Salesmen 
But we must not put all the blame 


for our unsatisfactory sales condition 
on our salesmen. The problem goes 
much deeper than that. In fact, it 
rests squarely on top management. 
Generally speaking, top management 
in our industry has neglected to come 
to grips with the selling problem. It 
has taken no definite steps toward 
setting up a sound selling policy and 
sticking to it through thick-and-thin. 
Until top management realizes its re- 
sponsibilities in this respect, there will 
be no improvement in the present, 
unsatisfactory profit situation. 

To my way of thinking, there are 
two things that must be done: 1. Es- 
tablish a sound sales policy, and 2. 
Have the courage to follow it through. 

Now I cannot tell you how to estab- 
lish a sales policy for your firm. That 
is something every firm has to work 
out for itself, taking into considera- 
tion the nature of the work the firm 
can do, the customers it serves, its 
location, its equipment, its size and 
many other factors. There are, how- 
ever, some general principles which 
apply to the establishment of a sales 
policy of every lithographic firm, and 
these will bear careful examination. 

1. Study Your Business Thoroughly 
to Find Out What You Can Produce 
Most Profitably. This study may give 
you some startling answers. You may 

(Continued on Page 170) 
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yu CaN achieve the > finest 
” i alftone re he opto duction 
economically with 


WARREN S 


FotoPlate 


PRESENSITIZED LITHOGRAPHIC PLATE 








— its excellent dimensional stability. 
No special technique is required. 


warrens 


STAN DARD 





or communicate with manufacturer’s headquarters: 
S. D. WarrEN Company, 89 Broad Street, Boston 1, Massachusetts 





Among the advantages of FoToPLaTe are: 


— its speed and ease of preparation and use. 


For additional details and instruction booklet, consult any FotoPlate Distributor, 
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reasons for 


MIPROCESS 
praise 


In the brief time that UNIPROCESS plates and chemicals 
have been available to lithographers, this unique 





plate-making method has been enthusiastically accepted by a steadily 


growing number of plants throughout the country. 
Read these six specific reasons why: 


You get better quality offset printing at no extra expense and no 
change in fundamental platemaking or pressroom methods. 


This improved quality is available in all press sizes. 


Results are uniformly good. You use a new, perfectly grained 
plate each time. 


UNIPLATES work equally well whether used as surface plates 
or as deep etch plates. 


UNIPROCESS platemaking chemicals are precisely formulated 
for use with Uniplates. They are convenient, economical and 
uniformly high in quality. 

Same day shipment from Pitman stocks means it is no longer 
necessary to carry a large plate inventory. 


Learn firsthand why lithographers are praising UNIPROCESS ... 


write or phone the nearest Pitman office for complete information. 


UNIPROCESS plates and chemicals are distributed exclusively by 


"HAROLD M. PITMAN COMPANY 





Chicago 50, Illinois — 33rd Street & 51st Avenue 

North Bergen, New Jersey — 1110 13th Street 

Cleveland 11, Ohio — 3501 West 140th Street 

New York 36, New York — 230 W. 41st Street 

Boston 10, Massachusetts — 266 Summer Street 
— Pitman Sales Co. 
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i’Ss A PLEASURE 
TO WORK WITH 
ANSCO REPROLITH FILM 























This long-time favorite in the graphic field 
offers just the right combination of char- 
acteristics for easy use and finest results. 


1. Produces superb high contrast positives 
by contact printing, and excellent line 
and halftone negatives in the camera. 


2. Blue sensitive emulsion coated on a 
low-shrink safety base. 


3. High resolving power . . . fine dot 


etching qualities . . . clarity in white areas 
... steep gradation .. . wide developing 
latitude. 


For maximum density and high contrast, 
develop in Ansco Reprodol! 


Fast working. Laboratory-packed for your 
protection. 


Ansco 


Binghamton, N. Y. 
A Division of General Aniline & 


Film Corporation 
“From Research to Reality.” 
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heritage of Science 


q printer and an attorney were among the first Ameri- 
cans to encourage scientific methods in farming. Both 
Benjamin Franklin and Thomas Jefferson turned their 
ingenious minds to improvements in agricultural methods. 
These two men, who worked together in shaping the 
Declaration of Independence, saw that scientific data and 
technology were vital to the future expansion of the 
nation’s farm production. 


The heritage of scientific research is a continuous factor in 
the advancement of farming and every other American 
productive enterprise. In modern papermaking, for ex- 
ample, scientific knowledge is the foundation of progress. 
The laboratories of West Virginia Pulp and Paper Company 
are constantly engaged in technological research and de- 
velopment studies which involve chemistry, engineering, 
physics and many related sciences. 


Much of this modern research effort is directed to the 
practical paper requirements of printers who employ 
different techniques under widely varying pressroom con- 
ditions. When combined with the know-how of experi- 
enced craftsmen who have been making paper for decades, 
these laboratory achievements contribute much to the 
superior printing qualities of Westvaco fine papers. 


This is one of the reasons why printers and advertisers can 
depend on Westvaco fine papers to perform with distinction 
in letterpress, offset and gravure methods. 


The application of printed ideas to fine papers is dramat- 
ically presented in Westvaco Inspirations for Printers, 
Number 201. This free publication provides factual 
evidence of how successful advertisers are using graphic 
salesmanship to best advantage. You can get this issue 
by phoning or writing to your nearest Westvaco dis- 
tributor, or to any Company address listed on this page. 


Cover Artist 


John P. Wheat was born in New York City in 1920, and was reared in 
Connecticut. He studied at the Yale School of Fine Arts and has specialized 
in winter scenes, back country landscapes, old barns and farmhouses. His 
work has won many awards, among them the Julius Halgarten Prize in the 
National Academy of Design in 1949 and 1952. For three years he instructed 
in painting, drawing and composition at the Whitney School of Art, and 
now teaches at the Silvermine Guild of Artists, Summer Watercolor Classes. 


West Virginia Pulp and Paper Company - 








230 Park Avenue, New York 17 
85 East Wacker Drive, Chicago 1 
603 Market Street, San Francisco 5 

















Te Mellow Valley, by John P. Wheat. From the Grand Central Art Galleries, Inc., New York 
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IF it is FEAST or FAMINE with your 


DAMPENING ROLLERS 




















Playing CHECKERS with your squeeges? What's your next move? 


THEN 


you should use our DIS-COVER* (disposable dampening roller cover) and let it solve 
these problems for you. 


(1) your fountain solution will reach your plate EVENLY, from bearer to bearer, 
regardless of the press ink upon the DIS-COVER surface. 


(2) the chemically impregnated DIS-COVER attracts scum or tint from the 
NON-PRINTING areas of your plates and remains POROUS to allow moisture to 
reach ALL of your plate. 


NO OTHER DAMPENING FABRIC CAN DO THIS! 


for 70c a DIS-COVER for a 17 x 22 press — OR — 80c for a 21 x 28 press 
— OR — 90c a DIS-COVER for a 22 x 34 press (average costs are similar 
for other press sizes). 


YOU CAN HAVE LINT-FREE AND WONDERFULLY UNIFORM DAMPENING 
EVERY DAY OF THE WEEK — MONTH AFTER MONTH. 


call your dealer or write to 


NORMAN A. MACK ASSOCIATES, INC. 


48 Rippowam Road . Stamford, Conn. 


* Trademark registered and patents pending. 
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Walter E. Soderstrom 


Am [ My Brother’s Keeper? 


By Walter E. Soderstrom 


Executive Vice President, NAPL 


HY should I be concerned 

about that lousy competitor 

down the street? Why should 

I be a member of a lithographic trade 

association? Why should I go to the 
NAPL Convention? 

These are fair often 

asked by a lithographer. They should 

be answered on the basis of what 


questions 


benefits will result for the person 
asking the litho- 
graphic industry is as sound as are 


questions. The 


those lithographers who make up the 
field. Lithographers are not in posi- 
tion to, nor do they have the desire 
to take time out to educate their 
competitors on good selling, quality 


production, sound estimating, thor- 


MTA 


ough costing and decent pricing. 
Ever hear a lithographer say, 

“That damn competitor down the 
street took that job at a price far 
lower than mine. I'll bet he 
doesn't have hourly rates or 
production standards worked out 
for his plant.” 

Sure the lithographer often says 
this but what is more important is 
that he considers how the “lousy 
competition down the street” can he 
changed to fair competition. Associ- 
ations are formed to do this very 
job. The NAPL has gone into many 
lithographic plants and set up bud- 
geted hourly costs based on the spe- 
cific items of cost in each plant. The 


HM 


Association not only furnishes this 
kind of a study to its members but 
when the finished study is presented 
to the company, the officers are shown 
all the details that go to make up the 
schedules and then shown how these 
schedules are brought into budgeted 
hourly cost rates for that specific 
plant. 


But let’s get back to the lithog- 
rapher who has lost the job. In 
most cases he does not know that 
this kind of education work has come 
into play in his competitor’s plant. 
A lithographer can help build a 
stronger lithographic industry by 

supporting, first of all. his local trade 

association if it is doing a good job, 
and then by supporting such national 
trade associations as render much 
needed services commensurate with 
dues costs. We sincerely believe our 
members recognize the value of our 
association work. What a strong in- 
dustry we would have if every lithog- 
rapher knew his costs and operated 
on a sound “profit on every job” 
basis. The measure of soundness pre- 
vailing in this industry depends on 
the educational activity carried on 
by local plants supported by over-all 
lithographic trade association service. 

Many a lithographer has gone to 
an NAPL Convention out of curs 
osity. He has found that our conver 
tions are work shops, places where 
not only he but his key man can 
hear from experienced speakers how 
some lithographic problems have 
been solved. He makes friends, breaks 
bread with them and thus builds a 
confidence where he can share and 
receive the most valuable kind of 
know-how from some of the most 


(Continued on Page 163) 
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Hotel Statler, Cleveland, September 21-24 
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NAPL Program 





Joseph F. Matlack 
production . . . sales 


Wednesday, Sept. 21 
2 p.m. — 23RD ANNUAL CONVENTION 
CALL TO ORDER 
ADDRESS OF WELCOME — Rex G. 
Howard, President, NAPL 
Setting Up LirnHocrapuHic Pro- 
DUCTION 
NAPL 


STANDARDS FOR’ THE 


Fred W. Hoch, Management Con- 
sultant 
Sirk ScrEEN As A SUPPLEMENT 
TO LITHOGRAPHY 
Ralph Karsten, vice president, 
Screen Process Printing Associa- 
tion, International; and _pres- 


ident, Screen Flock Industries. 


Inc. 


Thursday, Sept. 22 
9 a.m. — GEARING PRODUCTION AND 
SALES 
Presiding, Joseph F. Matlack, 
vice president, Edward Stern and 


Co. Inc.: Stephen I. Smith, Kauf- 
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Charles V. Morris 
public relations 


mann Press, Inc.; R. Walter 
Blattenberger, Western Printing 
Lithograph Co., St. Louis 
Wat ResearcH Means To You 
AND YouR BusINEss 
Karl F. West, director, Litho- 
graphic Technical Foundation, 


Inc. 


INDUSTRIAL RELATIONS IN THE 
LITHOGRAPHIC INDUSTRY 
George A. Mattson, executive di- 
rector, Chicago Lithographers 


Association, Inc. 


p.m. — “Cuick” Morris, Liruoc- 

RAPHER, EXAMINES His ADVERTIS- 

ING AND PuBLic RELATIONS 
Charles V. Morris, assistant to 
president, Reinhold-Gould, Inc. 


ASSOCIATION BUSINESS 


Report of Membership Committee 
Report of Resolutions Committee 
Report of Nominating Committee 


Miscellaneous Business 





George A. Mattson 
industrial relations 


3 p.m.— How Erricient ARE Our 
FINISHING OPERATIONS? 
Roger Gray, Dupli-Print Ser- 


vices, Inc. 


3:30 p.m. — THE 


SEPARATION CAMERA & PROCESS 


KeMART COLOR 


Harvey T. Holzapple, vice presi- 


dent, Kemart Corp. 


4 p.m. — Visit to plant of Harris-Sey- 
bold Company. Buses will leave 
from East 12th Street entrance of 


Hotel Statler. 


Friday, Sept. 23 


9 a.m.— BrapsHaw’s BILLIons. A 
motion picture presented through 
the courtesy of the Graphic Rre- 
production Division of Eastman 
Kodak Company. This film will be 
introduced by: 

S. G. Hall, Assistant Manager, 
graphic reproduction sales divi- 


sion, Eastman Kodak Co. 
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Reilly Tobias 


On Quality Control Panel 


Rinehart 








Wuat’s New IN PHOTOGRAPHY ? 
L. E. Goda, Jr., Eastman Kodak 
Co. 

THE SELECTION, TRAINING AND 

MANAGEMENT OF A SALES ForRCE 
John L. Hallstrom, vice pres- 
ident & sales manager, Edward 


Stern and Co., Inc. 


12:30 p.m.—LuNcHEON: Grand 
Ballroom 
Appress: LAMP LIGHTERS 
Dr. Kenneth McFarland, educa- 
tional 


consultant to General 


Motors Corp. 


2:30 p.m. — THE RELATIONSHIP BE- 
TWEEN THE PLATEMAKER AND THE 
LITHOGRAPHER 

William T. Stevenson, Stevenson 
Photo Color Separation Co. 
QuaLity ConTRoL PANEL 
Presiding, Stanley R. Rinehart, 
assistant manager printing divi- 


sion, E. I. duPont de Nemours 


& Co. 


uw 


9 


Edward B. Haden, director of 
quality control and assistant sec- 
retary, Esterbrook Pen Co. 
Phil Tobias, director of research, 
Edward Stern and Co., Inc. 
F. Reilly, 


treasurer, Buck Printing Co. 


assistant 


Douglas 


p.m. — Meetinc oF NAPL Boarp 
oF DIRECTORS 


Election of Officers 


:30 p.m. — ANNUAL DINNER-DANCE 
AND ENTERTAINMENT — Grand 


Ballroom 


Saturday, Sept. 24 
a.m.— ALL Day TECHNICAL SEs- 
SION co-sponsored by the National 
Association of Litho Clubs, the 
Litho Club of Cleveland and the 
Technical 


Lithographic Founda- 


tion. 
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Presiding, William J. Stevens, 
manager, eastern offset division 
Miehle Printing Press & Manu- 
facturing Co. 

TecunicaL—Michael H. Bruno, 
research manager, Lithographic 
Foundation, Inc.; 


Dankert, 


Technical 
InK — Frederick J. 
technical service manager, How- 
ard Flint Ink Co.; 
Joseph H. Dunton, vice pres- 
ident, sales, W. C. Hamilton & 
PLaATES—Adolph R. 
Fretcher, foreman, plate depart- 
Lithograph 
Corp.; CHEmicaLs — Albert R. 


PAPER-— 


Sons; 


ment, Copifyer 


Materazzi, technical representa- 
tive, Litho Chemical and Supply 
Co., Inc.; FrtM-Camera — John 
McMaster, manager, graphic re- 
production sales div., Eastman 
Kodak Co.; Press — Howard J. 
Seel, chief deveolpment engi- 


neer, Harris-Seybold Co.% 
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Guest Editorial 





Rex G. Howard 


As 
a 


$Hlan 
Chinketh... 


By Rex G. Howard 


President of NAPL 
and The Howard Company, 
Peoria, Ill. 
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L, has been my privilege during the past year 
to visit over 100 offset plants in the U. S. and 
Canada. These plants varied in size from single 
Multilith shops to tremendous plants doing a nation- 
wide business. Some plants were modern, pro- 
gressive and prospering. Others were disorganized, 
decadent and struggling for existence. 

Certainly many factors affect the condition of 
their businesses. It would be difficult to say just 
what the particular ingredient was in one plant 
which was not in another that seemed to spark that 
plant into being a success. 

There was one thing that somehow seemed to set 
a definite pattern. Over a period of time a plant 
seems to take on the definite characteristic of the 
boss’ thinking. You meet the boss, you talk to him 
and you can pretty well judge what type of plant 
he operates. This is more true of small and me- 
dium sized plants where there is more or less a 
one-man management, but it is also true in some 
measure of larger plants. 

If a man’s thinking is organized and progressive, 
it seems to be reflected in his entire plant. If the 
front office is clean and orderly and the boss’ office 
is efficient, you can bet his whole plant will be. 

This type man is pleasant, optimistic and en- 
thusiastic about his business. He has no time to 
discuss his competitors. You find him eager for 
information and watchful for developments in his 
industry. His entire plant is sparked by his energy, 
confidence and enthusiasm; in short by his thinking. 
He thinks and breathes success and he seems to 
have it. 


1: on the other hand, you enter a gloomy, grimy, 
cluttered front office, you can almost be certain 
the boss’ office and desk will be piled high with 
old magazines, unopened mail, papers, press sheets 
and assorted clutter. His thinking will be corre- 
spondingly confused. He is apt to be unpleasant, 
pessimistic, bitterly critical of all his competitors— 
accusing them of cutting prices, stealing his cus- 
tomers and generally ruining the lithographing 
business. His plant, as you might expect, is a mess; 
poorly organized, with old equipment and obsolete 
methods. 

The plant is as confused as his thinking. He 
thinks his employes are making too much money 


and do not work hard enough. Every other plant, 
(Continued on Page 170) 
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the superiority of 





Manifest Bond 


SUPERIOR TEXTURE—Proven In 10 Seconds! 
You need only feel the smooth, printable quality 
surface of Manifest Bond! 

SUPERIOR COLOR—Proven In 10 Seconds! 
Compare under natural or artificial light. See 
instantly the brighter, whiter, cleaner quality of 
Manifest Bond! 

SUPERIOR STRENGTH—Proven In 10 Seconds! 
It’ll take no longer to find out how much stronger 


Manifest Bond is than most other economy 
sulphites! 


SUPERIOR PERFORMANCE-Proven In 30 Seconds! 
Your Eastern merchant can show you in one-half 
minute—to your complete satisfaction—how the 
dimensional stability and micromatic trimming 
of Manifest Bond insure smooth feeding, sheets 
that take ink evenly—look like a lot more than 
they actually cost! 


If you’re willing to spend one minute finding out why printers 


EASTERN 
Monifest{? 


prefer Manifest Bond...call your Eastern representative today! 


Pe leliizt-) am -Lelale 








@.3 
Ailes: 


“QUALITY WITH ECONOMY" 


A product of Eastern Corporation « Bangor, Maine 
EXCELLENCE IN FINE PAPERS 
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LEATHER 
ROLLERS 
PREVENT 


€ 
° EYESORES... 
© 

Leather Rollers by SIEBOLD 


Work Easier - Improve Quality - Save Time 


Improved printing quality and production from most types of offset presses— 
for short or long runs—starts with leather rollers. Siebold made, they are 
manufactured from the finest leather—chemically treated and tanned especially 
for lithographic use. Langer wearing and precision surfaced, they eliminate the 
time wasting, troublesome problems of lint, tinting, greasing and streaking. They 
distribute ink evenly, and correctly, to produce better quality printing. They will 
keep your plates clean. One grain roller on each unit will more than pay for itself. 
Also available for intermediate and distributors. 


Leather rollers by Siebold are in use in plants all over the country—giving unqualified 
service and satisfaction—day in and day out. Specify Siebold’s ‘“‘Best by Test’’ 
Leather Rollers—and be sure of the results. 


‘ER J. H. & G. B. 
A HALF CENTURY 
OF SERVICE” a 
MEMBER: Lithographic Technical Foundation 
National Association of Printing-Ink Makers 
National Printing-Ink Research Association 
N. Y. Employing Printers Association 


EVERYTHING FOR THE LITHOGRAPHER 


MANUFACTURERS OF PRINTING, LITHOGRAPHIC INKS AND SUPPLIES 


Peeowen'CK STREET, NEW YORK 13, N. Y. 
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Social Plans 

Filling out the NAPL convention 
program, and providing pleasant 
changes from the regular sessions, 
will be a series of parties, luncheons 
and other get-togethers. 

First is a board of directors lunch- 
eon Sept. 21. The visit to the Harris- 
Seybold press manufacturing plant in 
Cleveland will be featured Thursday 
afternoon, with transportation pro- 
vided at the hotel. 

For NAPL members who have been 
in the business, and the association, 
since ‘way back when, there is an 
Oldtimer’s Dinner at the Tavern 
Chop House that evening. A lunch- 
eon for all convention guests is set for 
the grand ballroom of the Statler Fri- 
day at Noon, and the annual dinner 
dance will climax the convention that 
evening at 7:30. 

In addition, for the women, a bus 
trip to scenic areas of the city and 
vicinity will be provided. This will 
be followed by lunch and a visit to the 
General Electric Horizon House. 

Rex Howard, NAPL president, is 
inviting all new association members 
to a reception in his suite. 


e 
What To Do and See 

If you have any spare moments in 
Cleveland, you might want to use the 
time to see some of the places the 
Convention Bureau brags about. 
There’s the eighth tallest building in 
the world, the Terminal Tower, with 
a nice view from 
floor. Open 9-5. 

Sightseeing tours are available at 
the Public Square, or you can hop 
into a cab at the hotel and arrange 
your own. Along the way there is a 
fine group of parks, a zoo, garden 
center, museum of art, museum of 
natural history, and museums devoted 
to early Americana ( Dinham Tavern), 
and to health. 

Then, of course, there are the Cleve- 
land Indians, battling for the Amer- 
ican League pennant. The city is 
well known for its music auditoriums 
and theaters, so you might check the 
amusement pages of the local papers 
for current offerings. 


the observation 


For the women, there are a number 
of fine department stores in the down- 
town area which are easily accessible 
to the Hotel Statler. 













New NAPL Binders, Plaque 


So that other lithographers can benefit 
from the experience of 13 well managed 
litho houses, NAPL has compiled the vari- 
ous forms used by these plants into a ring 
binder (left), to help members who are con- 
sidering setting up or revising their forms. 
It is on loan from the association. Center 
photo shows the new lithographed mem- 
bership certificate engrossed with the mem- 


Questions on Finishing 

Roger Gray, who will speak on the 
effectiveness of finishing operations at 
the convention, has prepared a list of 
questions covering the finishing phase 
of lithography. The speaker, of Dupli- 
Print Services, Inc., will use the ques- 
tions to stimulate interest among the 
audience. 

Some of the points to be covered in 
Mr. Gray’s talk are the following: 

1. When should the collating scheme 
be established? Who should estab- 
lish it? 

2. Has collating equipment changed 
methods of operating your plant? If 
so, what equipment are you using, 


NAPL 
Pam This isto certify that 

J Ac Proaig(a 

isa Member of 
«National Association of 
Soto Lithographers 


La 
ym h an) 








ber’s name and pyraglassed to a paneled 
board. All members will receive one soon, 
NALP reports. At right is a ring binder 
used for filing all the reports, bulletins and 
tip sheets issued regularly by the associa- 
tion. Binders will be distributed free. The 
association also will distribute a plastic 
portfolio to all those attending the Cleve- 
land convention for use in carrying techni- 
cal literature, notes on speeches and other 
publications. 


and how has it changed your opera- 
tions other than the collating? 

3. Considering cost of equipment 
and space required permanently for 
such equipment, how does one deter- 
mine what gathering equipment to 
buy and when to buy it? Is there a 
low investment, a medium investment 
and a high investment series of equip- 
ment? 

4. What are the common layout 
mistakes that cause folding troubles? 

5. When does it pay to have a per- 
son gather and staple all in one op- 
eration? 

6. In a job shop is there any ideal 
location for a drill? 


NN A 


NAPL Officers and Directors 


Following are officers and directors 
of the National Association of Photo- 


Lithographers: 


Officers: Rex G. Howard, president; 
Walter E. Soderstrom, executive vice 
president; George R. Hoover, vice presi- 
dent; Penn R. Watson, Sr., treasurer; 
Robert S. Emslie, Jr., secretary; Frank 
R. Turner, Jr., cost accountant. 

Directors: One Year — Don H. Black, 
Edward R. Close, Joseph W. Edwards, 
Victor E. Friedman, Edward J. Gately, 
Rex G. Howard, Henry Huefner, Ray 
M. Joscelyn, N. Ward Guthrie and Eu- 
gene E. Wirth. 


Two Years — Foster H. Coleman, 
William H. Glover, Jr., John R. Gordon, 
Richard H. Grant, Jr., George R. Hoov- 
er, Arthur T. Howard, Joseph F. Mat- 
lack, A. L. Tucker, Penn R. Watson, Sr., 
and Herbert F. Johnson. 

Three Years — George W. Benton, 
Roy Cowan, Sol D*Alessandro, Clyde 
K. Murphy, John F.»Perrin, Stanley R. 
Rinehart, Bernard S. Rosenstadt, Harry 
Rudner, William T. Stevenson, and Otis 
E. Wells. 

Directors Ex-Officio — A. J. Fay, 
Charles E. Mallet, Harry E. Brinkman, 
A. G. McCormick, Jr., Merle S. Schaff, 
Paul A. Heideke and George E. Loder. 


SUNN NAAN HUAN 
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NEW YORK'S TOP QUALITY 
COMPLETELY EQUIPPED TRADE SHOP FOR: 


e LARGE SIZE ENGRAVINGS 

e 4 COLOR PROCESS POSITIVES 

e BLACK & WHITE HALF TONES 

e 2 COLOR PROCESS ENGRAVINGS 
e POWER PROOFS 

e DAY AND NIGHT SHIFT 

e PLATES UP TO 76" 

e SCREENS FROM 120 TO 175 LINE 


APHIC ENGRAVERS, INC. 


214 SULLIVAN ST., NEW YORK 12, N.Y. 


GRAMERCY 7-600 
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Afloat 
or 
ashore... 
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make | 


The leader 
is 
Hammermill 


Hither 


o 
- 
pay 
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More business is done on Hammermill Bond than on any 
other watermarked bond. Business leaders everywhere prefer 
its clearer typing, cleaner printing, superior looks. Follow 
the leaders with the leader: Hammermill Bond. Hammermill 
Paper Company, Erie, Pennsylvania. 


...yet MM ERM, 
EP BOND eb me 


—and actually less than many other watermarked papers 





The Brightest Colors Stay That Way 

On Hammermill Offset 
Whiter, brighter and more opaque than most offset 
papers, Hammermill Offset recreates beautiful colors 
with striking realism. 


It has exceptional ink 
receptivity and dimensional stability. Printers also 


appreciate its freedom from fuzz and lint, its fine 


performance on the press. Get Hammermill Offset 


in Wove, Handmade, Homespun, Pearl, Laurel or 


Linen in your choice of weights and sizes. 
HAMMERMILL OFFSET for the finest color printing 


Manufactured by 


Hammermill Paper Company: Erie, Pennsylvania 


Printed on Laurel finish, Substance 80, Hammermill Offset 


bf 





a revolutionary 


engineering concept 





in carbon are lamps nye 


s MI-LITE 


; designed expressly for cameras and printing frames 
peaturing a low cost, economical 


| 
a> AUTOMATICALLY CONTROLLED ARC 


An exclusive, patented nuArc development which re-strikes the lamp 

















e at timed intervals as if by magic. No bouncing or sputtering... the 


HI-LITE Model H-66 


for cameras up through 31’ 


strike is instant and is completed in less than a second. 


Now for the first time in the history of the industry, you can buy a 


$495.00 per pair pair of arc lamps beautifully designed, sturdily built and “tops” in 
efficiency for less than $500.00. 


Hi-Lite lamps burn steadily and maintain definite color value and 
intensity ... will cover up through a 31” camera copy board or a 40” x 50” 
vacuum frame . . . gives an over-abundance of clean, crisp light that 
assures perfect dot structure and line definition. All lamps come equip- 
ped with shields to prevent spilling of light, confining light to a 
definite area. 


Yes, these lamps are truly revolutionary from the standpoint of 
efficiency, construction and economy. 


See other side for complete specifications and 
SEND IN CARD BELOW AT ONCE. one 


FIRST CLASS 
PERMIT No. 37778 
(Sec. 34.9, P.L.&R) 


CHICAGO, ILL. 





























BUSINESS REPLY CARD 


NO POSTAGE STAMP NECESSARY IF MAILED IN THE UNITED STATES 














3c.-POSTAGE WILL BE PAID BY— 


MF HI-LITE Model H-65 


: Printing Lamp for vacuum frames 
40"x 50” or less 


$350.00 ai 824 S. WESTERN AVENUE 


CHICAGO 12, ILLINOIS 


nuArc Co., Inc. 




















uae AI-LITE 


AUTOMATICALLY CONTROLLED ARC 











Model H-22 and Model H-24 are 
designed for 17” cameras and 21” 
x 26” vacuum frames respectively. 
These lamps incorporate all the out- 
standing features of the H-66 models, 
yet a pair costs only a few dollars 
more than the regular incandescent 
bulb set-up. Like the Model H-66, 
they are beautifully designed, and 
efficient and economical to operate. 
You can be sure of your exposures 
with nuArc Hi-Lite arc lamps. 




















HI-LITE Model H-24 


for vacuum frames 21” x 26" 


| 65.00 each 


HI-LITE Model H-22 


for cameras up through 17” 


$295.00 per pair 


here 
are your facts and figures 


Proof of the Hi-Lite’s superiority in economy and performance 
All four nuAre Hi-Lite models. . . 


ELECTRICAL SPECIFICATIONS 


H 22-2, H 24-2, H 65 and H 66 operate on 195-250 volts, 


of these lamps, we make this offer: 60 cycies single phase A.C. current. 


H-66, H-65, H-22 and H-24...carry the 
nuArc guarantee for a period of one 
year against mechanical failure or 
faulty workmanship . . . the same 
guarantee which covers nuArc’s famous 










If, after using any of the nuArc 
Hi-Lite lamps for a period of 30 days, 
you feel that you can get superior 
lamps for the same low price, we will 


H 22-1 and H 24-1 operate on 115 volts, 60 cycles 
single phase A.C. current. 


DRAW FROM POWER LINE 


line of motor driven arc lamps. sadly eeniit: the setaca of the lames H-22-2, H-24-2 ........... ....8 amps each lamp 
Just to prove to you the superiority for full credit. H-65, H66 ............5..-4, 15 amps each lamp 
oe "TS ener err ec septa 15 amps each lamp 















Send in card below now for complete details. 








COMPARE THE PERFORMANCE 








CONVENTIONAL SOLENOID ARC PERFORMANCE 


This graph illustrates the fluctuation of color 


HI-LITE PERFORMANCE 


This graph illustrates the steadiness of color 


and intensity of the conventional arc. and intensity of nuArc Hi-Lites. 





Cut Along Dotted Line 


NO POSTAGE REQUIRED 


see 
* us at the N.A.P.L. Show 


Booth No. 1 
Sept. 21-24, 1955 
Cleveland, Ohio 


We want to know more about your revolutionary Hi-Lite lamps. 


[_] Rush me full details. 


Name 









Title. 








nuArc Company, i 


Company 





Address. Zone State. 





824 S. Western Avenue 
Chicago 12, Illinois 


Our Regular Dealer is 





| 
| 
| 
[] Have sales representative call. | 
| 
| 
| 
| 
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‘Hamilton Bond 


W.C.HAMILTON & SONS - ESTABLISHED 1856 + MIQUON, PA. 





OFFICES IN NEW YORK, CHICAGO, LOS ANGELES 


H. H. Hanson, Chairman of the Board « Lane Taylor, President * J.H. Dunton, Vice President in Charge of Sales 


September, 1955 
LET'S EXPLODE A MYTH 
ABOUT BOND PAPERS 


You aren't in the printing business (or the paper-making business) very 
long before you get the idea that one bond paper is pretty much like 
another, So many people say it's so that it must be so. 


Bunk! 


If you were to compare the bonds of ten years ago with those of today, 
you'd see a tremendous difference. You'd notice it on your presses and 
in the finished jobs. Your customers would see it in typing, handling, 
folding strength, duplicating-machine operation. 


Why this difference? 
Because one mill produced a genuinely better bond, and the rest of the 


industry had to match it. The same old story of progress through compe- 
tition. 








We believe that today's best bond--the finest of all No. 1 sulphites-- 
the bond the rest of the industry must match--is Hamilton Bond. We know 
beyond doubt that it's the finest bond we've produced in 25 years of 
bond-making. We have evidence that printers in increasing number are 
standardizing on it. 


Hamilton Bond is genuinely watermarked, surface sized, pre-humidified. 
It lies flat aud feeds perfectly. It prints well. It has great strength 
and folding endurance. It erases like a dream. 


You can test some of these things on this sheet. You can test them all 
with a sample run on Hamilton Bond. We believe you'll find it richly 
worth your while to do so. See your Hamilton Bond merchant or write us 
directly, won't you? 


Sincerely, 

W. C. HAMILTON & SONS 
> 

- 


{ / J. H. Dunton 
Vice President in Charge of Sales 


THIS LETTERHEAD IS LITHOGRAPHED ON HAMILTON BOND, WHITE, BASIS 24 























Cechnical 


BRIEFS 





Abstracts of Current Literature in the Graphic Arts 


These abstracts of important current 
articles, patents, and books are compiled 
as a service of the Lithographic Technical 
Foundation, Inc. They represent state- 
ments made by the authors and do not 
express the opinions of the abstractors or 
of the LTF. 

Since some of the abstracts are from 
abstract journals, LTF cannot furnish 
photostats of all of the original articles. 
If the title is marked with an asterisk, 
LTF has no further information than that 
contained in the abstract itself. Inquiries 
about these items should be sent direct to 
the source that is named. If you want 
copies of U. S. Patents, write direct to 
the Commission of Patents, Washington 
25, D. C. Send twenty-five cents for each 
patent desired. Make checks or money 
orders payable to “Treasurer of the U. S.” 


If the title of the abstract is not marked 
with an asterisk, LTF can supply photo- 
stats of the original article. The charge is 
sixty cents per page plus six cents postage. 
Orders from companies or individuals who 
are not members of LTF cannot be filled 
until payment is received. Orders with 
payment enclosed receive immediate at- 
tention. 


Foreign patents may be obtained as 
phtoostats from the Library of Congress, 
Washington, D. C. 


LTF also has mimeographed lists of (1) 
“Periodicals Abstracted by the Research 
Department” and (2) “Books of Interest 
to Lithographers.” These are available for 
ten cents each in coin or U. S. stamps. 
Lithographic Technical Foundation, 1800 
S. Prairie Ave., Chicago 16, III. 





Photography, Tone and Color 
Correction 
*FUNDAMENTALS OF CoLorR REPRODUC- 
TION. R. W. G. Hunt. Nature 174, July 
3, 1954, pages 12-16; Monthly Abstract 
Bulletin 41, No. 2, February, 1955, page 
120. The introduction of the Young-Helm- 
holtz three-color theory of vision into 
color photography is described, and the 
principles of the additive and subtractive 
methods are explained, an account being 
given of their application in photography, 
television, and printing. Nature is pub- 
lished by Macmillan & Co. Ltd. St. 
Martin’s Street, London W. C. 2, Eng- 
land. 


*PRODUCTION OF PHOTOGRAPHIC PRINTS 
on AnopIzEp ALUMINUo. D. R. Dhingra, 
M. G. Gupta and M. C. Bhattacharya. 
J. and Proc. Institution of Chemists 
(India) 23, Parts III and IV, September- 
December, 1951, pages 177-189; Monthly 
Abstract Bulletin 41, No. 2, February, 
1955, page 80. Aluminum sheets of high 
purity were anodized and then coated with 
silver halide-gelatin emulsion. Prints made 
on these had good speed and contrast. 
Details of the anodizing procedure and 
the steps of making, coating, and process- 
ing emulsions are given. Journal and Pro- 
ceedings of the Institution of Chemists 
(India) is published by the Secretary, 
Chemical Department, Medical College, 
Calcutta, India. 


*PHOTOGRAPHIC REPRODUCTION ON ALU- 
MINUM BY THE FOTOANODIZADO AND 
Ricotor Processes. J. M. Alemeda. Elec- 
troplating and Metal Finishing 5, Sep- 
tember, 1952, pages 286-288; Monthly 


Abstract 41, No. 2, February, 1955, page 
80. Two processes of photographic repro- 
duction on aluminum. Fotoanodizado and 
Ricolor, were developed in the labora- 
tories of Marconi Espanola Sociedad 
Anonima, in Madrid, Spain, and have 
been in use since 1949. The former is lim- 
ited in its color range to blue on alumi- 
num, but some color variation is possible 
in the latter, through the use of dyes. In 
the Fotoanodizado Process, aluminum is 
anodized in the usual sulfuric acid bath 
and then allowed to dry slowly at room 
temperature. In a darkroom, the surface 
coating is sensitized by immersion in 
ferric ammonium citrate and potassium 
ferricyanide. When the surface is par- 
tially dried, it is buffed with towelling to 
remove a superficial layer. This is neces- 
sary to obtain good contrast. Exposure 
is 3 to 10 minutes to sunlight or arc light. 
The blue image is both developed and 
fixed in dilute nitric acid. The color may 
be modified either by heating, by chem- 
icals, or by treatment with various dyes. 
Two reproductions made by the Foto- 
anidozado Process on duralumin sheet, 
one consisting of microfilmed pages of a 
magazine and the other a photograph of 
an apparatus, are included. Electroplating 
and Metal Finishing is published at 83/85 
Udney Park Road, Teddington, Middle- 
sex, England. 


Planographic Printing Processes 

*BICHROMATED CoLLomip PLATE FOR 
PLANOGRAPHIC PRINTING. British Patent 
699,052. A. Tickner (to Columbia Ribbon 
& Carbon Mfg. Co., Inc.). Abridgement 
of Specifications XX, 1955, page 312. A 
plate has a paper foundation, an in- 


MODERN LITHOGRAPHY, September, 1955 


solubilized coating of a carboxymethyl 
cellulose compound therein and, adhering 
to the surface of the latter, a bichromated 
albumin coating. The plate may be ex- 
posed under a negative, if desired using 
a halftone screen, and washed to remove 
unexposed areas, or, after exposure, may 
be coated with asphalt or gilsonite solu- 
tion and submerged in dilute aqueous 
ammonia; to produce a_ planographic 
printing plate in which the ink-receptive 
portions penetrate sufficiently into the 
carboxymethyl cellulose to remain firmly 
bonded thereto during printing operations. 
Preferably the paper foundation is made 
resistant to swelling or deformation, as 
by incorporating a melamine- or urea- 
formaldehyde resin in the pulp used for 
making the paper or by coating the paper 
with a waterproof lacquer such as a 
polystyrene resin in a solvent, or a casein- 
formaldehyde solution. An aqueous solu- 
tion of an alkali salt or an ammoniacal 
aluminum salt, of carboxymethyl cel- 
lulose, and which may contain up to 20 
per cent of other colloids such as sodium 
alginate, alkali casein, or zein and also a 
filler such as colloidal clay and a plas- 
ticizer such as glycerin, is applied in one 
or more coatings to the paper and in- 
solubilized as by treatment with a copper, 
ferric or chromic salt, glyoxal, or a 
strong acid solution or by evaporating 
off ammonia when this is used. After 
drying, bichromated glue or egg albumin 
is applied as by whirl coating and then 
exposure and processing are by normal 
methods. Four examples provide quantita- 
tive details. The use of coatings of 
casein-formaldehyde, polyvinyl alcohols 
and carboxymethyl cellulose compounds 
for similar purposes is referred to. 


*PRINTING SurFACES. British Patent 
692,367. W. C. Toland, M. H. Hamilton 
and A. P. Reynolds. Abridgement of 
Specifications XVI, 1955, page 158. A 
lithographic printing plate comprises a 
base, e.g. a paper coated with a water 
repellent resin, a coating on the base, 
greasy image portions fixed to the coat- 
ing, the coating including a water-swell- 
able material, melamine-formaldehyde 
resin and a water-soluble organic dibasic 
acid which is dispersed throughout the 
coating in a finely divided solid state. 
The water-swellable material may in- 
clude polyvinyl! alcohol or natural colloids 
such as gelatin, glue, gum arabic, or Irish 
moss, and the water-soluble organic di- 
basic acid is a water-soluble dicarboxylic 
acid, e.g. oxalic, fumaric, succinic, or tar- 
taric acid. The coating also includes 
fillers such as clay and Blanc Fixe. An 
intermediate colloidal layer, e.g. a mix- 
ture of polyvinyl alcohol, formaldehyde, 
Blanc Fixe and clay, may also be em- 
ployed to assist in bonding and pre- 
vention of scum formation. Both the 
melamine-formaldehyde resin and the di- 
carboxylic acid are dispersed in a finely 
divided state throughout the coating so 
that the resin forms hard, water im- 
pervious masses throughout the coating, 
thus presenting a number of highly grease 
retentive anchor points to which a greasy 
typewritten image or character may be 
attached, the intermediate areas being 


(Continued on Page 165) 
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more mileage 
— without blistering or bruising! 


stretch-proof 
— for long-lasting precision fit! 
4 
even gauge 
— gives you micrometric uniformity! 


solvent resistant 
— engineered for new quick-set inks! 


lifelong resilience 
— will not become parched 
or “flattened out’! 


anti-swelling 
— no embossing or debossing! 


For a revelation in superior reproduction and handling 
ease, fill in the coupon below and let us deliver a sample 
DUROFLEX blanket for you to test thoroughly in your 
own shop. The famous Vulcan two-piece newspaper blan- 
ket is also a product of Vulcan Rubber Products, Inc. 


*Trade Mark 


VULCAN RUBBER PRODUCTS, INC. 
Subsidiary of Reeves Bros., Inc. 
54 Worth Street, New York 13, N. Y. 


Please have a representative call. 


NAME 
COMPANY. 
ADDRESS. 
CITY. STATE. 
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Ink 


N ARTICLE by the writer on 
the use of an ink film thickness 
gauge appeared in the Septem- 

ber, 1953, issue of MopERN LITHOG- 
RAPHY. The opening paragraph read 
as follows: “In order to bring you 
practical and helpful data concerning 
ink film thickness I recently visited 
various plants and made tests with 
an ink film thickness gauge on dif- 
ferent offset presses. These tests did 
not measure the film thickness of 
ink as applied to paper but deter- 
mined the exact thickness on the 
rollers at time of impression. The 
inks subjected to this testing were 
not of the same consistency, nor 
were they from the same source of 
supply.” 

Now I would like to bring this 
information up to date after two 
years of checking on a variety of 
presses, inks, papers, and jobs. 

Primarily the function of the ink 
film thickness gauge is to determine 
the degree of flow in an ink. Regard- 
less of the quantity of ink used per 
thousand impressions, the film thick- 
ness should be the same on _ the 
rollers. An ink film of .3 mils or 
three tenths of one thousandth of an 
inch on the inking rollers when the 
press is making impression indicates 
a good flowing ink. 

When the gauge registers .4 mils 
or more, it indicates a slowing up of 
flow from the fountain to the paper. 
The faster the ink travels to the 
paper the less water and lint will it 





by Theodore F. Makarius 


Film Thickness 


pick up. It has also been my experi- 
ence that with an ink film of .4 mils 
on the rollers lint will collect on the 
upper idling rollers after a short 
period of running; when the same 
ink is softened and the film thickness 
reduced to .2 mils no lint collects on 
the rollers. (Bear in mind that the 
swifter the flow of ink the more 
debris is carried with it.) 

I have also observed that with a 
fine film on the rollers the fountain 
key settings are less critical. In other 
words, the effect of opening and clos- 
ing an individual fountain key will 
be apparent on the printed sheet 
much sooner when the ink flows 
freely. With a poor flowing ink an 
adjustment of the ink fountain will 
not be reflected by a change on the 
sheet for several hundred impres- 
sions. The thinner the film the better 
the flow, the better the flow the faster 
ink levels off, and the faster ink 
levels off on the rollers the less varia- 
tion there will be in the printed 
sheets. 

On jobs having large non-image 
areas, a poor flowing ink or one 
with a .5 mil reading will build up 
a surplus of water-logged ink in 
those areas. As a result, when the 
press is run without impression (such 
as re-starting after trip-up) there will 
be uneven color and poor drying on 
the starting sheets. 

An advantage in checking the film 
thickness periodically is that often 
during a run more ink is being fed 
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to the rollers than the image will 
take. This may be due to: the plate 
not inking properly, the blanket be- 
ing glazed or too hard, the quality 
of the paper, or, on multi-color work, 
the previous colors not accepting the 
ink properly. And last but not !east, 
forcing ink coverage to set color 
strength. If the film is not checked, 
the trouble may not be detected until 
the dampeners are coated with ink 
or the image begins to thicken, slur, 
fill-in or print hairy. When the gauge 
is used, a reading can be taken at 
the start of the run and after the 
ink film is adjusted, and the same 
reading can be maintained. If there 
is a build-up indicated, ink supply 
to the rollers can be reduced. 

I have found that very often a 
check of the film thickness before 
and after running reveals a reduction 
in thickness on the rollers when 
running on impression as compared 
to starting. When this occurs a 
severe case of hickeys may result in 
the image on the sheet. While the 
film thickness, when running, may 
be normal, the film of ink on the 
plate is too thin and lint adheres to 
the image in the.form of hickeys. 
In other words, ink is being run too 
spare on the sheet and since all film 
thickness readings are taken from 
the steel rider just above the form 
rollers, a reading of .2 mils at that 
point may change to .4 mils when 
not on impression. This is due to 

(Continued on Page 177) 
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Who Wants Trouble ? 


Get trouble-free performance by doing your metal 
decorating with a line of Wagner Equipment. Each 
unit from feeder to piler is planned for speed, quality 
and smooth work flow. 

Call upon Wagner to help you with your problems. 
Our more than half century of “know how” is at your 
service. Why not call upon us, when planning im- 


provements. There’s no obligation. 
The Wagner line includes: ROTARY-AIR OVENS, D. E. F. OVENS, AUTO- 
MATIC STRIPPERS, SPOT COATERS, VARNISHING MACHINES, AUTO- 


MATIC FEEDERS, ROLLER REVOLVING MACHINES, LABORATORY COAT- 
ERS, SYNCHRONIZING DRIVES, AND OTHER SPECIALIZED EQUIPMENT. 


When thinking of Progress — think of Wagner! 


WAGNER LITHO MACHINERY 


Metal Decorating Machinery / ‘NS, SS): YeL—eten 


| waTtowat- | 


Harborside Terminal, Unit 3,34 Exchange Place, Jersey City, N. J. 
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Caspers Tin Plate Co. Described in Article 


PERATIONS of Caspers Tin 

Plate Co., Chicago, are enthu- 

siastically described at length 
in a recent issue of the “Central 
Manufacturing District Magazine,” 
house organ of a real estate organiza- 
tion specializing in industrial prop- 
erties. 

Caspers, according to the author, 
Lynn Pierce, began operations in 
1922, in rented quarters with 10 
employes. Today it is recognized as 
“the largest metal lithographer in 
the country.” Starting out as a steel 
warehousing business, the firm got 
into lithography when the National 
Recovery Act made it difficult for the 
company to profit from sale of steel, 
because it was in competition with 
steel mills. Lithography was intro- 
duced to bolster income and it has 
since become the company’s main 
function, although steel warehousing 
still is conducted by affiliated com- 
panies. 

As business expanded, successive 
moves were made to larger quarters 
and today, Caspers’ main plant at 
4100 W. 42nd Place, in Chicago, has 
approximately 162,000 sq. ft. of 
space. In 1948 a subsidiary, Closure 
Lithographing Corp., was organized 
with a plant at 1840 N. Major ave., 
to furnish, under contract, the metal 
lithographing requirements of a well 
known manufacturer of bottle caps 


March, 1953 a 
further expansion was effected by 
purchase of Zahn Steel & Lithograph- 
ing Corp., Santa Clara, Cal. 


and closures. In 


Equipment Described 

The article describes the extensive 
array of equipment, explains its 
operation and says that use of the 
four-color process with two- and one- 
color presses makes it possible to 
produce from seven to 15 colors on 
any given design. Continuous labo- 
ratory checks are run on all raw 
materials, the tin plate being tested 
every 20 minutes, the story states. 
Ink matching is by formula and 
when the customer’s color specifica- 
tions are approved, the formula is 
numbered and filed for use on re- 
runs. 

“Caspers was the first lithographer 
to install this type of system,” the 
writer states. “It has been adopted 
by a number of competitors and the 
firm’s own customers have never re- 
jected any color since.” 
other exclusive 


Among Casper 


processes, the article reports, the 
company holds a patent for a rotary 
air oven which features a more uni- 
form and shorter baking period and 
ups production about 30 percent. 
Also developed by Caspers is a new 
drive for the conveyor-type chain 
carring wickets through the oven. 
This cuts 


maintenance costs and 
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allows for expansion and contraction 
of the sheet conveyor as it passes 


through varying heat zones. 


Coat Both Sides 

Caspers, the article states, “intro- 
duced a dual line mechanism — two 
ovens and two coaters were hooked 
in tandem — which coats both sides 
of the tin plate simultaneously.” A 
milligram weight control also was 
developed which now guarantees the 
uniformity of specific jobs and 
maintains consistency of the coating. 
President of Caspers Tin Plate Co. 

is B. W. Bennett, who joined the firm 
in 1925. Earl E. 
started in 1928, and became execu- 


Gray Sr., who 


tive vice president and general man- 
ager in 1937, now is executive vice 
president. Mr. Gray for years has 
been an active leader in the National 
Metal Decorators Association, whose 
1954-55 president is Robert L. Sing- 
ley, vice president in charge of opera- 
tions for the subsidiary Closure Corp. 

Sales figures listed in the story 
that, $2,605,330 in 
1940. the business increased to a 
maximum of more than $18,000,000 
in 1953, with sales for last year put 
at $17,285,678. 


the writer states. are in most cases 


indicate from 
Company accounts, 
located within a 500 mile radius of 
Chicago, or farther if freight rates 


are favorable.* 
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HANGE OF ARTA. “2Y 


Che RockfordBaily Register-Gazette.|/EN 





“ROCKFORD, ILLINOIS--18 PAGES, 



























EATABLISHED 1840, 0 _ Silas C eaacrus 

TE PEBORNS SWELLING [PLAIN GETS eet 2 | 

a aes: IRE AT RUSSIAN = {TER 
Wess g . 3 

ees = ge 

z Trench 

ot the 

ager 

AICKEN 

a) Men 













J 

ee wer: mayor ot Chtcage They! . 

it they can @o ee Mt would 

Bnd ie party in tte rity, 008, 
pacepuen tit be 

o ehowing made by Hearst ini, * nig 









arene | 
ad ome @ 
eons of de aeee frome 
pee tm Teme 
Tee tome ner sootiane co oheee 
ine 


ty Moore the boner mw ie Gwe 










The charter of the JL. Clark Maau-| ia» 
ot | facturing company was filed fur record 
“8 1 & Qaeeted b+ rebetee eden Bet! Loder 
today. The capital stock is #43,000 tweet by termlenie is ant) of MW Lerting @ Rigs wen je Bet 
and the stock ix all in the family ahem (Rica momteevind be the in Lvidare om feateene Thareier 
Tee W BR < Few combnwre to at [teratoma Harrmies oom Mee kB Moco 
erentng | et Used Sate 5 trees 


























~- [hate Reternn Th: 
ee Reverve’t TIM 



















FIRST PRIZE—J. L. Clark Manufacturing 
Company, of Rockford, shows a tray cele- 
brating its 50th anniversary. 


LNA metal decorating 
PRIZE WINNERS 


were all produced on 


At the fifth annual lithographic competition 


recently held by the Lithographers National 
SECOND PRIZE — 


Association, all three of the prize-winning entries RE se hari 
in the Metal Decorating group were produced Company, of Cleveland, show a tray with Coney 
Island motif, produced for Pepsi-Cola Company. 


on HOE presses. 

HOE Metal Decorating Presses —in single or 
tandem units —are built in a wide range of sheet 
sizes to meet the individual requirements of 
metal lithographers. 

They are outstanding for high production speed 
. .. precision of registration . . . easy and safe 
operation . . . minimal space requirements . . . low 
maintenance . . . long service life. 

A HOE representative will be glad to explain 
the many special features in design and construction 
that lead to these advantages. Call or write 

R. & CO,MWNEC. THIRD PRIZE — Caspers Tin Plate Company, of 
Chicago produced a sheet for Central Scientific 
Company, showing copper corrosion standards. 





O10 Cast 138th Street New York $4, M.Y. 


BRANCHES: BOSTON © CHICAGO © SAN FRANCISCO 
BIRMINGHAM © PORTLAND, ORE 
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‘- ever-popular question and 

answer panel, so_ successfully 
exploited at litho meetings and con- 
ventions, will be used by the National 
Metal Decorators Association at its 
convention in Atlantic City next 
month. 

The panelists, who will discuss 
steel, coatings, inks and_ printing 
plates, are scheduled to wind up the 
three-day meeting in the Chalfonte- 
Haddon Hall Oct. 10-12. 

John Crombie, U. S. Steel Corp., 
will handle questions on steel; Henry 
Bates, Lilly Varnish Co., will cover 
coatings; V. J. Porth Jr., Interchemi- 
cal Corp., will discuss inks; and 
Robert Schimmel and Mike Bruno, 
of the Lithographic Technical Foun- 
dation will be concerned with plates. 

Aside from the panel there will be 
a variety of talks on various phases 
of the metal decorating operation. 
Catalysts, presses, inks, blankets, 
human relations, research and damp- 
eners all are on the agenda. 

The entire second day of the con- 
vention will be devoted to a visit to 
the new Crown Cork & Seal Co., Inc. 
plant in Philadelphia. Buses will 
leave the hotel at 8:30 a.m. Tuesday 
for the plant, which is part of the 
Crown Can Division of the company. 

Following is a detailed listing of 
the various talks planned for the 
sessions: 


Monday Morning 
ADDRESS OF WELCOME and associa- 


tion business. 


Monday Afternoon 
THE CONSULTANT ENGINEER’S Ap- 


PROACH TO Costs, Fred L. Heath, 
Fred L. Heath & Co. 

APPLICATION OF CATALYSTS TO 
MetaL Decoratinc, R. J. Ruff, 
Catalytic Combustion Corp. 

Press Room Succestions, Harold 
W. Gegenheimer, William Gegen- 
heimer Co., Inc. 


Panel on Materials 


eeeeeceeetcoeeeeceeseaceceseeeeoeeseeeeeeeeoeoeeeeeeeeeeeee 


eeeeeeeeeeeceeeoeeceeseoeeeeeeeeeceeeeeceaeeeeceeeeeeeeeeaees 


eeeeee0e@ 


Planned by Decorators 


Tuesday 
Trip To Crown Cork & SEAL Co., 


Inc. plant in Philadelphia. 


Wednesday Morning 
An EXPERIMENTAL Stupy or INK 


Firm TuHIcKNEssEs, D. N. 
Harris-Seybold Co. 


Adams, 


Buankets, B. P. Nilles and Dr. 
Karl Fox, Rapid Roller Co. 

INCREASED PRODUCTIVITY THROUGH 
Human ReLations, George A. Matt- 
son, Chicago Lithographers Associa- 
tion, Inc. 


Wednesday Afternoon 
PANEL on steel, coatings, inks and 


plates, as described previously. 

Wuat Does LTF Do For THE 
Meta Decoratine Inpustry? Mike 
Bruno, Lithographic Technical Foun- 
dation. 

PareR DampeENERS, Fred Leverenz, 
The Pilcher-Hamilton Co. 

Closing the convention will be the 
annual banquet Wednesday evening. 
Cocktails will be served from 6:30 
to 7:45 p.m., with dinner following. 
Entertainment will be provided dur- 


ing the reception. 

Guest speaker at the banquet will 
be Dr. R. H. Hartigan, who is asso- 
ciate director of research at the 
Mellon Institute. 
“Industrial 


His topic will be 
Progress through Re- 
search.” 

Robert L. Singley, Closure Litho- 
graphing Corp., Chicago, is president 


of the NMDA. 


American Can Co., 


James L. Burns, 
New York is 
vice president, and Harold W. Lee, 
J. L. Clark Mfg. Co., Rockford, IIl., 
is secretary. 

Heading the convention committee 
is William Kerlin. Working with 
him in planning the Atlantic City 
meeting are Mr. Burns, Howard W. 
Cantwell Jr., Frank J. Campbell, 
George A. Frank, Mr. Lee and Mr. 
Singley.* 
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Reusable ‘All’ Can Developed 

Lithographed galvanized steel pail, made 
by Jones & Laughlin Steel Corp's. Container 
Division plant in Toledo, O., as a container 
for Monsanto Chemical Co.'s detergent, 
All,” is inspected as it comes off the as- 


sembly line by H. J. Kennedy, manager 
of galvanized ware sales, for Container. 


Vulcan Containers Inc. Formed 
Vulcan Stamping and Manufactur- 


ing Co. and Vulcan Tin Can Co., have 
consolidated to form Vulean Contain- 
3ellwood, Ill. it was an- 


Vern I. 


ers, Ine. 
nounced last month by 
McCarthy, president. 

The stamping company was organ- 
ized in 1916 to make small tin cans 
and metal specialties such as ash and 
pin trays, casserole frames and wire 
spools. In the early 1920's the firm 
went into the manufacture of steel 
shipping containers. The tin can de- 
partment was incorporated as Vulcan 
Tin Can Co. in 1945. 

a 
Lining for Steel Containers 

Many products previously consid- 
ered hard to package are being suc- 
cessfully handled with the introduc- 
tion of an improved lining material 
for steel shipping containers, accord- 
ing to Livingston Keplinger, presi- 
dent, Steel Shipping Container Inst. 

Synthetasine 200, a combination of 
thermosetting phenolic and epoxy 
resins developed by scientists at Bat- 
telle Memorial Institute, is the new 
lining material. 

Improvements cited for the new 
coating material are exceptional cor- 
rosion resistance and mechanical re- 
sistance to damage along with wide 
baking range. 
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®D There’s a Cleveland for 





Cleveland Model, “WW” Folder 


With Continuous Suction or Friction Feeder 


Handles ‘letters, circulars and folders. Makes one fold, two 
parallel folds or a combination of parallel and right angle 
folds. Automatically feeds and folds sheets as large as 14 x 20” 
and as small as 3 x 4”. Two fold plates in parallel section 
tollowed by three in right angle section. Rubber rolls optional. 

Can be equipped with small signature attachment for fold- 
ing package inserts and “miniature folds’, down to %4” 


Cleveland Model “AT” Folder. 


_ Efficiently handles the product of 17% x 22/2’ letterpress and 
offset presses. Folds accurately, at high speeds, sheets up to 
18 x 24” in wide variety of impositions. Four fold 

plates in parallel and four in the right angle section 

provide for flexibility of product. Adjustment is simple, 
construction sturdy. Small signature attachment avail- 

able for folds as small as %” width. 


Cleveland Model “0S” Folder 


Ideal for the small and medium sized job printing plants. 
Handles maximum sheet size of 19 x 25” and minimum of 
4 x 6”. Three folding sections of parallel and right angle 
followed Lom Kol oLolel-Mle late} iUe-r Mia miale-\-male lal melile] (Mim stele|- 





sizes from 6% x 9%" maximum to 22 x 3” minimum. 


Cleveland Model “00” Folder 


Popular mode! for the medium sized popular printer or 


lithographer. In its size range are included all folding com- 
Datel Monm Lelgeli-lmelile Mele lilmelite|iMie)ic am lit-Miitee (1m OOM 
handles sheets for parallel folds up to 22 x 34” and right 
angle folds up to 22 x 28” with a minimum sheet size down 
to 4x 6”. 
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22 x 28” 
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a 


every folding requirement..!. 


Serves medium sized printing plants with volume work where 
trade binderies are not readily available. Maximum sheet size 
25 x 38” for both right angle and parallel folding and for 
work and turn up to 38 x 50” Its range includes all types of 
folds on 25 x 38” sheet including gang work and right angle 
multiple signatures. Uses minimum of floor space and its ver- 
satility gives it an unusually high earning power. 






25 x 38” 


Cleveland Model “MM” Folder -: 


This model Cleveland can make one to four parallel folds in CA WT 
sheet sizes from a maximum of 28 x 58” down to 5 x 7” and ye: 

one to four right angle folds from a maximum of 28 x 44” 

down to 8 x 8” plus all practical combinations of parallel and | 

right angles folds. It can also handle gang work and right} ; ‘ 

angle multiple signatures. Profitable for printers and _lithog- 5 1 

raphers as well as binders. ee 


Cleveland Model “KK” Folder 


Can handle sheets up'to 44 x 64” in the parallel sections and 
44 x 58” in the right angle with a minimum of 12 x 16”. The 
KK will make one to four parallel or right angle folds plus all 
practical combinations of parallel and right angle folds within 
he Macelate [ear WmuireloMmcolieliale Melicelailulmr ame h Zell (e] oli 





44x 58” 
OF THE ABO 


ygcut® DEXTER FOLDER COMPANY 


General Sales Office 


330 West 42nd Street New York 36, N. Y. 





MODERN LITHOGRAPHY, September, 1955 10] 








Campbell Heads Crown Litho 
Frank J. Campbell has been named 

manager of lithography of Crown 

Cork & Seal Company, Inc., it was 





Frank J. Campbell 


announced last month by George W. 
Crabtree, executive vice president of 
the company. Mr. Campbell served 
as manager of lithography of the 
company’s Can division until his pro- 
motion, Aug. 1. 

Mr. Campbell has been associated 
with metal decorating since 1930. 
He joined the Crown Cork & Seal 
Company in 1954. 


Candy Makers Show Deco Ware 

Lithographed metal containers for 
packaging confectionery products 
were displayed at the recent Chicago 
convention of the National Candy 
Wholesalers Association. Exhibits by 
candy manufacturers from England, 
Ireland, France, Germany, Italy, Bel- 
gium, Holland and Switzerland were 
included. 

One British candy company had a 
series decorated in full-color lithog- 
raphy from photographs and_paint- 
ings of subjects titled: “Castles of 
England,” ‘‘Northern Cathedrals,” 
“Autumn Leaves” and “Tally Ho.” 
Toy-Town, a series of hinged tins for 
children, and new novelty dispensers 
for mints with sliding tops and repro- 
ductions of “The Queen’s Beasts.” on 
the covers. were shown. 

Absence from the Chicago show 
of American metal decorated contain- 
ers was due to the high cost of Amer- 
British salesman 
pointed out. He said, “We can buy 


ican labor. one 
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that can, completely decorated in 
England, fill it with 15 ounces of 
toflee, pay ocean freight, import du- 
ties and all other charges and offer 
it to American candy jobbers at a 
wholesale price just exactly one cent 
more than the lithographing alone 
would cost us if done for us in the 
United States.” 
on 

Hoe Names Market Research Man 

Martin Apelman will direct a newly 
established marketing research de- 
for R. Hoe & Co., Ine.. 


New York, according to an announce- 


partment 


ment by J. L. Auer, president. 

About $1,000,000 will be spent for 
activities in the department intended 
to serve the printing press, saw and 
industrial divisions of the Hoe Com- 
pany, Mr. Auer said. Mr. Apelman 
was formerly associated with Now- 
land & Co., Greenwich, Conn., as a 
technical director. 


Premi-O-Rama Mart 

Litho-O-Ware Products, Inc., and 
the Green Duck Co., Chicago metal 
decorating firms, and Stanley Wessel. 
Chicago lithographers, are among 
160 exhibitors who have leased dis- 
Premi-O-Rama, the 


nation’s first year-round mart devoted 


play space in 


entirely to the billion dollar premium 
and advertising specialty industry. 
Opened July 20 at 216 S. Wabash 
Ave., Chicago, Premi-O-Rama_ plans 
to serve as a permanent shopping 
mart for buyers of premium goods 
and advertising specialties. 
Lith-O-Ware’s 
metal cans, banks, and trays, plaques, 
other Green 
Duck Co. is showing its line of but- 
tons, tags, badges, etc., imprinted to 
buyer’s specifications. Stanley Wes- 
sel & Co., showed 3-dimension adver- 


display includes 


tra-tables and items. 


tising novelties using molded plastic 
sheets. 


Metal Decorator Ups Executives 
Inland Steel Container Co., Chi- 


cago, division of Inland Steel Co.. 
has elected as vice president, Edward 
I. Grosscup, formerly manager of 
Robert J. Greene- 
baum has been named sales manager, 
it was announced last month. 


manufacturing. 





Pickles Packed in Cans 
The Bond Pickle Company, Oconto, 


Wisc., has changed from _ paper 


labeled containers to lithographed 





decorated cans. The packer’s dill and 
kosher style dills already are being 
marketed in 12-ounce cans supplied 
by American Can Co., throughout 
the Midwest. National distribution is 
planned within a short time. Bond’s 
feels the lithographed label gives the 
effect of an inside-the-can “look” at 
the product and has more buy-appeal. 
e 
Can Output Over 17 Billion, 6 Mo. 
Can production in the U. S. was up 
almost six per cent during the first 
six months of 1955, with production 
topping the 17 billion mark. accord- 
ing to American Can Co. 
e 


Liquid Detergents Boom 

Hard and powdered soaps may 
eventually disappear from the Amer- 
ican home — to be replaced by liquid 
detergents, said William C. Stolk, 
president of American Can Co., re- 
cently, in reporting increased use of 
Canco’s liquid detergent 
can. By the end of this year, the 
rate of production of the containers. 
introduced in the spring of 1953, will 
be five times 1954, Mr. Stolk said. 

With half a dozen standard liquid 
detergents now being distributed in 
metal cans, Canco predicts that the 
“canning” of heavy-duty detergents 
for use in home and commercial wash- 
ing machines will be the next step. 
The can features a cemented side 
seam permitting around-the-can li- 
thography. 


non-drip 
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NEW 
. one step 
press 





Here’s the new one-step wash that saves from /% to % of the press = N 
down-time required with regular wash-ups. It costs less than one-half 
as much as other 2- or 3-step cleaners! Simply apply Squeaky-Kleen— SEND FOR FREE SAMPLE 


then rinse with clear water. 


and test SQUEAKY-KLEEN 
Squeaky-Kleen is fast. One user of Squeaky-Kleen washed up in q 
7 minutes instead of 25, and another in 12 minutes instead of 35. against your present wash 
With just a few ounces of Squeaky-Kleen your rubber rollers are so 
clean they squeak! 


With Squeaky-Kleen you can change from black or alkali-reflex wy we oe to get tree sample 
blue to clean yellow in a matter of minutes, With its higher flash point, of SQUEAKY-KLEEN. Then wash up 
Squeaky-Kleen is safer to use, too! your press in the usual way. Next, fol- 

Squeaky-Kleen restores blanket finish without use of pumice. Test low up with SQUEAKY-KLEEN accord- 


Squeaky-Kleen for yourself and see. Send in the coupon below for 


ing to our directions. You'll be amazed 
your free trial sample. how much more color comes off which 


your regular wash failed to touch. 





A Division of Chemical Corporation 


Sun Supp y Company 

Dept. S-4-951, 10th Street and 44th Avenue 
Long Island City 1, N. Y. 

| I'd like to test SQUEAKY-KLEEN against my present wash. 
: Please send free sample. 


: Name ___ Title = . 
Sun Supply Company =§ =” : maicen 
Address imagines = i" 
10th Street and 44th Averve, Long Island City 1, N. Y. F 
oS Teme State 


DIVISIONS OF SUN CHEMICAL CORPORATION 


HORN + HUDSON * WILLEY (paints, maintenance and construction materials, industrial coatings) * WARWICK (textile and industrial chemicals) * WARWICK 
WAX (refiners of specialty waxes) * RUTHERFORD (lithographic equipment) * SUN SUPPLY (lithographic supplies) » GENERAL PRINTING INK (Sigmund Ullman + 
Fuclis & Lang * Eagle » American * Kelly * Chemical Color & Supply Inks) * MORRILL (news inks) * and ELECTRO-TECHNICAL PRODUCTS (coatings and plastics) 
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Do you know the type? 


Atiantic 
Meditzeg 


Ca 


waWTdd of course. (Stand in the corner if you 
missed it.) We make Primer in two distinct styles. 
One with regular descenders for packing lots of 
copy into a small space. The other with long de- 
scenders for open composition. 


Primer comes in a full range of sizes: 6, 7, 8, 9, 10, 





Clean,—free of frills, 

a hardworking face 

that children all love 

for its legible grace 

in the telling of Arthur 

or bold Charlemagne 

or Crockett’s last stand 

on the Alamo plain. 

The caps are well portioned; 
the thins balance nicely 
for designer Ruzicka 

knew .. . (quite precisely ) 
the face that he wanted: 

a simple construction, 
ideal for texts... 

and all sorts of instruction. 
As a matter of fact, 

(with its full range of sizes) 
it’s known to excel 

for all advertisers. 

Come now, you experts, 
the clues are in place. 
What is the name 

of this Linotype face? 


11 and 12 point. For economical composition, it’s 
available with italic and small caps on two letter 
matrices. 

We'll be happy to send you a specimen book which 
gives you a complete showing of Primer in all sizes. 
Just drop a card to the address below. 





Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5,N.Y.( «© LINOTYPE « : 
Set in Linotype Primer, Bodoni Book Italic, and members of the Spartan family 


Agencies: Atlanta, Boston, Chicago, Cleveland, Dallas, Los Angeles, New York, San Francisco. In Canada: Canadian Linotype, Limited, Toronto, Ontario 


ee ee ee 
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News 


ABOUT THE TRADE 





Web Offset, Rotary Forms Sections at PIA Convention 


Program for the Web Offset Sec- 
tion at the PIA Convention in Atlan- 
tic City, Oct. 17-20, announced by 
H. J. Schultz, Schultz Lithographing 
Co., Chicago, and president of the 
section, will include a talk by Reg- 
inald Wardley on “Web Printing on 
Coated Stock.” Mr. Wardley was 
formerly production manager for the 
South American edition of Readers 
Digest. His presentation is scheduled 
for Wednesday afternoon, Oct. 19 at 
Chalfonte-Haddon Hall, convention 
headquarters. 

Another highlight of the Web Off- 
set section meetings will be a dis- 
cussion titled “A Buyer Looks at 
Web Printing.” Panel sessions on 
“Ink” and “Waste” will be held. 

The Rotary Business Forms section 
will meet on Wednesday afternoon, 
Oct. 19 and Thursday morning, Oct. 
20. Joseph Steir, Alfred Allen Watts 
Co., Belleville, N. J., and president 
of the Rotary Business Forms section 
announced that for the past two 
months the Production Standard Sur- 
vey has been under way in the vari- 
ous Rotary Business Forms plants. 
This survey, under the guidance of 
Donald Sommer, technical director 
of PIA, is being made on the two 
most common presses in use in the 
Rotary Business Forms industry. A 
report of this survey will be made by 
Mr. Sommer and there will also be 
a report on the survey which was 
undertaken on collating equipment. 
A discussion on “Management’s Ap- 
proach to Costs and Their Relation- 


ship to the Development of Sales Pol- 
icies” will also be heard. 


* 

Litho Plant for Hackensack 

A one-story industrial building in 
Hackensack, N. J. has been leased by 
Shelton Color Corp., from the Med 
Corp. for lithographic work. The 
building, containing about 13,500 
square feet of space, was erected 
eight years ago. 

. 

Neuenburg in Litho House 

Don H. Neuenburg, associated 
with General Printing Corp. of Los 
Angeles for 12 years, and more re- 
cently advertising sales manager for 
Western Lithograph Co., Los Angeles, 
has purchased an interest in Frye & 
Smith, Ltd., color lithographers of 
San Diego, Calif. Mr. Neuenburg 
will be vice-president and general 
manager of the organization. 

Donald B. Smith, son of one of the 
founders is president. 








Kienle Opens New Ink Plant in Huntington, L. I. 


This new modern fac- 
tory for the produc- 
tion of inks belongs to 
Kienle & Co., New 
York, and is located 
in Huntington, L. I. 
The graphic arts in- 
dustry was invited to 
tour the new plant at 
an open house held 
by Kienle recently. 
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Flood Damage Reported 

A survey of paper mills in the re- 
cent flood-stricken North East made 
by ML, revealed that mills in Dalton, 
Fitchburg, and Brookfield, Mass., 
were not damaged; but Strathmore 
Paper Co. in West Springfield, Mass., 
suffered severe effects. 

Byron Weston Co. in Dalton, Mec- 
Laurin Jones Co. in Brookfield, and 
Fitchburg Paper Co. in Fitchburg, 
Mass. told ML that manufacturing 
facilities and production were not af- 
fected and shipments continued on a 
normal basis. 

Damage to Strathmore’s Mills in 
West Springfield and Woronoco was 
extensive; however, production was 
resumed at the No. 2 mill at Worono- 
co on August 22, at the No. 1 mill on 
August 23 and at the West Spring- 
field mills on August 29, The Turners 
Falls mills were not directely affected. 

Strathmore made all shipments as 
far west as Chicago by truck during 
the period of repair. 








THE OFFSET OPAQUER 


PAPER 
is the base of 
her job 


The Opaquer silhouettes, cleans up 
negative, separates for color and 
checks registration. 


NEW 
TICONDEROGA 
TEXT 


with choice of two whites— the new 

Polar White and soft Colonial White — 
plus 7 colors. Watermarked Ti-Text is 
ideal for announcements, brochures, book 
jackets, programs, greeting cards, 

menus, etc. Laid or wove finish. 


60 and 70 Ib.—plain or deckle edge— 
' ith envelopes to match, 
_and in Coverweight. 
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U. S. P. & L. Executive Dies 


Ernest H. Russell, vice president 
and director of United States Print- 
ing and Lithograph Co., Cincinnati, 





Ernest H. Russell 
died Aug. 12 in St. Vincent’s Hos- 
pital, Erie, Pa., after a brief illness. 
He was 64. 

A native of Birmingham, Ala., Mr. 
Russell had been associated with 
USP&L since 1929, when he became 
southern sales representative in At- 
lanta. He was transferred to the Erie 
plant in 1931 and was advanced to 
poster sales manager in 1938. He 
became manager of the Erie Division 
in 1941, named vice president in 
1946, and was elected to the board of 
directors in April, 1954. 

e 


Texas Printer Installs Offset 
R. B. and H. T. Johnson, Orange, 


Texas, owners of Southern Printers, 
have recently installed a complete 
offset plant. Units include an ATF 
Chief 22, Mastercraft Camera and 
The plant 
is producing two tabloid publica- 
tions, formerly run on_ letterpress 
equipment. 


platemaking equipment. 


e 
“New Idea Exhibit” in N. Y. 


National Association of Greeting 
Card Publishers’ “New Idea Ex- 
hibit” will be held at Hotel Roose- 
velt, N. Y., Sept. 21-22, in connection 
with NAGCP’s Fourteenth Annual 
Convention. Nearly all of last year’s 
exhibitors have signed up for this 
second annual showing, according to 
Steve Shannon, managing director, 
NAGCP. 

Exhibitors and products include: 


high speed folding 


machines by 


Russell Ernest Baum, Inc., Philadel- 
phia; special effects equipment by 
Embossing Process Co., of N. Y.; 
and greeting card papers by Robert 
Paper Co., Fitchburg Paper Co., 
Marquardt & Co., Bulkley Dunton & 
Co., and Paper Sales Corp. In the 
field of greeting card finishing work, 
presentations will be made by Art 
Craft Die Cutters & Embossers and 
Associated Finishers. Developments 
in greeting card production machin- 
ery will be shown by Darling-Payne 
Corp., Pearce Development Co. and 
vihers. The Virkotype Corp. and B. 
Verner & Co., will present new spe- 
cial eflects, equipment and services. 
in the field of paper boxes, J. J. Dix, 
Metro 
Envelope Co.’s exhibit will cover 


inc., will have an exhibit; 
greeting card envelopes. Again this 
year, the Lucy Wright Studios will 
introduce special greeting card de- 
signing services available to the pub- 
lishers. Progress Litho Co., Cincin- 
nati, and Cohoes Envelope of Cohoes, 
N. Y., are two new exhibitors. 


@ 

McCandlish President To Speak 

Harold A. Speckman, president of 
the McCandlish subsidiary of United 
States Printing and Lithograph Co., 
Philadelphia, will be one of the guest 
speakers at the fifth annual sales 
meeting of the Philadelphia Paper 
& Cordage Association, Poor Richard 
Club, Sept. 29. 
“Good Morning, Mr. Salesman.” 


His topic will be, 


Also speaking will be Rex Paxton, 
director of public relations, Suther- 
land Paper Co., Kalamazoo, Mich., 
whose subject will be “Selling In A 
Buyers Market”; and Willard Tom- 
linson, managment consultant for 
the Edward N. Nay Associates, on 
“People Are Your Business.” 

John H. Luff, vice president of 
Paper Merchants, Inc., and president 


of the 


moderator. 


association, will act as 


Johnson to Manage Roller Plant 
Elmer L. Johnson has been ap- 


pointed manager of the Pittsburgh 
factory of Sam’! Bingham’s Son Mfg. 
Co., Chicago, according to W. J. 
Hunt, president. Mr. Johnson has 
been a salesman with Bingham in 
Indianapolis for the past five years. 
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Crowder Names Hundley 
Edwin B. Hundley has been ap- 
pointed general manager of Crowder 


Offset Printing Co., Norfolk, Va., 





Edwin B. Hundley 


according to a recent announcement 
by William A. Crowder, president. 

Mr. Hundley brings more than 35 
years of experience in the industry 
including foreman, estimating and 
production manager, teaching and 
selling activities. He resigned as 
regional manager for American Type 
Founders, Inc. to become associated 
with Crowder. 


Champion Elects New Officers 
Reuben B. Robertson, Jr., who has 


been president since 1950, of Cham- 
pion Paper Co., will relinquish his 
duties because of his appointment 
as Deputy Secretary of Defense of 
the U. S. He will, however, continue 
as a member of the board and will 
Reuben B. 


Robertson, chairman of the board, 


serve as vice chairman. 


will continue in that capacity and 
will assume duties of president. 


Dwight J. Thomson will be execu- 
tive assistant to the president while 
continuing his post of vice president 
in charge of industrial and public 
relations. Lewis Clark Thomson was 
advanced from assistant secretary to 
vice president for administration. 

John W. Zimmerman of the Ohio 
division and Karl R. Bendetsen of 
the Texas division were named vice 
presidents and general managers of 
their respective divisions. A. S. Au- 
derson becomes director of indus- 
trial relations and R. Calvin Skill- 


man, director of public relations. 
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Tnade Events 


Screen Process Printing Association, {nternational, 
annual convention, Sept. 10-14, Atlantic City. 


Direct Mail Advertising Association, 38th annual con- 
vention, Sept. 12-14, Morrison Hotel, Chicago. 


National Assn. of Photo-Lithographers, 
vention and exhibits. 
Hotel, Cleveland. 


Canadian Lithographers’ Association, annual convention. 
Sept. 25-28, Seigniory Club, Montebello, Quebec. 


National Metal Decorators Association annual conven. 
} age 10-12, Chalfonte-Haddon Hall, Atlantic 
ity, N. J. 


Canadian Graphic Arts Assn., annual convention, Oct. 
13-15, Chateau Frontenac, Quebec City. 


Printing Industry of America, annual convention, Oct. 
15-20, Chalfonte-Haddon Hall, Atlantic City, N. J. 


National Packaging Exposition, 25th annual showing, 
April 9-12, Convention Hall, Atlantic City, N. J. 








annual con- 
September 21-24, Statler 





Lithe Schools 


CANADA—Ryerson Institute of Technology, 
of Graphic Arts, 50 Gould St., 
Canada. 


CHICAGO—Chicago Lithographic Institute, Glessner 
House, 1800 S. Prairie Ave., Chicago 16, Ill. 


CINCINNATI—Ohio Mechanics Institute, 
Ohio. 











School 
Toronto, Ont.. 


Cincinnati. 


LOS ANGELES—tLos Angeles Trade Technical Junier 
College, 1646 S. Olive St., Los Angeles 15, Calif. 


MINNEAPOLIS—Dunwoody a Institute, 818 
Wayzata Blvd., Minneapolis 3, Minn. 


NASHVILLE—Southern School of 
South St., Nashville, Tenn. 


NEW YORK—New York Trade School, Lithographic 
Department, 312 East 67 St., New York, N. Y. 


OKLAHOMA—Oklahoma A & M_ Technical School. 
Graphic Arts Dept., Okmulgee, Okla. 


ROCHESTER—Rochester Institute of Technology. 
Dept. of Publishing & Printing, 65 Plymouth Ave., 
South Rochester 8, N. Y. 


PHILADELPH!A—Murrell Dobbins Vocational School. 
22nd and Lehigh, Philadelphia, Pa. 


PITTSBURGH—Carnegie Institute of Technology. 
Dept. of Printing Administration, Pittsburgh. 


SAN FRANCISCO—City College of San Francisco. 
Gcean and Phelan Aves., Graphic Arts Department. 


ST. LOUIS—David Ranken, Jr. 
Trades, 4431 Finney St., 


VANCOUVER—Clark College. 


WEST VIRGINIA—W. Va. 
Montgomery, W. Va. 


Trade Dinecton| 


ees Tech. Foundation 
Wade E. Griswott, Exec. Dir. 
131 East 39 St., New York 16, N. Y. 


National Association of Photo-Lithographers 
Walter E. Soderstrom, Exec. V. P 
317 West 45 St., New York 36, N. Y. 


Lithographers National Association 
Floyd Maxwell, Exec. Dir. 
420 Lexington Ave., New York 17, N. Y. 


National Assn. of Litho Clubs 
Frank H. Mortimer, o 
5917 33rd St., N. 
Washington 15, D. ¥ 


Printing Industry of America 
James R. a? Gen Mor 
719 15th St., N. W. Washington 5, 0. 6. 


International Assn. of Printing House Craftsmen 
E. Oldt, Exec. Sec’y. 
307 E. Fourth St., Cincinnati 2. 


Printina, 1514 


School of Mechanical 
St. Louis 8, Mo. 


Institute of Technology 
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G.P.O. to Absorb Wage Rises Says Public Printer Blattenberger 


Public Printer Raymond Blatten- 
berger has notified Federal Depart- 
ment heads that he anticipates no 
increase in the cost of Federal print- 
ing as a result of recent wage in- 
creases at the Government Printing 
Office. Mr. Blattenberger said he ex- 
pected to continue the five percent 
reduction in the cost of printing 
which he effected in 1954, the first 
reduction in cost in 20 years. 

In the past few months, increases 
have been given to all craftsmen and 
a 71% percent upward adjustment has 
been made in the salary of all admin- 
istrative employees, adding about 
$850,000 to the G.P.O.’s annual pay- 
roll. The Public Printer returned 
$5,000,000 of capital to the U. S. 
Treasury in 1954 and $3,000,000 in 
1955, due to economies effected (see 
ML, Feb., p. 89). 

“By the end of the current fiscal 
year, the increased payments to em- 
ployees over the three-year period of 
the increases will total approximately 
534 million dollars,” Mr. Blatten- 
benger said. “It would have been 


impossible to add this sum to the cost 
of production and still reduce our 
capital without increasing prices, if 
something had not been done to make 
the plant more efficient. 

“The Congressional Appropria- 
tion Committees and the Joint Com- 
mittee on Printing have been most 
helpful. Members of the Appropria- 
tion groups gave me a great deal of 
assistance in establishing a revolving 
fund for the Office, and cooperated 
in setting up a business-type budget. 
The Joint Committee on Printing has 
approved the installation of faster, 
modern equipment. These actions 
had the effect of bringing about sub- 
stantial reductions in overhead costs. 
The reorganization of offset and 
letterpress divisions then provided 
further savings to balance the pay 
increases.” 

The Public Printer says that he is 
continuing cost and efficiency stud- 
ies with the objective of bringing 
about further gains in productivity 
and economy at the Government 


Printing Office. 





Offset Wins Latest Curtis Contest 

Three first prize winning entries 
in the Printed Specimen Contest for 
July sponsored by the Curtis Paper 
Co., Newark, Del., 
lithography. 


were done by 
Winners and their en- 
tries are: 

William C. Boyd, Moser Paper 
Co., Chicago, for his entry showing 
use of White Shalimar Cover 70#. 
It was done by offset in four colors 
by Busch & Schmitt, Chicago, for 
Rheem Manufacturing Co. Rheem 
used this 16x18 print for framing 
and distribution to plumbers. 

Arch Brayden, Linde-Lathrop Pa- 
per Co., N. Y., for his entry of a 
booklet for Haley Corp., New York, 
describing their services as “Archi- 
tects of Travel.” Blue White Curtis 
Antique 803 was used. The booklet 
was done multi-color offset by The 
Leopold Boeker Co., New York. 

Emmett Warren, Wertgame Paper 
Co., Springfield, Mo., for a folder 
lithographed by Mack Donaldson of 
the International Graphic Analysis 
Society of Springfield. The folder is 
White Stoneridge Cover 65+ and is 


lithographed in a combination of 
black and gold. The enclosures are 
White Stoneridge Text 80# and in- 
clude facsimiles from original man- 
uscripts of Daniel Defoe, Thomas 
Gray, Benjamin Franklin, Robert 
Burns and George Washington. 
e 


“Better Impressions” by Mead 
Lithographers and printers are 


shown new papers and new creative 
ways to sell their products in Mead 
Co.’s, “Better Impressions”; new 
booklet recently distributed. The 
cover, in White Antique finish, is 
done in two colors, by offset. 

Eight pages are produced offset on 
Mead Moistrite Offset, recommended 
for annual reports, calendars, cata- 
logs, etc. Four others are done by 
offset in two colors on Mead Cockle 
Bond, cream laid, and eight pages 
are printed letterpress on enameled 
paper. 

Extra folders featuring Mead 
Printflex Enamel and Richfold En- 
amel printed letterpress, and a four- 
color offset job lithographed on 
Northlite Offset, are included. 
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NO other Dampener Cover WORKS like 


TRIEMOL 


with the EXCLUSIVE new 
—_—e Bsiasialindghig 


HAT 
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THREE-PLY 
IMPORTED 
MOLLETON 











The AMAZING 3rd PLY 
that ends common 
dampener troubles 


Hg ee ZN 


why TRI-MOL’S hidden reservoir makes this the best cover ever! 
































SEAMLESS ORDINARY 
TRI-MOL TUBING 2 PLY MOLLETON 
EXTRA | ANCHORS THE OUTER PLY TO PREVENT outs SES 
PLY STRETCHING sTRETeH sTRERe 
..EXTRA” | HAS MORE THREADS PER SQ. IN., KEEPING At \\) *ARO 
"WLY | THE OUTER MOLLETON SOFTER... LONGER | GE\S * GENS | yn 
EXT RETAINS OUTSIDE DIAMETER TO HOLD OSES. LOSES ee 
BY DAMPENER SETTING LONGER DIAMETER PInMRETER. 
EXTRA | PREVENTS BAGGING OR PRESSURE BAGS be BAGS B4” 
PLY BULGING BULGES. BULGES. 
EXTRA | HOLDS WATER FOR MORE UNIFORM UNEVEN WNEVEN 
“PLY DISTRIBUTION DISTRIBUTION | ra(BUTION 





FREE SAMPLE 


AND TEST IT FOR THE ABOVE ADVANTAGES 


ROLL-0-GRAPHIC CORP. 


MEMBER 








133 PRINCE STREET, N. Y. C. 


EXCLUSIVE MANUFACTURER OF TRI-MOL 
COVERS FOR EVERY OFFSET PRESS 











WRITE FOR 


DEPT. ML9 
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REMEMBER—YOU OWE IT TO YOUR PRESSES TO TRY TRi-MOL 
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Maintain Smooth Sailing in your Litho Pressroom by using inks of “Positive Quality.” 


We suggest Crescent’s renowned Mercury Series, or Duratite for metal decorating. 






ESCENT INK & COLOR COMPANY 
464 N. 5th St., Philadelphia 23, Pa. 3901 W. Rohr Ave., Milwaukee, Wis. 244 Forsyth St., S. W., Atlanta, Ga. 


INKS FOR LETTERPRESS @ LITHOGRAPHY @ FLEXOGRAPHY @® ROTOGRAVURE 
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Offset Men Teach GAA Courses 

Three lithographers are among in- 
structors at the evening educational 
courses sponsored by the Graphic 
Arts Association of Illinois, which 
started this month in the organiza- 
tion’s headquarters building, Chi- 
cago. 

V. A. Friese, production manager, 
Regensteiner Corp., is teaching a 
class in offset estimating, intended 
primarily for letterpress printers who 
have added or intend to add litho- 
graphing facilities; Earl E. Lamp- 
hiear, cost accountant, The Inland 
Press, conducts a class in Cost Find- 
ing and Budgeting; and Richard C. 
Crehore, production manager, New- 
man-Rudolph Lithographing Co., is 
giving a lecture course on Printing 
Fundamentals, offered to newcomers 
in management, supervisory and of- 
fice positions. Other subjects offered 
include Paper Selection, Selling 
Printing, and a PIA “Production 
Par” course. 

oa 
Color Wins in Folding Box Contest 

Color was a decisive factor in 
judging winners in the 1955 Folding 
Paper Box Association’s annual con- 
test. Of the 90 award winners, 34 
used two-color printing on the car- 
tons; 23 applied three colors; 17 
used four-color printing and eight 
award recipients went in for five- 
color effects. Only six award winners 
used one color. 

A. E. Murphy, executive director 
of the Association, said that multi- 
colored printing on folding cartons 
was used about three times as much 
in this year’s contest as in previous 
years. 

e 
Ad Essentials Show in November 

Several new graphic art techniques 
will be shown at the fourth Advertis- 
ing Essentials Show in New York. 
Nov. 14-16. The show at the Hotel 
Biltmore will reveal new trends such 
as the increased interest in hand- 
tooled wood engraving illustrations; 
creative activity in die-cutting; a 
sharp drop in the use of 3-D mate- 
rials, for eye-glass viewing. Large 
color transparency enlargements of 
photographs hindered by high orig- 


inal costs and the expense of main- 


“Bless House” 
Ceremony at New 
Rust Craft Plant 
Official opening of the 
new nine-acre _litho- 
graph plant of Rust 
Craft Greeting Card 
Co. was accompanied 
by a colorful 700-year- 
old rite called a ‘Bless 
House’”’ ceremony. 
Taking part in the 
re-enactment of the 
medieval affair were: 
(l. to r.) Donald E. 
Rust, co-founder of the 
company and chair- 
man of the board; 
Rustie of Rust Craft, 
the company’s living symbol of the greeting 
card industry; E. Wrightson Christopher, 
president; Rev. Rudolph Roell, St. Paul's 
Episcopal Church, Dedham; and Rev. Wil- 


COLORFUL enactment of a 13th 

Century “Bless House” ceremony 
featured the opening of the new, 
$3,500,000 plant in Dedham, Mass. 
of Rust Craft Greeting Card Co., July 
23. 

The plant, taking in more than 9 
acres, is the largest single taxable 
unit built in Massachusetts this year, 
and has its own railroad station for 
the convenience of 1,500 employees 
(see ML feature story, Aug., page 34). 

It was discovered by Rust Craft 
research men that in 13th century 
Europe, the opening of public build- 


ings, castles, market places and other 


taining shadow boxes have reached a 
plateau in sales, it is said. 

There is also a noticeable eager- 
ness by buyers to get durable con- 
struction and quality merchandise in 
their acquisitions, as against a period 
two years ago, when great emphasis 
was put on price, said Thomas B. 
Noble, director of the show. 

There will be no dinners, seminars, 
nor lectures. Last year, 11,200 ad- 
vertising and sales executives visited 
the show. 

A directory of advertising-aids for 
buyers will be issued, this year, and 
will list about 10,000 buyers in adver- 
tising, promotion and merchandising. 

* 
Miller Appoints New Salesmen 

H. M. Altemeier has been named a 
representative in the Cleveland-Detroit 
area and J. F. Sydlansky will be a 
representative in the New York area 
for Miller Printing Machinery Co. 
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liam F. Keneally, St. Mary’s Church, Ded- 
ham. More than 8,000 persons visited the 
new $3,500,000 plant on opening day, ac- 
cording to Rust Craft officials. 


public edifices was accompanied by 
a stirring series of symbolic rites. 
Local townsfolk believed that these 
ceremonies would free the new build- 
ing forever of evil omen and ill luck. 
Climax to the “Bless House” sees the 
ushering in of the good influences. 
Rust Craft 
medieval costumes for the trumpet- 


assembled authentic 
ers and drummers who used giant 
copper kettle drums, and cymbalists. 

More than 10,000 people inspected 
the new grounds on opening day. 
“Rustie of Rust Craft,” the firm’s 
living symbol of the greeting card 


industry was official hostess. 


DMAA Convention in Chicago 


Larry E. Chait, immediate past 
president, Direct Mail Advertising 


Association, and director, sales plan- 
Polk Co.. 


Inc., Detroit, will give the keynote 


ning and analysis, R. L. 


address at the DMAA convention in 
Chicago, Sept. 12-14. Mr. Chait will 
Looks at 
Direct Mail and the Distribution Pic- 


ture.’ 


speak on, “Management 


Leonard J. Raymond, president, 
Dickie-Raymond, Inc., Boston and 
New York, will speak on “Direct 
Mail Looks to the Future.” at the 
luncheon, Sept. 12. 

Sen. Olin D. Johnston, chairman of 
the Senate postal affairs committee, 
will discuss what the future holds in 
terms of regulatory legislation at a 
later session. 

Entertainment will include a minia- 
ture production of “Oklahoma” and 
a Chuck Wagon Dinner Party. 
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SUMMER DAY, a lithograph by Adolf Dehn. 


vtemis d vy And ere 


With the unmistakable quality of a genuine felt finish and the luxury 
of a wide, feather deckle edge, the clear white and seven delightful 
Artemis colors can add an extra note of distinction to booklets, 
brochures and business announcements... Text and cover weights... 


deckle or plain edge . . . for finer printing by letterpress and offset. 
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GAA Ups Waste Paper Sales 


Cooperation to solve a common 
problem is paying off in a big way 
for Chicago printers and lithograph- 
ers who patronize the waste paper 
pickup and disposal service of the 
Graphic Arts Association of Illinois. 
Last year association members re- 
ceived $100,673.62 in payment for 
14,686,102 pounds of waste paper 
sold for them through the organiza- 
tion’s Waste Paper Committee. Indi- 
vidual monthly checks ranged from 
$2 to $5,200. 

Formerly many Chicago lithog- 
raphers paid sizable sums to have 
their scrap and waste paper hauled 
away. Others, who dealt individually 
with waste paper dealers were getting 
a flat price regardless of grade. 
Through the Association’s committee 
it is now possible to bargain for top 
market prices on all grades of paper. 

Negotiations to establish prices for 
all members are conducted with one 
large paper dealer and one single 
agreement has been substituted for 
separate arrangements by each 
printer. Per-ton prices apply whether 
the paper is in crates, bales or bags, 
with variations depending on grade. 
Where sorting of small quantities 
would cost too much, the paper is sold 
“mixed.” A pickup service has been 
established to serve members at their 
convenience and a monthly check is 
remitted through the Association, 
which retains only a nominal service 
fee. 

Glen Taylor of American Color- 
type Co. is chairman of the Waste 
Paper Committee whose membership 
includes these men: G. F. McKiernan, 
Geo. F. McKiernan & Co., and R. V. 
Gardner, Magill-Weinsheimer Co.., 
Chicago. 


“Cronar” Report at PAA Meeting 
A special report on Du Pont’s 


“Cronar” polyester photographic film 
base was presented at the National 
Industrial Photographic Conference, 
Chicago, in conjunction with the 
Photographers’ Association of Amer- 
ica annual convention, August 15-19. 

John M. Centa, Du Pont, described 
the performance of polyester base in 
special roll usages, such as in Fastax 


and 70mm. military aerial strike 


Boston Club 
Tours 
Champion Mill 


Watching operation of 
Fourdrinier wire on 
No. 2 Paper Machine 
at Champion-Interna- 
tional Co., Lawrence, 
Mass., recently, are 
members of the Bos- 
ton Club of Printing 
House Craftsmen. Left 
to right: Joseph W. 
Holt, superintendent 
of the Finishing Mill; 
Gordon Ruiter, Forbes 
Lithograph Mfg. Co., 
Chelsea, Mass:; Rich- 
ard O'Neil, Falulah 


Paper Co., Fitchburg, Lawrence 


Mass.; 
Mathers, Century Paper Co., Boston; Lee 
Daniels, Daniels Printing Co., Boston; and 
William J. McFarlin, Jr., Daniels Printing 





cameras, and included information 
about the experimental use of a 
“Cronar” base 214 mils thicks. 
Produced in experimental quan- 
tities for approximately three years, 
“Cronar” polyester photographic film 
base is expected to be in production 
at a full-scale plant at Parlin, N. J., 
early this fall, according to Du Pont. 
e 


Audio Visual Methods for Inst. 
The Chicago Lithographic Institute 


starting its tenth year of operation 
Sept. 12, will make use of the audio- 
visual technique widely used for in- 
dustrial training work. 

According to Frank F. Oehme, 
general manager, production of the 
audio-visuals is being supervised by 
James K. Martin, who was added to 
the Institute’s staff as assistant direc- 
tor. Mr. Martin has for the past five 
years been research chemist with the 
Lithographic Technical Foundation. 
He will also serve as technical advisor 
to all instructors. 

The Institute’s Board decided to 
discontinue the daytime 10-week in- 
tensive course for junior executives 
and in its place, a night course is 
being made available to men from 
Chicago litho firms only. The Insti- 
tute’s daytime facilities have been 
reserved almost completely to handle 
the advanced training courses for the 
Army Air Force litho units. 

Informal discussion clinics for jour- 
neymen, inaugurated last year, are 
being continued, Mr. Oehme said. 


MODERN LITHOGRAPHY, September, 1955 





Co., Boston. Machine tender William Tracy 
stands at top of ladder. John Kopacz, tour 
foreman is below, on Stairway to headbox 
of Fourdrinier machine. 





S&V Buys Carmichael Ink Co. 


Purchase of the Carmichael Print- 
ing Ink Co. of Atlanta, Ga., by Sin- 
clair & Valentine Co. was announced 
last month by M. J. Leckey, president. 

Carmichael will be operated as a 
branch of the S&V organization and 
present plans call for the erection of 
an entirely new S&V ink manufac- 
turing plant in Atlanta in the very 
near future. Existing facilities will 
be transferred to the new operation 
when completed. All key employees, 
including members of the Carmichael 
family, will continue their employ- 
ment with Sinclair and Valentine Co., 
Mr. Leckey said. 

* 
Lithotronics, New Offset House 

Lithotronics Corp., 30 W. Prince St., 
Linden, N. J., has been established by 
Henry R. Long, photographer; Ed- 
ward Hildebrandt, pressman; and 
Michael Valyo, artist. The firm will 
specialize in short runs in color off- 
set. Plant equipment includes a 
22 x 29” offset Webendorfer 
14x 20”, Huebner-Bleistein 48” step 


and repeat precision camera, and a 


press, 


17 xX 22" proof press. 


. 

Schmidt Advances Marshall 
Warren Marshali has been named 

sales manager of the labels and pack- 

aging division in the San Francisco 

Bay area, for Schmidt Lithograph 

Co., San Francisco, Calif. Mr. Marsh- 


all has been with Schmidt since 1939. 
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LITTLE BENJY 1 Step Wash-up Solvent 


| CLEANS ROLLERS FASTER, SAFER, BETTER THAN ANY OTHER METHOD 


5 
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Try this. A few drops of Little Benjy on a 
small area of a badly scaled and dirty 
roller. In just fifteen seconds, wipe away all 
pigments, glaze, and gum left deep in the 
roller by ordinary solvents. See how effec- 
tive Little Benjy can be in removing the 
toughest scale deposits. 


See the results obtained in repeated 
field tests: reflex blue to pastel yellow 
in fifteen minutes, under typical pressroom 
conditions! We'll supply the dropper, sample can of 





Little Benjy, and brochure showing actual 





test results. Don’t delay . . . write today. 


KNOX 

















SOAP COMPANY 3300-22 WEST CERMAK ROAD-CHICAGO 23, ILLINOIS, U.S.A. 
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Wallpaper Sample Book; Offset 

Montgomery Ward & Co. released 
a new wallpaper catalog containing 
more than 100 samples done by li- 
thography. Ward’s wallpaper catalogs 
in the past, like all others, consisted 
of swatches of actual wallpaper sam- 
ples. Increased costs forced the com- 
pany to investigate other means for 
showing their lines and the newly 
designed, all-offset book is the result. 

Replacing the former swatches, the 
lithographed reproductions show the 
repeat of each pattern and the border 
in full width, and in actual original 
colors. Reduced to one-seventh the 
copy size, each cut is 214 x 1/4 inches. 
Alternate color choices available in 
each pattern are also shown. 

The customer can now visualize 
the overall design and color effect of 
the pattern. Ward’s catalog editor 
said that lithography has substantially 
reduced catalog production costs and 
the realistic reproductions are being 
counted on to do a better selling job. 

Newman - Rudolph — Lithographing 
Co., Chicago, handled production of 
the sample book which had a run of 


more than a million copies. 
e 


Bergen Named Vice President 
Directors of Gunthorp-Warren 


Printing Co., Chicago combination 
firm, have advanced Richard J. 
Bergen from production manager to 
vice president and plant manager. 
Mr. Bergen has been with Gunthorp 
for 27 years. 

John D. Gunthorp, assistant treas- 
urer of the firm, has recently been 
appointed chairman of the Commu- 
nity Funds graphic arts section. 
Under his direction, teams have been 
organized to solicit contributions from 
printers, lithographers, printing serv- 
ices and office equipment firms in the 
fall drive for funds in Chicago. 


Zabel Bros. “Beat the Drum” 
Zabel Brothers Co., Philadelphia, 
has issued a unique promotional piece 
to do a twin job of selling lithog- 
raphy and announcing their purchase 
of the largest press in the lithographic 
industry. The first page of the giant 
folder has the headline, “We don’t 


like to beat the drum .. .” with an 


illustration of a drum and drum 
sticks. Opening to a double spread 
with 


instruments, the 


illustrations of other musical 


theme continues 
“even hate to blow our horn.” 
Then it opens with another spread 
twice the size of the second which 
says “but this is really BIG!” This 
spread in black and white, blue, yel- 
low and red, opens into a 52 by 76 
page. The final spread features a 


color illustration of a Harris two- 


color offset press, with the headline: 


“In lithography there is nothing 
bigger . .. and in Philadelphia only 
Zabel Brothers has it! Zabel Broth- 
ers Company is proud to announce 
the acquisition of the largest press in 
the lithographic industry, a 52” x 76” 
two-color Harris.” 

Zabel’s 


presses 


multicolor 
22” x 28” to 
52” x 76’. More selling messages are 


single and 


range from 
on the back fold, such as: 

“Are you a manufacturer requiring 
prestige-building promotional mate- 
rial? harried 


Perhaps, a agency 


THANK YOU, MR. LITHOGRAPHER 


for your overwhelming endorsement! 


watt 7) 
maw WATER POwrTan aa a] 


Baldwiy 





In three short years, you have purchased—and then repur- 
chased—more than 3,000 Baldwin Water Fountain Levels. 
You've shown you appreciate how Baldwins automatically keep 
fountain solution feed consistently correct and even—eliminate 
dry-ups and wet spots, and expensive rust-causing, sheet-spoil- 


ing slopovers. You like the resulting uniformity that gives 
color consistant sparkle, production a new smooth flow of top 


quality printing. 


You've seen how they’re sold on a thirty day free trial basis, 
how they pay for themselves in short order, and that there is 


a size for each press. 


Thank you for your endorsement, and for the opportunity to 
solve your solution control problems. It’s always a pleasure! 


WILLIAM GEGENMEIMER (0, INC 


MANUFACTURERS OF BALDWIN INK FOUNTAIN AGITATORS ¢ BALDWIN VIBRATING ROLLERS 
BALDWIN PRESS WASHERS ¢ BALDWIN WATER STOPS ¢ BALDWIN WATER FOUNTAIN LEVELS 
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TO THE BIG 


recs 


PRINTERS: 








How to turn SMALL jobs into BIG profits 


One big printer who recently added a Chief 
20, says he makes more money on his Chief 20 
than he does on any of his big presses. 

When you must rush through a small job 


for an important customer...or produce a 
few hundred press proofs overnight ...a 
Chief 20, 22 or 24 offset press is worth its 





weight in gold. 


Many big printers have investigated these 
small-size ATF offset presses and have found 
they enable them to turn out many jobs at a 
profit rather than a loss. They produce fast 
..- hold hairline register and turn out good 


color work. 


American Type Founders, Inc. 


Name 
a subsidiary of Daystrom, Inc. 
200 Elmora Ave., Elizabeth, N. J. ee = 
Dear Sirs: Firm Me 
Please send a copy of your new 
a hagtys Address 


| 

| 

| 

| brochure on the Chief 22 [1], 
| Chief 20 (1), Chief 24 (. 
| 

L 


City Zone_ 


State 


Besides being good quality producers at low 
cost, the Chief 20, 22 and 24 open many small- 
job opportunities. They handle a wide range 
of stocks and weights...run 8” x 11 forms 
2 and 4 up—advantages you can’t get from 
a duplicator. And, when it comes time to trade 
one in—the Chief 20, 22 or 24 has an excep- 
tionally good market value. 

The coupon is for your convenience. It costs 
nothing to read the facts...can solve your 
small-run problems. Sa§-7 


{Stes 





BETTER, MORE PROFITABLE PRINTING 
FROM THE WIDEST LINE OF PROCESSES 





Gravure - Letterpress - Offset 
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production man who would gladly 
trade his station wagon for a first 
string printing team? An advertising 
manager who is looking for that ‘ex- 
tra’ something in his printing that 
comes only from team work and 
know-how? 
lems 


Whatever your prob- 
. . . look no further.” 

e 
N. Y. Offset Courses Start Sept. 19 

Much interest in the offset courses 
for front office personnel, given by 
the New York Trade School, is indi- 
cated by registrations received, says 
the Metropolitan Lithographers Assn. 
which is sponsoring the courses. Last 
winter, sessions were necessary two 
evenings a week to accommodate the 
men taking the MLA course in Offset 
Estimating, B & W. 

Three separate courses will be given 
by Metropolitan Lithographers Asso- 
ciation this year: Offset Estimating, 
B & W;; Offset Process Color Estimat- 
ing; and Survey of Lithography, a 
series of discussions and demonstra- 
tions, including plant visits, of litho- 
graphic operations and their signifi- 
cance. 

Courses will start at the New York 
Trade School the week of Sept. 19, 
and will be held one evening a week 
from 6:30 to 8:30, for 16 sessions. 
Tuition fee for each course is $42.50. 

e 
Smith, Hart Merge in Rochester 

John F. Smith Co., Inc. and Leo 
Hart Co., both of Rochester, N. Y., 
have merged to form one of the larg- 
est printing concerns in upstate New 
York. Smith Co. will move to the Hart 
plant this fall and new machinery, 
ordered by Smith for fall deliv- 
ery, will be delivered to the Hart 
plant with full installation expected 
by the end of the year. 

Personnel of both firms will re- 
main unchanged, according to Henry 
F. Brayer, president of the John F. 
Smith Co. 

The Hart company was founded in 
1905 and is directed by Horace and 
Robert Hart and Cyril F. Marx. The 
Smith firm, founded in 1873, was 
purchased last year by Maurice L. 
Schwartz and Herman H. Schwartz. 

Mr. Brayer predicted that the mer- 
ger will expand the company’s serv- 
ices in both letterpress and offset. 





S & V Ups Warshow, Southern 


Appointment of Seymour Warshow 
as sales manager of the New York 
office, and Charles E. Southern as 





Seymour Warshow Charles Southern 


district manager covering the 
Nashville, Atlanta, and Birmingham 
branches, was announced last month 
by H. J. Soriano, vice president and 
general sales manager of Sinclair & 
Valentine Co. 

Mr. Warshow has been associated 
with the sales department since 1946. 
Mr. Southern joined S & V in 1936. 

» 


Litho Men to Teach Salesmanship 


Instructors for the Printing Sales- 
manship course this fall, sponsored 
by Printing Industries of Philadel- 
phia, Inc., are John D. Hallstrom, 
sales manager, Edward Stern & Co., 
Inc., and Henry B. Kratz, Jr., Phila- 
delphia sales representative of Haynes 
Lithograph Co. According to George 
E. Hess, chairman of the associa- 
tion’s educational committee, a special 
committee of printing and _litho- 
graphic sales managers will act in 
an advisory capacity to Messrs. Hall- 
strom and Kratz. 

e 
B&B Re-elects Ward 

Charles A. Ward, president, Brown 
& Bigelow, St. Paul, Minn., renewed 
his contract (for five years) as the 
company’s chief executive officer, at 
the request of the board of directors, 
last month. 

Mr. Ward, who has been president 
of Brown & Bigelow since 1933, 
started as a factory bench hand with 
B&B in 1925. 

William G. Bloedel was named 
sales promotion manager by Dan W. 
Brabeck, vice president and general 
sales manager. Mr. Brabeck said Mr. 
Bloedel would be in charge of all 
calendar, leather, novelty, playing 
card, greeting and direct mail pro- 
motions. He was appointed to the 
post held by H. G. Huse, who is 


retiring. 
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Alexis de Sakhnoffsky has joined 
Brown & Bigelow as a design con- 
sultant, effective last month, accord- 
ing to Charles Ward, president. 

Mr. De Sakhnoffsky will create 
a highly-styled line of related remem- 
brances which will be marketed by 
Brown & Bigelow under the de Sak- 
hnoffsky label, Mr. Ward said. He 
will spend several days each month 
in St. Paul working with members 
of the creative staff under T. J. Rurik, 
vice-president, line department. 


MASA “Best of Industry” Awards 
The John Howie Wright Cup ex- 


emplifying best advertising program 
promoting a direct mail concern was 
awarded Curtin & Pease, Inc., To- 
ledo, O., who also gained the Blue 
Ribbon in the Creative Awards, at the 
recent 34th meeting of the Mail Ad- 
vertising Service Association Inter- 
national, Los Angeles. 

The Offset Exchange Plaque was 
awarded to Crawford Letter Com- 
pany, Akron, O., for the second con- 
secutive year. 

Blue Ribbon Awards presented for 
Members Own Sales Promotion in the 
offset division were: 

The Michael Press Corp., New 
York; Crawford Letter Co., Akron, 
O.; The Cleveland Letter Service, 
Cleveland, O. For Offset (over 10x 
14): Sampson & Johnston, Inc., De- 
troit; The Michael Press Corp., New 
York; Heiden’s Mailing 
Seattle, Wash. 

Mail Advertising Service Associa- 


Service, 


tion has issued a roster of its mem- 
bership for the first time in three 
years. It shows the complete firm 
name and address of more than 1,000 
lettershops, list houses and other cre- 
ators and producers of direct mail 
advertising. A complete key to all 
member services is included. Copies 
can be obtained by writing Max 
Lloyd, MASA International, 18120 
James Couzens Highway, Detroit 35, 
Mich. 
. 

D&J Name McMicken 

Jack E. McMicken has been ad- 
vanced to sales manager of Dosie & 
Johnson Co., Milwaukee. He joined 
the company in 1950. 
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Ansco Exhibits at Photogs. Conv. 
Commercial color illustrators dis- 


played their work last month in the 
Ansco exhibition at the national con- 
vention of Photographers Association 
of America, Conrad Hilton Hotel, 
Chicago. 

William Balch, Ansco’s genera! 
sales manager, said that although 
they realize that this convention is 
primarily for the portrait photog- 
raphers, and that the main emphasis 
is on black-and-white portrait prints, 
sales representatives have reported 
that portrait photographers are show- 
ing a strong interest in expanding 
their activities into photographic 
color illustration. 

“The market for color transpar- 
ency pictures for advertising illustra- 
tion and in industry, medicine and 
science has increased more than five 
times in the last 10 years,” he said. 
Anscochrome, new high speed color 
sheet film developed by Ansco was 
shown publicly for the first time at 
the convention. 

“The trend in publishing is def- 
initely toward a wider use of color,” 


Mr. Balch continued. “There are tre- 
mendous opportunities in the news- 
paper field; 656 newspapers now ac- 
cept color advertising. Many believe 
that the availability of color for ad- 
vertising and editorial matter will be 
une of the newspaper’s most effective 
weapons in its fight to increase adver- 
tising lineage against the inroads of 
other media.” 
° 

Miss Tench Dies at 84 

E. Jennie Tench, secretary of the 
Charles E. Tench Printing Co., Chi- 
cago combination firm, died August 
8. She was 84. Miss Tench had been 
an executive of the firm since its 
founding in 1919 by her brother, the 
late Chas. E. Tench. 

e 

Gensert Joins Bingham Bros. 

Henry Gensert has joined the sales 


force of Bingham Brothers Co., Phila- 
delphia. Prior to this association, 
Mr. Gensert was representative for 
Heidelberg Eastern, Inc. His new 
territory will include Philadelphia, 
Chester, Eastern Pennsylvania, and 
Wilmington, Del. 





Paper Resins Up Printability 


Development of three new resins 
for the paper industry has been an- 
nounced by the plastics division, 
Monsanto Chemical Co., Scriptite 50, 
52 and 54. 

Scriptite 50 improves the strength 
of paper as measured in terms of wet 
and dry tensile strengths, Mass. Inst. 
of Tech. fold tests, and Mullen tests, 
decreases the porosity and improves 
the printability according to the 
company. 

Scriptite 52 is useful in boosting 
water resistance and wet strength. 
Scriptite 54, as a paper coating, pro- 
duces high resistance to water, wet 
rub and bleed. High gloss, tough- 
ness, good adhesion and good print- 
ability are other properties of such a 
coating, it is said. 


© 
Hacker Re-elected MASA Pres. 
D. W. Hacker, president, D. W. 


Hacker Co., Detroit direct mail and 
sales promotion firm, was re-elected 
president of the 1,000-member Mail 
Advertising Service Association In- 
ternational last month at the 34th 
Annual Convention in Detroit. 
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Manufacturers of fine printing inks for 


the graphic arts . . 
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. over a century of 
manufacturing experience. 


35 York St., Brooklyn 1, N. Y. 
Tel.: ULster 8-4100 


440 Birchmount Road, Toronto 13, Ontario, Canada — Calzada Ixtapalapa 326-B, Mexico 8, D. F., Mexico 
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Featuring “REXON” rubber blankets and 
other litho supplies. New supply cata- 
log is available. 


50 Church St., New York 7, N. Y. 
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GREATER PRESS SPEEDS 


more impressions per hour 


REDUCES REJECT SHEET WASTE 


more deliverable sheets 


PERMITS FULL PRESS LOADS 


faster job handling time 


USES LESS OFFSET POWDER 


costs less to operate 


FASTER SETTING & DRYING OF INK 


less waiting time for next operation 


ELIMINATES STATIC ELECTRICITY 
“nlumb-bob” jogging on press delivery 


MUCH LESS SERVICE & MAINTENANCE 


fill it...set it... forget it operation 


ANY one of the above advantages would make 
OXY-DRY superior to any and all other 
offset prevention methods. Combined, they 
give the printing plant that has OXY-DRY 
equipment a tremendous competitive advantage 
that simply means more business, more profits 
and more satisfied customers. 


If you want to increase the number of 
impressions per hour for every press in your 
plant, then you need OXY-DRY sprayers... 
write, wire or phone us today for more details. 


THE ONLY RIGHT INK 
OFFSET PREVENTION PROCESS 


OXY-DRY SPRAYER 
CORPORATION 


NEW YORK CHICAGO SAN FRANCISCO 


320 South Marshfield Avenue, Dept. ML, 
Chicago 12, Illinois 


FORGET 
iT! 


OXY-DRY SPRAYER CORPORATION 

320 S. Marshfield Ave. 

Chicago 12, Illinois 

We are interested in OXY-DRY Sprayers; 


send more information () 
or your representative. (1) 


Firm Name i a ictaheente 
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Individual as 








Linotype Appoints Murphy 

Henry L. Murphy, production en- 
gineer with Mergenthaler Linotype 
Co., New York, has been assigned to 
the company’s Boston agency, it was 
announced recently by J. W. Reid, 
vice president in charge of sales. 
Mr. Murphy’s territory includes the 
states of Maine, New Hampshire and 
Vermont, with the exception of Ben- 
nington County. He will also cover 
Essex and Middlesex Counties in 
Massachusetts. 

e 

Dallas Litho Firm Opens 

William E. Morris has opened the 
Morris Printing Co. at 2041 Farring- 
ton St., Dallas, Texas. With both off- 
set and letterpress equipment, Mr. 
Morris will specialize in the manu- 
facture of snap-out and business sys- 
tem forms. 

e 

Chicago Show Honors Employees 

Robert J. Rigney, Chicago Show 
Printing Co. salesman, was presented 
with a silver service set for 25 years 
of service with the company. Ten- 
year gold pins set with sapphires 
were given to 24 other employees. 
A combined total of 500 years of 
continuous service with the company 
was represented by the 71 employees 
honored at the annual employees’ 
picnic last month. 


e 

Offset at Manhattan School 

Manhattan School of Printing, N. 
Y., is supplementing its present 
letterpress curriculum with a com- 
prehensive course dealing with every 
phase of lithography. The full course 
of instruction consists of: line pho- 
tography, half-tone photography, 
opaquing and stripping, surface plate- 
making, deep etch platemaking, ele- 
mentary offset presswork, advanced 
offset presswork. Training material 
published by the Lithographic Tech- 
nical Foundation is being used, ac- 
cording to Edward Miller, president 
of the School. 

e 

Portland Lithographer Names Mar. 

Richard A. Goodrich has been ad- 
vanced to sales manager of Sweeney, 
Krist & Dimm, Portland, Ore. Mr. 
Goodrich has been associated with 
the company for three years. 


120 











Operation of the Offset Press 
by Theodore F. Makarius 


A 254-page practical reference 
book on operation of modern offset 
presses with special chapters devoted 
to paper conditioning, inks, varnish- 
ing, drying, storage of plates, and 
other subjects of interest to the offset 
pressman. An ink Problem Refer- 
ence Chart lists 28 of the more com- 
mon problems, how to identify each, 
and the possible cause and remedy. 

More than 50 pages of case his- 
tories are given with solution to press 
problems outlined. Eighteen illustra- 
tions, some in full-color in the chap- 
ter on inks, are included. 

The book is lithographed, (Ameri- 
can Graphics, Inc. did the work) with 
a flexible, green, leather-like, pebble 
grain cover. $10.00 per copy. 

Mr. Makarius, who is with Pope 
& Gray, Inc., Clifton, N. J., also is 
the author of ML’s Production Clinic. 

se 


“The Single Color Offset Press” 
by I. H. Sayre 
In earlier editions, this book was 


prepared primarily for apprentices in 
offset printing but it has now found 
widespread popularity with all crafts- 
men who are interested in offset. The 
treatment of offset pressmanship is 
complete and easily understood. 

Different types of offset presses are 
detailed; then the step by step me- 
chanical operation and adjustments 
of four Harris-Seybold Co. presses — 
the earlier sheet-fed LSB and LSN, 
and the newer models with selective 
stream and sheet feeding, LTV (17 x 
22) and LTW (21x28). Weben- 
dorfer presses (Chief, Little Chief 
and Big Chief) are discussed with 
complete instruction for operation, 
followed by a discussion of the larger 
presses — the EBCO (Miller Printing 
Machinery Co.) and the Miehle 29 
and Miehle 36. 

The book points up the general 
similarity of handling of the various 
presses, at the same time explaining 
the special characteristics of each. 
Primary objective of the book is to 
acquaint the reader with the pre- 
cision and care that is required in 


Book Reviews 








handling offset presses, and to demon- 
strate how to obtain trouble-free op- 
eration. 

In addition to the specific treat- 
ment on presses, there is a section on 
blankets, papers, inks, rollers, plates, 
fountain solutions, and other mate- 
rials used by offset lithography. 

The book is cloth bound in bright 
red, washable cover, 255 illustrations, 
printed on offset enamel stock, and 
sewed in 16”s so that it lays open 
flat. $6.50 plus postage. 

Ww 


Offset Reproduction and the David- 
son Dual-Lith 
Published by Davidson Corporation 

When technical information is pre- 


sented in a manner that makes it 
easy to read and assimilate, yet re- 
tains accuracy and detail, it deserves 
praiseworthy comment. This happy 
combination has been achieved in the 
offset manual published by the David- 
son Corporation. Its 110 pages are 
crammed full of helpful information. 
Although written primarily for David- 
son Dual-Lith operators, its contents 
are of interest and value to other 
small press operators. 

In essence it is a compilation of 
instructions for operating the David- 
son machine but contains, in addi- 
tion, many ideas and suggestions 
which apply to offset-lithography in 
general. The majority of the eighteen 
chapters are devoted to presswork; 
covering such subjects as preparing 
and adjusting the Dual-Lith, how to 
run various types of jobs, care and 
maintenance, etc. Relief printing, 
dry offset, embossing and running 
rubber plates are among the many 
other subjects discussed. A handy 
reference chart provides for quick 
and easy analysis of operational 
problems. 

The entire manual, which is pro- 
fusely illustrated, was produced on 
a Davidson Dual-Lith press. Dual- 
Lith owners may obtain the manual 
without cost by forwarding the model 
and serial number of their Davidson 
press to the Davidson Corporation. 
The manual is available to non-own- 
ers at $5 per copy. 
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sixty-four dollar word—“integration” is worth 
A a minute of your reading time. In four syllables 
itindicates that the quality that attracts repeat business 
lo the plant that stocks Snowland Bond is built into the sheet. 
From start to finish (and start goes back to 5,500 
quare miles of Fraser forests) this bond is made to 
cement long-time business relationships; between our mill and 
our merchants, between our merchants and you, 25 PAPER, Limited 
between you and your customers. Try it. Tie up with it. a : 


Send for sample book. SALES OFFICES NEW YORK, Chicago - 


MILL Madawaska, Maine 








South Gets Roller Factory 

Neely Roller Co., Inc., Birming- 
ham, Ala. has been established to 
manufacture rubber rollers for li- 
and printers in the 
South, according to a recent an- 


thographers 


nouncement by W. E. Neely, presi- 
dent of the new company. 

Mr. Neely, in conjunction with 
officials of the Hi-Speed Roller Com- 
pany of New Orleans, La., also an- 
nounced a new arrangement that will 
provide complete service for both 


rubber and composition 


printing 


rollers, free of lint. 
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Jomac Roller Cleaner pays for itself 


Cleaner keeps presses running, 
frees pressmen from costly downtime delays 


If Jomac Roller Cleaner never cleaned a dampener roller (a job 
it does with dispatch), it would still pay for itself in short order. 
Because by breaking in a complete set of rollers simultaneously, 
the cleaner saves 15’minutes running time per press. This economy 
alone can pay for the cleaner inside of a year. 


Increases cover life 50% 
In its primary job, the Jomac Roller Cleaner cuts downtime further, 
increases dampener cover life 50% by cleaning thoroughly without 
tearing covers or breaking stitches. The only labor invalved is filling 
the tank with water,’adding cleaning fluid, and switching on the 
motor. The rollers emerge clean, smooth, and, in the case of new 


Write for literature 
Send for the latest literature on Jomac Roller Cleaner, and for a 
list of users in your area. Give us the overall length of your longest 
dampener, and we'll quote you the price of the proper size cleaner. 
Sizes from 36” to 96”. Jemac Inc., Dept. L1, Philadelphia 38, Pa. 


Use Jomac Seamol and Flanol seamless coverings for your dampener rollers 





rollers, to printers and lithographers 
in the South. Hi-Speed will manu- 
facture all composition rollers for 
Neely, and Neely will make rubber 
rollers for Hi-Speed. The Hi-Speed 
Atlanta office, under the new arrange- 
ment, will operate as a branch of 
Neely, with John D. Nix as manager. 

Mr. Neely resigned last January 
as vice president in charge of sales 
of Sam’l Bingham’s Son Manufac- 
turing Co., Chicago. He had repre- 
sented Bingham for 20 years in the 
southern area. 
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Safety Exposition Next Month 
Two sessions of the 43rd National 


Safety Congress and Exposition in 
Chicago, October 17-21, will cover 
the printing industry. 

Scheduled at the Conrad Hilton 
hotel, the Oct. 17 session will open 
with an address by Peter J. Bernard, 
director, personnel and safety, H. 
Wolff, Book Mfg. Co., and general 
chairman, Printing and Publishing 
Section, National Safety Council. 
Other speakers on the Monday pro- 
gram will be Oliver R. Sperry, execu- 
tive vice president in charge of man- 
ufacturing, R. R. Donnelley & Sons 
Co., George W. Harper, associate 


professor, mechanical engineering, 
U. of Ill, and Dr. Gradie R. Rown- 
tree, director, health and safety, 


Fawcett-Dearing Printing Co. 

The Oct. 19 afternoon session will 
feature talks by Frank N. Burt, man- 
ager, safety controls department, 
micro-switch division, Minneapolis- 
Honeywell Regulator Co., and Charles 
Shapiro, manager, educational de- 
partment, Lithographic Technical 
Foundation. A diversion during the 
program will be a magic demonstra- 
tion by John J. Foley, foreman, ro- 
tary pressroom, R. R. Donnelley & 
Sons Co. 

The 1955 exposition will have 256 
booths displaying all types of acci- 
dent prevention equipment. 

e 


Abele Named Gevaert Manager 
Carl H. Abele has been appointed 


manager of the graphic arts depart- 
ment of Gevaert Co. of America, it 
was announced last month, by Rene 
Aerts, vice president. 

Mr. Abele succeeds George A. 
Hoeppner who died July 8 (ML, 
August, p. 89). 


& 
Shandrew Dies in New York 
Franklin Elmore Shandrew, associ- 


ated with Vanderbilt-Jackson Typog- 
raphers, Inc. for the last fifteen years, 
died last month at Manhattan Gen- 
eral Hospital, New York. Mr. Shan- 
drew came to New York in 1915 and 
entered the graphic arts industry at 
that time. He has been with Hey- 
wood, Strasser & Voight, M. Rusling 
Wood, Stephens, Kindred & Co., 
Seiter & Kappes, and _ Industrial 
Litho. 
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Recenily Merged Firms Nome V.P. 
J. Milton Scattergood has been 


elected a vice president of The 
Franklin Printing Co. and Williams 
& Marcus, Philadelphia area printing 
and lithographic firms which have 
merged. Mr. Scattergood was for- 
merly assistant treasurer of Girard 
Trust Corn Exchange Bank, Phila- 
delphia. 
e 

“Pittsburgh Quote” Published 

Herbick & Held Printing Co., Pitts- 
burgh, are distributing a new 
32-page booklet titled “Pittsburgh 
Quote.” Lithographed in four colors, 
the periodical contains quotations 
from speeches by notable Pittsburgh- 
ers, as well as excerpts from articles 
about Pittsburgh printed in other 
publications. Illustrations include art 
work and photographs of contem- 
porary and_ historical Pittsburgh. 
Featured on the cover is a sketch of 
Gwilym A. Price, president of West- 
inghouse Electric Corp. 

Contents include passages from 
speeches by Mr. Price; Benjamin F. 
Fairless, retired chairman of the 
board of U. S. Steel Corp.; Fred C. 
Heinz, vice-president of H. J. Heinz 
Co.; Edward R. Weidlein, president 
of Mellon Institute; Dr. Jonas E. 
Salk, discoverer of the anti-polio vac- 
cine, and others. The first issue of 
“Pittsburgh Quote” is dedicated to 
Albert C. Held, late president of 
Herbick & Held, of whom an editorial 
says: 

“The idea for the magazine goes 
back many months to a man who 
loved Pittsburgh, its past and _ its 
people. He was intrigued by the 
renaissance of the city and believed 
that the words and deeds of its lead- 
ers should be recorded in a new and 
special publication such as this.” 

“Pittsburgh Quote” is being dis- 
tributed to customers and _ other 
friends of Herbick & Held and will 
be issued quarterly, the company said. 

e 
Poole Is Red Cross Leader 

George A. Poole, president of In- 
tercompany Corp., Chicago printing 
and lithographing company, has been 
named general chairman of the 1956 
Red Cross fund drive in Chicago. 
Mr. Poole, who was vice chairman of 





the 1955 drive, will direct 50,000 
volunteers in the campaign to solicit 
contributions, starting early next year. 
e 


Plunkett to BBD Executive Staff 
John B. Plunkett, formerly man- 


ager of Bensing Bros. & Deeney’s 
flexographic ink control laboratory, 
has been appointed to the executive 
staff as director of quality control 
and purchases. 

Mr. Plunkett joined BBD in 1937 
and today is the oldest employee in 
length of service. 


OEE EM EE 


First Half Up for U. S. 

United States Playing Card Co., 
Cincinnati, reported income before 
taxes of $1,851,868, and net earnings 
of $911,536, for the six months ended 
June 30. In the like period last year, 
gross income was $1,805,500, and 
net earnings were $889,322. 

* 


Litho Artist Dies in Rochester 
Frank C. Norden, 78. former super- 


intendent of the art department of 
Stecher-Traung Lithograph 
Rochester, N. Y., died July 24. 


Corp., 





SEAMLESS DAMPENER COVERS 
IN ROLLER-LENGTH SLEEVES! 


Save time and 


labor with 


factory-tailored lengths of 


Seamof and Flanof 


Seamol and Flanol, Jomac’s seamless long- 
wearing dampener covers, are now available in 
lengths cut to fit rollers of all sizes. For Multi- 
lith or Davidson presses, drawstrings are sewn 
on both ends. Larger sizes are furnished with 
eyelets or drawstrings on one end. Whatever 
the size, these stretch-tested cut sleeves will save 
you the time otherwise lost in measuring, cut- 


ting and sewing. 


With white Seamol on top, and tough, all- 
wool Flanol underneath, you'll enjoy the perfect 
moisture control and fine reproduction that 
have made these two favorites with lithog- 
raphers everywhere. Write today for free litera- 


ture and price lists. 


@ Break dampeners in and keep them clean with a Jomac Roller Cleaner 
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Expert’s Touch! 


For dependable quality... and to save money... put your offset problems 
into the hands of an expert... your local lithographic platemaker ! 








For sharp, clean reproductions—for work that 
says ‘‘quality’’—look to your local platemaker. 
Experience gained through the years gives him 
a full understanding of offset printing . . . and 
your problems. In addition to being an experi- 
enced craftsman, your local platemaker is cost- 
conscious as well. His expert help will give you 
superior results at the lowest possible cost. 

Your local lithographic platemaker, like pro- 


gressive platemakers across the country, will no 
doubt recommend ‘‘3M”’ Brand Photo Offset 
Plates . . . the grainless, non-oxidizing plates 
with the satin-smooth surface that assure finer 
quality printing and trouble-free operation. It’s 
the perfect plate for perfect printing. 

Remember . . . your local lithographic plate- 
maker has the expert’s touch to give you better 
quality . . . at a savings! 
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: MINNESOTA MINING & MFG. CO., DEPT. DY-95T, ST. PAUL 6, MINNESOTA : 
* 
: “3M” Photo Offset Pl 
oto set Flates 
> BRAND . 
° Please send me the names of the lithographic platemakers in my city who supply ‘3M”’ a 
“4 Brand Lithographic Plates, along with complete information on these plates. : 
e © 
4 We have Presses Position e 

ee 22. e 
e i“ =, e 
e Name Company s % @ 
4 S yy ° 
© Address City State. ° 
e @ 
“4 “3M" Made in U.S.A. by Minnesota Mining & Mfg. Co., Saint Paul 6, Minnesota. General Export: 122 E. 42nd St., New York 17, N.Y. In Canada: London, Ontario ps 
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Published in the interest of Trade Shop Lithographic Platemakers by the manufacturers 
s of the World's Largest-Selling Pre-Sensitized All-Aluminum Photo Offset Plates. 
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Harland Named LNA Exec 
John H. Harland, president of the 


John H. Harland Co., Atlanta, Ga., 
has been elected to the executive 
committee of Lithographers National 
Association. Mr. Harland will repre- 
sent the bank stationery industry of 
the U. S. on the committee. 

e 
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Win a“BENNY” 


enter the 


P.1. A. 
Printer’s and Lithographer’s 
Self-Advertising Contest 
Obtain Rules and Entry Blanks 


PRINTING INDUSTRY OF AMERICA, Inc. 
719 Fifteenth St.,N.W. Washington 5, D.C. 
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GAA of St. Louis: Was AP&L 
Frank C. Corley, president of the 


old Associated Printers & Lithograph- 
ers of St. 
month that name of the 
association is “Graphic Arts Asso- 
ciation of St. Louis,” effective Sept. 
1. Reason for the change is to 
broaden the scope of the trade asso- 
ciation as well as to use a name that 
is more descriptive of its activities. 

Directors recommended activation 
of provisions in the by-laws of the 
association that allow for starting 
a Master Printers Section (Open) 
and a UES (Union Employers Sec- 
tion). 


r 


Louis, announced last 
the new 


Eazh section will have sep- 
arate autonomy by means of execu- 
tive committees within their own 
sections. Each section will be financed 
by a budget, with the UES section 
to provide the manpower for labor 
negotiations. 

According to Fred Winsor, execu- 
tive vice president of the Association, 
considerable savings to the member- 


ship will result. A dues evaluation 
policy for active members, predicated 
on social security reports, assures 
every member that no one will be 
allowed a better dues rate basis than 
any other member. 

A health, welfare and life insur- 
ance program for the entire industry, 
covering 2,000 to 3,000 people in 
the graphic arts field, has been in- 
augurated by the new association. 


Du Pont Man Gets Int'l] Honor 

Deane R. White, director of the 
Du Pont Photo Products Department 
research laboratories at Parlin, N. J., 
was named president of the non-cine 
photographic section of the Interna- 
tional Standards Organization, which 
met recently in Stockholm, Sweden. 

Dr. White presided over a nine-na- 
tion group whose delegations were 
working toward voluntary interna- 
tional standardization. The group in- 
cluded delegations from Belgium, 
Czechoslovakia, Russia, France, Ger- 
many, Italy, the United Kingdoms, 
Sweden and the United States. 

The Organization unanimously ap- 
proved 12 of the 14 resolutions sum- 
marizing agreements reached during 
the meeting. The Swedish delegation 
credited much of the meeting’s success 
to Dr. White’s leadership. 


Photocomposition at ITU Meet 

A technological evolution in the 
graphic arts industry comparable to 
the one in the 1890’s when typecast- 
ing machines were first introduced, 
is taking place with new photographic 
typesetting machines today. This was 
the statement of William W. Garth, 
Jr., president of Photon, Inc., Cam- 
bridge, Mass. at the annual conven- 
Hotel Statler, Boston, last 
month, of the International Typo- 
graphical Union. 


tion, 


ITU delegates viewed several types 
of photocomposing machines includ- 
ing the Photon and Intertype Corp.’s 
Fotosetter. In 1891, delegates to the 
39th ITU convention met in Boston 
to determine union policy with re- 
spect to the introduction of typecast- 
ing machines in the printing indus- 
try. It was believed that discussions 
at the 1955 convention would result 
in the establishment of policy with 
respect to photocomposition. 


U. S. Playing Card Supt. Dies 


Charles J. Calahan, 57, general 
superintendent of the U. S. Playing 
Card Co., Cincinnati, died of a heart 
attack, July 20, at his summer home 
in Indian Lake, O. He had been with 
the company 43 years, and was a 
member of the Cincinnati Club of 
Printing House Craftsmen. 





Sweden’s New Offset Press 

A new rotary offset press for print- 
ing newspapers, magazines, packing 
materials and posters has been put 
on the market by the Stockholm firm, 
Printing Equipment. Features of the 
new press, which is named Solna R2 
and is claimed to be the most modern 
of its kind in Europe, are its exten- 
sibility and the inclusion of high-effi- 
ciency driers. 

The Solna R2 is composed of two- 
color units, each of which comprises 
two printing units working from the 
same impression cylinder in the cen- 
ter of the unit. Thus each two-color 
unit can print two colors on one side 
of the web or one color on each side. 
The size of the printed sheet is lim- 
ited only by the smallest cylinder cir- 
cumference (291% inches). The press 
has a speed of 18,000 impressions an 
hour. 

The drive, impression, inking and 
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damping for all units are controlled 
from one central board at the folding 
end. There are no flights of steps to 
climb, as the machine is 7 feet 614 
inches high. It is possible to combine 
units with a number of folders or 
sheeters. With two color units com- 
bined with a sheeter and a folder, the 
units may be run independently of 
each other, the equipment being 
treated as two entirely separate 
Formers and stitchers also 
can be attached to the press. All cyl- 
inders, which run on adjustable SKF 
roller bearings, are precision ground 
and balanced dynamically. They are 
driven by specially constructed helical 
gears. 

The Solna R2 is entirely designed 
and built in Sweden with the excep- 
tion of the driers, which are made by 
the Selas Corporation in the United 
States, and are built under license 
from that company. 


presses. 
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NOW —for the first time—you can take advantage 
of the high speed of modern rotogravure presses 
for label and wrapper printing. Improved Cham- 
plain Sheet Delivery — operating inline with a 
Champlain Rotogravure Press—delivers square-cut 
sheets with 1/64” accuracy 112 TIMES FASTER 
THAN ANY OTHER STANDARD SHEETER! 
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iT ‘i 
oad Tae Lobel 


] 
Heovy Paper 
P. Backed m | | 
Pheer ea 4 Poper | & Cordboord | Max. | Mox Min 
+ uf 


4+ Width | Length | Length 


— lading 
Ft Per Ee Sheets Tr Per | Sheets 
M Mi ir 


Per Hr 








Champlain manufactures a complete line of roto- 
gravure, aniline, rotary letterpress and allied 
equipment for packaging and specialty printing. 


COSTE 





A ROTOGRAVURE PRESS 


that Delivers Sheets 


_ Times Faster! 





ADVANTAGES? -- 


Here are just a few: 


For Rotogravure: high-speed precision-register 
printing on practically any stock in multiple colors 
—ideal for meeting the increasing demand for high- 
quality, high susnHity wraps and labels for pack- 
aged products 


For Improved Sheet Delivery: greater production 
with inline economy. 


PLUS 


e HIGH SPEED... from 8,500 to 12,500* sheets per 
hour—chart at left shows full range. 


@ ACCURACY ...cuts consistently square sheets to 
1/64” or finer accuracy from any stock—any speed. 


e SHEET PROTECTION ...exclusive individual sheet 
handling insures accurate jogging — undamaged 
front edges. 


@ JAM-PROOF ...separate handling of each sheet 
with continuous individual movements acts as self- 
clearing mechanism — DANGER OF TEARING, 
FOLDING, BUCKLING, OR COCKING IS 
PRACTICALLY ELIMINATED. 


@ NO WASTE TRIM... casily adjustable to any sheet- 
width or length within the range of the press. This 
feature — plus consistent accuracy — produces sheets 
ready for the ream cutter. 


@ VERSATILITY... handles paper, board, foil, and 
most specialty stocks with equal ease. 


Write today for catalog of Champlain press equipment 
and full information on Champlain Improved Sheet 
Delivery. Champlain Company, Inc., 88 Llewellyn Avenue, 


Bloomfield, N. J. Chicago Office: 520 N. Michigan Aer - 


Chicago 11, Ill. 


VISIT OUR BOOTH NO. 831 WHILE AT THE NATIONAL PACKAGING EXPOSITION 
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Lithographers Incorporate 
Andrea Litho, Inc., printing, and 


publishing, New York, has been 
granted charter of incorporation list- 
ing capital stock of 200 shares, no par 
value. Directors: Florence G. Karl- 
boff, Marie G. Buckley, and Isabel 
Janess, all of New York. 

Gannon & Gannon Corp., printing 
and lithographing, New York. has 
been granted charter of incorporation 
listing capitai stock of 300 shares, no 
par value. Directors: Peter Gannon, 
and Edmund Gannon, and Colin C. 
Ives. 

Karnet Lithographing Company, 
Inc., New York, has been granted 
charter of incorporation listing capital 
stock of 200 shares, no par value. 
Directors: Israel Rubin, Eileene 
Gross, and Gerald Beldock, all of 
New York. 

Karnet Litho Co., Inc., has filed 
article with the office of the secretary 
of state at Albany, N. Y., changing 
its name to Kar-Kett Litho Company, 
Inc. 

R & M Litho Corp., lithographing 
and printing, New York, has been 
granted charter of incorporation list- 
ing capital stock of 200 shares, no 
par value. Directors: Barry Golomb, 
Mario Arrigotti and Bernard A. Gean. 

Gerrard Printing Corp., has filed 
article with the office of the secretary 
of state at Albany, N. Y., changing 
its capital stock 200 shares, no pai 
value, to $100,000 — 10,000 shares 
— $10 par. 


POPAI Has Display Adv. Report 

The complete report of the recent 
Annual Symposium on Display Ad- 
vertising is now available from Point 
of Purchase Advertising Institute. 
The price is one dollar. 

Activities for the fall season, an- 
nounced by Norton B. Jackson, ex- 
ecutive director of POPAI, are: 

Sept. 9 — POPAI will sponsor the 
annual Golf Tournament and Outing 
at the Westchester Country Club, Rye, 
N. Y., with a directors’ meeting in 
the morning. 

Sept. 23 — The first annual POPAI 
Midwest Golf Tournament and Out- 
ing will take place at the Sportsmen 
Country Club, Northbrook, IIl. 

Oct. 4— A members’ meeting will 











1956 Printing Week Schedule 
Tell the public about the printing 


industry and build a real pride and 
recognition of the industry from 
within are the two objectives of the 
1956 Printing Week celebration, Jan. 
15-21, according to the International 
Association of Printing House Crafts- 
men, sponsors of the event. 

Activities are classified generally 
by the International Week Committee 
into the following fifteen programs: 


a 
<2 
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PRINTINGZ 


Stamp to be used by all 
Printing Week celebrants. 





A. Printing Week Proclamations 
- Governor - President. 

B. Special Meetings and Programs — In- 

dustry promotional talks by printers to 

local service clubs — Rotary, Lions, Ki- 
wanis, veterans organizations, etc. 

Showing of motion pictures relating to 

graphic arts, printing and publishing. 

“Printing Week Banquet” — “Benjamin 

Franklin Dinner” — Cooperative ven- 

ture by all local printing trade organi- 

zations. Get-together of all graphic arts 
people to honor Franklin and to pro- 
mote local industrial public relations. 

D. Special Craftsman Meetings — ‘'Em- 
ployer Night,” ‘Apprentice Night,” 
“Printing Ranks First,’’ etc. Special 
recognition ‘Nights’ for within-industry 
groups make good foundation for or- 
ganization of special Printing Week 
Craftsmen’s programs. 

E. Citywide Schocl Programs — Talks by 
printers to all school assemblies, print- 
ing classes, etc. 

F. “Open House” of Local Industry — 
Well organized “Open House” by all 


- Mayor 


Q 


be held at the Theodore Club. Hotel 


Roosevelt, New York. 

Oct. 18—The Sales Executives’ 
Club plans “POPAI Day” at the Hotel 
Roosevelt, New York. 


Beswick Is Bonestell President 
Daniel K. Beswick, formerly vice 


president in charge of sales for Car- 
ton Label Lithograph Co., San Fran- 
cisco, has been elected president and 
general manager of Bonestell & Co. 
paper distributors in San Francisco. 
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local graphic arts firms, school printing 
plants, libraries, etc. 

G. Exhibits and Displays — Well prepared 
exhibits and displays in schools, librar- 
ies, bookshops, public buildings, down- 


town store windows, plant bulletin 
boards, reception rooms, etc. 
H. Special Newspaper Promotion — Public 


relations advertising copy by printers, 
special editions, co-operative industry 
promotion supplements, etc. 

I. Publicity — All Mediums Special 
"Printing Week" radio and television 
programs, news releases of local Print- 
ing Week activities on air and through 
newspapers; programs on air and 
screen easily adapted to Printing Week. 

J. Specicl Printed Matter — ‘Printing 
Week" Bookmarks to libraries, schools, 
book stores, etc. “Printing Week" Blot- 
ters to banks, public buildings, direct 
mail, etc. Benjamin Franklin Keepsakes 
for those who attend Printing Week 
programs. Local Posters Window 
Cards Bumper Stickers — proclaim: 
ing Printing Week. Widespread use of 
direct mail and special '’Printing Week" 
stationery. Elaborate ‘Keepsake’ Menu 
or Program for ‘Printing Week Ban- 
quet.” 


K. Wreath Laying Ceremony — Many cities 
have statues of Franklin in city parks, 
busts of Franklin in public libraries, etc. 
A short impressive wreath-laying cere- 
mony pays tribute to Franklin. 


L. School Essay and Design Contests — 
Prizes and scholarships are now being 
offered by many local Printing Week 
groups to high school and college stu- 
dents entering such contests. Essay sub- 
jects promoting Printing Week and 
recognizing the importance of the 
graphic arts industries are specified by 
sponsoring groups. 

M. Printing Week Queen Contest Selec 
tion, usually by a contest, of a “Miss 
Printing Week,” ‘’Miss Printer’s Devil,” 
etc., to reign over all 1956 Printing 
Week activities. 

N. Printing Week Stamp and Poster Use 
of International Printing Week Stamp 
on all mail within industry and by 
banks and related business firms. Thor- 
ough distribution and display of Inter- 
national Printing Week Posters within 
industry and in public places. 

O. Awards and Personal Tributes — Sev- 
eral Craftsmen’s Clubs use their Print- 
ing Week observance to present books 
to local school and public libraries, to 
pay tribute to and honor an individual 
leader in the local printing and pub- 
lishing industry, to make awards to out- 
standing students in printing education, 
and to promote trade training programs 
in the city. 


Scott Buys Jaques & Co. 

Walter G. Scott, president of Scott 
Printing Co., Jersey City, N. J. has 
announced the purchase of Jaques & 
Co., New York. Scott produces a 
general line of offset litho and letter- 
press work while Jaques’ output is 
letterpress. Mr. Scott is now presi- 
dent of Jaques Printing Co. (name 
changed from Jaques & Co.) and 
Channing K. Jaques, former owner 
and president, will remain to assist 
Mr. Scott. 
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Whatever You Want 
In a Litho. Film: - 


CHEMCO POWERLITH 


Has It...and More! 


ae 





MORE SPEED .. . Powerlith cuts exposute time, regardless. of operating-conditionst's 20% faster 
than any other orthochromaticlithowfilms * Demand.proof ! 


EASY DEVELOPMENT . « ¢ Requires no change i in development procedure. “Demaal proof!” 


PERFECT TONAL GRADATION.... . Powerlith givestrue shaddw.detail with little flashing—some- ~~. : 
times none. It’s densitivity-and balance between highlight;~middle.and. shadow tones 
produce a longer scale negative, *Demand proof! 

DOT CHARACTERISTICS ... Powerlith meets> every dot etching requirement. *Demand proof! 


DENSITY AND CONTROL ... Powerlith gives ‘shatper line work and halftone dots-— reduces 
opaquing time to the minimum. * Demand proof! 


WIDE SELECTIVITY .. . Powerlith is manufactured under laboratory control. Acetate base — regular 


and thin. Choose from 14 sheet sizes and 19 roll sizes, including 3 sizes for photo composi- 
tion. Packaged in light trap boxes. 


THESE ARE BUT A FEW OF THE FEATURES THAT MAKE CHEMCO POWERLITH FILM A 
GROWING FAVORITE IN THE OFFSET FIELD. 
* DEMAND PROOF! A comparison of on-the-job performance will convince you that 


Powerlith is for you. Ask you Chemco representative for samples and a demonstration in 
your shop. 






——— 
ITS BEST FOR PLATEMAKING 


eatiiety PHOTOPRODUCTS COMPANY, INC. cuen cove, n. y. 


ATLANTA BOSTON CHICAGO DALLAS DETROIT NEW ORLEANS NEW YORK 
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Charles M. Henry Air Conditions 

The Charles M. Henry Printing 
Co., Greensburg, Pa. has recently in- 
stalled in its modern one-story plant, 
a 40-ton air conditioning unit. Seven 
packaged air conditioning units are 
used in freestanding application, with- 
out ductwork, to serve a total floor 
area of 22,000 sq. ft., according 
to Typhoon Air Conditioning Co., 
Brooklyn, N. Y. 

Two Typhoon “94SC’s” (standard 
Typhoon 71% ton unts, equipped with 
extra rows of coils and double blow- 
ers for high humidity removal capac- 
ity) were placed in the offset press 
room. 

Sheets of paper stored for offset use 
tended to pick up moisture at the 
edges and lose dimensional stability 
before special humidity control, pro- 
vided by the conditioning units, re- 
duced this problem to a minimum, 
said William Henry, president of the 
company. 


St. Louis Printing Sales Course 

A Printing Sales Course, to be con- 
ducted at the Printing and Graphic 
Arts Building, in St. Louis, will begin 
Sept. 20 and run for 12 weekly ses- 
sions. Classes will be held Tuesday 
evenings and will be conducted by 
Frank Rauchenstein, Cavanagh Print- 
ing Co., St. Louis. Enrollment fee of 
$35 includes the PIA Sales Manual. 


Miehle Men Get Briefing 

A service training and refresher 
program has been put into effect by 
Miehle Printing Press & Mfg. Co., 
coinciding with the introduction of 
the new Miehle 39 Offset Press. 

The program will require all serv- 
ice representatives to visit the factory 
in Chicago, for complete training on 
the new 38 Offsets, and also for a 
refresher course on all Miehle presses. 

e 

Sales Dept. to Control Repairs 

Carlton Mellick, sales vice presi- 
dent of Miehle Printing Press & Man- 
ufacturing Co., Chicago, announced 
that the Repair Order department 
has been made a function of the sales 
department. The Repair Order de- 
partment is now coupled with the 
Installation and Service departments, 


both directed by F. Irving Walsh, Jr., 
products service manager, a new posi- 
tion which was created last year. 

The Repair Order department is 
under the supervision of Irving J. 
Dapogny, who is marking his 20th 
year with Miehle. 


Lord Baltimore Expansion 

The Lord Baltimore Press has just 
completed a major addition to its 
plant in Baltimore. 

Lord Baltimore’s original building, 
finished in 1951, has an area of 165.- 
000 square feet, and is completely air- 
conditioned. 

The new addition 
present square plant into an L-shaped 
one-level layout and brings the total 
sum to 316,000 square feet. In addi- 


converts the 


tion to a new rotogravure press, it 
houses new coating, label-finishing, 
and bindery departments plus storage 
facilities for raw materials and fin- 
ished merchandise. 

The pressroom’s electrical panel 
boards are housed on a separate en- 
closed mezzanine deck. To keep gases 
from seeping in, air pressure in this 
enclosure is kept higher than in the 
manufacturing area. 

Another new piece of equipment for 
Lord Baltimore is a roller coating 
machine equipped with drying ovens. 
It is used to apply special coating 
materials to labels and folding boxes 
for protection and special decorative 
effects. 


Sept. 23 Deadline: Self-Adv. Entries 

Entries in the 1955 Printing In- 
dustry of America Printers’ and Li- 
thographers’ Self-Advertising Exhibi- 
tion and Awards will be received 
until midnite Sept. 23. according to 
exhibit officials. 

Prizes of $1,000 and a Benjamin 
Franklin Statuette are the awards. 

Before mailin: entries, exhibitors 
should go over this check list: 

Is your entry mounted? 

Did you use 13 x 20 sheets of black 
paper or board? 

Is the entry form filled out and 
attached ? 

Is the entry form signed by an 
official of your company? 

Is all of the material eligible? 
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Freeman with Rapid Typog. 

A. Albert Freeman, Visualart 
Associates, has been appointed a 
typographic consultant and art edu- 
cational and public relations director 
for Rapid Typographers Inc., New 
York. 

Mr. Freeman was, at one time, an 
instructor in the New York Trade 
School. He has been active in the 
work of the clinics of American Insti- ¢ 
tute of Graphic Arts, and with Books 
by Offset. An educational program 
under Mr. Freeman’s supervision is 
being planned by Rapid. 


Texas Plant Underway for Canco 

American Can Co. has_ broken 
ground at Arlington, Tex. for a new 
can factory to help meet the container 
requirements of Central Texas’ food 
packing industry. 

M. P. Cortilet, vice president of 
Canco’s Central division, said that 
production of containers will start at 
Arlington during 1956. The structure 
will be of steel frame with brick and 
prefabricated panels and will house 
high-speed, automatic can-making 
lines and a fully equipped machine 
shop. The new factory will employ 
about 170 people and will have an an- 
nual production capacity of 300 mil- 
lion containers for fruit, vegetables. 
meat and shortening, according to Mr. 
Cortilet. 

e 
Economy Litho Enters Matchbooks 

Half a million match books, pack- 
aged in cellophane-wrapped packets 
of six, have proved to be a “door- 
opener” for sales contact men of 
Economy Litho Co., Los Angeles, 
who have entered this cover in the 
match industry’s match book adver- 
tising awards competition. 

Entries have exceeded previous 
years both in quality and quantity, 
the Match Industry Information Bu- 
reau reports. 

For the third consecutive year, the 
printing industry will be one of the 
46 in which “Joshua” plaques will 
be awarded. In _ previous years, 
“Joshua” plaques — named for match 
book inventor Joshua Pusey — were 
awarded to Hampshire Engraving Co., 
of Manchester, N. H., and Merrick 
Lithograph Co., Cleveland. 
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On the customer’s desk... 


new CONSOLITH GLOSS 
makes the best impressions! 


New CONSOLITH GLOss offset paper provides an unusual oppor- 
tunity to offer top-quality results at remarkably low cost. 

Fully mineral coated and highly finished on both sides, 
CONSOLITH GLOss has the printability and opacity of more ex- 
pensive coated offsets. Yet it actually costs only slightly more than 
ordinary uncoated sheets. 


On the press it performs with the best. High dimensional stabil- 
ity, extra strength and better bulk all contribute to smooth, unin- 
terrupted runs with a minimum of makeready and down time. 
This and the excellent receptivity of its crisp high-finish surfaces 
make CONSOLITH GLOSs an ideal sheet for catalogs, folders, mail- 
ers, and similar large volume runs made at high press speeds. 

Only your Consolidated merchant has this outstanding new 
offset value. Ask him to supply free trial sheets. Then, after the 
very first run, you’ll see how new CONSOLITH GLOss can help you 
win business and influence customers. 


onitoledalen 2" 
printing 
production gloss +modern gloss- flash gloss papers 


productotith -consolith gidss-+-consolith opaque 
CONSOLIDATED WATER POWER & PAPER CO. + Sales Offices: 135 S. Le Salle St., Chieege 8, Illinois 
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Craftsmen Leader Dies 

Russell J. Hogan, past-president of 
the Club of Printing House Craftsmen 
of New York, Inc., died August 4. 
Mr. Hogan was also past-president 
of the International Association of 
Printing House Craftsmen. 

* 
Nekoosa Sales, Earnings Up 

A 14 percent increase in paper 
shipments and sales revenue for the 
first half of 1955 was reported by 
Nekoosa-Edwards Paper Co., Port 
Edwards, Wis., at the firm’s 48th an- 
nual meeting recently. 

John E. Alexander, president, re- 
ported that 59,900 tons of paper were 
shipped compared with 52,200 tons 
for the same period last year. Sales 
revenue totaled $16.8 million, com- 
pared to $14.4 for the first half of 
1954. Net earnings came to $1,446,- 
900, representing an 11 percent in- 
crease over last year’s $1,299,000. 

e 
New Patent in Xerography 

Commissioner of Patents, Robert 
C. Watson made a personal presenta- 
tion to Frank A. Steinhilper, manager 
of the Haloid Co., patent department, 
of a new patent in the field of xerog- 
raphy. Haloid officials and_repre- 
sentatives of the Battelle Memorial 
Institute, Columbus, O. were present. 
The invention, made at Battelle by 
Michael D. Phillips and assigned to 
Haloid, relates to a new phase of 
xerography which promises to benefit 
medicine and industry. 

Construction on the Haloid Com- 
pany’s $5,000,000 plant is underway 
in Webster, N. Y. Harold S. Kuhns, 
executive vice president at Haloid, 
said the initial building is scheduled 
for completion in December at a cost 
of more than $500,000. It will be 
used in the manufacture of xero- 
graphic plates. 

e 
Alum-O-Lith Appoints Servicemen 

Appointment of Gerald Anderson 
and Earl Batteiger as sales represen- 
tatives for Alum-O-Lith, Inc. has been 
announced by Bert Menne, vice presi- 
dent of sales. 

Mr. Anderson will work in Rich- 
mond, Va. and adjacent cities and 
Mr. Batteiger will cover the Columbus, 
O. area. 


Officers and members 
of steering Committee 
of Mid-western LTF- 
TV Forum are seated 
l. to r.: Jack Wallace, 
International repre- 
sentative, ALA; Sam 
Goller, Fine Arts Litho- 
graphing Co.; and 
Frank Carl, president, 
Local 25. Standing 1. 
to r.: Harvey Reid, 
Local 25; Homer Par- 
is, Paris Printing Co.; 
M. G. Pittman, Grein- 
er-Fifield Lithograph- 
ing Co.; Martin Gray- 
son, International vice 
president, and Burdette 
Yeo, secretary of 
Graphic Arts Assoc. 


Mid-Western LTF-TV Forum 
a eee representatives 

of employer organizations and 
unions from seven cities met Aug. 6 at 
the Hotel President, Kansas City, to 
make plans for a Mid-Western LTF 
Forum, to be presented as a closed 
circuit TV show. The pattern set by 
St. Paul-Minneapolis in its recent 
forum (ML June, page 125) was 
thought to be the best system of pres- 
entation. Joint sponsorship by the 
union, employer and Litho Clubs 
seems to be the most effective way of 
reaching everyone in the industry, the 
committee reported. 

The Forum, to be held Nov. 4-5, 
will be sponsored by the Graphic Arts 
Association of Kansas City, employer 
associations in the seven cities repre- 
sented, Amalgamated Lithographers 
of America local unions within a 
radius of 400-500 miles of Kansas 
City, and the Craftsmen Clubs. 

The conference designated Sam D. 
Goller, Graphic Arts Association, and 
Martin Grayson, International vice 
president of the ALA, as co-chairmen. 
Burdette Yeo, secretary of the Graphic 
Arts Association, will be secretary, 
and Frank Carl, Kansas City ALA, 
treasurer. It is estimated that more 
than 500 people will attend the show. 
Registration fee has been set at $10.00 
to be paid before Sept. 30, and $12.50 
if the registration is made after that 
date. 

The Committee decided that any 
surplus existing after expenses are 
covered, should be contributed to the 
Lithographic Technical Foundation. 
Mike Bruno, Robert Reed, George 
Jorgenson, Ed Martin and Jack White 
of LTF will take part in the forum. 
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Subjects to be covered include: 
Troubles With Paper and How to Test 


for Them; LTF Contact Printing 
Lamp; Surface Platemaking: LTF’s 
New Ungrained Deep-Etch Piate; Bi- 
Metal Plates: Instruments for Con- 
trol and Standardization; Handling 
of Plates on the Press; New Press 
Wash-up Methods and the Elimina:- 
lion of Stripping; Educational and 
Audio-Visual Program; The Crystal 
Ball, and a Quiz Session. 

The following attended the com- 
mittee meeting Aug. 6: 

Representing the Graphic Arts As- 
sociation of Kansas City: Sam Goller, 
Fine Arts Litho Co.; M. G. Pittman, 
Greiner-Fifield Litho Co.; Homer E. 
Paris, Paris Printing Co., and Bur- 
dette Yeo, secretary, G.A.A. 

Representing the Amalgamated 
Lithographers of America: Martin 
Grayson, International vice-president, 
and Jack Wallace, International rep- 
resentative. From Local 25: president 
Frank Carl, Harvey Reid, Bert M. 
Beales and Don Kincaid. Wm. T. 
Gill represented Typographical Union 
No. 80, Kansas City, Missouri. 

Duane Moore represented the To- 
peka Craftsmen’s Club. From Wich- 
ita, Kansas — Arthur J. McGovan, 
president A.L.A. Local 57, and the 
following members: Fred J. Dickson, 
McCormick Ed Allen, 
Edwards Typo Service, and Sam Ma- 
jors, Western Litho Co. From Des 
Moines, Iowa — Melvin J. Fetters, 
president Local 25, and member, Weir 
Beers: Omaha, Neb. — Frank J. Cul- 
ton, president Local 38; Tulsa, Okla. 
—Otto Steinberg, president Local 
81; Lincoln, Neb. — Lewis Kautman 
and Harold Larson, Local 82. 


Armstrong; 
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TED FOR $250,000 


"THIS PRESS COULD NOT BE DUPLICA 


a 


on of td Cott 


Installed in 1942 at Brown & Bigelow Co. of St. Paul, Minnesota, this outstanding 
Sheet-Fed Gravure press has been in continuous use, producing the finest in color 
reproduction. Although used for the printing of the finest in calendar 
reproductions, it is ideally suited for the packaging industry, for printing on 
box board, labels, foils and catalog work. This press, designed to print at 
high speed, is the only multi color sheet fed gravure piess available today. 

Press can be seen in operation and producing the finest in gravure printing. 
Unit construction design enables purchaser to run it as — 1-color, 2-color or 3 -color 
presses, by just adding feeders and delivery. 


1. Latest type H.T.B. Stream Feeder. 4. High pile delivery with operating controls 

2. Overhead transport of paper allowing ample conveniently located. 
drying time and easy access for the operator 5. Built-in infrared heat dryers enable quick 
to make all of the necessary adjustments. setting of inks on all materials. 

. Press prints from .030” sheet copper plates. 6. The condition of this machine is as good as 
No special cylinder plate making equipment new. Can be seen in operation, doing the 
required. finest close register work. 


This 4-Color Harris Sheet Fed Gravure Press is producing the finest color work. Had it not been 
for the larger size requirements of this fine color gravure printing plant, this press would not be 
available at any price. Can be seen in operation. 
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Packaging Convention Program 

Tentative Program for the 17th an- 
nual forum of Packaging Institute, 
Hotel Statler, New York, Oct. 31, 
Nov. 1-2, 1955, has been released by 
Charles Feld, executive director of 
the Organization. 


“The Pulse Of A Ten Billion Dollar In- 
dustry” is the theme of the Packaging In- 
stitute’s meeting. October 31, is Manage- 
ment Day with John C. Clay, National 
Starch Products, Inc., as program chairman. 
F. S. Leinbach, Riegel Paper Corp., will de- 
liver the president's address during the 
morning session. Election of new directors 
and other business of the Institute will be 
transacted. A closed circuit color TV special 
telecast by National Broadcasting Co. will 
be featured at 11:30 a.m. ; 

Management Day addresses will be given 
in the afternoon, by Fen K. Doscher, vice 
president, Lily-Tulip Cup Corp.; Charles W. 
Kaufman, vice president, Kraft Foods Co.; 
Joel Y. Lund, president, Lambert Pharmacal 
Co., division of Warner-Lambert Pharma- 
ceutical Co.; and William Naden, executive 
vice president, Esso Standard Oil Co. 

On Tuesday, Nov. 1, a drug and pharma- 
ceutical seminar with L. H. Zahn, Ciba 
Pharmaceutical Prod., Inc., chairman, will 
be held. 


A Folding Carton Seminar — Walter F. 
Daley, vice president, New Haven Board 
& Carton Co., chairman, will also be held 
on Tuesday. Talks include: 


“Folding Carton as a Packaging Medi- 
um,’ Walter F. Daley, vice president, New 
Haven Board & Carton Co.; ‘Design and 
Purpose of Carton Art,’’ Egmont Arens, In- 
dustrial Designer, New York; ‘’Construction 
and Styles,” John F. Hager, director, carton 
development, Gardner Board & Carton Co.; 
“Government Specifications,"” N. W. Post- 
weiler, assistant administrator, Business & 
Defense Service Administration, Department 
of Commerce; ‘Paperboard, Grades, Char- 
acteristics and End Use,” W. J. Alford III, 
president, Alford Cartons; ‘Quality Control 
Within the Carton Plant Covering the Mak- 
ing of The Carton,” B. A. Gaffney, manager, 
quality control, New Haven Board & Carton 
Co.; “Quality Control in the Consumer's 
Plant Covering the Use of the Carton,” E. 
S. Petze, Scott Paper Co.; and ‘Marketing 
and Selling Impact of Folding Cartons,” 
speaker to be announced. 


In the afternoon, a Corrugated and Solid 
Fibreboard Shipping Container Seminar, Al- 
lyn C. Beardsell, Container Laboratories, 
Inc., chairman is scheduled. Talks include: 
“The Johnson & Johnson Basic Pallet Pat- 
terns and Other Warehouse Economies,” 
Frank Coons, Johnson & Johnson; ‘Techni- 
cal Aspects of Current Types of Easy Open- 
ing Shipping Containers,” Ted Rickard, as- 
sistant editor of “Boxboard Containers’; 
“Skit . . . Fibreboard Buyer vs. Fibreboard 
Producer,’’ Harold J. Hayes, Hankins Con- 
tainer Co.; and ‘Importance of Easy Open- 
ing Containers at End Use,’’ — speaker to 
be announced. 

On Wednesday, November 2, a Food 
Seminar, Dr. L. J. Hayhurst, Kraft Foods Co., 
chairman, will be presented. A Printed 
Packaging Materials Seminar, L. R. Ayers, 
Robert Gair Co., Inc., chairman will also 
be held. “Problems of Establishing a Stand- 
ard Light Source,” by F. L. Wurzburg, Jr. 
Interchemical Corp., is a featured talk at 
this Seminar. 

An Adhesion Seminar (Know Your Glass 
Labeling Adhesion Processes) — on Wed- 


nesday, will have Irving Sipherd, National 
Distillers Products Corp. as chairman. 

A Flexographic Printing Seminar Clarence 
H. Miller, Riegel Paper Corp., chairman, 
will be held Wednesday afterncon. Talks 
include: ‘Drying for Flexographic Printing,” 
B. Offen, B. Offen & Co.; ‘Press Proofing 
of Flexographic Printing,” Earl Harley, The 
Harley Co.; and “The Role of the Plate 
Cylinder in Flexographic Printing,” Alex- 
ander R. Bradie, Mosstype Corp. 
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New York Governor to Speak 
The Charter Sponsoring Committee 


of the New York Committee, Ben- 
jamin Franklin 250th Anniversary 
Celebration, has sent out invitations 
to attend a Constitution Day Celebra- 
tion, Sept. 17. Speaking at the Wal- 
dorf-Astoria Hotel dinner event will 
be New York state’s Governor Averell 
Harriman. His topic: “Benjamin 
Franklir’s Albany Plan for the 
Union.” 
e 


Milwaukee Lithog. Names Execs. 
Herbert F. Johnson, has _ been 


elected chairman of the board of 
Dosie & Johnson Co., Milwaukee, and 
Elmer L. Stein has been named pres- 
ident. 
were president and vice president, re- 


Messrs. Johnson and Stein 


spectively, before their advancement. 
Mr. Johnson is also a board member 
of the National Association of Photo 
Lithographers. 

Charles F. Stein has been elected 
vice president and Ted Laatsch, sec- 
William S. Stein 
was appointed assistant to the pres- 


retary-treasurer. 


ident. Charles Kaczmarck will con- 
tinue as a vice president. 


Head of Label Firm Dies 


Sidney Hollaender, founder and 
president of the Ever Ready Label 
Corp., Belleville, died August 2 at his 
home, New Rochelle, N. Y., after a 
long illness. He was 63. 

In 1914 Mr. Hollaender founded 
the Ever Ready Label Corp. in New 
York with a capital of $250. The 
company, now a multimillion dollar 
organization, moved to Belleville in 
1947. 

He had been active head of the firm 
until his illness several months ago. 
The company printed millions of the 
“blue eagle” stamps for the National 
Recovery Administration early in the 
1930s, and gasoline ration stickers 


during World War II. 
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London Has Printing News 

“Printing News” a new newspaper- 
format weekly for the graphic arts, be- 
gan publication September 1, in Lon- 
don, England. Editor of the paper is 
James Moran, who has been editor of 
a printing trade weekly. The publish- 
er is Ludgate House, Fleet Street. 
London, who have pegged the cost of 
the weekly at six pence per copy. 

A pre-publication issue received by 
ML was an eight-page tabloid-style, 
good quality newspaper-grade paper. 
with second color (green) used on 
the masthead and at column head- 
ings. 


Ford Sponsors Art Awards 
More than 400 students, from the 


sth to the 12th grade, submitted their 
school printing projects as entries in 
Ford Motor Co.’s ninth annual Indus- 
trial Arts, Awards Competition held 
in Dearborn, Mich. recently. Entries 
included letterpress, offset and silk 
screen. Cash prizes numbering more 
than 80 were awarded by the follow- 
ing judges: John T. Porter, educa- 
tional director, American Type Foun- 
ders, Elizabeth, N. J.; Harry A. Gage, 
graphic arts consultant, Annisquam, 
Mass.; and Samuel M. Burt, manag- 
ing director, Education Ceuncil of 
the Graphic Arts Industry. 





Win *1000 for 
A Big Party! 


Enter Your Company's 





Advertising Campaign 
in the 


Poi. A. 
Printers’ and Lithographers’ 
Self Advertising 
Exhibition and Awards 


Obtain Rules and 
Entry Blanks trom 


PRINTING INDUSTRY OF AMERICA, INC. 
719 Fifteenth Street, N. W. 
Washington 5, D. C. 
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IS IT RED OR IS IT BRONZE? 


If you've ever OK'd a brilliant red only to find it lifeless with a bronze top a few hours later, then you'll 
be interested in this report—Gaetjens, Berger & Wirth, Inc. has developed a red ink that holds 
bronzing to an absolute minimum. It looks as good dry as it does when wet... It is a clear, trans- 
parent red of medium shade that is ideal for a red and black job because of its excellent contrast with 
black ...It can be used on a single-color press or a two-color press as it has excellent trapping 
qualities when used first down... Order Offset Brilliant Red #30618. For a letterpress ink, ask for 


Brilliant Red. If you prefer, we will send you a color swatch of this outstanding red. 


FOR THE VERY FINEST IN PRINTING INKS CONTACT YOUR NEAREST FACTORY— 


--" 
oor” 
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Minneapolis, Minnesota Je? Se po ee 
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caw Kenwood 0451 Pet pee CANADA os Toronto, Canada 
Prod A ak 3 440 Birchmount Road 
id il Pi cow] Oxford 1171-1172 
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yey ‘ 822 W. Winnebago ; ‘ 
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Brooklyn 1, N. Y. 


MEX. ar ILL. Chicago 7, Illinois 35 York St. at Brooklyn Bridge 
; 215 S. Aberdeen Ulster 8-4100 
Mexico 8, D.F. cow MOnroe 6-4246 
Calzada Ixtapalapa 326-B 


Phones: 27-92-78; 27-90-59 


GAETJENS, BERGER & WIRTH, INC. 


SPECIALTIES 


or :  Inkbutter Harris Chemicals 
raditionally Fine Inks for over a Century : Dual Binding Varnish Offset Blankets 
* Letterpress Inks : Hi Fi Varnish Perfex Top Sheets 
eae ae Dual! Dryer Speedinx Black 
* Tin Litho Inks 
Scratch Proof Dryer Kwik Blanket Solution 


* Die Stamping Inks 
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Offset Research Work Reported At International Conference 


HE 3rd International Conference 

of Printing Research Institutes 
in Holland this year, heard several 
papers reporting new findings in the 
field of offset lithography. 

Tone reproduction in offset lithog- 
raphy was discussed by V. G. W. 
Harrison, England, who reported that 
reproductions of unretouched prints 
by the conventional methods are seri- 
ously defective, according to exten- 
sive measurements recently taken. 
There is a severe lack of highlight 
contrast, an excessive contrast in mid 
tones and lack of density in solids, 
he said. In color prints, all these 
failures exist, but, in addition, the 
color balance is seriously upset. 
These defects are caused by the screen 
negatives used and improvement is 
basically a matter of screen photog- 
raphy. Tritton & Wilson’s “ideal” 
density curve does not apply to half- 
tone dots on paper. An experimental 
“ideal” screen negative was demon- 
strated, the graduation of which var- 
ies widely from Tritton & Wilson’s 
curve. 

Physical-chemical aspects of lithog- 
raphy were outlined by W. H. 
Banks, England. Electro-chemical re- 
actions of metallic plates and the 
wettability of metals by oils in the 
presence of water and sensitization 
and desensitization phenomena were 
discussed. 


- 


200th “Inspirations for Printers” 
West Virginia Pulp & Paper Co. 
has published its 200th in a series 
of booklets titled, “Inspirations for 
Printers.” Begun in 1925, the book- 
lets have presented selections of 
creative design from many sources 
as an impetus to printers and lithog- 
raphers to produce distinctive work 
in the graphic arts. This issue, No. 
200, has assembled a cross section 
of features from past issues. The 
cover is done offset on West Vir- 
ginia’s Clear Spring Offset 120 lb. 
It was painted, as a special commis- 
sion, by Joan Miro, Spanish-born 
abstractionist. The cover of the very 
first issue in 1925, was done by 


Thomas Cleland. 


J. H. Bitter, Holland, talked on 
the emulsification of offset inks, 
which is ascribed to a lowering of the 
surface tension of the fountain solu- 
tion below a safe limit. Surface ac- 
tive agents present in press cleaning 
materials as well as chemicals used 
in the preparation of coated papers 
often cause ink emulsification. 

R. R. Coupe, England, summarized 
his work about the influence of paper 
on the oxidation drying of lithograph- 
ic inks. Papers with a pH (TAPPI 
hot extraction method) above 5.0 
are generally satisfactory. A pH of 
5.0-4.6 is borderline and below 4.6 
It was found that 
sized papers dry much better in stacks 


is objectionable. 


than unsized papers, though not in 
separate sheets. This is perhaps due 
to the fact that sized papers pick up 
less moisture in stacks than unsized 
papers, moisture being a factor of pri- 
mary importance in reducing the 
drying rate. It appears that ihe fiber 
furnish can influence the drying of 
the paper, but in the very acid range 
the effect of acidity far outweighs 
any specific influence. The source of 
acidity, particularly the anion, is 
without effect and only the pH is 
significant. Improved drying results 
to a limited extent when cobalt salts 
are incorporated into the paper stock, 
shifting the critical pH about 0.3 
units. 


West Coast Platemakers Golf 

Neil Wilson, president, Lithographic 
Negative and Platemakers Associa- 
tion, listed the awards given for the 
Associated Golf Tournament, August 
27, at the Fox Hills Country Club, 
Los Angeles, as bronze trophies and 
sets of golf balls and tees for low 
gross, blind bogey, short hole, high 
gross and many other classifications. 
The contest started at 10:00 a.m. on 
the West Course. 

° 


Houston Gets New Services 
Frank Young, owner of Lincoln 


Photo Studios, Houston, Texas, has 
installed an automatic camera and 
platemaking equipment to offer litho 
negative and plate service to the 
trade. No plans were announced to 
add press equipment. 
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Crocker Appoints Carton Mgr. 
Walter H. McCallum 


has been named sales 
manager of the newly- 
created folding carton 
division of H. S. 
Crocker Co., Inc., San 
Bruno, Calif., accord- 
ing to an announce- 
ment by R. J. Rodgers, 
vice president in 
charge of manufactur- 
ing and sales. Mr. Mc- 
Callum was formerly with the folding 
carton division of the Flintkote Co. as 
assistant sales manager in the northern 
California area. 





e 
LNA Exhibit Opens in New York 

The New York showing of winning 
entries in the Sth Lithographic 
Awards Competition will open with 
a special showing Sept. 12 for the 
winners, members of the advertising 
and commercial art professions, na- 
tional advertisers, and the press at 
the Biltmore Hotel. The exhibit will 
he open to the general public Sept. 
13-16. More than 267 prize-winning 
pieces of offset lithography in 45 
classifications will demonstrate the 
power of lithography as an effective 
medium for selling products. 

The schedule for later showings 
of the Awards Exhibit is: 

Buffalo, N. Y.—week of Sept. 26: 
Cincinnati—week of Oct. 10; Racine. 
Wis.—week of Oct. 17; Milwaukee 
of Oct. 24; and Waterloo, 
lowa—week of Oct. 31. 

Sponsors of the New York show 


week 


are: American Colortype Co.; Brett 
Lithographing Co.; Consolidated 
Lithographing Corp.; Einson - Free- 
man Co., Inc.; Kindred, MacLean 
& Co., Inc.; Oberly & Newell Litho- 
graph Corp.: Offset Engravers As- 
sociates, Inc.; ‘Trautmann, Bailey & 
Blampey; U.S. Printing & Litho. Co.; 
and Western Printing & Litho. Co. 
> 

N. Y. & Penn Celebrate 65 Years 

An anniversary brochure describ- 
ing the history and growth of New 
York & Pennsylvania Co., is being 
prepared in celebration of the com- 
pany’s 65 years in the industry. 

New York and Penn was founded 
in 1890, Augustus G. 
Paine formed a merger between the 
Pennsylvania Pulp and Paper Co., 
with mills in Lock Haven and John- 
sonburg, Pa., and the Champlain 


libre Co. at Willsboro, N. Y. 


when Col. 
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‘Our new Lanston photo composer 


gives us the precision and economy 
of operation we require.” 


“In the new Lanston photo composer we enjoy 
accuracy—accuracy so precise that we can easily 
synchronize any work with duplicate machines.” 


“The small space required results in a minimum of 
lost motion! This, combined with the speed and 





flexibility of the machine as well as our past experi- 
ence of low maintenance results in considerable econ- 
omy of operation—in brief, low net cost per hour.” 
This verdict of Thomas Stevenson, President, Steven- 
son Photo Color Separation Co., Cincinnati, is shared 
by cost-conscious executives operating photo-engrav- 
ing, photo-offset, and silk-screen plants the country 
over. You may find it applicable to your own problems. 
Write for illustrated folder. 


This advertisement is set in Baskerville, a Monotype® Type Face 
Available in Library 


LANSTON MONOTYPE MACHINE COMPANY 


Twenty-fourth and Locust Streets, Philadelphia 3, Pennsylvania 
Offices in principal cities. Also represented by: A. E. Heinsohn, Inc., Roberts & Porter, Inc. and W. A. Brown 
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Cost Accountant Says You Can Save 
By Reviewing Purchasing Procedures 


You can save a lot of money 
by reviewing your purchasing 
procedures periodically, Frank 
R. Turner Jr., reminds NAPL 
members in a recent newsletter 
from the association. Mr. Tur- 
ner is cost accountant for the 
National Association of Photo- 
Lithographers. His suggested 
outline for checking up on pur- 
chases follows: 


N old cliche in business parlance 
is “You don’t stand still — you 
either go forward or you go 

backwards.” Complacency in the litho- 
graphic business means stagnation, 
stagnation means poor profits, and 
poor profits means that you do not 
stay in the lithographic business very 
long. 

Any lithographic plant controller 
or treasurer who has the progressive, 
modern concept of “not standing still” 
periodically should review his com- 
pany’s system of internal check and 
control over its various accounting 
and financial functions, one of which 
is purchasing procedure. 

The lithographic industry is com- 
prised of many small and medium 
size shops with relatively few large 
plants. It necessarily follows that in 
most lithographic plants the separa- 
tion of purchasing, of receiving and 
of disbursing is telescoped into fewer 
departments, into the hands of fewer 
individuals — consequently the need 
for periodic review of accounting and 
financial procedures is all the more 
important. 

As the most liquid of the assets 
of a lithographic business, the con- 
trol of cash receipts and disburse- 
ments normally is well defined and 
carefully checked. However, cash is 
constantly being translated into other 
liquid assets, equally as important 
from a balance sheet standpoint, but 
over which probably not the same de- 
gree of scrutiny is exercised. 

With the necessity for periodic re- 
view established, the following are 
some observations that may have 
merit. 


Have you reviewed your purchas- 
ing procedure for paper, ink, plates, 
film, blankets, rollers, chemicals and 
other supplies? 

Keeping in mind that the principal 
function of the purchasing depart- 
ment is the procurement of the right 
materials, supplies, equipment and 
services needed in the operation of 
the lithographic plant, in the correct 
amounts, at the right time and at the 
lowest prices the following should be 
checked : 

1. Check List 

1. Are the following forms up to 

date, complete and comprehen- 
sive? — purchase requisition, 
purchase order and _ receiving 
report. 


Purchase Requisition 

1. Does it provide the purchasing 
department with a comprehen- 
sive description of the items 
needed? 

2. Does it indicate the exact quan- 
tity desired? 

3. Does it list the price of each 
item? This is particularly im- 
portant from the standpoint of 
internal check and control. 

4. Does it show the vendor from 
whom previous purchases have 
been made? 

5. Does it indicate the date when 
the material should be deliv- 
ered? 

6. Has it been properly signed by 
the lithographic plant employee 
who wants the material? 


~ 


. Has it been approved by the 
person authorized to pass on the 
expenditure? 

8. Does it originate in a depart- 

ment other than the purchasing 

department? It should, from 
the viewpoint of good internal 
check and control. If the pur- 
chasing department originates 
some purchase requisitions (on 
the basis that minimum quan- 
tities have been reached on rec- 
ords maintained in the purchas- 
ing department) the purchase 
requisition should be sent to the 
department that requires the 
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10. 


EF. 


material and approved by the 
foreman or supervisor in that 
department. 


- Does it provide for the right 


number of copies? Four copies 
should be sent to the purchasing 
department to be distributed by 
the latter department as follows: 
one copy returned to the person 
requisitioning; one copy sent to 
the scheduling or production 
control department; and two 
copies retained by the purchas- 
ing department — one attached 
to the purchase order in the al- 
phabetical file. One copy should 
be retained by the person requi- 
sitioning the material. 


Purchase Order 


. Does it contain a complete de- 


scription of the items ordered? 


. Does it indicate the exact quan- 


tities ordered? 


. Does it indicate the maximum 


overrun, if any? 


. Does it show the exact prices 


and terms? 


. Is the date wanted listed? 
6. 


Are the shipping instructions 
exactly noted? 


. Are the F.O.B. terms, if any, 


shown? 


. Are specific billing instructions 


noted? 


. Is the purchase order signed 


only by the employee or em- 
ployees authorized to pur- 
chase? 

Is the name of the department 
ordering the material shown? 
Does it provide for the right 
number of copies? The original 
should be sent to the vendor. 
One copy should be retained 
by the purchasing department, 
and filed with copy of pur- 
chasing requisition, in pur- 
chase order numerical file. One 
copy should be retained by the 
purchasing department and 
filed with copy of purchase 
requisition in purchase order 
alphabetical file by vendor’s 
name. One copy should be sent 
to person requisitioning ma- 
terial. One copy should be sent 
to the scheduling or the pro- 


(Continued on Page 163) 
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_ GUMMED PAPER 


The greatest improvement in gummed printing paper 


in many years 





A 
Complete Line of 
Gummed Printing Papers 
in Sheets and Rolls 


LABEL PAPERS 
STAMP PAPERS 
LAMINATED FOILS 
LAMINATED PAPERS 
LAMINATED FABRICS 
HEAT SEAL PAPERS 
HEAT SEAL FOILS 























3D is the designation of Gummed Products’ revolutionary new 
method of processing (patent pending) Trojan Gummed Printing 
Paper. Developed and perfected after extensive research, the 3D 
Processing improves the characteristics of the papers which benefit 
printers and lithographers. 

TROJAN 3D gummed papers lie flat over a wider range of relative 
humidity than papers processed by usual methods. They also make 
possible quicker feeding, delivery and jogging. As for printing 
qualities, it’s hard to believe that so much better reproduction and 
superlative printing results can be had with this new and exclusive 
processing procedure. 

You must try TROJAN 3D on your own presses in order to appreciate 
the truly revolutionary change in the processing, and the results you 
can obtain. You can see this for your- 
self, don’t take our word! Let us send 
you some sample sheets or a small trial 
order for your test. Write today. 


The 
GUMMED PRODUCTS 
Company 


... Specialists in the gumming of 
printing papers and sealing tapes 


Main Offices and Mills: TROY, OHIO — Sales Offices: Atlanta, Chicago, Cincinnati, Cleveland, Los Angeles, New York, 
Philadelphia, St. Louis, San Francisco — Distributors from coast to coast. 
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August Meeting: Enco Plates 

Houston’s Litho Club met at the 
University of Houston, August 2, to 
hear a talk presented by Hi-Speed 
Litho Supply Co. on Enco plates. 
Qualities of these fine-grain pre- 
sensitized plates were listed, such as 
the ability to be processed with one 
solution development or with the 
new Enco Developing Accelerator or 
the Image Intensifier. A variety of 
plates in negative and positive work- 
ing aluminum and acetate laminated 
were shown. 


Program Plans Taking Shape 

The board of directors of Cincin- 
nati Litho Club met Aug. 15 at Elev- 
enth Frame Lounge to block out a 
program for next year. William E. 
Staudt, Jr., president, said that the 
first season’s meeting will be on Sept. 
13, a closed session, for members to 
approve the new activity program. 
The club picnic at Lahman’s Grove 
Aug. 6, was declared the most suc- 
cessful anyone can remember, with 
600 present. 





Club Tours Western Litho 

Monthly meetings of the club were 
resumed Sept. 1, when members 
toured Western Printing & Litho- 
graphic Co.’s plant in St. Louis. 

Public Printer Raymond Blatten- 
berger will address the Club, Oct. 1, 
at its first open meeting of the season 


at the York Hotel. Walter Blatten- 





berger, son of the Public Printer, 
and associated with Western Print- 
ing & Lithograph, said that his 
father would talk about his experi- 
ences with offset printing in the 
Government Printing Office. 


New Season's Program Set 

Under the administration of James 
F. Beldotti, offset supt., Rand Avery- 
Gordon Taylor, Inc., Boston, the 
Boston Litho Club will begin its new 
program with an outing and clam- 
Mass., Sept. 10. 
All meetings to follow are planned 
at the Hotel Back Bay, 
Boston. 

“This Is Your Life Night,” in 
tribute of James F. Haydock, press- 
room foreman, Forbes Lithograph 
Co., Chelsea, Mass., who is retiring, 
and is a founder and past president 
of the Boston Litho Club, will be 
Oct. 3. Mr. Haydock will be pre- 
sented with a bust of Alois Sene- 
felder, honoring his Boston Litho 
Club presidency from 1948-49. 

November 7 


bake at Assinippi, 


Kenmore, 


has been designated 
Education Night, with a discussion 
of Lithure and Lith Engraving. 

A Photographic Color Forum is 
scheduled for Dec. 5 with representa- 
tives DuPont, 
and Gevaert (some by way of techni- 
cal films) on hand. 

Efforts of the Club will be lent to 
promoting the annual Printing and 
Publishing Week of New England, 
and no official January meeting has 
been posted. 


of Eastman, Ansco, 


The February meeting is the an- 
nual Ladies’ Night and St. Valen- 
tine’s Day Party. 
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LITHO CLUB GUIDE 





BALTIMORE 
Norwood A. — Secy. 
Interchemical Cor 
720 East Pratt St., Baitimere 2, Md. 


BOSTO 

— J. Cain, Seey. 

Hub Offset Co. 

175 Purchase St., Boston 10 
BUFFALO 


Vic Reisch, Secy. 
33 Eiseman Ave., Kenmore 17, W. Y. 


CANTON, Ohio 
dack R. Reinart, Secy. 
1912 Maryland "Ave., $.W., Canton 


CHICAGO 
Fred L. Faulkner, Secy. 
Chief Printing Co. 


CINCINNATI 
Peter Schannes, Secy. 
Mail-Way Advertising Co. 
229 East Sixth St. 
Cincinnati 2, Ohio 


CLEVELAND 
Milton Cornman, Secy. 


IPI 
1325 W. 73 St., Cleveland 2 


CONNECTICUT VALLEY 
Charles H. Waterhouse, Secy. 
27 Van Ness St., Springfield, Mass. 


DALLAS 
L. J. Reynolds 
6306 Latta St., Dallas, Texas 


DAYTON 
Richard Clark, Secy. 
740 Vine St., Piqua, 0. 


DETROIT 
John Murphy, Secy. 
13110 Santa ng Detroit 


HOUSTON 
D. Burton Pitts, Secy. 
61 Riesner, Houston, Texas 


MILWAUKEE 
Allan N. Williams, Sec 
4463 N. Morris Bivd., Milwaukee 11, Wis. 


NEW YORK 
Tom Cavaliero 
Schlegel Litho. Corp. 
2nd Ave. & 22nd St., New Y: 
Meets 4th Wednesday, Selling, Trades Club 


ONTARIO 
Harold E. Swift, Secy. 
179 Bartley Drive, Toronto 16, Ontario, Canada 


PHILADELPHIA 
Joseph Winterburg, Secy. 
622 Race Street, ‘Philadelphia 6 
Meets 4th Monday, Poor Richard Club 


QUEBEC 
John Martin, Secy. 
Gazette Printing Co., Ltd. 
1000 St. Antoine St., Montreal, Canada 


ROCHESTER 
_ Bippes, Secy 
Box 401, 87 Seemeet Ave., Pt. Pleasant, N. Y. 


ST. LOUIS 
Walter Blattenberger, Secy. 


1310 South Spring St., St. Louis 10, Mo. 


IWIN CITY 
Paul Rudin, Secy. 
Brown & Bigelow 
Quality Park, St. Paul 4 


WASHINGTON 
Thos. Driver, Sec 

Po Box 952, Beni. "Franklin Sta. 
Washington, D. C. 
Meets 4th Tuesday 


NAT'L ASS’N OF LITHO CLUBS 
Frank Mortimer, Exec. Secy. 
Govt. Printing Office, Washington, D. C. 


139 





POINT OF 


Debarking timber like this used to take time. 
Nowadays pulpwood is off to the paper mill 
almost as soon as it hits the ground. Thanks 
to the chemical girdling process, it’s been de- 
barked with a paint brush! 

In spring or early summer, a narrow sec- 
tion of bark is peeled around the trunk of 
every tree scheduled for cutting, and a toxic 
agent is then painted on this exposed live tis- 
sue. That’s all there is to it. The farmer can 
devote his time to other chores, while nature 
and chemistry go to work. By harvest time 
almost all the bark has been separated from 
the tree. 

New York and Penn produces 80% of its 
own pulp — and through this ingenious chemi- 
cal girdling process there’s a supply of peeled 


Wind, rain, and snow join forces with 
man-made chemicals to strip much 
of the bark from these trees by pulp- 
wood harvest time. Felling, skid- 
ding, and other handling operations 
remove the remainder of the bark. 





“DEBARKATION” 


pulpwood available all year ’round. It’s just one 
of many cost-cutting techniques in New York 
and Penn’s scientific management at all pro- 
duction levels from seedling to finished paper. 

Similar quality and cost controls, applied 
at every stage, result in better papers and 
better values for you—and have made New 
York and Penn one of the world’s chief sup- 
pliers of quality book papers. 

Whether you’re a publisher, printer, paper 
merchant...whether your needs are great or 
small...if you have a special paper or cost 
problem, it will pay you to get the full New 
York and Penn story today. Ask your mer- 
chant. Or phone MUrray Hill 6-6090. New 
York & Pennsylvania Co., 230 Park Ave., 
New York 17, New York. 


New York and Penn 


Kile Cle oe Wlenufacti seed 


Super * English Finish © Eggshell © English Finish Litho * Offset * Music * Bond © Tablet Duplicator * Mimeograph * Drawing © Imitation Press Board © and other specialty grades 
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The 


Boston Club of Printing 
House Craftsmen and the Litho Club 
will hold a joint meeting in March, 
with the Craftsmen as hosts. 

The April meeting will be Ink 
Night. It will not be a sales promo- 
tion night; the technical men, trouble 
shooters, etc., will help solve hot 
weather problems that plague lith- 
ographers. 

The annual meeting and election 
of officers meeting will be held in 
May. It will also be Plate Manufac- 
turing Night. 

The program committee of the 
Boston Litho Club includes: Albert 
A. Richards, Jr., offset supt., Record- 
ing & Statistical Corp., chairman; 
Herbert L. Borden, general manager, 
Hub Offset Co.; and W. Oliver Tripp, 
president, W. Oliver Tripp Co. 


dalikerel=¥iodalte 


Annual Outing Sept. 10 
Philadelphia Litho Club’s annual 


outing will be held Saturday, Sept. 
10, at Valley Forge Golf Club. Golf- 
ers are requested to play in the morn- 
ing starting at 9 a.m., so that they 
may be free to take part in other ac- 
tivities in the afternoon. 

After the softball games, which will 
be played in the afternoon, tables will 
be set on a lawn for a full course 
dinner. Other activities will include 
cards in the locker room, quoits on 
the lawn, darts, checkers, and a put- 
ting contest, according to Joe Hickey, 
entertainment committee chairman. 


German Dinner at Outing 
Sauer-brauten and potato dump- 


ling are listed on the bill-of-fare for 
New York Litho Club’s annual out- 
ing, Sept. 10 at Platt-Deutsche Park, 
Franklin Square, Long Island. The 
picnic will begin with breakfast at 
noon, according to Don Rovegno, 
president. Included in the afternoon 
activities are bowling sweepstakes, 
horseshoe pitching contest, soft ball 
game (Litho Club supply 
team), golf chipping contest, tug of 
war, egg throwing contest, bag race, 
and baseball throwing contest. 


versus 


Fishing Film At Summer Meeting 

The August 4 meeting of the club 
was held at the Criterion Cafe, St. 
Paul, Minn. with 52 members attend- 
ing. Guests included: Joel Anderson, 
Brown & Bigelow; J. L. Perrette, 
Challenge Machinery; Frank Harris, 
Richardson-Sovde, and last month’s 
host to a tour of his plant; John Lee 
and Andy Anderson, John Roberts 
Co.; Bill & Ollie Miller, 
Photomatic, Inc.; and Steve Podany, 


Martin Podany Co. 


Roman 


Speaker was Len Holzinger, presi- 
dent of Photomatic Inc., Minneapolis, 
whose subject was “Fishing What 
Am.” Mr. Holzinger narrated a color 
movie of his fishing experiences in 
the Nipigon, Ontario country. Also 
shown was another fishing picture 
titled ““Cheechako,” secured from the 
Mercury Outboard Motor Co. 

The September meeting which will 
be held at the Covered Wagon Cafe 
is to be past presidents night at which 
each past president of the Club will 
be presented with a bust of Alois 
Senefelder. 


Chicagoans Golf Despite Heat 
More than 120 members of the 


Chicago Litho Club turned out for 
the annual golf meet at Midwest 
Country Club, Aug. 20, playing in 
near-100 degree heat, from tee-off 
time at 9.30 a.m. until dinner. 


The Peoria system of scoring was 
used, which places everybody on a 
par when prizes are distributed; 
everybody got a prize! Jim Ludford, 
Chicago Litho Plate Graining Co.., 
was chairman of the arrangements 
committee. Rae Goss of Inland Litho- 
graph Co., and president of the club, 
presided at the roast beef dinner in 
the club house at the end of the day. 
Honored guests at the banquet were 
five past presidents of the Chicago 
Club: Carl Erickson, James J. Spe- 
vacek, Elton Baker, Lester von 
Placheki and Wm. O. Morgan. 

The Club’s board of directors mo- 


tored to the home of president Goss 
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at Crystal Lake, Ill., Aug. 27, and dis- 
cussed program details for the coming 
year. 


Young Lithographers to Meet 

The first dinner meeting of the 
new year will be held at the Advertis- 
ing Club of New York, Oct. 5, for 
members of the Young Lithographers 
Club, according to Ted Fenn, Jr., sec- 
retary. The board of directors will 
meet Sept. 14 to make plans for the 
monthly dinner meetings scheduled 
from October through May. 


Leisure Time a Problem! 

“A serious self-created problem,” 
is the way leisure time is viewed 
by George Schlegel III, president of 
Schlegel Lithographing Corp., N. Y. 
Mr. Schlegel delivered this message 
to the Young Presidents’ Organiza- 
tion before the Rotary Club in New 
York recently. 

“Serious contemplations of the 
future can result in a good case for 
a four-day work week without any 
lowering of our present day eco- 
nomic levels,” Mr. Schlegel declared. 

“We must face this problem of 
increasing leisure time with the same 
feeling of responsibility that we use 
to lick our business problems, even 
though the ultimate success goal is 
usually intangible rather than finan- 
cial. If we don’t do this, and soon, 
we will find that we have created a 
destructive element far beyond any- 
thing that our military ingenuity has 
created. Remember, please, that man 
can be destroyed mentally as well as 
physically.” 

Mr. Schlegel added that people 
over 45 will find it harder than ever 
now to switch jobs or find employ- 
He advocated increased atten- 
tion to 


nent. 
adult education and trade 
school programs. 

“Leisure time should per- 
Mr. Schlegel con- 


cluded. “What freedom really means 


mean 
sonal freedom’, 
is the right to do as we should to 
meet the noblest ends of our nature. 
We should use leisure time and not 
let leisure time use us.” 

Mr. Schlegel was one of the found- 
ers of the Young Presidents’ Organi- 
zation which now has 850 members. 


14] 
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SUPPLIES, BULLETINS 














Camera Operation Manual 
Robertson Photo-mechanix, Inc., 
Chicago, has released a new technical 
booklet covering the operation of 
small cameras and negative making 
entitled, “320” Manual of Operation. 
The booklet explains the use and 


handling of the new camera in con- 
junction with xerography, offset and 
stencil duplicating, in photo depart- 





ments along with view cameras and 
microfilming equipment, and in sales 
reproduction and advertising depart- 
ments with offset duplicators and 
other equipment. 

Sections dealing with glass half- 
tone work, line negative procedures, 
contact screen techniques, and a step- 
by-step analysis for making circular 
contact screens, are included. The 
booklet has more than forty photo- 
graphs and diagrams including 
charts showing proper screen dis- 
tances, standard contact screens with 
corresponding film sizes, and a sys- 
tems of simplified lens settings. 
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Spray Away Static 

Two products introduced by Braun 
Laboratories, Philadelphia, are Anti 
Stat #5 and #6. 

Anti Stat #5 stops static electric- 
ity when used on printing presses, 
offset machines, duplicating machines, 
folding machines, ruling machines, 
and others, the manufacturer claims. 
It is also effective as an anti-static 
spray and dressing for drive belts. 

Anti Stat #6 is designed to clean 
and elminate dust and static from 
glass, plastic and film. Also for use 
on vacuum frames, litho glass, in film 
stripping, printing frames, etc. 

Both products are packed in 12 
ounce aerosol spray cans. 


e 
Allen Litho Adds 2-Color 

A Miehle #41 two-color offset 
press has been installed at Allen’s 
Lithographing Trade Plant, Atlanta, 
Ga. This press augments Allen’s 
Miehle #29 single-color press. 

e 
IP to Get Biggest Generator 

The largest steam turbine-generator 
in the paper industry will be built 
for the International Paper Co. by 
the General Electric Co., it was an- 
nounced last month by L. D. Whites- 
carver, manager of marketing of G-E’s 
Medium Steam Turbine, Generator 
and Gear department. 

The 40,000 kilowatt single auto- 
matic-extraction condensing unit will 
be installed in the paper company’s 
new $20,000,000 newsprint mill in 
Mobile, Ala. Shipment is scheduled 
for the middle of 1956. 





JCM Has Binder-Matic Unit 

Jogging, stitching and folding oper- 
ations can be incorporated into hand 
and machine collating systems pres- 
ently in use by adding a new J.C.M. 
“Binder-Matic”, manufactured by 
J. C. Mendes Corp., Canton, Mass. 

Designed to handle up to 16 pages 
of pre-gathered sheets at a time the 
unit can produce finished booklets up 
to 64 pages. Speeds up to 3,000 units 
per hour, can be obtained, and sheet 
sizes to 12 x 17 can be handled. 

e 

Roller Setting System Described 

Miller Printing Co.’s roller setting 
system is described in a new folder, 
second in a series designed to present 
the complete Miller-M.A.N. story. 

e 

Machine Cleaner Available 

A new processor cleaner for keep- 
ing photo-copying machines free 
from sediment is now being marketed 
by Hunter Photo-Copyist, Inc., Syra- 
cuse, N. Y. This cleansing solution, 
available in one and two quart sizes, 
removes dirt that might streak re- 
production copy and cleans the paper 
guides of the machine. 

The Hunter Co. states that this solu- 
tion can be re-used up to 15 times. 
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GRAFARC £ ARC LAMPS 


“UNIFORM. COVERAGE OF LARGE AREAS, horn 
~~ -GONSTANT-COLOR TEMPERATURES. + 
POWER TO- PUNCH: THROUGH: DENSE KODACHROMES. 
ACCURATE CONTROLOF DENSITIES, 
REGARDLESS OF LINE VOLTAGE VARIATIONS. 
~ SHARPER” REPRODUCTION. 
ELIMINATE ILLUMINATION. VARIABLES. 


“ELIMINATE DOT: T:UNDERCUTTING.. 









| “folly Automatic 
High Intensity” | 













Grafarc 
140 Ampere 
Printing Lamp 
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Grafarc 
95 Ampere 


For use with 
vertical printing frames 
40” x 50” and larger. /; 
















For use with 
vertical printing frames 


under 40” x 50” 






Challenger 
Camera Arc Lamp 


Vertical trim; 


75 amperes; 
23 volt. 





Overhead model printing lamps available for use se send free literate es a . 
with horizontal printing frames. Burn in normal Plee ete ' “a 
position, avoiding smoking of reflector and prevent- fH wywe_— e 

ing ash from depositing on surfaces in the light path. os 

Models for Monotype Huebner MH photo composing au 
machines assure precise control of intensity for STREET 


TE_ Sane 
accurate repeats. city & STA . eae 
NAME OF suPPLIER _— 
A SUBSIDIARY OF GENERAL PRECISION EQUIPMENT CORPORATION 
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SAVE TIME—SAVE ROLLER COSTS 


WE have all the equipment necessary for manufacturing your 

Dampener Rollers at our branch factories. If you are located 
in any one of these Cities your old rollers will be picked up, recov- 
ered and returned without any cost outside of new materials and 
repairs. The labor of boxing and other handling costs are elimi- 
nated. If you are an out-of-town lithographer, freight charges are 
reduced to the minimum. 


Our new Crescent Rubber Rollers for taking and distributing 
ink have a perfect surface and are guaranteed against cracking 
or chipping. These Rollers are a new and thoroughly tested devel- 
opment for offset work. They have been perfected for over a year, 
but only marketed after that period of testing. Crescent Rollers 
should be ordered from the factory nearest you. 


At each of our factories listed below we have a complete line 
of lithographic roller supplies. Contact us and you will receive 
immediate service. 


Remember: 
Oue Set of Good Rellers Ou Hand 
Js Worth Three Ou the Way 


Roller Makers since 1826 
406 PEARL ST., NEW YORK 38, N. Y. 


PHILADELPHIA BALTIMORE ROCHESTER 
1315 Race Street 1011 Curtain Ave. 980 Hudson Ave. 
CAMBRIDGE JERSEY CITY GARWOOD 

23 Harvard Street 257 Brunswick St. 648 South Ave. 


Service Branches: Equipped and stocked for immediate delivery with all popular 
press rollers. 
SPRINGFIELD NEW HAVEN 
123 Kerry Drive 8 Center Street 
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B & J Pictorialist Camera 
A new 8x10” Rembrandt Master 


pictorialist camera with oversized 
lensboard has been introduced by 
Burke and James, Inc., Chicago. 

The camera will make full 8 x 10” 
exposures, down to lantern slide size. 
Overall dimensions are 7 x 13 x 15”. 
The weight is fourteen pounds; 8x8 
lensboard; total bellows length is 30’, 
7” when closed. 


& 
Kodak Has New Color Print Papers 
Eastman Kodak Co., as part of its 


exhibit at the 75th anniversary con- 
vention of the Photographers’ Asso- 
ciation of America, Chicago, last 
month, showed two new papers for 
production of photographic prints in 
color. 


Designated as Kodak Color Print | 


Material Type C, for prints from 
Ektacolor and Kodacolor negatives, 
and Kodak Color Print Material 
Type R, for prints from Ektachrome 
and Kodachrome transparencies, the 
two new products are expected to be 
available late this month. 

Although the materials are not now 
used by Kodak in its own operations, 
a company spokesman indicated that 
Kodak may use them later. Also, 
Kodak will offer for sale this month, 
the color print materials and chemi- 
cals currently used by the company 
in its own commercial processing 
operations. 

Type R paper is designed for mak- 
ing color prints with a single ex- 
posure. When used in making en- 
largements on cut sheet material this 
reversible paper requires no special 
equipment other than appropriate 
filters. 

Type C paper is designed for print- 
ing from color negatives. When used 
for printing with this paper, a 5 x 7 
Kodak Auto-Focus Enlarger may be 
equipped with an electronic unit and 
filters which enable the photographer 
to judge color balance and timing for 
his prints in a semi-automatic opera- 
tion. The accessory equipment used 
for this purpose is known as a Kodak 
Color Conversion Kit Type C and 
consists of reading and _ printing 
filters, standard reference lamp, 
photocell and timers. 

A Kodak Processing Basket was 
also shown. Made of Saran and of 











the same size as the conventional film 
developing hanger rack as used in 
31%-gallon size tanks, the device 
holds 30 sheets of 8 x 10 color paper. 
e 
Rounded Corners on Storage Tank 
A new storage tank with rounded 
corners on the bottom is being offered 
by Grafic Stainless Steel Products, 
Inc., Chicago. Made of heavy gauge, 
type 316, stainless steel and equipped 
with a non-drip stainless steel spigot, 
the tank is heli-arc welded with all 
welds ground and passavated. 
Available in capacities of 5 to 75 
gallons, extra accessories are a float- 
ing lid, cover and stainless steel stand 
for 50 and 75 gallon tanks. 


Thomas Shows New Collators 

A new line of mechanical and 
electric-powered collators was _pre- 
sented to dealers by George W. 
Oliver, president, Thomas Collators 
Inc., at previews last month. 

Highlights of the new line are: 
Speed Load Control, permitting 
faster, easier loading; a re-designed 
bin assembly, which allows 70 per- 
cent greater paper capacity per bin; 
Rotating Feed-Fingers for more posi- 
tive operation and to provide for 
extra paper capacity per bin; and a 
smart, distinctive design, company 
spokesmen said. All units are on dis- 
play at showrooms throughout the 
country. 
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LITHO PLATE 
WHIRLER 


@ The rugged construction 

for continuous service and 

all the latest achievements for 
precision whirling speed control 
makes the BROWN WHIRLER a 
trouble-free profitmaker for years 


and years. The convenient control panel, 

at the lower front of the whirler, contains an 
accurate reading tachometer which allows a steady 
reading of speed, a motor switch, a heater switch 
and a pilot light. Immediately alongside the control 
panel is the variable speed control. Speed of whirler 
can be varied between 35 and 100 rpm. by a simple turn 
of the control wheel. Write for FREE catalog of 
complete W. A. Brown photomechanical equipment. 
















21 x 25” 
23 x 29” 
27x 31” 
29 x 37” 
31x 41” 
34 x 44” 
38 x 49” 
41x61” 
43 x 55” 
47x 55” 
51 x 67” 
51x71” 
53x77” 


W. A. BROWN 


MANUFACTURING COMPANY 


608 SOUTH DEARBORN STREET * 
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the Craftsman Utility Table 


The Craftsman Utility Table is a 
compact, low-priced table of multi- 
ple uses. Handles press line-ups, 
layouts, negative ruling, plate scrib- 
ing, stripping, opaquing and the 
many functions required by lithog- 
raphers, offset printers, and various 
art departments. Has 2214”x2814” 
illiminated working surface. Pat- 
ented compression straightedge helps 
insure speed with accuracy. 
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Gel precision accuracy 












asfér, edsier/... with the [Crafts 
Photo-Lith Layout Table 


n 


Triple Vernier with Automatic Spacer 

. an optional attachment that sim- 
plifies intricate jobs. Especially im- 
portant for plants doing cross-rule 
forms. 


The Craftsman Photo-Lith Layout Table is an instru- 
ment of mechanical precision that will give you the great- 
est possible accuracy in line-up, register, negative and plate 
ruling, masking, stripping, etc. You'll save time and money 
and get better work. 


Features include: two straightedges at right angles 
operating on machine cut geared tracks, Vernier dials with 
calibrations as fine as 100ths, sheet stop guides and grip- 
pers, stainless steel scales, and special marking devices for 
goldenrod layouts, scribing negatives and plates and India 


ink ruling. Available in 5 sizes with working surface from 
28x39” to 62x84”. 


See both of these tables, fully equipped, at N. A. P. L. 
Convention, Hotel Statler, Cleveland, Sept. 21-24, Booth No. 7. 


rafisman, CRAFTSMAN LINE-UP TABLE CORP. 


55K River Street e Waltham 54, Massachusetts 
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One-At-A-Time Label Dispenser 
Kleen-Stik Products, Inc., Chicago. 


is now marketing a new One-At-A- 
Time Label Dispenser which feeds 
iabeis as fasi as ai operator can 
touch the lever and press the label 
into place. The operation also meas- 
ures off labels and separates them 
from the protective backing. Pres- 
sure-sensitive labels up to 2 inches 
wide and 24% inches long can be 
handled by the dispenser. 
e 


Newark Firm Shows New Camera 
M. P. Goodkin Co., Newark, N. J. 


have introduced the Camera Lucikon 
Model B to the graphic arts industry. 
This product represents a new con- 
cept in the use of a mechanical unit 
for the preparation of creative mater- 
ial according to the company. 

Any type of opaque or three- 
dimensional material which is printed, 
written, or drawn is placed on the 
copyboard and the subject is enlarged 
or reduced 400 percent in true color. 
The projected image appears through 
and upon the drawing surface of trac- 
ing paper, acetate, or any transparent 
material. The resulting image is free 


of hand shadow, it is said. Working 
area of the camera is 11] x 14”, with 
a 17x22” copyboard area. A Wol- 
lensak £4.5-32 color-corrected and 
coated lens is standard equipment. 


e 
Spray Prevents Ink Skinning 
Ink-O-Saver, 
bomb, puts an invisible protective 
coating over all types of offset and 


packed in a spray 


letter press inks, seaiing out air which 
prevents oxidation and skinning of 
the ink, according to Acrolite Prod- 
West Orange, N. J. It is 
colorless, will not affect the color of 
inks, viscosity, or drying time, and 
is non-flammable. Ink-O-Saver is 
recommended for spraying the sur- 


ucts Ine., 


face of ink cans before storage, ink 
on mixing tables, and ink in _ the 
fountains of presses at closing time. 


e 

V-Belt Motor Drive Booklet 

Linotype’s new V-Belt Motor Drive 
is described in an illustrated bro- 
chure published last month. Vibra- 
tion-free performance and _ noiseless 
power transmission and other quali- 
ties of the drive are described. 


Spot Carbonized Forms Samples 

Transkrit Corporation, New York, 
is offering a range of samples of spot 
carbonized forms, illustrating the 
fields of applications of hot wax spot 
carbon. Transkrit spot carbon may 
be applied in any shape, will not dry 
out for five years or longer, and 
enables the user to make up to seven- 
teen copies in one writing, according 
to the company. 


New Cold Cathode Light 

A new and improved cold cathode 
light for color separating and for 
screening is being offered to litho- 
graphic cameramen by National Steel 
& Copper Plate Co., New York and 
Chicago. 

Known as the “Hi-Intensity” Cold 
Cathode Light, the product will be 
shown at the NAPL Convention in 
Cleveland, September 21-24. 

Important new advances over pre- 
vious cold cathode lights include: 
much brighter light, so that lithogra- 
phers are getting good results with 
less exposure time; and an improved 
method of exhausting the tube re- 
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THE LENS FOR THE GRAPHIC ARTS 









Did You Artarize Your Gallery? Are You Ready For Color? 


_ These TOP eer Manefachaers Recommend and Use... 


RUTHERFORD ap 4 (} F RZ 


You are better prepared for color if you have the New GOERZ RED DOT ARTAR 


Lens in front of your camera. 


Remember it’s the lens that ‘“‘sees” the color copy. 
Ask your Graphic Arts representative about the “Red Dot.” Keep up with your 


competitors. 


pa) 
DOT 


ARTAR 


LENSES 





C. PB. @oOtee AMERICAN OPTICAL COMPANY 


Office and Factory: DOUGHTY_BLVD., INWOOD 96, L. I., 


N. Y. 
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research and experimentation. The Enlarger with condenser Light Source 
has been thoroughly tested by some of the top men in the professional 


field and their verdict is “everything we asked for and more.” 


Accessories Available: 

e Three Point Glass Negative or Peg 
Registration System 

e Lenses of Short Focal Length for Reductions 

e Cones of Various Lengths for Reductions 

e Variac for Control of Light and Kelvin 
Output for Color Separations 

e Electronic Timer 

e Special Positive Interlocking Lens and 
Camera Motion 

e Precision Reducing Negative Holders 

e Vacuum Easel and Vacuum Pump 


Sopessseassseasssseesss PARTIAL LIST OF USERS Saga Ses 
Knapp Engraving 

New York, N. Y. 

Western Lithographing Co. 
St. Louis, Mo. 

Krug Litho Arts Co. 
Kansas City, Mo. 

San Francisco Police Dept. 
San Francisco, Calif. 
Commercial Printers Miami Herald Publishing Co. 
Columbus, Ga. Miami, Florida 

Courier Journal & Louisville Times Shorecolor 

Louisville, Ky. New York, N. Y. 















San Diego, Calif. 

Dept. of National Defence 
Ottawa, Canada 

Wm. Becker Studio 

New York, N. Y. 

Kling Studio 

Chicago, III. 

























The Osborne Co. Army Chemical Center 
Clifton, N.Y. Edgewood, Maryland 





Eastman-Kodak Rochester, N. Y. 






Here’s our answer to your demands for a Caesar-Saltzman Enlarger 
with Condenser Light Source. We have added to the sturdy, time proven 
Enlarger a flexible Condenser Light Source which is the product of much 








Consolidated Vultee Aircraft Corp. 











Write For Complete Literature 


Headquarters for Professional Photographic Equipment Since 1920 


J. G. SALTZMAN, INC. 


SALES DISTRIBUTORS for CAESAR MANUFACTURING, INC. 
480 Lexington Avenue, New York 17, N. Y. 
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sults in better gassing and gives more 
even. light, say company spokesmen. 
The new light is faster starting and 
operates on 650 watts. 

Available in 24” x 28” size, it 
gives full coverage on a 20” x 24” 
negative. This new size is in addi- 
tion to a range from 18” x 22” to 
RR =. 

e 


New Rotary Perforator 
= 





Perf-A-Matic, a new automatic feed 
rotary perforator is now being made 
by Pierce Specialized Equipment Co.. 
San Mateo, Calif. 

According to the company, the ma- 
chine is capable of handling any 
stock from tissue to cardboard, tak- 
ing sheets as small as 3” x 4” and up 
to 19” wide and 22” along the per- 
forated length. Automatic feed from 
the bottom of the pile provides top- 
of-pile loading and no changing of 
sequence on numbered forms. Feed- 
ing speeds are adjustable from 8,000 
to 16.000 lineal feet an hour by means 
of a variable feed drive. A form 
measuring 81%” along the perforat- 
ing side may be handled from 11,000 
to 22.000 sheets an hour, and 17” 
delivered at 5,500 to 11,000. 

Shear perforation is produced, and 
heads and knives can be used for 
ye”, 4”, 34” and 14” perforations. 
scoring and slitting. 

e 
Gilbert LNA Winners Sample Book 

Gilbert Paper Co., Menasha, Wis., 
has assembled a brochure containing 
samples of the winning letterheads 
(paper by Gilbert) in the 5th annual 
Lithographic Awards Competition. 
Copies of this brochure may be 
obtained from local Gilbert paper 
merchants or from the company. 


Revised Kodak Handbook 
Availability of a revised “Kodak 
Graphic Arts Handbook” has been 
announced by Eastman Kodak Co. 
Included in the revised edition is a 
new Kodak Data Book, “Kodak Color 
Separation from Reflection Copy” and 
the latest editions of three other data 
books: “Kodak Graphic Arts Films 
and Plates” (second edition, 1955), 
“Darkroom Construction for Profes- 
sional, Photomechanical, and Indus- 
trial Use” and “Masking Color Trans- 
parencies for Photomechanical Re- 






the “Watercote” 


Color Proving Method 
on Opaque White Vinyl 


The Handbook comes 


with four extra separators for future 


production.” 


additions. 
+ 
Lighter H,O-Pruf Board Available 
H.O-Pruf Outdoor Board is now 
available in a new 21-point weight, 
which can be printed on any com- 
mon cylinder press equipment, offset, 
letterpress, or silk screen, according 
to a recent announcement by Hobart 
Paper Co., Chicago. 


The board is being stocked in a 


caliper range of 21 point to 80 point. 


Send for the 


“Get pcquainted 
TRIAL KIT 





SAVES TIME 
SAVES COSTLY PLATES 


“Watercote” has speed and economy no 
other multicolor method can match. 
Colors are printed and developed one up- 


on the other without protection or lamin- 
ation between colors. 
NOT AN OVERLAY PROCESS. 

All colors are positive prints on a white 
opaque sheet of plastic, from negatives, 
and registered by surprinting. All colors 
are clear and potent. 

9 











Check the Advantages of “Watercote” 


] 
{ 
@ Detects errors before making ; 
costly plates. 1 
Prevents “Made-over” waste. ‘ 
Prevents misregister. : 
Checks Tint Values. ' 
Prevents omissions. ; 
Checks size, fold and trim. 1 
Better than a Van Dyke. ; 
Serves as color proof for _ TJ) 1 
customer approval. KN : 

t 


DIRECT 


REPRODUCTION CORPORATION 


611-813 UNION STREET, BROOKLYN 15. N.Y. 
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WATERCOTE TRIAL KIT 


contains: 


2 sheets of “‘Loftrite’’ #30 — 24” x 30’’x .010” 


4 Eight ounce bottles emulsion. 
(Yellow, Red, Blue and Black) 


Plus simple directions. Easy to follow. 


ALL for $7.50 








Send Coupon Now! 


Direct Reproduction Corp. Dept.M 
811-813 Union Street 


Brooklyn 15, N. Y. 
Gentlemen: 


Please send me your Watercote trial kit. En- 
closed find check for $7.50. 





ADDRESS 





city ZONE —____ 





STATE 





ORDERED BY 
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COMPLETELY ELIMINATES 


HAZARDOUS FUMES 
Check these advantages: 


Removes all hazardous fumes at their source— 
no odor in shop and offices. 

Table at convenient working height. 

Exhaust slot removes contaminated air through 
slot all around perimeter of working area at 
high velocity. 

Acid resistant KOROSEAL lined disposal pitches to 
a KOROSEAL lined 2” drain. 

Processing of plates on an everlasting smooth 
surfaced slate slab. 

Large heavy duty ball-bearing type built-in suc- 
tion blower operates quietly and is belt driven 
by a standard speed motor. 

wv Ded ® +, +7 

Tends to reduce insurance rates. 

Increases production. 


SOME OF THE USERS OF 
“CHAMPION” EQUIPMENT 


IN CHICAGO: 


Jahn & Ollier Engraving Co. 
Chicago Litho Plate Graining 







Slate Slab Motor H. P. 


30x40” 
42x50" 
50x60” 
60x80” 





42x50" 
54x62" 
62x72" 
72'x92" 

























0. 
American Offset Co. 
Collins, Miller & Hutchings 
Superior Engraving Co. 
R. R. Donnelley & Sons Co. 
Central Type Setting Co. 
Caspers Tin Plate Co. 
American Can Co. 
OUT-OF-TOWN USERS 
Eastman Kodak Co. 
Rochester, N. Y. 
Gugler Litho Co. 
Milwaukee, Wis. 
Conner Lithographers 
Detroit, Mich. 
Hall Brothers 
Kansas City, Mo. 
Epsen Litho Co. 
maha, Neb. 
Atlanta Litho Co. 
Atlanta, Ga. 
Crane Howard Litho Co. 
Cleveland, Ohio 
Arrow Engraving Co. 
Cleveland, Ohio 
Marathon Corporation 
eenah, Wis. 
A. L. Garber Co, 
Ashland, Ohio a 
a + age clea Co. Disposal 
oledo, Ohio back for 
American Litho Co., Inc. : 
Atlanta, Ga. High back 
Ideal Litho Service 
San Antonio, Texas 
Strobridge Litho Co. 
Cincinnati, Ohio 
Lithographic Plate Service 
mora mioupwond, Cal. 20  ™ erernonO 
IN LOS ANGELES: 
Mission Engraving Co. 
Dillion Lithograph Co, 
Colortone 


DISTRIBUTORS 


Bridgeport Engraver's Supply Co. 
California Ink Co. 

Harold M. Pitman Co. 

E. T. Sullebarger Co. 

Roberts & Porter, Inc. 


IN CANADA 


Toronto Type Founders Co., Ltd. 
Latimer, Ltd., Toronto 


Robert Allworth, Ltd., Toronto 
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Fiberglas-Plastic Sinks 

A new line of one-piece sinks 
molded of special Fiberglass rein- 
forced plastic for professional pho- 
tographers, platemakers, laboratories 
and similar users has been introduced 
by Kay Dee Products. Wichita Kan. 
Ribs formed into the bottom add 
strength and provide quick, full drain- 
age the company said. A back ledge 
5” wide forms a shelf with mounting 
space for faucets and spray hose as 
required, 

Three sizes are offered in a 5” 
depth sink with an inside width of 
30” and a length of 72”, 84” or 
102”. Colors are white, pastel green 
or pastel brown. 


Color Labels Aid Paper Merchants 

Mead Corp. now applies new 
“color label to its 
Affixed to 


the upper right hand corner of the 


identification” 
cartons of Mead Bond. 


carton. name of color is printed in 
hold face type. Further identifica- 
tion is provided by having back- 
ground of the label printed in same 
color as the Mead Bond enclosed in 
the carton. 


e 

New Tint Selector 
The Alnor 
has just been put on the market by 
Alnor Co., N. Y. The Selector is a 
visual aid for selecting accurate tints 


Sereen-Tint Selector 


for reproduction in all commercial 
screens. 

It is a book of 42 indexed acetate 
sheets, six sets of screens, including 
65. 85. 100, 110, 120 and 133. Each 
group of screens includes seven tint 
sheets. 


Feed Guide For Multiliths 

of the “Visi- 
Guide,” precision feed control device 
for 1250 and 2066 Series Multiliths, 
have been recently 


Two new models 


introduced by 
Litho Engineering & Research, Se- 
attle, Wash. 

The “Visi-Guide” employs five free- 
rolling steel balls to keep stock mov- 
ing smoothly from stack to grippers 
under positive, precision control. The 
device is said to be especially valuable 
on hairline-register color work, by 
preventing the “bounce” or rebound 


from paper stops, chief cause of out- 
of-register impressions. 


H & W Adds New Cutter 

The third Lawson Electronic 
Spacer Cutter has been installed in 
the Winslow, Me., mill of Hollings- 
worth & Whitney Co., division of 
Scott Paper Co. 

Installation of the second and 
third Lawson Cutters was made with- 
in several months of purchase of the 
first machine. 










Portable Photo-Copier 
Inexpensive photo reproductions 
can be made with a portable photo- 
copier now available from Hunter 
Photo-Copyist, Inc., Syracuse, N. Y. 
It can copy anything written, printed, 
typed or drawn whether on one or 
two sides or photographed from color 
or black and white originals, the 
manufacturer states. Copy in a 
bound book may also be reproduced, 
as the unit can copy into the binding. 
Copying surface is 914 x 1434”. 


How to bring typesetting 


costs within reach... 


Photographic typesetting offers 
possibilities for producing composition of 
unexcelled quality at impressive savings. 


Imagine setting type from 4 point to 
36 point on the keyboard of a machine 

that will produce 480 photographic 

type characters a minute. 


Sizes above 36 point up to four, five, 
six inches and larger in height are simply blown 
up photographically, producing, without 
retouching, the sharpest, cleanest reproduction 


you have ever seen. 


You'll be amazed at the beautiful 
results and pleased at the modest cost of 


Warwick Fotosetter composition. 


The recent installation of our fifth 
Intertype Fotosetter machine is evidence of the 


growing popularity of this revolutionary new 
method of typesetting. 


Why not let Warwick’s latest book, 
“Photographic Typesetting’ be your introduction 
to this modern method of typesetting? 


Just write... 


WARWICK TYPOGRAPHERS inc. 


Dept. G-2 .« 920 Washington Ave. * CEntral 1-9210 «+ St. Louis 1, Mo. 
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Warwick Serves Clients 
in 40 States, Canada, 
Mexico and Cuba. 
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sa 
Lacquered 


MT iateyeiaclelabvg 
What and why? 


Labels, cards, covers, wrappers, signs, 
cartons—an endless variety of lithography 
—protected, functionalized, beautified—by 
PYROXCOTE* Lacquers and Paper Coatings 
—glossy or lustreless—resistant to handling, 
abrasion, greases, discoloration, weathering 
and heat blocking. 

Apply PYROXCOTE on your own varnish- 
ing machines. Specify it when you send work 
Out to your finisher. *T. M. Reg. U. S. Pat. Off. 


PYROXYLIN 


PRODUCTS, INC., CHICAGO 32 
PAOLI, PENNA. 
WICHITA, KAS. 


Oe: 


Wed 
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University of Houston will start its offset program this fall 
with this new ATF Chief press (see ML, August, page 75). 
Assistant professor J. V. Burnham (far right) discusses the 


operation with two students. 


C. W. Hill Printing Co., Spokane, Wash., recently installed 
this Miehle #36 Offset press. Left to right are John Gamby, 
pressroom foreman; E. D. Hilscher, president; A. A. Alexander, 


t Miehle Press in 
Spokane 


<— ATF Chief Press 
in Houston 


Harris 4-Color —> 
Press in Detroit 


resentative. 





superintendent, printing; and B. W. McDowell, Miehle rep 


First four-color Harris 52/2 x 77” installed in Detroit belongs 


to Graphic Arts Products Co. The company specializes in 


multi-color work for the automobile industry. Left to right are: 
Gerry Grout, production manager; Art Simons, foreman; and 
John F. Motschall, president. 





New Equipm ent Installations 


American Type Founders, Inc. 

Gould Offset Printing Co., New York City, 
L-236 Mann Press and an A.T.F. Chief ''22”; 
The Industrial Press, Inc., Harrison, N. J., 
Demonstrator Chief ‘24 Offset Press; 
Collier Photo Engraving, New York City, 
A.T.F. #241 Camera; Driscoll-Shalk Print- 
ing Co., New York City, A.T.F. Mastercraft 
Camera; Duro Press, New York City, A.T.F. 
Chief '’20'' Offset Press; Manhattan School 
of Printing, New York City, A.T.F. Chief 
"22" Offset Press. 

Victor O. Kubes, Inc., New York City, 
A.T.F. Chief ''29'' Offset Press; Hodes-Daniel 
Co., Inc., New York City, A.T.F. Chief '’29” 
Offset Press; Confort & Company, New York 
City, A.T.F. Chief 29" Offset Press; J. M. 
Kirschner, New York City, A.T.F. C-Kelly 
Letter-Press; Department of Correction, 
Rikers Island, N. Y., A.T.F. C-Kelly Letter- 
Press. 

2 


Harris Seybold Co. 


Carbon Copies Co., South Clanton, Ala., 
Seybold 34” Dynaclamp, full automatic 
clamp cutter, Model CHB; Glendale Rubber 
Stamp Co., Glendale, Calif., Harris 17¥ex 
22%” single-color offset press, Model LTV; 
Foundation for Divine Meditation, Inc., 
Santa Ysobel, Calif., Harris 17¥%2x22%2” 
single-color offset press, Model LTV; J. W. 
Roberts & Son, Tampa, Fla., Harris 17x 
22%” single-color offset press, Model LTV; 
Higgins-McArthur Co., Atlanta, Ga., Harris 
1742x222” single-color offset press, Model 
LTV. 

Continental Envelope Corp., Chicago, IIl., 
Harris TRA high speed two-color envelope 
blanker; Leonard-Davis Co., Chicago, IIL., 
Harris 1742x222” single-color offset press, 
Model LTV; Photopress, Inc., Chicago, IIl., 
Harris 52x77” four-color offset press, 
Model LTZ; Rayner Lithographing Co., Chi- 
cago, Ill., Harris 52x77” two-color offset 
press, Model LTY; Logan Printing Co., 
Peoria, Ill., Harris 23x36” two-color offset 
press, Model LTP. 

Indianapolis Blue Print & Lithograph Co., 
Indianapolis, Ind., Harris 23x36” single- 
color offset press, Model LTN; Wendling 
Printing Co., Ft. Thomas, Ky., Harris 23x30” 


single-color offset press, Model LTW; M. B. 
Claff & Sons, Brockton, Mass., Harris 17x 
2242” single-color offset press, Model L1V; 
General Offset Printing Co., Inc., Spring- 
field, Mass., Harris 23x36” two-color offset 
press, Model LTP. 

Sutherland Paper Co., Kalamazoo, Mich., 
Seybold Precision 94” mill trimmer, Model 
M-94; Lithocraft, Inc., Minneapolis, Minn., 
Harris 1742x222” single-color offset press 
Model LTV; Uniman Printers, New Bruns- 
wick, N. J., Harris 23x30” single-color offset 
press, Model LTW; Crest Litho, Inc., Albany, 
N. Y., Harris 23x36” two-color offset press, 
Model LTP. 

Frank A. West Co., Inc., Binghamton, 
N. Y., Harris 23x36” two-color offset press, 
Model LTP; Mohawk Litho, Inc., Buffalo, 
N. Y., Harris 23x36” single-color offset 
press, Model LTN; Niagara Envelope Mfg. 
Co., Buffalo, N. Y., Harris TRA high speed 
two-color two-roller envelope blanker, Model 
TRA; Burton-Quaker Corp., New York, N. Y., 
Harris 23x36” two-color offset press, Model 
LTP; Ivy Hill Lithographers, New York, 
N. Y., Harris 43x59” two-color offset press, 
Model LTL; Printers’ Lithographing Co., Inc., 
New York, N. Y., Harris 23x36” two-color 
offset press, Model LTP; Stearns & Beal, 
Inc., New York, N. Y., Harris 23x36” two- 
color offset press, Model LTP; Superior 
Envelope Mfg. Co., New York, N. Y., Harris 
TRA high speed two-color envelope blanker; 
Murray & Harry Weintraub, New York, 
N. Y., Harris 43x59” two-color offset press, 
Model LTL; Moore Business Forms, Inc., 
Niagara Falls, N. Y., Seybold 34” Dyna- 
clamp, full automatic clamp cutter, Model 
CHB; S. & S. Lithographers, Inc., Oceanside, 
L. lL, New York, Harris 23x30” single-color 
offset press, Model LTW. 

Powell & White Printing & Publishing 
Co., Cincinnati, O., Harris 23x30” single- 
color offset press, Model LTW; Queen City 
Printing Co., Cincinnati, O., Harris 17¥%x 
22%” single-color offset press, Model LTV; 
Lezius Hiles Co., Cleveland, O., Harris 23x 
30” single-color offset press, Model LTW; 
Warner P. Simpson Co., Columbus, O., 
Harris 23x36” two-color offset press, Model 
LTP; Printing Service Co., Dayton, O., 
Harris 31x43” two-color offset press, Model 
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LUB; Findlay Printing & Supply Co., Find 
lay, O., Harris 17¥%2x22¥2” single-color off 
set press, Model LTV; Kemper-Thomas Co. 
Norwood, O., Seybold 34” Dynaclamp, full 
automatic ciamp cutter, Model CHB. 
Frank J. Hipps, The Carrol Press, Caroll- 
town, Pa., Seybold 34” Dynaclamp, full 
automatic clamp cutter, Model CHB; Dorville 
Corp., Philadelphia, Pa., Harris 23x36” 
single-color offset press, Model LTN; Joseph 
Suskin & Douglas Suskin, Quality Lithogra- 
phers Co., Philadelphia, Pa., Harris 22x36” 
two-color offset press, Model LTP; Travis 
Corp., Austin, Texas, Harris 43x59” four- 
color offset press, Model LTM; Wholesale 
Printing Co., Dallas, Texas, Harris 23x36” 
single-color offset press, Model LTN; Louis 
Patton, Patton Printing Co., Ft. Worth, 
Texas, Harris 17¥%2x22¥%2” single-color offset 
press, Model LTV; Hearn Lithographing Co., 
Houston, Texas, Harris 23x36” two-color off- 
set press, Model LTP; New Port News Forms 
Co., Inc., Newport News, Va., Seybold 34” 
Dynaclamp, full automatic clamp cutter, 
Model CHB; Standard Printing & Publishing 
Co., Huntington, W. Va., Harris 1742x222” 
single-color offset press, Model LTV. 
Barber-Ellis of Canada, Ltd., Brantford, 
Ontario, Harris TRA high speed single-color 
four-roller envelope blanker; Beckford Lith- 
ographers, Ltd., Toronto, Ontario, Harris 43x 
59” two-color offset press, Model LTL; Lily 
Cups, Ltd., Toronto, Ont., Harris TRA two- 
color envelope blanker; Ross-Ellis, Ltd., 
Montreal, Quebec, Harris 23x36” two-color 
offset press, Model LTP; Laplante & Langa- 
vin, Inc., Montreal, Quebec, Harris 23x36” 
single-color offset press, Model LTN. 


F. P. Rosback Co. 

Auburn Printing Co., Auburn, Ala., Ros- 
back Auto-Stitcher; Admat Co., Mobile, 
Ala., Rosback “Twenty-two Special” Per- 
forator; Phillips Printing Co., Mobile, Ala., 
Rosback Auto-Stitcher; Brown Printing Co., 
Montgomery, Ala., Rosback "Twenty-two 
Specicl’’ Perforator; Maxwell Air Force 
Base, Montgomery, Ala., Rosback Gang 
Stitcher, 4 Staple; Lebeau Printing Co., 
Phoenix, Ariz., Rosback Auto-Stitcher; 
Mountain Wave Printing Co., Marshall, Ark., 
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Rosback “Twenty-two Speical” Perforator; 
Newark Journal, Newark, Ark., Rosback 


“Twenty-two Special” Perforator; Desert 
Press, Inc., Palm Desert, Calif., Rosback 
Auto-Stitcher; Crest Printers, Inc., Sacra- 


mento, Calif., Rosback Auto-Stitcher. 

Alex Dulpher Lithographing Co., San 
Francisco, Rosback Auto-Stitcher; John M. 
Reed, San Francisco, Rosback Autc-Stitcher; 
William David and Son, San Mateo, Calif., 
Rosback Auto-Stitcher; Struots Photo Offset, 
Inc., Glenbrook, Conn., Rosback Auto- 
Stitcher; American Offset Co., Hartford, 
Conn., Rosback “Twenty-two Special’ Per- 
forator; Byrons S. Adams Printing Co., 
Wash., D. C., Rosback Auto-Stitcher; 
American Trucking Association, Wash., 
D. C., Rosback Auto-Stitcher; Craftsman 
Press, Wash., D. C., Rosback Gang Stitcher, 
10 Staple. 

Kline’s Modern Copy, Hammond, Ind., 
Rosback ‘’Twenty-two Special’ Perforator; 
Sentinel Printing Co., Indianapolis, Rosback 
Auto-Stitcher; Purcell Printing Co., Hamp- 
ton, Iowa, Rosback ‘Twenty-two Special” 


























Phone RAndolph 6-8300 


316 W. Washington St. 
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For a dependable source of supply... . 


Perforator; Perkins Brothers, Sioux City, 
lowa, Rosback 30” Pony Vari-Speed Per- 
forator; Waverly Publishing Co., Waverly, 
Iowa, Rosback Auto-Stitcher; U. S. Dept. of 
Interior, Laurence, Kan., Rosback Auto- 
Stitcher; The Ulysses News, Ulysses, Kan., 
Rosback ‘‘Twenty-two Special’ Perforator; 
L. & H. Printing Co., Morgan City, La., 
Rosback 30” Pony Vari-Speed Perforator; 
The May Co., Baltimore, Md., Rosback 
“Twenty-two Special” Perforator; American 
Gumming Company, Boston, Mass., Ros- 
back Auto-Stitcher; Lorell Company, Inc., 
Boston, Rosback Auto-Stitcher. 

The Detroit Edison Co., Detroit, Rosback 
Auto-Stitcher; Robert Love Co., Detroit, 
Mich., Rosback Auto-Stitcher; Stewart Jack- 
son Printing Co., Flint, Mich., Rosback 
“Twenty-two Special’ Perforator; William 
Hood Dunwoody Industrial Institute, Minne- 
apolis; Rosback 30” Pony Vari-Speed Per- 
forator; Mijo Lithographing Co., Yazoo City, 
Miss., Rosback “Twenty-two Special’ Per- 
forator; Holy Land Christian Mission, Kan- 
sas City, Mo., Rosback Auto-Stitcher; 


All signs point to 


NORMAN-WILLETS 


No matter what type of equipment or | 


| 





photo essential you need... no matter | 
whether your order totals thousands | 


of dollars or just a few, you'll find that | 


NORMAN-WILLETS can help you. 


Actually NORMAN-WILLETS has | 


been serving busy lithographers and 
photoengravers for over 36 years. 
During that period we have estab- 
lished a reputation for— 


1. TOP QUALITY PRODUCTS 
2. PROMPT DELIVERY 
3. CUSTOMER SATISFACTION 


So, for a dependable source of sup- 


| 


ply ... always buy from NORMAN. 


WILLETS! 


FOR QUALITY PHOTO EQUIPMENT 
AND PHOTO SUPPLIES 


. "  & 


NORMAN-WILLETS 


GRAPHIC SUPPLY 
COMPANY 


Chicago 6, Illinois 


First Source for over 56 Years 





McWhirter Co., Printers, Kansas City, Mo., 
Rosback ‘‘Twenty-two Special’ Perforators; 


Gast Banknote Co., St. Louis, Rosback 
Multiplex Check Perforator. 
Western Life Insurance Co., Helena, 


Mont., Rosback ‘Twenty-two Special’ Per- 
forator; Standard Form Service Co., Omaha, 
Neb., Rosback ‘Twenty-two Special’ Per- 
forator; Jersey Central Power and Light 
Co., Allenhurst, N. J., Rosback ‘Twenty-two 
Special’ Perforator; Esso Research En- 
gineering Co., Linden, N. J., Rosback Auto- 
Stitcher; Poole Printers, Inc., North Bergen, 
N. J., Rosback Auto-Stitcher. 

Eddy Printing Co., Albion, N. Y., Rosback 
Auto-Stitcher; A. Colish, Inc., Mount Vernon, 
N. Y., Rosback Auto-Stitcher; J. L. Kagno 
Co., New York, Rosback 30” Pony Vari- 
Speed Perforator; James F. Newcomb Co., 
Inc., New York; Rosback Gang Stitcher, 10 
Staple; Plymouth Bindery, New York, Ros- 
back 30” Pony Vari-Speed Perforator; Sim- 
plified Tax Records, Inc., New York; Rosback 
“Twenty-two Special’ Perforator; Speed 
Bindery, New York, Rosback ‘Twenty-two 
Special’ Perforator; C. A. Stratton Co., New 
York, Rosback 30” Pony Vari-Speed Per- 
forator; Mainville Photography, Schenec- 
tady, N. Y., Rosback ‘Twenty-two Special’ 
Perforater. 


Free Will Baptist Press, Inc., Ayden, N. C., 
Rosback <Auto-Stitcher; Walker Evans, & 
Cogswell, Charleston, N. C., Rosback Auto- 
Stitcher; American Printing & Publishing 
Co., Akron, ©O., Rosback Auto-Stitcher; 
Charles Sternberg & Co., Cincinnati, O., 
Rosback Auto-Stitcher; Central High School, 
Columbus, O., Rosback ‘Twenty-two Spe- 
cial’’ Perforator; Pulwider Printing Co., 
Columbus, O., Rosback Auto-Stitcher. 

Norman Transcript, Norman, Okla., Reos- 
back “Twenty-two Special” Perforator; Re- 
search Oil Reports, Oklahoma City, Rosback 
"Twenty-two Special’ Perforator; Western 
Bank and Office Supply, Oklahoma City, 
Okla., Rosback 30” Pony Vari-Speed Per- 
forator; The Oregon Printer, Portland, Ore., 
Rosback ‘’Twenty-two Special’ Perforator; 
J. J. Jones & Son, E.ie, Pa., Rosback Auto- 
Stitcher; South Greenburg Printing Co., 
Greenburg, Pa., Rosback ‘Twenty-two Spe- 
cial’’ Perforator; Lancaster Press, Lancaster, 
Pa., Rosback Auto-Stitcher; Basset Press 
and Mailing Co., Pittsburgh, Pa., Rosback 
30” Pcny Vari-Speed Perforator; Century 
Printing Co., Pittsburgh, Pa., Rosback Auto- 
Stitcher; Polish Weekly Straz, Scranton, Pa., 
Rosback Auto-Stitcher. 


E. A. Jchnson Co., Providence, R. I., Ros- 
back Auto-Stitcher; Higgens Printing Co., 
Fort Worth, Tex., Rosback Super XX Heavy 
Power Perforator; Leamon-Hogan Co., Hous- 
ton, Tex., Rosback Auto-Stitcher; San An- 
tonio Drug Co., San Antonio, Tex., Rosback 
“Twenty-two Special” Perforator; The McBee 
Company, Ogden, Utah, Rosback 300 Series 
30” Slot Perforator; Mitchell & Hotchkiss, 
Richmond, Va., Rosback Auto-Stitcher; Vir- 
ginia Stationery Co., Richmond, Va., Ros- 
back Auto-Stitcher; Huntington East High 
Trade School, Huntington, W. Va., Rosback 
“Twenty-two Special” Perforator; Cuna Sup- 
ply Cooperative, Madison, Wis., Resback 
Auto-Stitcher. 


Rutherford Machinery Company 


Runkle-Thompson-Kovats, Inc., Chicago, 
Type PLD Rutherford Precision Phote Com- 
pesing Machine; Columbian Lithographing 
Co., Chicago, Ill., Type PLD Rutherford 
Precision Photo Composing Machine; The 
Studio Press, Inc., Indianapclis, Type RMH 
Rutherford Precision Photo Composing Ma- 
chine; The Stewart-SSimmens Co., Waterloo, 
lowa, Type RMT Rutherford Precision Photo 
Composing Machine. 
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W. E. & C. Install Webendorfer 

Walker, Evans & Cogswell Co.. 
Charleston, S. C., are installing a 
Webendorfer offset press, one of the 
few presses of its kind in this section 
of the country. The press can handle 
paper from nine-pound onionskin 
to six-ply. Speeds up to 5,500 im- 
pressions per hour and sizes to 
221% x 29” are other specifications. 

The company still occupies the 
same buildings in which it did litho- 
graphing work in 1861. In that year, 
Benjamin F. Evans of the firm of 
Evans & Cogswell went to London to 
buy lithographic equipment to pro- 
duce bonds and banknotes for the 
Confederate States of America. The 
equipment made the company the 
only lithographic plant in that part 
of the South. 


Install Second Proofing Press 

Rightmire Berg Co. of Chicago 
have installed their second S&S flat- 
bed offset proofing press, according 
to Peter M. Kroon, vice president of 
Amsterdam Continental Types and 
Graphic Equipment, Inc., New York. 
This press is a Du-fa V model with 
a paper size of 30 by 42 inches and 
equipped with fully automatic inking 
and dampening systems. 

® 


Heat Develops Image on Film 
Calimar, an organosol paste 


based on Bakelite vinyl resins and 
containing light-sensitive, dye-form- 
ing, and catalytic chemicals, is a 
new photosensitive film which has 
opened new fields in decorating. dis- 
play and photorecording. 

Deep photographic images can be 
developed in the flexible film by heat. 
A product of Ferro Chemical working 
under sponsorship of the U. S. Army 
Signal Corp., the film unlike conven. 
tional photographic materials, con- 
tains no costly silver compounds. 
Film made of this paste is photosensi- 
tive throughout, rather than merely 
on the surface, according to Bakelite. 
Its speed of action is comparable to 
that of lithographic plates, it is said. 

In contact with a standard photo- 
graphic negative, Calimar film is ex- 
posed to ultraviolet light for about 
one minute, freeing radicals from 
chlorinated paraffin. The radicals ac- 
tivate metal oxides and dye formers 


in the film. Inserted in a_ hot-air 
oven or infrared heater at 320°F., the 
exposed film is developed in about six 
minutes. The image is resistant to 
sunlight bleaching, and in moderately 
heavy film, the deep image is said to 
produce a three-dimensional effect. 

The present Calimar images are 
brown in tone; however methods of 
getting true blue-black and possibly 
colored images are being investigated. 
The Calimar organosol paste based 
on Bakelite vinyl resins is available 
for experimental purposes. 
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WARREN 


Arlype Anniversary Catalog 

Artype Inc., Chicago, has published 
its 10th anniversary catalog with sec- 
tions devoted to (a) hand lettering, 
(b) type faces, (c) numbers, letters 
and arrows, and (d) lines, rules, bor- 
ders, symbols, etc. Complete alpha- 
betical, size and numerical indexes 
of type faces and how-to-use-it photos 
are included. 

More than 900 stock items of trans- 
parent, self-adhering acetate sheets of 
reproduction alphabets, arrows, num- 
bers and symbols are listed. 
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Stop! Use BESCO for one source service. BESCO will 
fill your Enco pre-sensitized plate needs — whether 
negative or positive aluminum or negative acetate. 
BESCO carries the Enco chemical line also. STOP! 
Use BESCO and you'll GO! 


STOP! Use BESCO for one source service. BESCO has 
the 3-M negative working aluminum plate line ready 
for shipment direct to you. And 3-M chemicals, too. 
BESCO’s all set for offset. STOP! Use BESCO and 
you'll GO! 


Use BESCO for one source service. BESCO 
now carries Warren pre-sensitized Foto Plates and 
will carry out your orders with a promptness of 
dispatch that is a wonder. If you’re wondering 
about Warren, STOP! Use BESCO and you'll GO! 


BRIDGEPORT ENGRAVERS SUPPLY CO. 


BRIDGEPORT 2, CONNECTICUT 


BOSTON: 287 Atlantic Avenue ° 
NEW YORK: 525 W. 33 Street ° 
SEE US AT BOOTH 64 N.A.P.L. CONVENTION 
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CLEVELAND: 1051] Power Avenue 
CHICAGO: 900 N. Franklin Street 
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Designed for ww Pris fea 
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Production Requirements 


NEW "300 SERIES’ HAND FEED 
ROTARY SLOT PERFORATOR 


@ Before even a single preliminary de- 
sign was attempted in developing our 
new “300 Series” we contacted scores 
of perforator users to get their require- 
ments on a hand feed perforator. Com- 
bining these suggestions with our 75 years 
of experience in the manufacture of per- 
forators, we believe we offer in the New 
“300 Series” the finest rotary slot per- 
forator we have ever produced. 

Here is a perforator which meets your 
today’s production requirements and 
which will continue to meet your needs 





for the years ahead. The streamlined, 
functional design is skillfully engineered 
to provide a machine which is most con- 
venient for the operator to set, to adjust 
and to feed. The various adaptations of 
perforating or scoring or creasing pro- 
vide flexibility for any type of job. Like 
all Rosback equipment, the rigid. sub- 
stantial construction assures a lifetime 
of dependable service. 


Ask your Rosback dealer for complete 
information; or write us for a detailed 
specification sheet. 





NEW OPERATING ADVANTAGES 


Oversize. Takes a full sheet 30” or 36” wide. 
Handles stock from 94 manifold to post 
card weight. Minimum sheet size down to 
6” x al 

Does slot, snap-out (or knife cut) perforat- 
ing, or scoring or creasing, depending upon 
heads selected. 

30” machine handles up to 20 pairs of slot 
perforating heads. 

36” machine handles up to 25 pairs of slot 
perforating heads. 

Performs either continuous or “strike” per- 
forating. 

Automatic electric indicator and positive 
acting strike gate assure constant register 


Skip positions determined by a calibrated 
dial. Skips can be set at any position on 
the sheet, minimum skip 234”. 


Variable speed control standard i f. 


Burr rollers are automatically self-adjusting. 
Micromatically adjustable left side guide 
and also a right side guide standard equip- 
ment. 





Removable extension for front of feed table 


+, d * 
o 





Both feed and back tables are coated with 
plastic for a smooth working surface. 
All perforating and cutter heads furnished 


separately to meet specific requirements of 
purchaser. 


F. P. ROSBACK COMPANY¢s Benton Harbor, Mich. 


WORLD'S LARGEST MANUFACTURERS OF PERFORATORS, 
WIRE STITCHERS AND PAPER PUNCHING MACHINES 
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Corner Plates Marketed 
Bar-Plate Mfg. Co., Orange, Conn. 


has developed a corner plate designed 





| to give better control of offset. The 


plate comes in 4”, 6”, 8”, 10” and 
12” heights. 

The proper height corner plate is 
placed in each corner of the delivery 
around the printed paper, and a sheet 
of plywood is placed on top to receive 
the next pile of paper. 

* 
System Dries Coatings, Printing 

A combination radiant heat and 
hot air discharge dryer has been de- 
veloped by Herbert Products Co.. 
New York, to dry coatings and flexo- 
graphic printing. Warm air is dis- 
charged in the dryer, at high velocity 
through directive nozzles so that it 
impinges on the coated or printed 
surface. This discharge of heated air 


| is made inside an enclosure shaped 





| 


to confine the air and develop dynam- 
ically higher velocity flow at the ex- 
haust end of the enclosure. 

Air movement intensifies the effect 
gained by the impingement of air 
against the surface, and assures re- 
moval of solvents. The sloping back 
of the enclosure is faced with a Corn- 
ing pyrex brand radiant glass heating 
panel. This panel directs uniformly 
from its entire surface, radiant heat 
of wave length from 3 to 16 microns. 
Radiation of this wave length is read- 
ily absorbed by practically all organic 
materials without regard to color. 
This dryer thus develops higher tem- 
peratures in the coated surface than 
the temperature of the discharged air: 
volatilizes solvents by the efficient ac- 
tion of the radiant heat, and insures 


| removal of solvents by the air dis- 


charge, according to Herbert. 
« 
What's Collotype? 

In a recent survey conducted for 
Black Box Collotype Studios, Inc., 
Chicago, only a few of those answer- 
ing the questions were familiar with 
collotype printing or the photo-gela- 
tin process. 

To acquaint printing buyers with 
the situations where collotype print- 
ing is particularly effective, Black 
Box has prepared a check list that 
outlines the occasions when collotype 
printing is most advantageous. 
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St. Regis at NPTA Show 

A new sales promotion campaign 
will be featured by St. Regis Paper 
Co. at the National Paper Trade 





Association Convention in Chicago, 
Sept. 19-21. 


The campaign for printing papers 


gives the paper merchant sample 
sheets, swatch books, price lists, paper 
samples, catalogs and commercial 
printing samples. This sales promo- 
tional material is tied closely to the 
advertising campaign for St. Regis 
printing papers which is centered on 
the performance records of these 
papers under actual working condi- 
tions. The booklet containing the 
commercial printing samples also con- 
tains sample sheets of the paper, a 
swatch book, paper demonstrator and 
a reprint of the advertisement for 


that particular grade. 


. 
Miehle Ships 20,000th Vertical 

Miehle Vertical Press Serial 
#20,000 reached the end of the as- 
sembly line in the Chicago factory of 
the Miehle Printing Press and Manu- 
facturing Co. last month. The orig- 
inal Miehle Vertical, Model V-36, was 
first introduced in 1923. 

Miehle Vertical Serial 320,000, 
the latest V-50 Model, was given a 
special white enameling job and will 
be displayed at graphic arts events. 

e 
Sortkwik Speeds Sorting 

Lee Products Co., Minneapolis, has 
a new product, Sortkwik, which en- 
ables a person with dry fingers to 
attain greater speed in handling and 
sorting papers and currency. 

The product is a hygroscopic prepa- 
ration resembling gelatin in appear- 
ance, and by drawing the thumb and 
forefinger across the material, a thin 
tacky film adheres. It is absorbed 


quickly and one application enables 
a person to handle a large quantity 
of paper before it loses its effective- 
ness. Sortkwik is packaged in a small. 
flat. container, with sliding top. 


® 
ATF Closes St. Louis Branch 
American Type Founders St. Louis 


branch has been closed and the stock 


of type transferred to Warwick 
Typographers, Inc., in St. Louis. 


Warwick will be the exclusive dealer 
in the St. Louis territory for the sale 
and distribution of ATF type. 


31” TRI-COLOR Camera 







Dexter Has “Pack Turnover” Film 

A new film by Dexter Folder Co., 
Pearl River, N. Y., shows how stacks 
of sheet metal or tin plate are me- 
chanically turned over as a unit. A 
fork truck carries loads to the Pack 
Turnover and places them in _ the 
machine. An upside-down pallet is 


placed atop the load, the driver 
pushes a button and the Turnover 
rotates the load in about 20 seconds. 
The truck then removes the load and 
takes it to the next step. The film 


was made at Caspers Tin Plate Co. 





THE TRI-COLOR, A MODERN 
PRECISION CAMERA, TYPICAL OF Ail 


The TRI-COLOR series represents a super-refinement in modern precision cameras, 
growing out of a constant demand for more accurate, more efficient and more 
economical equipment. This type of design and construction provides the utmost 
in speedy and efficient operation, coupling overhead construction with precision 
re-registration. Available in several models and sizes, the TRI-COLOR series comes 
complete with automatic controls, including push button electric screw driven 
focusing, at surprisingly low prices. These outstanding features are typical of all 
Robertson equipment, designed and constructed with care, accuracy, precision and 
the experience of many years in building photomechanical equipment. 


FRE 


i beitson 


PHOTO-MECHANIX 
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Send now for your copy of the new Robertson catalog, 
including specific information on this camera 





A complete line of photomechanical equipment 


ROBERTSON PHOTO-MECHANIX, INC. 
3071 ELSTON AVE. °¢ 


CHICAGO 18, ILL. 


137 








Why do leading lithographers 
choose Rutherford’, 


85 years as the pioneer builder of precision lithographic ma- 
chinery assures you that the experience and skill used to pro- 
duce the first bronzing machine . .. the first high speed metal 
decorating press ... the first rotary offset press for paper... 
the first machinery for decorating collapsible tubes ... and 
one of the world’s largest cameras .. . now go into every 
piece of equipment bearing the Rutherford name. 


PHOTO-COMPOSING MACHINES 
(Step and Repeat) 





Four big reasons why 87% of leading lithographers swear by 
these machines: 


e FAST REGISTRATION —by quick acting quoins oi: all hold- 
ers to hairline. 

¢ MICROMETER PRECISION — 4” graduations on large dial 
move negative only .001” assuring accuracy and speed. 


@ ACCESSIBILITY — Backboard lowers to receive plate without 
interfering with arc lamp or holder. 


c SAFETY FROM ERROR — Automatic travel stops separate 
negative and press plate 34” during movement. No movement 
nossible while negative and plate are in contact. 


Other Rutherford Products 


You'll find the Rutherford name is your assurance of excep- 
tional merit on a complete range of fine lithographic equip- 
ment ranging from all-metal process cameras, precision color 
cameras, plate whirlers and a wide variety of coating ma- 
chines for both general and special applications. Write for 
complete information, addressing Dept. R2-951. Like other 
leading lithographers, you'll agree .. YOU'D RATHER 
HAVE RUTHERFORD. 


a 
Pp 
A Division of Su Chemical Corporation 
Rutherford 


Machinery Co. 


10-10 44th Avenue, Long Island City 1, N. Y. 
Chicago Toronto Montreal San Francisco 


DIVISIONS OF SUN CHEMICAL CORPORATION 


HORN * HUDSON »* WILLEY (paints, maintenance and construction materials, 
industrial coatings) * WARWICK (textile and industrial chemicals) * WARWICK 
WAX (refiners of specialty waxes) * RUTHERFORD (lithographic equipment) ° 
SUN SUPPLY (lithographic supplies) * GENERAL PRINTING INK (Sigmund 
Ullman « Fuchs & Lang * Eagle * American + Kelly * Chemical Color & Supply 
Inks) * MORRILL (news inks) » ELECTRO-TECHNICAL PRODUCTS (coatings and 
plastics) > PIGMENTS DIVISION (pigments for paints, plastics, printing inks) 
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20/20 overpRint VARNISH 


20/20 OVERPRINT VARNISH is the first 
crystal-clear varnish that’s non-yellowing 
and scratch-resistant. 20/20 is homogenized, 
will not settle out, can be used without 
additives. Fast drying on stock or printed 
surface. Ideal for use on soap, detergent, 
chemical labels—20/20 is acid-alkali proof. 
Equally good results in letterpress and litho. 
Every batch is “‘run tested”’ and the film is 
certified scratch-resistant on the Souther- 
land Rub Tester. Try 20/20—YOU CAN 
SEE THE DIFFERENCE! 


GLAZCOTE ink conviTIONER 


Homogenized GLAZCOTE makes all inks 
tougher, glossier, and highly resistant to 
scratches. Blends readily, equally good for 
letterpress and litho. 


WRITE TODAY for your money-back trial 
offer. Satisfaction guaranteed! 
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Manufacturers of Hypothiolate, Hypothiolate HA 
301, Bytaneum, 33 and 0-33 Ink Conditioners, 
Klemm Fluorescent Inks. 


COMPOUNDING CO. 


1720 North Damen Avenue 
Chicago 47, Ililinois 


EXPORT: Guiterman Co., Inc. 
New York 4 
CANADA: Canadian Fine Color 
Co., Ltd., Toronto 


“ 
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Nuclear Scanner in Paper Mill 
Installation of a nuclear scanning 
device at Hudson Pulp & Paper 
Corp.’s Palatka, Florida mill was an- 
nounced recently by R. S. Hatch, vice 
president for research and develop- 





ment. The scanner regulates the qual- 


ity of the company’s kraft paper. 

Sweeping back and forth across the 
paper-making machine, the nuclear 
scanner’s beta rays measure the pre- 
cise basis weight of the paper and an 
electronic integrator automatically 
regulates and controls the flow of 
pulp fed to the machine. It is ex- 
pected that the nuclear scanner will 
regulate the basis weight to a variance 
of less than 2%, as compared with 
the commercially acceptable 5%. 

oe 

“Dinoblueline” Introduced 

The Di-Noc Co., Cleveland, have 
added a new “blackline conversion 
factor” to their blueline emulsion 
film called “Dinoblueline.” 

When Dinoblueline is processed to 
a blue key image, all or parts of the 
blue image can be converted to an 
opaque black with a special Di-Noc 
chemical solution. These black con- 
verted blue images can be recon- 
verted to their original blue form 
with common hydrogen peroxide. If 
desired, Blackline 
blueline reconversion can be accom- 
plished with the highest degree of ac- 
curacy since both operations are done 


conversion and 


with an artist’s brush, the company 
declares. 

Dinoblueline is packaged ready for 
exposure, presensitized with a uni- 
form machine coating of non-actinic 
blue emulsion. This pre-sensitization 
eliminates time-consuming whirling 
operations and make-overs due to 
variations in thickness and quality of 


— 





conventionally prepared coatings, it 
is said. 

has a_ translucent 
clear vinyl base, .015” thick, and a 
-00038” linear coefficient of thermal 
expansion. 


Dinoblueline 


o 
Vulcan Adds James to Sales 


Vulcan Rubber Products has 


an- 
nounced that Robert W. James has 
joined its sales staff. Mr. James was 


previously with Haartz & Mason, Inc. 
and before that, Boston Woven Hose 


and Rubber Co. 


Employment Service: Journeymen 
Expansion of its nationwide, confi- 
dential employment service to include 
journeymen has been announced by 
Miss Helen M. Winters, manager of 
the Graphic Arts Employment Service, 
Cincinnati. The fee for non-executive 
personnel will compare favorably to 
current fees for that type of person. 
* 
Miller Names Hazlewood 
Appointment of J. M. Hazlewood 
as Miller Printing Co. representative 
in Dallas has been announced. 


you can’t meet 1955 standards with 


HORSE and BUGGY equipment 





trade-in your old equipment . . . 
modernize your plate-making department 
with brand new quality GRAFCO units 


Liberal trade-in allowance on any 
equipment regardless of condition or age! 


Modernization can mean savings in money and man hours... 


besides a marked improvement in quality too! 


Find out how easy . . . how inexpensive the modernization of your 
plant can be. Let GRAFCO show you the way. Call today for 

an experienced representative who will be most pleased to advance 
ideas, plans and a comprehensive estimate absolutely free of charge. 
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THE GRAPHIC CUPHLY CO. 


22 Bond Street — New York 12, N. Y. 
Western branch — Lawrence Graphic Supply, Kansas City, Mo. 
SOCHSOSSSSSSSHSSSSHSHSSSSSSSHSSSHSSSSSSSHSSHSSSSSSSSOCSSESSESESEEE 


See our display — Booth #28 


NAPL CONVENTION, Cleveland, Ohio 


Our representatives will be ready 
to discuss all your problems 


IGRAFCO 
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DuPont Ad Director Retires 

William A. Hart, director of adver- 
tising of E. I. duPont de Nemours & 
Co., Wilmington, retired August 31, 
after 31 years of service. He will be- 
come president of Advertising Re- 
search Foundation, Nov. 1, succeed- 
ing Edgar Kobak. 

A former president, vice president 
and director of the Assn. of National 
Advertisers, and formerly vice presi- 
dent of the National Better Business 
Bureau and the Advertising Federa- 
tion of America, Mr. Hart has been 


a member of the ARF board since 
December, 1953. He is currently 
chairman of the foundation’s projects 
development committee. 

A director of the Audit Bureau of 
Circulations since 1927, Mr. Hart 
was chairman of ABC from 52 to 54. 

© 


U.S. Rubber Names Gilbert 


Carlton H. Gilbert has been named 
ad director of U. S. Rubber Co., suc- 
ceeding Thomas H. Young, who is 
retiring after 39 years. Mr. Gilbert 
was assistant ad director. 





THE 





before possible. 


exposure time . . and 
it’s ready for action at 
the flick of a switch, 
without annoying warm- 
up or flicker. 


New Size! You get full 
coverage on a 20 x 24 
negative with the new 
24x28 size. Other sizes 
from 18x22 to 32x36. 
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and better than ever! 


[4 7ANATSCO “HI-INTENSITY” LIGHT! 


New Brightness! You get finer color separations . 
improved high intensity cold cathode grid gives con- 
stant color temperature and uniformity of light never 


New Speed! You get quality results with one-third less 








it ot the Comrention. ee eit’s our 
Su light that is doing high quality 
work in fine shops all over the country. 











ee 


completely new model of the 








New V-Belt Motor Drive Shown 

A New Linotype V-Belt Motor 
Drive is now available as optional 
equipment on all new Linotypes or for 





applications to machines now in use. 


The three guard covers which nor- 
mally enclose the belts and pulleys 
have been removed in the photograph. 
The new drive offers a choice of vari- 
able speed or four fixed speeds. It 
uses a_ standard 1-H.P. electric 
motor according to Mergenthaler 
Linotype Co., makers of the belt. 
e 


New Electric Collator Shown 
Collamatic Corp., Wayne, N. J., has 


announced the introduction of a New 
Electric Office Collating Machine to 
the market. 

Called the Model “800” Console, it 
is electrically powered and is oper- 
ated by a light touch of the hand. 
Approximately 8,000 collated sheets 
per hour can be handled. The feed 
bins of the New Model “800” will 
accommodate more than a ream of 
paper, sufficient supply to collate for 
about 45 minutes without reloading. 

Other features are a built-in inspec- 
tion stage of the operation that will 
allow the operator to glance over the 
sheets before they are collated to in- 
spect for misprints, blanks, etc.; an 
automatic counter; and a _ stapling- 
stacking bin which facilitates the 
speedy disposal of the collated set, 
and accommodates an automatic or 
hand stapler. 

Collamatic, whose principal office 
and manufacturing plant is at Wayne, 
N. J., has recently been incorporated. 
W. E. Thomas is president and chair- 
man of the board of directors of the 
corporation. 
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Flammable Liquids Labels 

A new, pressure-sensitive label has 
been developed by Avery Adhesive 
Label Corp., Monrovia, Calif., that 
meets the rigid requirements of the 
Interstate Commerce Commission for 
flammable liquids. 

The labels require no moistening 
or wetting to grip tightly to any 
clean, smooth surface, and will not 
pop, peel, or curl, the company says. 


Screen Process Printers To Meet 

The Seventh Annual Convention of 
Screen Process Printing Association 
International will be held at the Am- 
bassador Hotel, Atlantic City, Sept. 
10-14, according to Joseph E. Podgor, 
Joseph E. Podgor Co., general chair- 
man. 

Newest methods of photographic 
silk screen printing will be demon- 
strated by Ulano Products Company, 
Ansco, Du Pont, Eastman Kodak Co. 
and McGraw Colorgraph. New arrays 
of silk screen printing presses and 
mechanical printing systems will be 
shown in operation by General Re- 
search, Lawson, H & H Machinery, 
Virkotype, McCormick, Paulco, Cin- 
cinnati and Kenn. Cameras and photo 
mechanicals will be demonstrated by 
Cincinnati, Consolidated, Miller-Tro- 
jan, Joseph E. Podgor Co., George 
Murphy Co., Filmotype, Coxhead and 
Kenn Equipment Co. 


3-M To Tour 27 Cities 

A Lithographic Pressman’s Night 
to demonstrate proper use of presen- 
sitized, aluminum photo offset plates 
will be held in 27 cities this fall by 
the printing products division of 
Minnesota Mining and Manufacturing 
Co., St. Paul, Minn. Tips on obtaining 
accurate press setups, obtaining better 
“plate mileage,” methods of trouble- 
shooting and other information de- 
veloped in laboratory research will be 
covered by technical representatives 
of 3M. 

The demonstrations to be held Sept. 
15-Dec. 15 will be given in Boston, 
New York, Philadelphia, Albany, 
Syracuse, Pittsburgh, Charlotte, At- 
lanta, Tampa, Cleveland, Cincinnati, 
Louisville, Indianapolis, Detroit, Mil- 
waukee, Chicago, Des Moines, Kansas 


City, Oklahoma City, Dallas, Houston, 
Minneapolis, Denver, Salt Lake City, 
Los Angeles, San Francisco, Seattle, 
and Portland, Ore. 


Wetmore Building Plant 

Construction of a new $300,000 
plant for Wetmore & Sugden Inc., 
greeting card manufacturers, is un- 
derway in Rochester, N. Y. Emil Mul- 
ler Construction Co. is building the 
new plant which will contain 10,000 
square feet of office space and 30,000 
square feet of manufacturing space. 

The Muller company will own the 
structure, and will lease it to the 
Wetmore & Sugden company. The 
lease is for 20 years with several op- 
tion clauses, Muller said. 


The General Thermo-Jet re- 
duces to seconds the drying time 
of many inks and coatings. 
Quantities of warm air at high 
velocity are blown through a 
perforated metal plate. This pro- 
duces many tiny air jets which 
quickly blast away the ink vapors. 
The heat used is not detrimental 
to the sheet. The Thermo-Jet 
can be attached directly to a 
press or operated independently. 


Write for complete information 
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Hartford Co. Buys Presses 
The R. E. Hartford Co.. San Fran- 


cisco, has expanded its facilities by 
leasing a 25" x 36" Mann press and a 
No. 29 Miehle. These are being oper- 
ated at the Pisani Printing Co. plant 
under the direction of Al Gensel, who 
has been named Hartford’s pressroom 
foreman there. The firm also main- 
tains full lithographic facilities at its 
259 Front Street plant. 
* 

Craftsman Press Adds Offset 

The Craftsman Press of San Fran- 
cisco, previously letterpress printers, 
has established an offset lithography 


department and is undertaking a 


program of gradual expansion of 
facilities. 





“FREE 
General Cylinder Presses put Screen 
Process on a profitable production 
basis. Sharp, clean printing is assured 
by line contact, controlled impression. 
Hairline register is maintained by posi- 
tive sheet control. Simplified, auto- 
matic inking provides full, uniform 
distribution. Automatic feeders and 
rapid drying attachments greatly step 
up production. 





Model Maximum Max. Stock 
Sheet Thickness 


18 13x20” .040" 
24 19x25” 
32 22x30" 
38 25x38" 
45 35x45" 
52 38x52” 


Speed 
Range 


1000-3000 
850-2500 
800-1800 
800-1800 
800-1500 
800-1500 
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ALA to Meet in Boston 

The 13th Biennial Convention of 
Amalgamated Lithographers of Amer- 
ica will open Sept. 19 for a five-day 
session at Boston’s Sheraton Plaza 
Hotel. More than 81 locals will be 
represented from United States, Can- 
ada and Hawaii. 

Speakers who will address the con- 
vention include: Honorable Christian 
A. Herter, Governor of the State of 
Mass.; James B. Carey, secretary, 
CIO; Arthur Snapper, executive vice 


president, Milprint, Inc., Milwaukee: 





production rates. 





5 Beekman Street 





The Havy Duty Flat Bromine and Dusting Machine 
| DREISSIG KOMBI 10 V 


@ The KOMBI 10 V combines one Bronzing Machine and one 

Dusting Machine on a common base. This combined machine 
| is thus extremely space-saving, particularly for those large scale 
printing shops where the work is continuously going on in sev- 
eral shifts and where, according to experiences, two bronzers 
used to be connected, one behind the other, to obtain higher 


@ Inthe KOMBI 10 V type construction a space provided between 
the two machines prevents the bronze powder in suspension in 
the Bronzer from being carried over to the Dusting Machine. 
Ten burnishers, ten dusting bands and four dusting-off rollers 
account for intensive burnishing and really dependable front and 
back dusting. A special bronze application device, system 
“Muller,” for which patents are pending, saves about 30 to 40 
percent of bronze powder, eliminates all danger of transfer of 
printed parts to other sheets, and avoids whirling up of dust. 

@ The operator may lower or raise all burnishers even'y and at one 
time. The Dressig Bronzer can take a sheet size 52” x 76”. | 


Write Today for Free Descriptive Literature 


HENRY P. KORN 


Phone: REctor 2-5808 


and Mike Bruno, research director, 
LTF. 

High point of the meeting will be 
the International - Dinner - Dance the 
evening of Sept. 22. 

Local One delegates have had meet- 
ings to draft resolutions to be sub- 
mitted at the convention. The local 
believes that the lithographic trade 
shop situation should be reviewed and 
some sort of action taken by the 
assembly. Also the subject of regional 
conferences should be thoroughly dis- 
cussed, Local 1 said. 


New York 38, N. Y. 
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Who Is Master, We or They? 

American Management Association 
has made this quote by Humpty- 
Dumpty (the fence-straddling egg- 
head) the theme for its Fall Personnel 
Conference at Hotel Statler, New 
York, September 26-28. 

Citing the results of a recent radio 
poll in Detroit which revealed that, 
apart from Russia, what was worry- 
ing listeners most was automation, 
AMA said that like Humpty-Dumpty 
who cried, “It simply depends on who 
is master, we or they,” many people 
are frightened by automation. To 
keep pace with the changing shape of 
the manufacturing work force, AMA 
has lined up conference speakers for 
the three day session as follows: 

“Managing Defense Manpower,” 
Ilonorable Carter L. Burgess, Assist- 
ant Secretary of Defense; “Labor Re- 
lations in United States Steel,” John 
A. Stephens, vice president, U.S. Steel 
Corp.; “How we are Trying: in Em- 
ployee Relations; in Community Rela- 
tions; in Union Relations,” Lemuel 
R. Boulware, vice president, General 
Electric Co.; “Production, The Key 
to the Kingdom,” Robert C. Hendon, 
vice president, Railway Express 
Agency, Inc.; “The Ford Contract,” 
Malcolm L. Denise, General Industrial 
Relations manager, Ford Motor Co. 


“The Ivory Hunters; A Hard Look 
at College Recruitment,” Karl A. Hill, 
associate dean, Dartmouth College; 
“Quality Control for People,” Honor- 
able Hugh M. Milton, II, Assistant 
Secretary of the Army; “Concern for 
Cost,” Robert C. Hood, president, 
Ansul Chemical Co.; “The Pittsburgh 
Story,” Samuel H. Robb, executive 
director, Labor Standards Associa- 
tion; “Storm Over the Waterfront,” 
Father John M. Corridan, Xavier 
Labor School. 


“You Sit in on an Arbitration,” 
Joseph S. Murphy, vice president. 
American Arbitration Association; 
“Preparing for Crises in Personnel 
Administration,” Kenneth F. Herrold, 
Columbia University ; “Women’s Place 
in Tomorrow’s Work Force,” panel; 
“Dynamics of Communications,” 
David Emery, AMA; “Talking to 
People,” John C. Whitaker, chair- 
man of the board, R. J. Reynolds 


Tobacco Co. 
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National Business Show Oct. 24-28 
The “office of tomorrow” will be 


featured at the National Business 
Show in New York City’s 71st Regi- 
ment Armory, Oct. 24-28, according 
to Rudolph Lang. managing director. 
Mr. Lang added that plans were al- 
ready forming to hold the 1956 Show 
in the nearly-completed Coliseum at 
Columbus Circle, New York. 

“We have chosen a purchasing de- 
partment to demonstrate the advances 
in the office equipment and supply 
field because that department repre- 
sents problems that are common to all 
large businesses and to most small 
ones. Solutions of layout and proce- 
dure problems here will greatly bene- 
fit a majority of the people who look 
to the National Business Show for 
the last word on office problems of all 
kinds,” Mr. Lang said. 

The purpose of this National Busi- 
ness Show theme center, Mr. Lang 
said, “is to throw a spotlight on our 
industry’s research and _ progressive- 
ness. It will bring home forcefully to 
our industry’s customers, which rep- 
resent all business, the fact that the 
progress of the last decade is likely 
to be surpassed in the next ten years. 

“Automation is just one problem 
that must be dealt with in the office 
of the future,” Lang stated. “But it is 
one which is being approached care- 
fully and thoughtfully. Leaders in our 
industry are giving this problem 
much time and attention.” 


SODERSTROM 


(Continued from Page 79) 








important craftsmen in the industry. 
He finds that firms who exhibit 
their wares at the convention are 
most willing to discuss with him how 
he can lower his costs and improve 
his quality by installing some new 
piece of equipment, by utilizing a 
new chemical formula or by learning 
about the many new things exhibited. 
If one could inquire as to the 
reasons why certain lithographers do 
a big volume of the better kind of 
work and make the most profit in 
this industry, he would find they are 
not free riders but rather those who 
whole-heartedly support trade asso- 
ciations rendering real service.* 





PURCHASING 


(Continued from Page 137) 





duction control department. | 
One copy should be forwarded | 
io the receiving department. 


Receiving Report | 
1. Does it contain an itemized list- | 


ing of goods actually received- 
description, quantity, 
number of skids? 


weight, | 
5 


2. Does it show name of vendor? 

3. Does it list carrier from whom 
received ? 

4. Does it show date and time re- | 
ceived? 

5. Does it list order number? 

6. Does it provide for the right 
number of copies? — One copy | 
sent to the purchasing depart- | 
ment. One copy retained by the | 
receiving department. One copy | 
sent to the scheduling or the 
production contr>l depariment. 
One copy forwarded to the ac- 
counting department. 

2. Are Prices Checked? 

Complacency in not checking prices 

periodically may result in continuing 
overcharges. Each lithograph com- 
pany periodically should review prices 
charged by vendors and outside sup: | 
pliers — once a year or more often. | 
Price lists and catalogues received in 
the mails should be compared with 
prices charged by vendors. This is an 
aspect of internal check and control 
the in- 
stitution of such a system of check 


that is by-passed too often - 


may result in real savings. 

3. Are Competitive Bids Asked? 

As a matter of company policy, 
competitive bids should be obtained 
from a minimum of three vendors 
where substantial amounts are in- 
volved. All things being equal, where 
quality and delivery requirements are 
met satisfactorily, the vendor with the 
lowest price should get the order. 

4, Two Or More Vendors? 
The lithographic company should 
maintain contact with at least two 
vendors for the purchase of similar 
material. Assuming that two or more 
vendors can meet quality and delivery 
requirements, it is good purchasing 
policy to divide the orders between 

(Continued on Page 169) 
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GRUMBACHER 








SPEED-O-PAQUE 
FOR OPAQUING ON 
PHOTOGRAPHIC FILM 
Dilute with water, covers opaque 
in one application. Lies perfectly 
flat without pinholes or streaks. 
For use in the airbrush or fine 
line work with brush or pen. 
No. 1465 SPEED-O-PAQUE.. .2 oz. jar $ .75 
4oxz.jar 1.10 
8 oz. jar 2.00 
32 oz. jar 7.00 





SAMPLE AVAILABLE 








| PATENT BLACK 


A non-reflective high gloss black }iF 
opaque ink for masks, overlays } f 


water, lies smooth and flat for 


MASKING INK 
ACETATE-ADHERING 


and color separations. Thins with 





close register work on acetate, 

and plastics. 

No. 1471 PATENT BLACK. .21/2 oz. btle. $ .60 
8 oz. btle. 2.00 


SAMPLE AVAILABLE 32 oz. btle. 6.00 








PATENT RED 
) MASKING INK 


| Transparent for easy visibility in 

masking and color separation 

work on acetate, vinyl, plastics. 

Mi Red in color...photographs as 

mM) black. Thins with water for re- 
= moving without staining. 

No. 1470 PATENT RED........ 2/2 ox. $ .75 





8oz. 2.25 
SAMPLE AVAILABLE 32 oz. 8.00 








: 


GRUMBACHER 
BRUSHES 


In every size and style for 
artwork, opaquing, mask- 
ing and lettering. 


See the Grumbacher 
Line at your Dealer 








— NAPL -1955——— 
CONVENTION 


SEE OUR DISPLAY AT 
BOOTH 43 


M. GRUMBACHER 


477 WEST 33 ST., NEW YORK 1, N. Y. 
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Here’s a strikingly different, deckle edge text 
and cover paper that really ‘‘shows off’? modern 
or traditional design. 


Stocked in twelve colors and white, in both 
text and cover weights, Curtis Tweedweave is 
surface sized for superior reproduction by 
Letterpress or Offset Lithography. 


It’s perfect for booklets, folders, tent cards, 

menus, announcements, greeting cards, self- | 
mailers, sales promotion kits, calendars, pro- f we 
grams and screen process folders. er |. 


4 
|. Sememnererr een Geer 







Call your paper merchant for samples of Curtis 
Tweedweave. He’ll gladly make up dummies to 
fit your specifications, provide sample books 
or layout size sheets. 


= CURTIS PAPER COMPANY 
NEWARK, DELAWARE 











Gor Accuracy and Denendability 


MOUNTING DISPLAYS 


Gor Sewice that is Sure 


OUR NEWEST SERVICE — 


SEE US — FOR NEW IDEAS 


* Steel Rule Dies 

* Die Cutting (7o°55 5'75 

* Varnishing, Lacquering, Gumming OF ho f i | 
' S * 


* Embossing 


CHICAGO 7, ILLINOIS 








MOnroe 6-2850 


Quality Finishers for the Printing and Lithographic Trades 
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TECH BRIEFS 


(Continued from Page 93) 
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grease repellent. It is stated that the acid, 
by releasing hydrogen ions which diffuse 
to the surface of the plate, prevents ink 
emulsification and controls swell of the 
colloid. Specification 692,366 is referred 
to. 


*ErcHinG. British Patent 705,004. Dow 
Chemical Company. Abridgement of 
Specifications XVI, 1955, 76. An etching 
bath for etching an acid-soluble metal, 
e.g. in making a printing plate, com- 
prises a mixture of a saturated aliphatic 
acid having from 5 to 26 carbon atoms 
in the molecule and an aqueous solution 
containing nitric acid. The aqueous solu- 
tion may contain from 3 to 50 per cent 
of nitric acid by weight and the amount 
of the aliphatic acid is from 0.05 to 4 
times that of the nitric acid by weight. 
The inclusion of the aliphatic acid in the 
etching solution produces an acid resistant 
film that exerts a controlling effect on 
the dissolving action of the nitric acid by 
substantially reducing the action of the 
nitric acid in a lateral direction whilst 
not adversely affecting the depth of the 
etch. The parts of the plate to be left un- 
affected are coated in the usual way with 
a resist and the etching solution is 
splashed on the plate or caused to im- 
pinge thereon by an atomizing nozzle. 
A concentration of from 5 per cent to 10 
per cent of nitric acid is preferred. Ex- 
amples of suitable saturated aliphatic 
acids given are valeric acid, caprylic 
acid, stearic acid, palmitic acid, lauric 
acid, and cerotic acid. The aliphatic acids 
used are those which are relatively in- 
soluble and are normally liquid or be- 
come liquid at moderately elevated tem- 
peritures. 


Paper and Ink 
PAPER AS A SUBJECT OF PRINTING ReE- 
SEARCH. G. A. Svedlin. Meddelanden 
fran Industrins Centrallaboratorium no. 
138, 1955 (six pages) (in Finnish.) A 
brief outline is given of proofprinting pro- 
cedures so far developed to provide a 
numerical evaluation of the interaction 
between paper and ink. This interaction 
takes place at the impression moment 
when ink is transferred from the form 
to the paper. After the impression 
moment there is still an interaction be- 
tween paper and ink when the ink vehicle 
penetrates into the capillaries of the 
paper and when the ink dries. While the 
ultimate printing result is affected by a 
variety of different properties of the 
paper, there is one group of interde- 
pendent paper properties namely, smooth- 
ness, softness and absorptiveness, which 
are particularly important to the inter- 
action between paper and ink. It is 
claimed that printability research may 
enable the paper maker to balance these 
highly interdependent properties correctly 
in printing papers. 


PAPER CONDITIONING. Tappi 38, No. 1, 
January, 1955, page 91A; Printing Ab- 
stracts 10, No. 4, April, 1955, page 191. 





A temperature conditioning chart for 
paper, prepared by the Lithographic Tech- 
nical Foundation, is reproduced. 

*\ Mitt TriAL oF MotstureE METERS. 
British Paper and Board Industry Re- 
search Association. World’s Paper Trade 
Review, 143, No. 8, February 24, 1955, 
pages 618 and 620; Bulletin of the Insti- 
tute of Paper Chemistry 25, No. 9, May, 
1955, page 741. A brief reference is made 
to a nine-month comparative efficiency 
study of seven British and foreign instru- 
ments (Atrometer, Baldwin moisture 
meter, Elop Hydrotester, Fielden Dri- 
meter, Marconi moisture meter, Lippke 
Hygrotester, and Verigraph) for deter- 
mining the moisture of the sheet on a 
board machine. The instruments were in- 


B-1C CONSTANTARC 


stalled and operated according to the 
manufacturers’ instructions on a machine 
in a board mill and the results checked 
against those obtained by oven drying of 
samples. A statistical evaluation of the 
data is being made, the results of which 
will be available to members of the asso- 
ciation. The trials may be extended to a 
paper machine later on. World’s Paper 
Trade Review is published by Stonhill & 
Gillis Ltd., 329 High Holborn, London, 
W. C. 1, England. 

*\ New Motsture Meter; PRINCIPLES 
or THE ATROMETER MetuHop. Robert P. 
Nuki. World’s Paper Trade Review 143, 
No. 11, March 17, 1955, pages 900, 905-6; 
Bulletin of the Institute of Paper Chem- 
istry 25, No. 9, May, 1955, page 741. A 





TYPE P-R PHOTOARC 


For Camera... for Printing... 


MACBETH Arc Lamps are light-years ahead! 


B-1C CONSTANTARC. Completely andconstantly 


automatic. Produces a steady light of tremendous 
intensity which brings out tiny details in the 
darkest portions of copy... which cuts down 
expensive camera operating time. The Con- 
stantarc automatically compensates for power 
fluctuations, drafts and carbon impurities. Can 
be furnished with any of the standard Macbeth 
mountings. No other lamp on the market offers 
all the advantages of a Macbeth Constantarc! 


PHOTOARC PRINTING LAMP for vertical print- 
ing frames. Engineered to assure constant, steady 
light—both in intensity and color—regardless of 
line voltage fluctuations. Successive exposures 
produce identical results. Completely and con- 
tinuously automatic like its companion ‘The 
Constantarc’’. Recommended for photoengravers, 
lithographers and in gravure and blueprinting 
processes. Adaptable for use on photocomposing 





machines. For details write . . . 


MACBETH 


MACBETH ARC LAMP COMPANY 
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141 Berkley St., Philadelphia 44, Pa. 
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IT REPRESENTS “3 
High Quality 


{ITHOGRAPIERS 
‘> ¥ Ss ~.— e 
Skilled Union Labor bu ing gu iae 
“Trouble-free” Service YO UJ R Uy 
Our Association members are pledged to rigid standards in the interests of the 


Industry. For that very reason, your safest bet on re-grained plates or new metal 
is The Plate That Bears This Label. When you see it, you know you’re looking 





at the best. 
MERCURY LITHO PLATE GRAINING SERVICE 
AMERICAN LITHO PLATE GRAINING COMPANY GRAPHIC PLATE GRAINING CORPORATION, INC. 
AUTOMATIC PLATE GRAINING CORPORATION WILLY’S PLATE GRAINING CORPORATION 


LITHOGRAPHIC PLATE GRAINING COMPANY OF AMERICA, INC. 
MEMBERS OF THE 


LITHOGRAPHIC PLATE GRAINERS ASSOCIATION, INC. 


220 West 42nd Street New York 36, N.Y. 





SERVICE PLUS QUALITY! | 


HAS MADE OUR PLANT THE WORLD'S FINEST 







We Specialize in all sizes 


| 
| 

: ANl sizes ZINC and | 
: | 

MULTILITH and DAVIDSON PLATES | | 


ALUMINUM PLATES 
UNGRAINED-GRAINED-REGRAINED 


“Lithographic Bc Csiig Company= 
a a of “LenSg Inc. 


7m Bie 
i. bh, : ts y a ae 
esis 
Be Si “ 


35-51 Box Street Tel. EVecursee 9.4260. -4261 Brooklyn 22, N. Y. 
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new instrument for measuring the mois- 
ture content of a running web, the Atro- 
meter, is described, which is based on the 
measurement of the moisture content of 
the air immediately surrounding the 
paper, without requiring actual contact 
with the web. It consists principally of a 
feeler (an acid- and heat-resisting hygro- 
scopic rod which rapidly changes its re- 
sistance to electric current as it absorbs 
more or less moisture from the air rising 
from the paper sheet) connected by an 
armored cable to an electronic amplifier 
and a cabinet containing an indicating 
and recording apparatus. The feeler ele- 
ment is about two feet long and housed 
in a perforated chromium-plated casing 
which permits the air current to flow 
freely around it. On narrow and medium 
machines one feeler is sufficient; a num- 
ber of elements may be installed on wider 
machines. The location is of paramount 
importance; the best position is after the 
last drier before the paper reaches the 
winder. Usually the feeler is fitted in a 
fixed position, but it can also be installed 
in such a way that it can be moved manu- 
ally across the width of the web. An ac- 
curacy of + 0.5% of the instrument read- 
ings is claimed for paper and of+ 0.8% 
for board. 1 table and 2 figures. World’s 
Paper Trade Review is published by Ston- 
hill & Gillis Ltd., 329 High Holborn, Lon- 
don, W. C. 1, England. 


*ArIR PERMEABILITY AND PRINTABILITY. 
R. R. Coupe. Paper Market, February, 
1955, pages 53-54, 56; Bulletin of the In- 
stitute of Paper Chemistry 25, No. 9, 
May, 1955, pages 741-2. The author shows 
by different examples that, athough air- 
permeability measurements may some- 
times correlate with printing require- 
ments, they are an inadequate guide to 
the influence of paper on ink transfer and 
penetration. 4 tables and 8 references. 
Paper Market is published at Graham 
House, 3 Tudor Street, London E. C. 4, 
England. 

Lithography—General 

ACHIEVING CoLtour Quatity. Eric J. 
Tongue. Modern Lithographer and Offset 
Printer 51, No. 3, March, 1955, pages 28, 
30 and 32 (3 pages). This deals with the 
controlling of color on four-color process 
jobs. If possible run the black plate first, 
or at least a few sheets to check with 
other colors. Take a small rubber roller 
(an old pull-in wheel if possible) and 
take a sample of ink to be used, and roll 
it over a sheet of stock for a close color 
match. Also when putting ink in the foun- 
tain keep about four notches on _ the 
ratchet, for better control. Try to keep a 
sufficient amount of ink to cover the image 
and fill the grain of paper. Avoid over- 
loading if possible. 


ATMOSPHERIC CONDITIONS IN 
PRINTING PLant. M. 
Printing Equipment Engineer 85, 
January, 1955, page 38; Bulletin 
Institute of Paper Chemistry 25, No. 9, 
May, 1955, page 696. A canvass of the 
large printing plants in the United States 
made a number of years ago indicated a 
preferential R.H. of 50% and a tempera- 
ture of 70-75°F. as the optimum condi- 
tions for operations. In a research pro- 


THE 
S. Kantrowitz. 
No. 4, 
of the 





gram on the register of paper in lithogra- 
phy by the National Bureau of Standards 
and the Lithographic Technical Founda- 
tion it was shown that the best results 
were obtained around 45% R.H. 


Graphic Arts—General 
LUBRICATION OF MODERN PRINTING Ma- 
CHINERY. Lubrication 40, August, 1954, 
pages 93-104 (12 pages); Battelle Tech- 
nical Review 3, No. 11, November, 1954, 
page 728a. Lubricants; lubricating sys- 
tems; bearing requirements ; Photographs, 
diagrams. Lubrication is published by the 
Texas Co., 135 East 42nd Street, New 
York 17, N. Y. 
CELLULOSE ACETATE FILM — THE Mop- 
ERN GLOssy FINISH; WHAT THE PRINTER 
Must Do To Get THE Best FROM THE 


Process. W. L. Nicholls. Paper and 
Print 27, Winter, 1954, pages 406-7 (2 
pages); Chemical Abstracts 49, No. 9, 


May 10, 1955, column 6604. The lamina- 
tion of a thin sheet of colorless cellulose 
acetate to printed paper provides a great 
degree of gloss and permanence, surface 


uniformity and freedom from color de 
gradation. 

SYNTHETICS UP TO Date. Paint Tech- 
nology 19, No. 212, May, 1955, pages 


177-178 (2 pages). Silicone wax applied 
over prints on polyethylene, though it 
will not actually increase the adhesion of 
the ink film, will give it a fair degree of 
abrasion resistance and enable it to pass 
the standard adhesive tape test for ad 
hesion. British Patent 712,838 to B. Win 
stone & Sons, Ltd. 
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With new time-saving auto- 
matic features and preci- 
sion-perfect operation, the 
Klimsch brings your plant 
and profits up to date. No 
other camera today can 
match its speed, capacity 
and flexibility. 





180 VARICK ST. 


Check These Mdventad Features: 


e Truly automatic focusing device 
e Percentage Pre-selection with motor drive 
@ Glass compensator for al! thicknesses up to 34’ 


e@ Convenient control of operations from darkroom 
panel and lensboard 


@ Optional: in-line image reverser corresponding 
to lens coverage. Yielding normal and reversed 
negatives of exactly the same size 


@ 24” x 24” model takes 32” circular screen 
@ 32” x 32” model takes 40” circular screen 
@ Both models with 35” x 50’ copyholder 


e Rigid construction with three point rubber sup- 
port gives maximum safety against building 
vibrations 


NEW YORK, N.Y. 


KLIMSCH 
AUTHORIKA 


«> COLOR PROCESS CAMERA 


for every type of quality work in color, 
black & white, line or halftone 








~ Write for Complete Literature and List of Dealers 


REPRO GRAPHIC MACHINES, INC. 
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New PLASTIC - 
PILE 


SEPARATOR 







Gives Accu- 
rate Leveling 
of Stock Pile 








® For FEEDER end to assure 
positive pickup 

@ For DELIVERY end to aid 
proper jogging 


Speeds Production 


Assures absolutely level stock piles for the feeder suckers to 
contact. Having a longer taper than wooden wedges, it prevents 
“misses”, dragging, folding under, etc., because it permits closer 
adjustment. A great aid on the delivery end, too, as it assures 
proper jogging. Saves its cost in stock and time saved! 





ABSOLUTELY SMOOTH 
— THIN LEAD EDGE 


Inserts easily, quickly and cleanly 
into stock piles without tearing or 
ruffling edges of stock, which so 
often results in spoilage. Of smooth 
plastic, they slide readily into the 
pile and STAY in position. 


No Splinters! No Rough Edges! 
Splintered and cracked wood wedges 
often spoil stock and cause loss of 
press time. Hanco’s Plastic Separa- 
tors can’t splinter and cause damage 
to plates, engravings and blankets. 





PRICES 


Less than 12 $1.65 each 
Lots of 12.... 1.50 each 
Lots of 24.... 1.40 each 
Lots of 48.... 1.30 each 
Lots of 96 1.20 each 
Lots of 144.. 1.15 each 


Easy to Keep Clean! 
Will not soak up. oil, ink and dirt to 
soil stock. ‘“Easy-Pull” finger holes 
permit quick, easy removal from stock 
pile. 














Nalihclion ... or Your Money Back 








A. E. HANDSCHY CO., 125 S. Racine Ave., Chicago 7, Ill. ML 955 


Send Hanco Pile Separators ordered below. If not satisfactory we may 
return them within 15 days for full refund. 


SEND US........ Hanco Pile Separators at $........each. 














Manufacturers of Fine Letterpress and Offset Printing Inks 
CHICAGO 7, ILL. 125 South Racine Avenue 
MINNEAPOLIS 15, MINN. 422 South Third Street 
INDIANAPOLIS 2. IND. 528 North Fulton St. 
DISTRIBUTORS 


Handschy Distributors located in ali principal cities, 
Write for name and address of Distributor nearest you. 
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- kvery Lithographer 


(and a master typographer too!) 


with 


FILMOTYPE 


the machine 

that’s making 

money ... and 

business for 

quite a few lithographers 





lf there ever waS a money-maker, custom 
tailored for lithographers... it’s Filmotype! 
No two ways about it, here’s the up-to-date 
method for you to take full advantage of 
doing your own quality hand lettering and 
typesetting — automatically! Surprised? It's 
so simple anyone ... even the office boy... 
can set razor sharp, jet black repro proofs 
in minutes. And, you can letterspace to the 
Nth degree. Add Filmotype to your operation 
and watch profits multiply. 


e Over 700 styles and sizes to choose from! 
Hand lettering from the boards of leading 


artists ... popular imported and domestic 
type. 

e Every standard size from 12 point to 144 
point. 


e Operates with a flick of a finger. 


e A space and money-saver! Only slightly 
larger than a typewriter ...costs pennies 
a line for perfect proofs. 


e Askabout the Filmotype ‘‘Pay-as-you-profit’’ 
Plan. Your Filmotype savings will more than 
pay for your entire cost. 


Better write for a FREE demonstration and 
complete information — today! 


—FILMOTYPE 


60 W. Superior St., Chicago 10, III. | Dept. 
4 W. 40th. St., New York 18, N.Y. ML9 
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PURCHASING 


(Continued from Page 163) 





two or more suppliers. Labor dis- 
turbances at the plant of one supplier, 
inability of one supplier to deliver 
material on time, flood or fire at the 
plant of the supplier, or other condi- 
tions, would not affect drastically the 
flow of needed material into the plant 
of the lithographer if “pipe lines” are 
maintained with other vendors. 


5. Quantity Records? 
Are minimum and maximum quan- 


tity records maintained by the stores 
control department to indicate: 

1. When the quantity of a material 
has decreased to the point when 
additional material of that kind 
should be reordered? This is an 
important segment of efficient 
management inasmuch as (a) 
production can be affected if 
needed material is not on hand 
when needed and (b) higher 
prices might be charged for 
emergency delivery. 

2. When the maximum quantity of 
a material has been ordered. 

Good business dictates that suffi- 
cient material should be retained 
on hand for the orderly opera- 
tion of the business but too 
much material on hand results 
in good money being tied up 
needlessly in inventory and cost- 
ly floor space used to store this 


excess material. 


6. Invoices Checked? 
The accounting treatment for in- 


voices received should be reviewed 

as follows: 

1. Are invoices stamped with the 
date received by the lithographic 
company? (This may be im- 

portant if a controversy develops 

with respect to the time period 
within which to take cash dis- 
counts). 

2. Are invoices checked against 
purchase orders and receiving 
reports for quantities received, 
descriptions and prices charged? 

3. Are invoices checked for arith- 
metical accuracy — footings and 
extensions? 

4. Are invoices approved for pay- 
ment by the person authorized 
to pass on said invoices? 


5. Is a rubber stamp somewhat as 

follows placed on each invoice? 
WOUGEHIBIC ING, -.«'. 0's otinds sce sia's« 
PRICES 
EXTENSIONS 


APPROVED By 


7. Best Prices Maintained? 
Records by kind of material should 


be maintained, indicating at what 
quantities lower prices per unit can 
be obtained — in other words when 
it is better to purchase a larger quan- 
tity to take advantage of a large quan- 
tity price. This kind of record should 
be checked periodically — at least 
once a year to see whether purchases 
made during the past year might not 
have been made for larger quantities 
to obtain the lower price per unit. 


8. Price File Maintained? 
A price file for each kind of ma- 


terial purchased by the lithographic 
company in the past two or three 
years should be maintained. This file 
should be in the form of two separate 
records (1) by supplier and (2) by 
kind of material. 

The prices on all invoices received 
should be checked against the prices 
paid for previous purchases of the 
same material. One lithographic com- 
pany installing this record and check- 
ing all prices on invoices received has 
uncovered numerous discrepancies in 
prices charged. It will be noted that 
this is a two-way check: 

1. Checking prices on current in- 
voices from a supplier against 
previous prices from the same 
supplier for the same material. 

2. Checking prices on current in- 
voices from a supplier against 
previous prices for the same 
kind of material — not neces- 
sarily purchased from the same 
supplier. 

9. Trade Discounts Taken? 

Trade discounts, on equipment and 
supplies, etc., when offered, should 
be taken. These terms should be noted 
on the price file discussed previously. 


10. Cash Discounts Taken? 
Most lithographic controllers and 


treasurers realize that the taking of 
on paper, ink and 
other purchases results in consider- 


cash discounts 


able savings. The review of internal 
control should include a review of the 
procedure set up to take cash dis- 
counts, to be sure that invoices are 
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Never Underestimate the 
Power of the Pressroom! 








4 " 


Sees Pe, 


“Top quality from the first 
to the last copy 
with ‘3M’ Plates” 


says Dave Flanagan, Pressman—R & H 
Printing Co., Providence, R.I. 


The smooth, grainless surface of ‘3M’ 
Pre-Sensitized Aluminum Offset Plates 
results in top mileage as well as top 
quality. That’s why Dave Flanagan, 
Pressman for the R & H Printing Co., 
uses “3M” Plates. Dave says, ‘Because 
‘3M’ Plates are so standard, I’m sure 
that every plate will produce a satis- 
factory run if it is developed properly 
and handled right on the press.” In 
pointing out the fact that conventional 
surface coated plates deteriorate in 
quality gradually from the beginning 
to the end of a run, Dave says, ‘3M’ 
gives me the same quality print from 
the first to the last copy.” 


Take the Guesswork out of Presswork 


“3M” Photo 
Offset Plates 


«+ MAIL THIS COUPON TODAY -- 


FREE! ! 


MINNESOTA MINING & MFG. CO., 
DEPT. DY-95A, ST. PAUL 6, MINN. 
Please send me, without cost or obligation, a 
valuable Pressman’s Dampener Gauge and 
Pressman’s Guide giving complete informa- 
tion on the use of ““3M”’ Plates. 

















We have presses, Position 

Name 

Company. 

Address 

City State 

“3M" is a registered trademark of po <— 
Minnesota Mining & Mfg. Co., St. Paul 6, & %, 


Minn. General Export: 99 Park Ave., New 4 
York 16, N. Y. In Canada: London, Ont. “*sayaee 


WS 
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aska 


PERFECTION 


Distributor’s 
Salesman 


He KNOWS the answers 
- because we see that he gets 
them — continually. And 
being the kind of a sales- 
man he is, he makes a point 
of KEEPING informed. You 
can trust his Gummed Paper 
judgment— ALWAYS. 

NEW! The PERFECTION 
C-PAC—100 sheets of top 


quality Gummed Paper, mill- 


wrapped in waterproof 
paper...2 chipboards. 
Ask a PERFECTION Dis- 


tributor’s Salesman. 


mee! 


GUMMED PAPERS 


MANUFACTURERS CO. 


Main Office: PHILADELPHIA 15, PENNA. 


Sales Representatives: 

Atlanta « Chicago * New York « Cleveland 
Los Angeles * San Francisco * New England 
Pacific Coast Warehouses: 

Los Angeles « San Francisco 


Plants: Philadelphia « Indianapolis 
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processed, set up in a “tickler file” 
and paid within the cash discount 
period. 


11. Inventories Taken 
Periodically? 


Good accounting dictates that 
checks shall be made periodically of 
inventories of paper, ink, rollers, 
blankets, plates, chemicals and sup- 
plies. The review of the internal check 
and control should verify that such 
inventories are taken periodically, are 
reconciled with the control accounts 
in the general or subsidiary ledgers 
and that all adjustments are made. 


Conclusion 
The periodic review of the litho- 
graphic company’s purchasing pro- 
cedures is bound to have a salutory 
effect, resulting in more efficient op- 
eration, a tightening-up of the pur- 
chasing, accounting and disbursement 
procedures as applied to all purchases, 
with resulting economies in time and 
money. 





GUEST EDITORIAL 


(Continued from Page 82) 





he says, is taking jobs at a loss. 

It never occurs to him that new 
methods, materials and equipment 
may have given his competitors an 
advantage. His thinking not only is 
confused, it is out of date. He is so 
busy with his own problems he has 
no time for newer developments in 
the industry. The pattern for failure 
has been set in his thinking and it is 
only a matter of time until the 
inevitable happens. 

The lesson, if one can be drawn 
from these observations, seems to be 
that management needs to keep its 
thinking modernized, organized and 
progressive. 

The easiest way to get this new 
viewpoint is to take advantage of the 
vast storehouse of information gath- 
ered, evaluated and made available to 
the industry through the various 
graphic arts associations. It will revi- 
talize your thinking. It will revitalize 
your business. The thinking tools are 
there if you will but use them.* 





SALES MANAGEMENT 


(Continued from Page 72) 





find that too much sales effort is being 
spent on something that you are not 
equipped to produce economically. 
Or you may find that some obscure 
little item to which you have paid 
little or no attention is a high profit 
producer and has a much wider mar- 
ket than you realize and is worth 
pushing harder. Lithographers are 
too much inclined to fall in love with 
some particular piece of equipment, 
go into debt to buy it; and then try 
to sell items to be produced on that 
equipment, regardless of whether it 
is profitable or not. For instance, in 
the lithographing industry, there has 
been a wave of buying of large, costly 
four-color presses, followed by a wave 
of frantic efforts to sell enough vol- 
ume to keep them busy regardless of 
profits. This situation is unhealthy. 
and is certainly not the result of fol- 
lowing a sound sales policy. The sen- 
sible thing is to start with what 
equipment you now have, and formu- 
late a sales policy to fit that first. 


2. Study Your Market To Find Out 
How Extensive It Is. Maybe it’s 
bigger than you realize — and maybe 
it’s not as big as you think it is. 
Maybe you could reach out to a larger 
area — and then again, maybe you 
are trying to cover too much terri- 
tory. Maybe a more intensive cultiva- 
tion of close-to-home prospects is 
indicated — and then again, maybe 
you have a product that could be 
profitably sold city-wide, state-wide. 
or nation-wide. Again it depends on 
what you can produce most profitably 
on your present equipment. Few of us 
in the lithographing business have 
bothered to give much attention to 
market studies, and I am convinced 
that more thinking along these lines 
will pay handsome dividends. 


3. Study Your Customers To Find 
Out Which Are the Profitable Ones 
And Which Are Just Taking Up Your 
Time. 


Most of you will find from this 
analysis that 80 percent of your busi- 
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CARDBOARD DISPLAYS 
POINT OF PURCHASE 


By Victor Strauss 


First complete book covering the subject. Contains 
visuals of all kinds of displays, with a complete con- 
struction plan for each one shown. There are 226 
blueprints, coded and self-explanatory. Discussion 
covers dummies, instruction sheets, cartons, packing 
and shipping. Another section covers items such as 
moiors, flashers, rivets, hooks, rubber bands and 
other fasteners and devices. 


It’s 9 x 12”, 218 pages, and a book every display man 
will need. Price $15. 
Order from 
MODREN LITHOGRAPHY 
Box 31, Caldwell, N. J. 











AN EXPERIENCED 
HAND 


An experienced hand at Edition Binding can 
save you many a headache when it comes to 
prompt delivery, avoiding waste, and good 
solid craftsmanship. 


A constant companionship thru the years 
with the binding of children’s books, textbooks, 
cookbooks, etc., has aided us in working with 
today’s lithographer. 


Paper, board, leather or cloth—books to 
booklets—big or small—TAPLEY has the 
experienced hand. 


JE TaplewCo 


Book 


32-01 Queens Blvd. 


Manufacturers 


Long Island City 1, N. Y 
STillwell 4-8570 














with the Analytical 


pocket pH 








Instrument size: 3 x 57 x 2% inches 
Case size: 3% x 6% x 414 inches 
Weight with accessories: 3 Ibs. 
Completely self-contained in waterproof ever-ready case with 
shoulder strap. 
Eliminates supports and beakers by combining the calomel 
and glass electrodes with the sample holder, in a single 
polyethylene probe unit. 


Permits continuous, direct reading of pH with no buttons to 
hold down or dials to turn. 


meter and revolutionary pH probe unit 


ee ee i sok tale aes q 


Strips pH determinations of all complications —_ 


Provides simple, modern way of measuring pH accurately in 
field or laboratory. 


Makes it easy for untrained, unskilled persons to learn to 
make pH readings. 


Eliminates errors due to sampling techniques, turbidity, and 
presence of oxidizing or reducing agents. 


Tiokpennteee 8 2 5 .00 
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f 
Wanna: : 


585 Main Street, Chatham, N. J. 











le ee ie | 
Analytical Measurements, Inc. 4 
585 Main Street, Chatham, N. J. 3 
Please send full information about your pocket pH meter to: a 
Name i 
Company 4 
i 

Address a 
City State ri 
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ithographic ngravers and 





ASSOCIATION IN CC, (A National Organization) 








LITHOGRAPHIC 

ENGRAVERS 

and 

PLATEMAKERS 

ASSOCIATION 
INC 








“Good offset Lithography ' 
starts with GOOD plates’’ We inv! 





OVER 3,000 BAUMFOLDER USERS 
of the 17 x 22 "JUNIOR JET” say... 
“IT'S A GOLD-MINE!" 


It will easily be the same for you as for the over 3,000 
purchasers in recent years who say... “It pays for 
itself many times over every year”. 


It’s the world’s closest-precisioned . . . finest . . . fastes: 
Folder. Makes folding your most Profitable operation 
.. - 5 folds in 1 operation, 60 styles of folds . . . makes 
perforating practically All profit. It’s an automatic 
lightning-speed Perforator; automatic Scorer; automa- 
tic Cutter; automatic Crimper . . . All-In-One. Tomor- 
row’s Automatic .. . at a pre-war price. Equipped with 
Friction Feed — $100. initial and $48. per month for 
30 months . . . with Suction Pile Feed, extra motor and 
pump — only $100. initial — 30 months Pay-For-ltself 


terms. 


A “GOLD-MINE” FOR A LIFE-TIME. Do allow us to 
mail specifications. THANKS. 


RUSSELL ERNEST BAUM, INC. 


615 Chestnut st., Phila. (6) Pa. LOmbard 3-8164 











Members 


ARTISAN LITHO SERVICE Co. 
115 West 27th St., New York 


kb COLORCRAFT LITHOPLATE Co. 
a ema ers 2519 Germantown Ave., Phila 
JouHN Dreyer & Co., INC. 
25 Spruce St., New York 
EUREKA PHOTO OFFSET 
ENGRAVING, INC. 

233 Spring St., New York 
LANGE & Preu, INC. 

37 W. 65th St., New York 


{ L -ArT, INC. 
Our members — always with a full complement of logs ga 
od ° . « rele) Cc ENGRAVERS, INC. 
skilled union craftsmen — are dedicated to the expert ie Nee Yok 
° . DANIEL Murrny & Co., INC. 
production of offset engravings and press plates . . . to 480 Canal St., New York 
OFFSET igs nye 
° . ° . ° . . ASSOCIATES, INC, 
serve lithographers with limited capacity in their own 42 East 20th St., New York 
SHADLEN LITHO-PLATF Corp 
plate departments, and plants without such facilities. 130 West 20th St., New York 


STERLING LITHO PLATE 
SERVICE INC, 


65 Flatbush Ave., Brooklyn, N. Y 
STOCKINGER-LANGBEIN 

PuHoto LitHo Corp, 

157 Spring St., New. York 

SuN LitHo PtiateE Co. 

1005 Plum St., Cincinnati 











35 years experience graining plates that 
please both platemaker and pressman 


All sizes ZINC and 
ALUMINUM PLATES 


Ungrained - Grained - Regrained 


WILLY’S 


Plate Graining Corp. 


34-12 10th Street 
Long Island City 6, N. Y. 
Phene RA 8-1526 


Member, Lithographic Plate Grainers Association, Inc. 
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ness is coming from 20 percent, and 


80 percent of your sales efforts are 
being spent on the customers who 
give you only 20 percent of your vol- 
ume. This ratio has proved itself so 
often that it can almost be considered 
a rule of thumb. It may or may not 
be true in your business, but it is 
worth your while to find out. 

4. Study Your Competition To See 
How You Stack Up In Comparison. 
This is something you should do and 
probably are doing 
Yet, things have a way of changing 


continuously. 


and perhaps your competitive situa- 
tion today is not what it was last 
week, last month, or last year. Some 
competitor may have put in new 
equipment or methods which enable 
him to produce cheaper, quicker or 
better than you can. Perhaps some 
altogether new process is entering the 
the field and threatening to grab your 
market. Witness the rise of offset 
lithography and of gravure, and how 
these two proceses have affected the 
market for letterpress printing in the 
past 20 years. It is wise to take a 
good look at your competition before 
formulating your sales policy. 

5. Study Your Own Present Selling 
Techniques. Are your salesmen really 
selling printing or merely picking up 
orders? Are they quoters or crea- 
tors? Do they work intelligently? 
Are they the right kind of men to be 
representing your company, the kind 
that customers welcome for the help 
they can give, or the kind who can get 
an order when they have put in the 
lowest price? What about sales su- 
pervision? How much sales training 
do your salesmen get? 

It is the responsibility of manage- 
ment to see that salesmen are made 
better salesmen, and I know of no 
better way of doing this than to see 
that everyone of them attends sales 
training classes and refresher courses 
regularly. Our interest in seeing that 
our salesmen become better salesmen 
is the only way to insure a sound, 
steady growth for our business. 

These are the questions which have 
to be answered before any action is 
taken toward establishing a sales pol- 
icy. All too often we are inclined to 
jump in and do something before we 
have all the facts, but that is not the 





sound, logical way to proceed. First, 
gather the facts —then study them. 
Only then will you be in a position 
to do any sound planning. 

To my way of thinking, sales plan- 
ning should be centered around these 
five points: 

1. Products you can produce eco- 
nomically and profitably. 

2. Markets 
profitably. 


where you can sell 


3. Customers whom you can serve 
profitably. 

4. Competition that allows you to 
operate profitably. 

5. Selling Methods that produce 
results efficiently and profitably. 

You will notice my repetition of 
the word “profitably” in each of the 
foregoing points. This is the basic 
qualification which so many lithogra- 
phers often overlook. After all is said 
and done, planning a sales policy is 
the only way of planning for profits. 

| would like, at this point, to give 





C-S ROLLER 
WASHER 
(IN THREE SIZES) 
14x20 to 17x22 
14x20 to 22x34 
14x20 to 35x45 
OR TO YOUR 
SPECIFICATIONS 
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you an experience from my own busi- 
ness. Along about 1935, we had de- 
veloped a good volume of business in 
producing point-of-purchase displays 
for breweries, and were selling these 
quite extensively over the country. 
From time to time, various of our 
customers had asked us to do 24-sheet 
posters for them. These requests got 
us interested in this new product and 
we decided to investigate. We stud- 
ied how 24-sheet posters were being 
printed by the industry and then tried 
to figure out how we could do it 
hetter and more economically. We 
departed entirely from the accepted 
methods being used up to that time 
and devised new methods of our own. 
Instead of printing posters on ten 
sheets, we figured out a way to print 
them on seven sheets, thus saving up 
to 1/3 the number of plates, 1/3 the 
number of makereadies, and 1/3 the 
number of impressions on each poster. 


I am not going into all the technical 









.-- PAYS FOR ITSELF IN 
LESS THAN 6 MONTHS 


Washing your dampeners by hand 
or covering and running-in new 
covers on your press is a 
costly, time-consuming job. 
C-§ Dampener Washer will 
save you $990.00 a year. 


Just set your used or new 
dampeners into a C-S 
Dampener Washer, New 
* covers are run-in without 
tying up your press. GET 
UP TO FOUR MONTHS 
AND MORE use before 
recovering. 
Dampeners run together, 
turning on their own cen- 
ters, just as they do in 
your press! No scraping 
action to wear out the nap 
of the covers, 
With a stainless steel tank, 
the.C-S Dampener Washer 
is mounted on 4 swivel 
casters, When not in use, 
it can be stored out of the 
way, Use any sink or fau- 
cet to clean or run-in your 
dampeners, Pump returns 
water to sink; no floor- 
drain or permanent instal- 
lation necessary. 


1279 W. 3RD STREET 
CLEVELAND 13, OHIO 





Registered: 
U.S. Patent Office 


U.S. Patent 
rights pending 
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Never Underestimate the 
Power of the Pressroom! 


‘2M’. .the finest offset 


BRAND 


plates we've used!” 


says Bennie Grier, Foote & Davies, Inc., At- 
lanta, Georgia. 


As an experienced offset pressman, 
Bennie Grier states, “The ‘3M’ Plate 
is the finest of the many I have tried 
and this includes everything from zincs 
to the other pre-sensitized plates. ‘3M’ 
Plates can’t be beat for quality work. 
Another thing,’”’ he says, “I know I 
can count on them to give me trouble- 
free operation on the press.” The 
‘trouble-free’ operation Bennie speaks 
of is an inherent quality in the satin- 
smooth, grainless surface of ‘3M’ 
Brand Aluminum Plates. ‘3M’ Plates 
don’t oxidize, tone or scum during 
short press stops. And, accidental 
kinks can’t harm ‘3M’ Photo Offset 
Plates ... simply pull these high-ten- 
sile-strength plates up snug on the 
press and kinks come out smoothly. 


Take the Guesswork out of Presswork 


“3M” Photo 
Offset Plates 


** MAIL THIS COUPON TODAY -- 


FREE! ! 


MINNESOTA MINING & MFG. CO., 
DEPT. DY-95B, ST. PAUL 6, MINN. 
Please send me, without cost or obligation, a 
valuable Pressman’s Dampener Gauge and 
Pressman’s Guide giving complete informa- 
tion on the use of “3M”’ Plates. 


We have _presses. Position 

LO | ee ares 
Company——— ae. 
Agarss._ 

City State 





Sect 


Minn. General Export: 99 Park Ave., New “ 


“3M" is a registered trademark of ts << 
Minnesota Mining & Mfg. Co., St. Paul 6, ‘ey 
York 16, N. Y. In Canada: London, Ont. “Ssseere# 


SHOHSSHSCSCSCSCHCKEHCSCHCHCHHCOVCECCESCSVECHSHC®S 
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| difficuities that had to be ovezzome 





but only say that we succeeded in de- 

ising methods for producing 24- 
sheet posters of the highest quality 
more economically than our competi- 
tors and with a full margin of profit. 
We had a product we could produce 
economically and sell profitably, with 
the equipment and manpower which 
was available in our plant at that 
time. 

The next question was the market. 
We had a small ready-made market 
among our present customers who 
had asked us to produce posters for 
them. We started out with these, and 
since we were already selling them 
displays, it was a comparatively easy 
matter to get their orders for 24-sheet 
posters. It was economical too, for 
both ourselves and for the customer, 
hecause we were able to use the same 
art and the same color separation 
negatives for both posters and dis- 
plays. Having gained experience on 
this new product in this manner, we 
were then prepared to extend our 
sales efforts into a wider market when 
the war interrupted and prevented 
further development of this end of 
our business. However, we knew we 
had a product that we could sell 
nationally, but had to develop a sales 
organization to do the actual selling. 

So far as customers were concerned, 
we decided to concentrate our ef- 
forts primarily on breweries. These 
are all users of outdoor advertising, 
and we knew we could serve them 
profitably because we had been sell- 
ing them displays. We also felt we 
knew something about their business 
and could not only serve them, but 
serve them well. 

As soon as practicable after the 
War was over, we decided to extend 
our selling efforts on 24-sheet posters 
nation-wide. To do this would re- 
quire setting up an entirely new sales 
organization, and our first step in this 
direction was to employ a sales man- 
ager. For this position, we picked 
out a man whose entire career up to 
this point had been spent in the ad- 
vertising agency business. He was not 
particularly well versed in the litho- 
graphing business but he did know 
advertising and he did know how to 
sell, and he had had enough contacts 


with our industry in his advertising 
agency work so he could quickly pick 
up the technical knowledge he lacked 
when he first came to our firm. 

Under the direction of this sales 
manager, we have built up a staff of 
salesmen that now covers the entire 
country. All the salesmen on our 
sales staff are creative men — men 
who can talk on equal terms with top- 
level management from the smallest 
firms to the largest — men who think 
and sell creatively, offering a service 
that makes them welcomed wherever 
they call. This entire program has 
taken ten years to develop to its pres- 
ent point —a longer period perhaps 
than you will find necessary for 
most sales programs, but we believe 
the policies followed in its develop- 
ment have been fundamentally sound. 

The establishment of a sound sales 
policy is one thing and carrying it 
into effect is another. No matter how 
long you take to study your business 
nor how much thought and work you 
put into establishing a sound sales 
policy — unless your salesmen are 
the kind of men who can put that 
policy into effect, all your work will 
have been in vain. 


Skip Petty Details 
As I mentioned before, at the re- 


cent sales managers conference in 
Chicago, it was amazing and ap- 
palling to hear the questions asked 
about what, to me, are nothing more 
than the petty details of selling. The 
broad question of policy, of selling 
for profit, of studying customers 
needs and of supplying services which 
the customers are actually seeking 
were largely neglecied. 

It is my contention that the quality 
and character of lithographing sales- 
men must be stepped up appreciably 
if we are to continue to progress. To 
my way of thinking, it is absolutely 
essential in establishing a selling pol- 
icy to pay more attention to the cali- 
ber of the sales staff, and to make it 
a point of importance to up-grade 
this sales staff constantly to a level 
where it will be truly representative 
of your firm, and able to sell on the 
basis of the service and help it can 
render to your customers. A program 
of sales training and a policy of up- 
grading the sales staff is an absolute 
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DRY OFFSET PLATES 
on MAGNESIUM 


Line & Halftone Combination 
Black & White and Color 
Also Four-Color Process 

All sizes up to 48”x72” on 


025” or .016” Magnesium 








_& 
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DEEP ETCH 
CHEMICALS | 


Leading litho plants have 
been standardizing on 
Schultz Chemicals for 
over a decade. 














We also service letterpress printers with 
Magnesium printing plates. 16 gauge or 
11 point, blocked or unblocked. 








24-Hour Service e Prices on Request 








Address all inquiries to: 


COLOR PRINTING DIVISION H. J. Schult, | 


1240 W. Morse Ave., Chicago 26, Ill. | 


of fhe TRENTON TIMES 


600 Ingham Ave. Trenton 8, N. J. 

















“Laboratory in a box’ 
| pre-tests printing papers 


You don’t have to wait until a job is on the press to check the 
quality of the paper. DENNISON STANDARD PAPER TESTING WAXES 
} help cut down costly errors and delays by evaluating the surface 
strength of the sheet in advance. This compact kit gives you all 
you need to evaluate the degree of sizing, the liability to pick, 
and the type of failure characteristic of the sheet. 


DENNISON STANDARD PAPER TESTING WAXES , -——————~<S;73?73ED6™)rT™T™T!TT!TTTTd 




















are prepared under technical supervision with rigid standards of S) e 

accuracy to insure dependable testing. The complete set con- | RWWA | 

| tains eighteen sticks of waxes with all accessories. The coated | | 
paper series contains twelve sticks plus accessories. | MANUFACTURING CO., DEPT. ML } 

; The cost of a complete set of DENNISON STANDARD PAPER | Framingham, Mass. j 
WAXES is $30.00, Coated | | 

Paper Series (Waxes 3A | PLEASE SEND (] Free pamphlet with more information. | 
to 14A) costs $24.00. [i One complete set of Dennison PAPER TESTING | 

Refill supplies are al- | WAXES. Check for $30.00 enclosed. | 
ways available. Instruc- | (© Coated paper series (12 sticks). Check for $24.00 | 

tions included in each | enclosed. | 

kit. Testing method ap- | | 

proved by the Technical | oo BA eC ee OEE eT ere } 

Association of The Pulp | Firm | 

and Paper Industry as | Ha vn dai selegneieny Anh Ase» ++ += SO 

eRe, PEREMOG 2) Bie, os. 5 cccenete<icsecssuddess ex Sgununeeee ene 

T459m-48. | ] 
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A handy Make-Ready Knife for lithographers, 
layout men, artists, draftsmen and printers . . . 
retractable Shick blade is ideal for cut up 
and paste up work . . . blade is combined with 
a pencil in the second tool. 

Ruling Kit has different size needles to vary 
width of lines. Four needles are included. 


Write for Details Today ! 


Mark Specialty Company | 


183 ST. PAUL ST. ROOM 306 ROCHESTER 4, N. Y. 

































FALLLZG 


3” Size $12.50 











Cleans negatives and/or plates 


: SAVES TIME - LABOR - MONEY 


Hundreds of Lithographers have become 
enthusiastic users of the revolutionary 
STATICMASTER brushes. The ionizing 
agent, a strip of polonium, immediately 
neutralizes all surface static electricity. 
The soft brush bristles remove all dust, 
lint and foreign matter. And most impor- 


tant—the surface stays clean. 
Bracket for coupling 2 STATICMASTERS $1.75 


SLBA 





LORE CA Gg 


The 


POLONIUM Strip Bracket for coupling 3 STATICMASTERS $1.95 


does the trick Order STATICMASTERS from lithographic supply houses 


NUCLEAR PRODUCTS CO." sti" 





Professional 





AND ONE TYPE COMPOSITION 





cal speed-way is a profit maker. 


Sheets containing 2, 3, 4, 5 or 6 bank checks are imprinted and 
numbered by only one type composition and serviced by only one op- 


McADAMS erator. 
PRODUCTS 
reaped phe counter that automatically stops the press at end of each 
after job continues with minutes intervening for preparation. 


JOHN McADAMS & SONS, 


ALBERT BROADMEYER, PRESIDENT 








IMPRINT AND NUMBER GANGS OF 2, 3, 4, 5, OR 6 CHECKS WITH ONE FEEDING 


McAdams new automatic Check Press revolutionizes all the past 
methods of imprinting and numbering bank checks. The new, practi- 


Operator locks chase in press and sets a dial that controls an electric 


20-22 KNIGHT STREET * NORWALK, CONN., 
ESTABLISHED 1842 


WRITE FOR BULLETIN CHECK PRESS NO. 13 













run. Job 


INC. 


U.S.A. 
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essential to the success of establishing 
and carrying through a sound sales 
policy. 

I have tried to point out a few of 
the essentials that I believe are funda- 
mental to the future well-being of our 
industry as a whole. Our business 
starts with the sale. How we make 
that sale, whom we make that sale to, 
and what we do to lead up to that sale 
have a vital bearing on whether or not 
the job we produce as the result of 
that sale is going to be a profitable 
one or not. Therefore, in determin- 
ing a sales policy, we must keep in 
mind that every step we take must be 
made with the view of moving not 
only in the direction of more profit- 
able selling but also in the direction 
of more profitable manufacturing 
and more profitable over-all manage- 
ment as well. 


EDITORIAL 


(Continued from Page 37) 








BEN FRANKLIN 


(Continued from Page 51) 





during the 250th anniversary. 

The International Association of 
Printing House Craftsmen will hold 
its traditional “Printing Week,” jan- 
uary 15-21. 

The International Benjamin Frank- 
iin Society, Inc. will prepare and 
distribute to all high schools and 
preparatory schools a program for 
the observance of the event. 

The Poor Richard Club plans an 
international broadcast on the eve- 
ning of Jan. 17. 

Curtis Publishing Co., whose Sat- 
urday Evening Post was founded by 
Franklin, will run elaborate editorial 
features. 

Regardless of the many titles that 
he earned in his long life of service, 
Benjamin Franklin preferred to be 
known simply as ‘‘B. Franklin, 


Printer.”* 





needed, the city, with the advice of 
the Chicago printers and _ lithogra- 
phers and the unions, ought to take 
up the question of whether or not 
light duty police officers are the best 
personnel for such a shop. 

On the face of it, it looks like the 
police department might make better 
use of their time in other ways. Then 
the city could buy its printing from a 
local shop equipped to do an efficient 
job at a competitive price.* 





HERBERT P. PASCHEL 


Graphic Arts Consultant 
Methods Analysis 
Trouble-Shooting 


In-plant Training 


Color Correction 
Systems 


118 East 28th St—New York 16, N. Y. 
Murray Hill 6-5566 








EVA 


the RELIABLE Supplier 
to the Lithographer 


for SERVICE call BRyant 9:8480 


EASTERN GRAPHIC ARTS SUPPLY CO. 
254 W. 31st STREET a N. Y. C. 











PRODUCTION CLINIC 


(Continued from Page 66) 





a heavier film on the intermediate 
rollers (those nearer the ink foun- 
tain) than on the form rollers and 
rider because the ink is poor flowing. 
When the press trips, several revolu- 
tions of the rollers will bring the ink 
film in balance over the roller surface 
and this accounts for the difference 
in readings. 

In conclusion, | would like to point 
out that by keeping a check on the 
film thickness we may get inks that 
work better with less manipulation.*® 


IMPROVE PROFITS 


(Continued from Page 65) 








has dry sheets ready for the back up. 

Scheduling also tries to plan jobs 
with nearly the same size and thick- 
ness of stock to follow on a press. 
It usually takes only a few minutes 
to adjust a feeder for a slight change 
of sheet size but a major change in- 
volves moving guards and re-setting 
the entire feeder. Likewise, chang- 
ing from paper to cardboard, or 
from paper to onion skin, can re- 
quire a complete re-setting of the 
feeder. If paper stocks are of about 
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Gilbert PAPER COMPANY 


Menasha, Wisconsin 
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DEEP-ETCH 
COATING 


Flows Without Streaks 
Best for fine or grainless plates 


FRESH GUM 


SOLUTION 14° 


Stays fresh! Ideal 
for developing pre-sensitized 
Photo-Offset Plates 


GORDON BARTELS CO. 
RockrForp, ILL, 


GORDON BARTELS CO, 


ROcKForD, ILL. 








HILL RUBBER CO., inc. 
OR har jos PRiating — 


BEST IN RUBBER — BEST IN SERVICE 





2728 Elston Ave. ° 


731 Commonwealth Ave. ® 
3510 Gannett St. ° 


Chicago 47, Illinois 
Massillon, Ohio 


Houston 25, Texas 


UNVULCANIZED GUMS 
ENGRAVERS’ RUBBER 

PLATE BACKING (cured & uncured) 
CEMENTS (for all purposes) 
FABRICS (for all printing) 

BOX-DIE MOUNTING MATERIAL 
SPONGE RUBBER Molded and Sheet 
COMPLETE CHICAGO STOCK (under 


temperature control) 


Samples & Prices on Request 


“SERVICE IS OUR BUSINESS” 











BARTELS. 
ETCH-GUM 


Combines two operations 
Safe! No chromates 
Ask your dealer 


GORDON BARTELS CO. 
Rockrorp, ILL. 


DURABILI 


In HALFTONE 


and MEZZOGRAPH 
SCREENS 


..-Yet Costs are Unusually Low! 


Users of International Screens find them of a quality 
and precision sharpness comparable to the finest 
screens ever produced. They find in them a greater 
durability and higher resistance to scratching. Yet 
the same expenditure required for only a few screens 
of other types has permitted the purchase and use 
of International Screens which will meet the full 
range of a plant’s requirements. 





A new folder describes these screens in complete 
detail, lists prices, and includes information on 
our five day trial offer. Write for it today. 


MOORE LABORATORIES 


70 West Montcalm Street Detroit 1, Mich. 


INTERNATIONAL SCREENS 








A Complete Service to the Offset Printer 











COLOR CORRECTED 
NEGATIVES, POSITIVES, 
BLACK AND WHITE 
DEEP ETCH, ALBUMEN 
MACHINE MADE PLATES 


OVER 26 YEARS 
SERVICE TO 
LITHOGRAPHERS 


EVERY JOB GIVEN 
EXACTING CARE 
AND SUPERVISION 


THE PHOTO LITHO PLATE COMPANY 


TELEPHONE CHERRY 1-7442 





113 ST. CLAIR AVE., N. E., CLEVELAND 14, OHIO 
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the same size and weight, then pro- 
duction tries to keep the presses in 
the same colors. This saves excessive 
wash-up time and frequently saves 
changing dampers. 
Incidentally, we are now working on 
a check list for makeready. When a 
makeready is staried on one shift and 
finished on another, each pressman will 
check in detail exactly what he has 
done so that the second pressman will 
know where to begin. We recently 
lost a lot of time on a makeready that 
involved a change from cardboard to 
paper. The first pressman told the 
second shift that he had completed the 
re-setting of the feeder. He had, ex- 
cept for re-setting the spring tension 
in the side guide. By the time the 
night shift found the trouble and cor- 
rected it, half a shift was lost. We 
think a check list will eliminate this 
sort of thing and help the pressman 
plan his makeready better. 
Scheduling overtime is a problem. 
Overtime, of course, is justifiable 
anytime that the customer demands 
it and pays for it. Overtime is justifi- 
able in the camera room, litho art 
and platemaking departments if it 
eliminates a press waiting for plates. 
But we would much rather have some 
plates made in trade shops than run 
a heavy overload of overtime. There 
just isn’t enough margin in our 
hourly rates to stand a steady dose 
of double time. 


Avoid Saturday Work 
In the pressroom we avoid Satur- 


day work at double time whenever 
possible. You can get out more work 
in an hour and a half overtime every 
night than in a full day Saturday, 
and it doesn’t cost as much. Whether 
you work one or two shifts the daily 
application overtime is all running 
time—all salable sheets. Even when 
we aren't overloaded with work, 
overtime or the second shift is used 
to jockey presses for best production 
of succeeding jobs. We often finish 
a few thousand sheets on a job on 
overtime rather than doing it the 
next day. 

Earlier 1 mentioned our Quality 
Control department and how they 
work in the platemaking department. 
They have other jobs. Quality Con- 
trol formulates the fountain solutions 
in our pressroom and checks the 
fountain pH on every press twice a 
day. They also check other press- 
room chemicals and gum. They re- 
ceive sample sheets from every press. 
every hour, checking for plate wear. 


blurring, emulsification of ink and 
color control. 

A girl collects these sheets and 
brings them to the Quality Control 
department. There, under a standard 
light, the sheets are inspected, 
stamped with the time, and filed. In 
case of scum, dirt spots, or other 
evidence of trouble, the foreman of 
the pressroom is notified. If a cus- 
tomer complains of bad sheets we 
have a record to show just how the 
job ran. 


Standard Inks 
We are instituting a program of 


standard inks. At present, Quality 
Control is testing 10 standards on 
actual press run. These inks all are 
ground in a standard vehicle, with 
compatible colors so that they can 
be mixed. They are also tack adjusted 
and press ready except for the addi- 
tion of a specified amount of dryer. 
We believe that we can eliminate all 
press and drying troubles stemming 
from ink and save 90 percent of the 
matching time with these new 
standards. By using these inks we 


are standardizing fountain solutions. 


I have tried to show you how press 
production can be improved with 
better plates and better planning. 
None of the things I’ve mentioned 
are beyond the smallest plant. You 
know we have recently seen a great 
new idea on the American scene. 
Whenever you pick up a newspaper 
or magazine you see ads and articles 
on “Do it yourself.” We are fortu- 
nate; we are an industry made up 
principally of small plants. You can 
do it yourself.* 





PHOTO CLINIC 


(Continued from Page 66) 





work in black and white. As a gen- 
eral rule, a camera intended for color 
work has greater structural stability 
and more resistance to torque, vibra- 
tion, etc. A color camera requires 
both film and plate holding devices, 
a copyholder capable of accepting 
opaque and transmission copy, rotat- 
ing screen holder and screen elevating 
mechanism, an extremely precise 
focusing system and the like. 





SHIKCORP, 


Aydno-Pressed Rigid Plastic Shoots 








VINYL 


POLISHED-POLISHED 
(P.P.) 


is desired. 
and No Storage Problems. 


Finish on one or both sides. 


Laminating 


ACETATE 


POLISHED AND MATTE 
(P.M.) 


SPLCORP is recommended as the only dimensionally stable substitute for glass, 
when Stripping Positives or Negatives for Multi Color Work, if close registrovion 


A few advantages enjoyed by the Lithographic Craftsman when using SPLCORP 
sheets are: Easy Handling, Increased Production, Job Assurance, No Breakage, 


SPLCORP is manufactured in thickness ranging from .005” to .1”, and is avail- 
able in Transparent, Translucent, or Opaque, with either a Mirror Polished or Matte 


WE ARE THE ORIGINAL PROCESSORS OF RIGID SHEETS 
IN SIZES OVER 36” x 48” 


Write for samples and latest Price Lists 






SCRANTON PLASTIC LAMINATING CORP. 


POLYETHYLENE 


MATTE AND MATTE 
M 




















a 
- pus Petting FEA 








3218 PITTSTON AVENUE 





Phone: Scranton 2-0407. SCRANTON 6, PENNSYLVANIA 
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1240 W. Morse Ave., Chicago 26, Ill. 














TYPE 316 
STAINLESS STEEL 
EQUIPMENT 
for GRAPHIC ARTS 
PROCESSING 










CORROSION-RESISTANT - STRONG: ECONOMICAL 


LEEDAL — the complete line of top quality 
stainless steel processing equipment, all 
scientifically designed for dependable, faster, 
better work and ease of handling plates 

and film — thus assuring dividends in production 
and efficiency in your plant. 


LEEDAL features _@ heli-arc welded joints 
@type 316 stainless steel @ high lustre satin tinish 
(CUSTOM BUILT EQUIPMENT MADE TO ORDER) 


SEE YOUR SUPPLY HOUSE REPRESENTATIVE OR 
Write today for your free copy of Bulletin L249 


CTY. Daas STEEL PRODUCTS, INC. 


2929 South Halsted Street ° 


Chicago 8, Illinois 








180 





FOR PRECISION 
EXPOSURES 


D>eoeeeee @ @ 


The LUXOMETER is an instru- 

ment for integrating light. 

it automatically shortens or 

lengthens the period of 

enpesere to compensate for 
ing light i i 





The LUXOMETER’S exclus: 
tures moke it the only light 


users who hove reordered . 


composing machine and printing frame. 
A PARTIAL LIST 

of those who are now 

LUXOMETERS: 

Alco-Gravuri 






e, Hoboken, N. J. . 
Brett Lithogr satis SS ae 
Consolidated Lithographing Co., N. ¥ 
Defense Printing Ser 
Graphic Arts, Inc., Philo., Po 

















nao 
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ko Eng! 
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Baiting 
nd, O 
greving) 
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Nnaing, 
ns, Loy 
on: 
Prude’ 
DEEP ETCH JJ: 
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eA 
CHEMICALS |: 
esetting 
Publish} 
ington, | 
sh 
Proved dependable and Fs, Sah 
economical in leading pesFoy 
litho plants for more than tei | 
a decade. You too will wet 
find it profitable to stand- fs, OF: 
ardize on Schultz Chemi- 
cals for all your deep etch 
requirements. 










Joseph Hoover & Sons Co., Phila., Po 
Intaglio Service Corp., N. Y. 

Regenstein er Corp., Chicago, Ill. 

U. S. Govt. Printing Office, Washington, D ¢. 


NESS to rubber rollers 


and varnishes 


ive and patented fea- 
integrating 
instrument to win the acclaim of Graphic Arts 
authorities all over the world. Its proven su- 
periority is attested by the great number of 
mony plonts 
with a LUXOMETER on each camero, photo- 


using SIX of more 
oe 
- 6 
8 
: 


vices, Washington, D.C. 1 


Western Printing & Litho, Racine, Wis. . «41 


PRESERVES AND REVITALIZES 


REMOVES HARD DRIED INK and 
Glaze from rollers and blankets 


RESTORES LIFE AND SPRINGI- 


DISSOLVES READILY all types of 
ink resins, waxes, driers, dyes 


7 Gust eal te et COFP. 

‘ American Co.. eter be 

+ Repro-ATh te Co. 
PS Wi 

























*HLBCTRONI MECHANICAL TA (0. 


Dept.M, 15 N. Virginia Ave Compon) Atlantic City, NJ. U.S.A 


SCATA GLAZE 


BLANKET and ROLLER WASH 
and PRESERVATIVE 


eral pressroom use 


FOR PREVENTION OF 


FOR PRESERVATION OF RUBBER 


NON EXPLOSIVE 
NON TOXIC 


Recommended as a ONE STEP WASHUP 


DEALER INQUIRIES INVITED: 
CHOICE TERRITORIES AVAILABLE 


MAGNET LITHO SUPPLY CORP. 


262 MOTT STREET, NEW YORK 12, N. Y. 


cD.» 6 
Sa 
Te Akron, 


See your dealer 
or write for free trial offer 
on lease and purchase plon. 


SCATA-GLAZE is an excellent 
combination solvent for gen- 


‘Firebo 
field, 

ai Tr 
ne Ohi 
ae 


Techn 





qdale, 








| 
| 
| 
| 


GLAZE 
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STUDIES OF INK TRANSFER 


(Continued from Page 71) 





printing are just beginning. Vari- 
ables that can be considered include: 
type of ink used; paper, paperboard 
or metal being printed: temperature: 
type of blanket: blanket pressure: 
contact time; and ink film thickness. 
Through a systematic study we hope 
to understand a little more of what 
happens on the offset press.*® 





DIS-COVERS 


(Continued from Page 49) 





will wear too quickly if roller settings 
are not light and even and the fabric 
will print if the moisture isn’t sufh- 
cient for the plate and the roller. 
We do not know if we are big 
enough to tackle the problem of 
proper roller settings in every plant 
that might use our product. It is a 
The Lithographic 
Foundation 


mighty big job. 
written 
about this problem for years but even 


Technical has 
they cannot force a man to practice 
We couldn’t 
we 
“Offset Press 
See par. 1. pp. 1-6 and 
also pp. 72 and 73. They tell our 
perfectly. The L.T.F. Shop 
Manual No. 8 titled “The Dampen- 
ing System” also is a fine piece of 
advice and if these instructions were 


their recommendations. 
have done better had 
the L.T.F. Manual 


Troubles.” 


written 


story 


followed it would assure us of success. 

That is the story of our work with 
a new material that holds the promise 
of overcoming many of the objec- 
tions to the existing dampening roller 
functions. 


Summary of Results: 

If anything of significance has 
come out of our first six months of 
field experience it could be classified 
as follows: 

1. Far too many dampeners are set 
too tightly, even for conventional 
fabrics such as molleton. 

2. Far too many dampeners are 
run dirty due to daily production 
pressure and the lack of time to clean 
them. 

3. The trend towards the use of 


very fine grain or ungrained plates, 
such as some pre-sensitized plates, 
has made dampening settings more 
critical than ever and has made water 
balance even more important to good 
lithographic printing results. 


4. Reduction of grain, or elimina- 


tion of it, has caused the dampening | 


roller to have to undertake the job of 


cleaning the non-printing areas of | 


floating scum or tint. This scum or 
tint used to “bury” in the coarser 
grained plate but now lies on the 
surface of the plate and transfers to 
the blanket after a few hundred sheets 
have been run. The plate must be 
re-etched and gummed and the damp- 
eners changed more frequently be- 
cause they dirty much faster under 
today’s conditions. 


For this reason, knowing that we 
could assure ourselves that the poros- 
ity of our cover could not be plugged 
by press ink, we made our chemical 
formula slightly ink receptive. By 
making the fabric slightly ink recep- 
tive we can accomplish the job of 
“wiping” the non-printing areas free 
from scum or tint and be certain that 
the cleaning action of our covers 
cannot upset the normal moisture 
transfer to the plate. 


Moisture Passes Through 

Some pressmen were worried about 
this feature until they observed the 
action of the water transfer and be- 
came aware of the fact that moisture 
would still pass through the dispos- 
able cover in spite of the greasy 
surface. This factor is easily ob- 
served if you will hold up a dirty 
Dis-Cover to the light and look right 
through it. It can also be observed 
that press ink has not penetrated to 
the back of the cover. 

With the assistance of many press- 
men we are certain that this new ap- 
proach to dampening will cause 
smarter men than ourselves to take 
a new look at the functions of mois- 
ture transfer. In the coming years 
we expect to see great progress made 
toward more uniform and consistent 
dampening. Ours is a small step in 
the right direction and we are con- 
fident that, as we gain indusiry ac- 
ceptance, further improvements will 


be made by ourselves and others.* 
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Never Underestimate the 
Power of the Pressroom! 





‘**3M’ Plates always repro- 
duce sharper halftone dots” 


says Jack Lewis, Press Foreman, Lewis Litho- 
graph, San Francisco, Calif. 


Every pressman knows that in order 
to get sharp, clean halftones, each dot 
must be faithfully reproduced. In San 
Francisco, Jack Lewis says: “I think 
this is the most important advantage 
of ‘3M’ Brand Plates. A grainless plate 
will always reproduce sharper halftone 
dots, since there is no grain to distort 
or break up the dots,” he says. “We 
use ‘3M’ Brand Photo Offset Plates 
for all jobs coming through the shop 
and are completely satisfied with the 
quality results we get.” One of the 
leading research organizations in the 
country, ‘3M’, has developed this 
super-smooth, grainless aluminum 
plate . . . a superior printing plate in 
every way. Give your customers fore- 
most quality ... and do it ata savings. 


Take the Guesswork out of Presswork 


“3M” Photo 
Offset Plates 


** MAIL THIS COUPON TODAY --- 


FREE! | oo 

- U mz 
MINNESOTA MINING & MFG. CO., 
DEPT. DY-95C, ST. PAUL 6, MINN, 
Please send me, without cost or obligation, a 
valuable Pressman’s Dampener Gauge and 
Pressman’s Guide giving complete informa- 
tion on the use of “3M” Plates. 








We have presses. Position 

Name 

Company——_—_ Ep eee 2! 
[0A | ee ae = 
ne State 

“3M" is a registered trademark of ma 
Minnesota Mining & Mfg. Co., St. Paul 6, rf :, 
Minn. General Export: 99 Park Ave., New ws ns 
York 16, N. Y. In Canada: London, Ont. “*2axcee* 
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Efficiency Proved 


A Film 
Scribing Tool 


scientifically Woes 
designed for a <_ 


Ruling Negatives - . 
Litho Ruled Forms - QUICKER - EASIER - BETTER 


% Perfect uniformity of rules—no film spoilage. 
%*% 6 cutting heads in set: 4 for single rules from hairline te 
1-point rules; 2 cutting heads for double rules. 
A postcard will bring descriptive literature 


7 
Ceriber § pecialties 
1729 East 4th St. € = 





—— DULUTH , MINNESOTA 











DRYING 


for 
WEB-OFFSET 
GRAVURE e LETTERPRESS 


Over 25 Years Dryer Experience 


B. OFFEN & CO. 


168 N. Michigan Ave., Chicago (1), Ill. 











OFFSET PLATES COMPLETE 


Deep Etch — Albumen — Presensitized 


NEGATIVE SERVICE 


Line and Halftone 


OFFSET SUPPLIES 
RO 


PROGRESSIVE LITHOGRAPH 
SERVICE, INC. 


435 N. State Street Chicago 10, Ill. 
Phones: SUperior 7-8116-8117-8351 




























SPECIFICATIONS 


by 
GEORGE 
HANTSCHO 


Over 25 years’ experience 
designing & building presses 


Among presses 
delivered recently: 


17x22, 22% x36, 35x50 


GRAPHIC ARTS 
MACHINERY, INC. 











37 SOUTH 3rd AVENUE, MT. VERNON, N. Y. 
MOunt Vernon 7-8200 


| MAKERS OF THE 
FINEST QUALITY COLOR PLATES 
FOR 


b .OFFSET 
LITHOGRAPHY 
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oS SS SL » 
t 

Modern Lithography I 
Box 31, Caldwell, N. J. ' 
Send Modern Lithography, starting with the ; 
current issue, as indicated. | 
1Yr.$3[] 2Yr.$5[] Payment Enclosed [] ; 
Send a Bill [J : 

Foreign Rates Higher (see page 5) 

PUES os ences OOP SE ce ETS Te Oe : 

! 

CLS RO hi, OR Tee CORA Ln a ; 

} 

Rey ee tne oases Zone..... State......5 
ES NS NN RR cS ee Te ENS EER NEE RY CN RY Se: ee RY eee ee ey ee Se om! 





DESIGNED AND 
BUILT TO YOUR 








A-1 USED 
PRESS 
\ \ EQUIPMENT 


Miehle #61 T. “ 42 x 58 

Miehle #49 T. 36 x 49% 
Harris 42 x 58 :T. C. Model LTL 
Harris 42 x 58 T. C. Model LSK 


Box M Modern Lithography 











THE 


STEVENSON 


PHOTO COLOR SEPARATION CO. 
400 PIKE STREET 


CINCINNATI Ze, on mme) 
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Classified 


ADVERTISING 


iP classified advertisements are charged for at the 
of ten cents per word, $2.00 minimum, except 
oie of individuals seeking employment, where the 
rate is five cents per word, $1.00 minimum. One 
column ads in a ruled box, $7.50 per column inch. 
Address replies to Classified Advertisements with Box 
oe care of Modern Lithography, Box 31, Cald- 
well, N. J 





Help Wanted 





CAMERA MAN; qualified for color 
separation. A-1 pressman to operate two 
color presses. Plate maker and stripper. 
Premium wages for competent men. Fast 
growing plant in seacoast City, Middle 
Atlantic States. Permanent jobs. Good 
working conditions. Give complete details 
of your experience, conditions and refer- 
ences. Replies will be held in strict con- 
fidence. Address Box 760, c/o Modern 


Lithography. 









HELP WANTED — POSITIONS OPEN 


Superintendent — Offset 
WEST COAST  $6,500-$8,500 
Production Planning — Book Mfr. 
$8,500-$10,000 
Foreman — Offset Pressroom 
PENN. $7,500-$10,000 
Art Director — Typographer 
SOUTHWEST $6,500 
Foreman — Letterpress Pressroom 
& 5 col. Cottrell sheet fed presses 
also Miehle & Miller flat beds 
SOUTH $7,800 plus bonus 
Foreman — Kidder Rotary Presses 
Age to 45 NEW ENGLAND  $6,000-$6,500 
Cameraman — Litho to head up 
plate department OHIO $6,000-$7,000 
Estimator — Offset 
PHILADELPHIA TOP SALARY 
man — Bindery vr. COAST $5,200 
Dot Etchers (2) OHIO $6,500 up 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mgr. 
Dept. M-9, 307 E. 4th Street 
Cincinnati 2, Ohio 
List Your Confidential Application With Us 

























LITHOGRAPH FOREMAN 


(Metal Decorating) 


Rare opportunity in modern metal 
decorating plant. We seek a man 
with chemical education at the col- 
lege level or equivalent, ability in 
handling unionized personnel, and 
thorough experience in lithogra- 
= be capable of advance- 
ment. 


Southwestern Ohio location. Mov- 
ing expenses will be paid. In reply 
state age, education, experience 
and salary. All replies will be held 
in confidence. 


Box 757 














LITHOGRAPHIC PRESSMAN: Do 
you want to live in Maine? Wanted to 
operate 17 x 22 or EBCO 22 x 34. Good 
opportunity for qualified man who likes 
New England. Portland Lithograph Co., 
252 Spring Street, Portland, Me 


L ITHOGR: APH — TWO- COL OR 
PRESSMAN — Permanent position in 
Miami, Fla. For top notch man. Address 
Box 763, c/o Modern Lithography. 


AM: ALGAM: AT E D WORKING FORE- 
MAN with good understanding of color 
offset plate making. New plant in Cen- 
tral Ohio. Address Box 761, c/o Modern 
Lithography. 





CHEMIST, with know-how in lithogra- 
phy; permanent position, in and out of 
shop—Brooklyn—opportunities. Give full 
particulars and salary expected in first 
letter. Address Box 774, c/o Modern 
Lithography. 


A-l1 PRESSMAN: For operation of 
Harris two-color presses. Must be cap- 
able handling finest four-color process 
work. Good opportunity in first-class 
city in Southwest. Fine working condi- 
tions. Permanent job. Give complete 
details of your experience, previous con- 
nections, earning, and references. Reply 
will be held in strict confidence. Address 
Box 759, c/o Modern Lithography. 





SALESMAN 


Nationally known manufacturer of best known 
product in the lithographic field has excellent 
opening in its Eastern Branch Office located 
in the Metropolitan New York City area. Pre- 
fer younger man with practical pressroom ex- 
perience or knowledge of lithography. State 
age, education, experience. Replies confiden- 
tial. Address Box 778, c/o Modern Lithography. 





WANTED: Technical Sales Representa- 
tive with considerable photographic back- 
ground in color-reproduction for long es- 
tablished manufacturing concern. State 
age, background and salary desired. Our 
employees know about this ad. Address 
30x 762, c/o Modern Lithography. 


COLOR AND ART SUPERVISOR: 
Established quality printing firm in east 
requires experienced man to assume re- 
sponsibility for color preparation depart- 
ment. Wide experience necessary in color 
separation, masking and correction proce- 
dures. Reply stating qualifications and 
salary required. Address Box 777, c/o 
Modern Lithography. 


Situations Wanted: 
REPRESENTATIVE: Wish to repre- 
sent quality plant on draw against com- 
missions. Have good printing business 
knowledge and many excellent sales con- 
tacts with big volume future. This is a 
good investment for right plant with 
varied size equipment. Address Box 776, 
c/o Modern Lithography. 


PHOTO MACHINE OPERATOR: 
Monotype Huebner #2 Roll up and lay out 
commercial, 20 years at the trade. East 
Coast desire but will go anywhere. Ad- 
dress Box 775, c/o Modern Lithography. 


FREE SAMPLE—New Scissors and Paste- 
Pot art service by the originators of cre- 
ative layout devices. Get copy of new 
monthly Clipper—all new in size, format, 
content, ideas — sample, yours to use 
without cost. Sensational introductory of- 
fer. No obligation — no salesmen. Ad- 
dress: Multi-Ad Service, Inc., Box 806B, 
Peoria, Illinois. 





FOR SALE: 


2—2-color 69” Miehle Offset Presses 
in excellent running condition 

1—65” Oswego Cutter 

1—Bracket Trimmer 

1—PMC Die Cutting Machine 

1—Zarkin Plate Grainer-takes 2—70” 
plates 

1—70” Vacuum Frame 

1—70” Whirler 

1—A.T.F. 24” Camera and Zeiss Lens 


Miscellaneous tanks, stitching ma- 
chines, lift trucks, etc. 


BOX 758, c/o Modern Lithography 














tion located in Saudi Arabia. 


your telephone number. 


505 PARK AVENUE 





Lithographic Pressman 


Journeyman with minimum 4 years’ commercial lithographic experience in 
the operation and maintenance of Web Offset equipment, Hoe Weben- 
dorfer or New Era equipment is acceptable. To personally operate and 
maintain a Hoe Jobber Press, 8% inch Cut Off, 10 to 14 inch Web and 
supervise the operation and maintenance by non-American personnel of 
Davidson Multilith and Rotoprint equipment. For company’s printing opera- 


Salary commensurate with background and experience. Write giving full 
particulars regarding personal history and work experience. Please include 


Recruiting Supervisor, Box 55 


ARABIAN AMERICAN OIL COMPANY 


NEW YORK 22, NEW YORK 
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208 So. Jefferson Street, Chicago 6, III. 


_ ESS 7 


. ois for 


W fi fi. sf 


vs Nee STANDARDS 


.._- in lithographic platemaking 
rd 











“OK"ie Developing Ink 
"“OK"ie Negative Opaque 
Cameras, Lenses, Screens, 


Arc Lamps, Printing Frames, 
Whirlers and Sundries 





| Write today for prices and full information | 


E. T. Sullebarger Co. 


900 S. WABASH AVE. 110 FULTON ST. 
CHICAGO (5) NEW YORK (7) 




















OFFSET PLATES 
Surface, Deep-Etch and Copper Plates 


STEP & REPEAT OFFSET PLATES 


UP TO 35” x 45” 
MULTIPLE LINE & HALFTONE NEGATIVES 
FOR THE TRADE 


We Operate No Presses 


Graphic Arts 


Service Company 
390 Orange St., S.W. ATLANTA, GA. 
PHONE: CYpress 5934 














For good used 
equipment check 





© Webendorfer MAC, 17 x 22”, as is 

® Miehle-Roland 29, 23 x 29”, as is 

® Harris 128 (LTC), 21 x 28”, as is 

© Harris 245 (LST), 35 x 45” two-color, as is 
® Harris TRG, 45 x 65” two-color, as is 

®@ Harris LSG, 4612 x 6812’ two-color, as is 


Box No. 1, Modern Lithography 








c olor Pla MR) 





ZARWELL « BECKER 


Wset Platemahers 
223 N. WATER STREET « 


aie 














Ww7D.WILsON 


PRINTING INK COMPANY LTD. 


Fine 


LETTERPRESS 





Est. 1865 


5-38 46TH AVE., LONG ISLAND CITY, N. Y. 
TEL.: STILLWELL 4-8432 











DRY PLATES 
FILM 
PHOTO CHEMICALS 


Lenses, Contact Screens 
and accessories for the camera 
and darkroom 


K. SCHLANGER 


333 West Van Buren St., Chicago 7, Ill. 
WEbster 7540 
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Eliminate Roller Stripping 


Easy to use — will not harm roll- 
ers. Removes glaze. Improves print- 
ing of solids. Color work becomes 
vivid and brighter. 
Order from your Jobber 
Write for samples 


PD 8 PAUL & CO. EST. 1887 


SKOKIE, ILL 


8140 N. RIDGEWAY AVE. e 
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Situations Wanted: 
TECHNICAL SPECIALIST: With 
outstanding record of achievement as 
technical advisor. A unique background 
of practical experience in lithographic 
production, trouble-shooting and_ trade- 
training. Interested in responsible position 
with progressive plant involving technical 
supervision and in-plant training. Would 
also consider commensurate position with 
supplier or equipment manufacturer. Ad- 
dress Box 764, c/o Modern Lithography. 


WANTED: A progressive Lithographer 
who is looking for a technical specialist 
to assume responsibility for plant im- 
provement in methods, standards and con- 
trol, with emphasis on color. Box 765, 
Modern Lithography. 

PRODUCTION MANAGER: Techni- 
cal scientific books. Thorough knowledge 
of printing, art, typography, etc. Now 
employed with leading publishing house. 
Very capable of group management and 
organization. New York City vicinity. 
Address Box 766, c/o Modern Lithog- 
raphy. 


TECHNICAL SPECIALIST OR SU- 
PERVISOR. Capable of assuming re- 
sponsibility between customers and plant, 
excellent background, out school gradu- 
ate, understand preparation of copy, 
understand metal decorating thoroughly, 
also journeyman dot-etcher and journey- 
man Roto-Gravure retoucher, make excel- 
lent color sketches and finishes, desires 
employment in South if possible, employed 
at present wish to make change. Address 


Box 767, c/o Modern Lithography. 


OFFSET MAN —20 years plus in the 
Graphic Arts. Supervisory experience, 
with exceptional background in all prac- 
tical operations : — stripping, platemaking, 
thorough color process camera. Desire 
responsible position with progressive firm 
in the trade or related field. Address Box 
768, c/o Modern Lithography. 


THOROUGHLY EXPERIENCED 
practical lithographer — would be inter- 
ested in managing small to medium sized 
plant where an opportunity exists. Plenty 
of technical knowledge and experience in 
carrying through from order to finished 
job. A quality man with production know- 
how in both black and white and color 
process. Address Box 769, c/o Modern 
Lithography. 


CHEMIST: Nine years experience in the 
Graphic Arts—research, development, 
and production. Patents. Desires to re- 
locate, preferably on West Coast. Address 
Box 770, c/o Modern Lithography. 
TOP-NOTCH CRAFTSMAN SEEKS 
POSITION AS FOREMAN: Experi- 
enced cameraman (from a simple line shot 
to the finest of color work, masking, 
method), knowledge dot etching ; cracker- 
jack stripper; knowledge of any plate- 
making procedure . . . Well known, 25 
years in the trade; correspondence invited 
. .. Address Box 771, c/o Modern Lith- 
ography. 


For Sale: 

2 VARITYPERS, Model DSJF and 
A20, as new. 60 fonts of type. Sacrifice. 
Closing Office. Write International, 22 
Kingman St., Albans, Vt. 

FOR SALE: 1-Rollfed Offset Press, 
takes roll up to 26” wide with 173% cut-off, 
both sheet and rewind delivery. 1-Head- 
liner with 16 masters. 1—22 x 28 Baum 
#332 Folder, new in 1953. Knight Press, 
4 N. Broadway, Baltimore 31, Md., Eas. 
7-4444. 

FOR SALE: Offset printer selling sur- 
plus stock and equipment cheap for im- 
mediate cash sale. 2,000 Ibs. 504 offset 
newsprint 1714 x 22% . . . $100.00; 17 x 22 
Webendorfer MA _ offset press, perfect 
running condition . . . $2,950.00; Rosback 
2-head automatic stitcher brand new, per- 
fect . . . $950.00; 19” Genl. scientific proc- 
. . $70.00; 1% x 14%, 133 line 
screen .. . $75.00; Stencil Machine, 1-inch 
letters . $75.00. Call New York-— 
Glenmore 5-7000, Miss Webb. 

FOR SALE. Carbon tipping machine 
sheet size 21 x 15 made by J. Hauser. 4 
years old, perfect condition. $400.00 f.o.b. 
our plant. Protectu. Bank-Note Corp., 
4048 Schubert Avenue, Chicago, Illinois. 
FOR SALE, one 31%” circular 133 line 
Levy Half-Tone screen, with holder, same 
in perfect condition and can be reviewed 
anytime, larger camera now being installed 
so this screen must be sold, you name 
price. Address Box 772, c/o Modern 
Lithography. 

FOR SALE — One 402 x 52” used Model 
C-A Consolidated automatic vacuum print- 
ing frame. In excellent condition, com- 
plete with tubular reserve tank AC motor 
and pump. Can be seen at Chemco’s New 
York showroom, 235 4th Avenue. Price: 
$600.00. 

FOR SALE: 1 Lanston Monotype Ver- 
tical Whirler 47% x 59% complete with 
variable speed control, heater strips, etc., 
in A-1 condition. Superior Engraving 
Co., 215 W. Superior St., Chicago, Ill. 
Miscellaneous: 


COLOR separations for process offset: 
Halftone positives, negatives made elec- 
trically controlled color corrected includ- 
ing dot etching, as low as $99.00 a set, 
up to 3144 x 514 size, made in all sizes, 
proofs available. Color copper cuts for 
letterpress: Color corrected copper plates 
including progressive proofs in all sizes 
up to postcard size for only $99.00—quick 
service. Send for free samples and price 
list “4.” Moss Photo Service, Inc., 350 
West 50th Street, New York 19, N. Y. 
Serving accounts “to satisfy” from coast 
to coast since 1935. 

WANTED: Offset proof press wanted. 
Require 12 x 16” Wagner Hand Press in 
good condition. Address Box 773, c/o 
Modern Lithography. 


STORE NEGATIVES AND 
ARTWORK 


Steel Cabinets - Priced Low | 
Write for Catalog 


FOSTER MANUFACTURING COMPANY 
13th and Cherry Sts. Phila. 7, Pa. 


ess lens . 
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NUTRAV 
PRODUCTS 


@ Retouching Dyes which lay 
evenly, penetrate easily into 
the emulsion and are fast to 


light. 


Neutral Grey 
Blue Black 
Vermilion 
Red 

Sepia 


and special shades which are 
close to silver densities, etc. 


@ Retouching Dye Remover. 


@ Staging lacquers for Liquid 


masking. 

Overlay Lacquer 
Cutting Lacquer 
and Thinners 


which flow well, 
leave thin film. Do not crack 
nor peel. 


@ Opaques, 


Black Graphite 
Alcohol 
Turpentine 

Red Water Soluble 


@ Quicktone, an aid to stripping. 


@ Electronic Control Equipment. 
Densitometer, 


Reflection Meter, Timer, 


Photo-electric Register 
Control for Web Rota 
Presses—Slitters—Folders 


@ Selvyt Cloth—lint free for dry 
polishing of screens and lenses. 
Plexiglas Trays 


11 x 14, 14 x 17, 16 x 20, 20 x 24, 
20 x 30, 22 x 28, 30 x 40 


Request Technical Data 


HENRY P. KORN 
5 BEEKMAN STREET 
NEW YORK 38, N. Y. 

REctor 2-5808 
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In the Lithographic Field 
| there’s only one TOP maGaAZINeE! 





@ most paid circulation 
@ most editorial pages 
@ most advertising pages 
@ most readership 

ee 


lowest cost 


MODERN LITHOGRAPHY 


| CALDWELL NEW JERSEY 
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UTWEIGHED and_ outreached. 


James J. Deeney nevertheless 


outbattled a 79” marlin on a recent 
fishing trip off Ocean City, Md. 
Jimmy, board chairman and a 
founder of Bensing Bros. & Deeney, 


of Philadelphia, apparently girded by 


the tough competitive spirit of the 
ink manufacturing industry, landed 







“a4 


the only marlin on the trip, while 
other members of his party were con- 
tenting themselves with blue fish. An 
ardent fisherman, Jimmy has fished 
Atlantic waters for marlin for many 
years but this was the first time his 
marlin-hunting efforts have met with 
success. Mr. Deeney is pictured with 
his catch. (Mr. Deeney is at the 
right. ) 
ml 


Time was when district sales man- 
agers had relatively small areas to 
cover. The modern age has brought 
many changes, however. Take the 
case of Ted Broadston, of Harris- 
Seybold. He’s Eastern sales manager 
for the lithographic supply firm, pres- 
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ently living in New Jersey, right in 
his territory. But he’s scheduled to 
move his office to Cleveland, accord- 
ing to a recent Harris report, while 
still covering the territory. Ted says 
he'll probably finish out the year in 
his New Jersey home, then move his 
family out to the Ohio headquarters. 


Looks like the airlines have a likely 
prospect from then on. 
ml 


Products 
Co., of Atlantic City, will repeat its 


Electronic Mechanical 


popular Treasure Hunt gimmick at 
the NAPL convention this month. 
One of the company’s Luxometers 
will be locked in a treasure chest at 
the company’s booth and each visitor 
will pick a key. Only one will fit and 
the lucky holder gets to keep the 
Luxometer. There’s only one catch— 
in the form of a ribbon which ties 
the key to a small badge bearing the 
inscription “the Luxometer for pre- 


ed “ 
cision exposures. * 











Out in Front 


N every field there’s some one out in front. And in our highly competitive 

system, the minute he gets there, a gang of chasers forms. 

In the field of trade publications serving the litho field, or claiming to, 
traffic is a lot more crowded than it was a few years back. But everyone 
interested enough to bother, particularly some of the publishers who just 
discovered the field the past few years, know only too well who is “out 
front,”’ and running hard. Of course, it’s 


MODERN LITHOGRAPHY 


Box 31 


Member, Audit Bureau of Circulations 





Caldwell, N. J. 
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“Our strong bonds shall ne’er be broken” — so sing a diminishing 
number of old grads at periodic reunions. But, in fact, strong 


bonds often do need attention. Strengthen your ties with customers 

periodically by memorable messages beautifully printed on COATED 

stock — capable of bringing out all the beauty of the finest illustrations 

— stock from the long-experienced, ever-progressive, always-dependable CANTINE mill. 


. 9 
LETTERPRESS OFFSET-LITHO 
Hi-Arts Hi-Arts Litho C.1S. 
Ashokan Zenagloss C.2S. 


M-C Folding Book Zenagloss Cover C.2S. 
M-C Folding Cover _Lithogloss C.1S. 
THE MARTIN CANTINE COMPANY pat Catskill Litho C.38 
Apecialists in Coated Prpers Since 1888 Catskill Catskill Offset C:2S. 
Velvetone Esopus Postcard C.2S. 
Softone Esopus Tints 
Esopus Tints 
Esopus Postcard 


SAUGERTIES, N. Y. and NEW YORK CITY (In Los Angeles and San Francisco: Wylie & Davis) 





HARRIS 


COMPANY 





b 


Seybold Cutter Knives 


WITH AUTOMATIC 





offer extreme accuracy | 


Take your choice of two cutter knives 

. both manufactured to the extreme ac- 
curacy requirements of Harris-Seybold 
engineering specifications. 


Seybold-Simonds knife quality starts 
with Simonds own steel, famous §-301. 
It will hold a keen edge longer, resist 
nicking, and require less grinding to re- 
store its original razor-edge sharpness. 
To assure the accuracy and straightness 
of every knife, Simonds uses a 15-ton 
surface grinder. This minimizes varia- 
tions due to “rocking” or vibration. 


Seybold-Disston knives have a patent- 





ed inlay weld of 866 steel. A wear-| ! 


resisting alloy cutting edge is firmly 
bonded to a tough, nondistorting, shock- 
resisting back. Because of special heat- 
treating and a_shock-resisting a 
there are no hard or soft spots in 
Seybold-Disston knife. 

Contact. your local Harris-Seybold 
Representative to order either knife. 


New plastic cutting stick 
slashes grinding costs 50% 


A new Seybold-Cefaly plastic cutting 
stick, sold by Harris-Seybold’s Special 
Products Division, reduces knife grind- 
ings by 25 to 50%. Tests by various 
printers proved its superiority over wood. 

One paper merchant found he ground 
an average of 14% knives per week using 
this plastic stick ... versus 3 knives per 
week using wood sticks. The plastic stick 
lasts longer, too. He used only 1 plastic 
stick every 2 months compared with 2 
wooden sticks every week. 

Order now from your Harris-Seybold 
office. — 10¢ per running inch. 


‘Only 1 girl and Macey Collator 
| free 8 people for regular work 


| Put more automation in your bindery. 
With a standard, 8-station Macey Colla- 

tor, one semiskilled operator can gather 

| 32,000 sheets per hour. That’s at least 

| eight times faster than hand gathering 
and much more accurate. Most compa- 
nies report their Macey Collator paid 
for itself in less than a year. 


16 models available with four, eight, 
twelve, or sixteen stations. Sheet sizes 
range fr om 3 x 5” minimum to 12 x 17” 
maximum, depending on the model. De- 
livery attachments are availab'e to 
stack, offset, or staple the sets as they 
leave the machine, 


Gathers wide variety. Macey Collators 

will collate all stock from flat onionskin 
| paper to %-inch cardboard. They will 
gather sets containing stock of varying 
weights and sizes, including folded 
sheets and signatures. Punched, round- 
cornered, perforated, or square-trimmed 
stock can be handled. 

Each station accommodates a pile of 
paper 11% inches high—about 3,000 
sheets of 20-pound bond, for example. 
Ordinarily, that’s less than one hour of 
running time without reloading. 





Automatic detector checks each com- 
pleted set for accurate gathering. Any 


GATHER 32,000 SHEETS PER HOUR 
MACEY COLLATOR 


variation in the required number of 
sheets stops the machine instantly, pre- 
venting faulty sets from getting by un- 
noticed. Lights signal the type of trou- 
ble for instant correction. With a Macey 
Collator, stoppages are remarkably few, 
can be cleared in seconds. 


Speed secret is positive control of each 
sheet. An air blast separates the top 
sheet from the rest of the pile. It is then 
firmly grasped by a pair of rubber suc- 
tion cups which.carry it to the. conveyor. 
You can adjust the speed to: gather from 
700 to 4,000 sets per hour. 

Only when you see a demonstration of 
this production machine will all its bene- 
fits be apparent. We’d like to show youa 
Macey Collator ... in action! Then, to- 
gether, we can estimate how much 
money you can save in a single year—or 
less! Mail the coupon for details. 


Harris-Seybold Company 
Special Products Division 
4510 East 71st Street 
Cleveland 5, Ohio 


[] Please send Special 
Products Catalog 


. LJ Macey Collator 
(] Cutter knives 
(] Plastic cutting sticks 
Mr. 


Company _ 


SPECIAL PRODUCTS 


Harris Presses « Seybold Cutters » Hartis Litho-Chemicals 
Special Products + Cottrell Presses » Platemaking Equipment 
Macey Collators 


Street ___ 


| SEYBOLD 
FCOMPANY | 


Cy 
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